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nland  Awaits  National  Action  on  Radio, 
Tabling  Attack  on  ^^Newscasting^^ 

rinting  of  Radio  Programs  As  News  Disapproved,  Many  Members  Reporting  No  Ill  Effects  From 
Omission — Murphy  Outlines  Farm  Relief  Plan — Butler  New  President 


j(Bv  telegraph  to  Editor  &  Publisher) 

tC  HICAGO,  Feb.  22 — The  attitude  of 
newspaper  publishers  on  radio 
roadcasting  of  news  was  brought 
harply  to  the  foreground  here  today 
liien  the  Inland  Daily  Press  Associa- 
i.in  at  its  annual  convention  adopted, 
an  overwhelming  vote,  a  resolution 
discontinue  free  publication  of  radio 
rograms  and  at  the  same  time  voted 
I  table,  by  a  vote  of  21  to  18,  the 
olution  against  use  of  news  gathered 
press  associations  for  radio  broad- 


^sides  the  radio  discussion.  Inland 
embers  held  a  profitable  two-day 
>rum  on  current  publishing  problems, 
'omparative  operating  costs,  composing 
r.om  efficiency,  economies  in  newspaper 
^Wishing,  getting  and  holding  local  ad- 
trtising  volume,  arguments  against 
dvertising  rate  decrease,  the  agricul- 
ural  situation,  newspaper-chain  store 
flations,  the  press  and  crime,  and  the 
rowing  importance  of  circulation  rev- 
nue  were  among  the  topics  discussed. 
)n  Tuesday  afternoon  the  Inlanders 
eld  an  executive  roundtable  session  on 
variety  of  publishing  practices. 

C  R.  Butler,  Mankato  (Min.)  Free 
'ress,  was  elected  president  of  the  asso- 
iation,  succeeding  A.  O.  Lindsay, 
)uincy  (Ill.)  Herald-Whig.  Verne  E. 
oy,  Centralia  (Ill.)  Sentinel,  was  elec- 
rd  first  vice-president  to  succeed  Mr. 
lutler.  Mr.  Lindsay,  Hal  S.  Davies, 
iinot  (N.  D.)  Nexvs  &•  Optic- 
'eporler,  and  J.  S.  Gray,  Monroe 
Mich.)  News,  were  elected  to  the 
^rd  of  directors.  At  a  meeting  of 
e  board,  Mr.  Lindsay  was  chosen 
.drivian  to  succeed  Fred  Schilplin, 
t.  Cloud  (Min.)  Tintes-Journal ;  A.  M. 
hpp,  Clinton  (la.)  Herald,  was  elec- 
d  vice-chairman,  and  Linwood  1. 
oyes,  Ironwood  (Mich.)  Globe,  Sec¬ 
tary  to  succeed  T.  O.  Huckle,  Cadillac 
Mich.)  News.  John  L.  Meyer  was  re¬ 
futed  secretary-treasurer  of  the  as- 
>cIation.  The  following  state  vice- 
,, residents  were  elected: 

'  H.  B.  Burgoyne,  St.  Catharines 
lOnt.)  Standard;  Charles  Hansen, 
t'rre/ry  (Colo.)  Tribune-Republican; 
red  A.  Sapp,  Ottawa  (Ill.)  Republi- 
■'n-Titnes;  Gardner  J.  Thomas,  Marion 
^Ind.)  Chronicle  &•  Leader-Tribune; 

P.  Loomis,  Mason  City  (la.) 
^’lobe-Gazette;  John  Redmond,  Bur- 
5  (Kan.)  Republican;  E.  C. 

Uitchell,  Paducah  (Ky.)  Sun- 
Fenucrat;  T.  O.  Huckle,  Cadillac 
IjMich.)  News;  William  F.  Henry,  • 
i'tduth  (Minn.)  News-Tribune;  W.  J. 
ewall,  Carthage  (Mo.)  Press;  O.  S. 
rarden,  Great  Falls  (Mont.)  Tribune 
Frank  D.  Throop,  Lincoln 
l' G.  B.  Williams,  Genei’a 
ijN.Y.)  Times;  Norman  B.  Black, 
largo  (N.  D.)  Forum;  Mrs.  Z.  H. 

/Farrcn  (O.)  Tribune-Chron- 
’  J-  Bixby,  Muskogee  (Okla.) 
ipo^tx  &  Times-Democrat ;  Charles 
r-  J.  Mitchell,  Huron  (S.  D.)  Huron- 
I  iL  P'tzpatrick,  Salt  Lake  City 

1*^7.  and  H.  L.  Davis, 

i  Ppleton  (Wis.)  Post-Crescent. 
a  I  he  attitude  of  publishers  on  radio 


By  GEORGE  A.  BRANDENBURG 

broadcasting  was  outlined  by  E.  H.  tion  of  important  news  through  radio 
Harris,  Richmond  (Ind.)  Palladium-  transmission.  Congress  be  urged  to 
Item,  chairman  of  the  Inland  and  authorize  the  Federal  Radio  Commis- 
A.  X.  P.  A.  radio  committees.  He  sion  to  prohibit  the  use  of  the  air  for 
pointed  out  that  the  main  points  about  the  broadcasting  of  news  items,  except 


New  oflScers  of  the  Inland  Daily  Press  Association  elected  at  annual  meeting  in 
Chicago  this  week.  Left  to  right:  Verne  E.  Joy,  Centralia  (Ill.)  Sentinel,  first 
vice*president;  C.  R.  Butler,  Mankato  (Minn.)  Free  Press,  president;  J.  S.  Gray, 
Monroe  (Mich.)  News,  new  member  of  the  board  of  directors;  and  John  L. 
Meyer,  secretary-treasurer. 

which  newspapers  are  most  concerned  at  where  the  message  is  repeated  word  for 
present  are :  word,  giving  the  newspaper  responsi- 

(1 )  The  tremendous  amount  of  news  ble  for  the  news  story,  and  also  the 
which  is  being  given  away  to  the  pub-  agency  through  which  it  originated,  full 


lie  free  through  radio  channels; 

(2)  The  inability  of  newspaper  pub- 


responsibility  ; 

(4)  That  radio  programs  be  classified 


lishers  to  classify  radio  programs  to  as  paid  advertising  and  accepted  only 
be  advertising  instead  of  news;  as  such. 

(3)  Whether  radio  in  the  future  will  Immediately  following  Mr.  Harris’  re¬ 
become  complementary  to  the  news-  port,  several  Inland  members  an- 
paper ;  if  so,  what  shall  be  done  to  bring  nounced  that  broadcasting  of  the  recent 
about  an  equitable  arrangement  for  the  attempted  assassination  of  President¬ 
handling  of  radio  broadcasting  through  elect  Roosevelt  hurt  the  sale  of  extras, 
proper  channels.  Mr.  Schilplin  called  up  the  two  res- 

“Tliere  is  no  doubt,”  he  said,  “that  olutions  recommended  by  the  board  of 
the  promiscuous  broadcasting  of  news  directors.  The  first,  dealing  with  radio 
in  great  quantities  at  all  hours  is  seri-  programs,  was  as  follows : 


ously  depreciating  the  value  of  news  in 
the  minds  of  the  listeners.” 


“Whereas,  the  daily  programs  of 
radio  broadcast  stations  offered  to  news- 


Mr.  Harris  emphasized  that  his  ob-  papers  for  publication  as  news  really  are 
servations  and  conclusions  were  per-  nothing  more  or  less  than  advertising 
sonal  and-  do  not  reflect  officially  the  and, 

attitude  of  any  association  or  group  on  Whereas,  there  appears  to  be  no 
the  subject  of  radio  broadcasting.  He  sound  reason  for  the  treatment  of  such 
presented  the  following  four  recommen-  programs  other  than  as  advertising  mat- 


dations  for  consideration : 

(1)  That  each  of  the  national  news 


ter.  therefore, 

“Be  It  Re.solved  that  it  is  the  sense 


gathering  organizations  establish  rules  of  this  association  that  in  the  future, 
regulating  and  restricting  the  broad-  newspapers  should  not  publish  such 
casting  of  news  by  their  clients ;  programs  free  of  charge  and  should 

(2)  That  no  news  be  broadcast  except  publish  them  when  offered  only  as  ad- 
that  of  transcendent  importance,  when  vertising  matter  to  be  paid  for  as  other 
released  through  individual  newspapers  advertising  matter  is  paid  for.” 

over  local  stations,  and  then  only  in  the  The  resolution  passed  by  an  over- 
briefest  bulletin  form;  whelming  vote. 

(3)  That  in  order  to  safeguard  the  Mr.  Noyes  of  Ironwood  Globe  and 
facts  given  in  the  news  broadcast,  and  G.  G.  Grandon,  Sterling  (Ill.)  Gazette, 
to  prevent  as  much  as  possible  a  distor-  reported  that  they  have  not  printed  radio 


programs  for  several  years  and  have  had 
no  complaints  from  their  readers.  It 
was  also  brought  out  at  the  roundtable 
discussion  that  approximately  half  of 
the  Inland  members  are  no  longer  print¬ 
ing  radio  programs. 

After  demanding  to  know  by  what 
right  the  secretary  of  the  board  had 
released  the  resolution  banning  the 
broadcasting  of  news,  to  the  local  press, 
Mr.  Schilplin  moved  that  the  resolution 
be  released  to  reporters  only  after  he 
had  read  the  two  resolutions  in  open 
meeting  as  a  part  of  his  report  on 
Tuesday.  Mr.  Schilplin  declared  the 
resolution  had  been  read  without  sanc¬ 
tion  of  Mr.  Harris.  The  following 
resolution  was  tabled  by  a  vote  of  21 
to  18: 

“Resolved,  that  the  Inland  Daily 
Press  Association  with  a  membership  of 
245  newspapers  located  in  17  mid- 
western  states,  representing  membership 
in  the  .Associated  Press,  United  Press 
and  International  News  Service,  is  op¬ 
posed  to  permitting  news,  gathered  by 
any  wire  press  association,  being 
made  available  for  broadcasting  by 
any  broadcasting  station,  not  even  ex¬ 
cepting  newspapers  having  their  own 
broadcasting  facilities.” 

E.  P.  Adler,  Davenport  (la.)  Times, 
asked  how  newspapers  would  prevent 
broadcasters  from  getting  the  news 
from  their  bulletin  boards  and  “boot¬ 
legging”  the  same  over  the  radio.  He 
maintained  it  was  much  better  for  news 
organizations  to  get  credit  for  radio 
news  bulletins  and  to  have  the  public 
get  the  news  accurately.  Mr.  Harris 
was  asked  for  his  personal  opinion  how 
newspapers  can  best  go  about  to  cur¬ 
tail  news  broadcasts.  He  replied  as 
follows : 

“The  only  hope  of  solving  this  prob¬ 
lem  is  keeping  all  newspapers  on  a  com¬ 
mon  basis.  The  real  fight  is  to  come 
at  the  .April  meeting  of  the  Associated 
Press  board  of  directors.  We  are  just 
a  small  group  here.  At  this  time  it 
would  be  a  serious  mistake  to  take  ac¬ 
tion  prior  to  the  A.  N.  P.  A.  meeting.” 

Upon  Mr.  Joy’s  inquiry,  Mr.  Harris 
suggested  that  Inland  proxies  for  the 
A.  P.  meeting  in  April  be  turned  over 
to  the  various  state  chairmen  of  the 
A.  N.  P.  A.  radio  committee. 

Today’s  session  opened  with  a  talk 
by  Fred  Naeter,  Cape  Girardeau  (Mo.) 
Southeast  Missourian,  on  “Getting  the 
Money.”  He  asserted  that  if  a  pub¬ 
lisher  wishes  to  lose  a  customer,  he 
should  give  him  extended  credit. 

E.  R.  Chapman,  Flint  (Mich.)  Daily 
Journal,  spoke  on  “Economies  in  news¬ 
paper  publishing.”  He  enumerated  ways 
and  means  of  introducing  various  econ¬ 
omies  in  every  department  of  the  news¬ 
paper.  He  told  of  the  zone  system  in 
the  circulation  department,  use  of  daily 
and  weekly  tracer  sheets  to  check  de¬ 
lays  and  interruptions  in  the  composing 
room,  and  of  handling  copy  through 
the  use  of  a  record  of  news  copy  takes. 
This  method  eliminates  the  setting  of 
guide  lines  for  each  article  and  facili¬ 
tates  re-assembling  the  matter  when  it 
is  set  up.  He  also  told  of  how  his  paper 
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checks  operators’  linage,  has  daily 
makeup  reports,  eliminates  excessive  al¬ 
terations  through  more  careful  ad  set¬ 
ting  and  production  of  display  compo¬ 
sition.  Mr.  Chapman  advocated  weekly 
composing  room  cost  reports  and  told 
the  advantages  of  a  newspaper  type 
specimen  book  for  advertisers. 

A.  W.  Shipton,  Springfield  Illinois 
State  Journal,  presented  an  argument 
against  advertising  rate  decreases,  em¬ 
phasizing  that  there  is  no  comparison 
between  retail  store  management  and 
operation  of  a  newspaper.  He  pointed 
out,  that  despite  reductions  in  operat¬ 
ing  costs  and  payroll  cuts,  the  printed 
page  for  his  paper  still  costs  11  per  cent 
more  than  it  did  in  1928.  He  said  in 
part : 

“Advertising  space  is  today  much 
more  crowded  and  much  more  difficult 
of  composition  than  was  the  average 
experience  upon  which  present  adver¬ 
tising  rates  were  based.  As  a  conse¬ 
quence,  our  cost  of  producing  an  inch  of 
advertising  in  type  Is  up  eight  per  cent 
over  1928. 

“The  newspaper  business  is  right  now 
passing  through  the  most  hazardous 
period  of  its  existence.  With  income 
down,  and  unit  costs  higher,  as  previ¬ 
ously  pointed  out.  the  demands  upon  the 
newspaper  as  a  public  servant  are 
greater  than  ever.  Advertising  is  a 
relative  thing  which  rises  and  falls  with 
the  tide  of  business.  Present  newspaper 
rates  were  predicated  upon  an  expec¬ 
tancy  of  volume  which  has  long  ago 
pass^  in  the  precipitous  decline  of 
space.  Further  rate  cuts  are,  therefore, 
out  of  consideration.” 

Mr.  Shipton  concluded  by  saying  the 
advertiser  must  use  his  space  more 
effectively.  This  is  a  day  of  great  news 
interest,  he  said,  a  period  when  intelli¬ 
gently  utilized  advertising  space  will 
still  pay  dividends.  He  also  empha¬ 
sized  the  need  for  increased  circulation 
rates  from  a  revenue  standpoint. 

Mr.  Clapp  of  the  Clinton  Herald  spoke 
on  getting  and  holding  local  advertising 
volume.  He  said  at  the  outset  that  a 
study  of  local  advertising  linage  figures 
submitted  by  Inland  members  discloses 
a  veritable  “nose  dive”  in  the  closing 
quarter  of  1932,  with  an  average  loss 
for  the  last  three  months  of  21.2  per 
cent  and  an  average  loss  of  19.4  per 
cent  for  the  entire  year.  His  paper, 
on  the  other  hand,  rejwrted  only  a  15.8 
per  cent  loss  for  the  final  quarter  and 
CMily  7.3  per  cent  loss  for  the  year.  He 
said  his  paper  was  maintaining  a  six- 
man  local  display  department  in  a  city 
of  26.000.  Weekly  collections  aid  ma¬ 
terially  in  increasing  advertising  linage, 
Mr.  Clapp  stated. 

“An  advertiser  who  pays  his  bill  every 
week  never  has  as  large  an  account  as 
if  he  paid  once  a  month  and  is  not  so 
prone  to  worry  about  his  advertising 
costs,”  he  said. 

In  conclusion,  Mr.  Clapp  compared 
the  newspaper  to  a  football  team,  say¬ 
ing  :  “Let  the  advertising  department  be 
the  back  field  and  the  rest  of  the  or¬ 
ganization  the  line.  Of  what  good  is 
the  best  line  in  the  world  without  a 
good  back  field?  Similarly,  the  best 
newspaper  in  the  country  won’t  get  vol¬ 
ume  business  without  an  aggressive  ad¬ 
vertising  staff.” 

W.  R.  Ronald.  Mitchell  (S.  D.)  Re¬ 
publican,  one  of  the  committee  of  five 
to  formulate  the  voluntary  domestic 
allotment  plan  for  benefiting  the  farmer, 
explained  the  salient  features  of  the  pro¬ 
pose  legislation  and  showed  the  re¬ 
sulting  possible  increase  in  business  for 
midwestern  newspapers.  He  stated  that 
the  bill  will  be  presented  at  the  special 
session  of  Congress  and  will  have  to 
do  with  wheat,  cotton,  hogs  and  tobacco. 

Dr.  A.  R.  Hatton,  professor  of  po¬ 
litical  science  at  Northwestern  univer¬ 
sity,  spoke  on  “The  Government  in 
Business.”  He  declared  “too  many  peo¬ 
ple  assume  that  government  regulation 
of  business  is  adverse  to  private  prop¬ 
erty,  but  I  do  not  see  how  we  can  pre¬ 
serve  private  property  without  govern¬ 
ment  intervention.” 

In  view  of  the  effect  of  technological 
progress  in  increasing  production  and 
decreasing  employment,  he  said,  eco¬ 
nomic  planning  on  a  national  scale  is  of 
tremendous  importance. 


W.  R.  Katz,  Adrian  (Mich.)  Tele¬ 
gram,  was  unable  to  attend  the  meeting 
because  of  the  Michigan  Banking  situ¬ 
ation.  His  paper  on  economy  and 
quality  in  the  news  department,  was 
entered  into  the  minutes  of  the  meeting. 

Harry  A.  Sward,  Moline  (Ill.) 
Dispatch,  as  chairman,  assisted  by 
Emery  A.  Odell,  Monroe  (Wis.)  Times, 
and  Col.  Wm.  Southern,  Jr.,  Independ¬ 
ence  (Mo.)  Examiner,  served  as  the 
nominating  committee. 

President  Lindsay  called  the  meeting 
to  order  Tuesday  morning.  Secretary- 
Treasurer  John  L.  Meyer  read  his  an¬ 
nual  report,  showing  that  total  disburse¬ 
ments  for  the  year  were  $9,301.22,  leav¬ 
ing  a  cash  balance  of  $3,379.67  as  of 
Dec.  31,  1932.  Total  assets  were  listed 
as  $4,618.42.  He  stated  that  the  budget 
committee  has  set  the  1933  budget  at 
$7,944.  T.  O.  Huckle,  Cadillac  (Mich.) 
News,  retiring  secretary  of  the  board 
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March  5 — Arizona  Press  Club, 
annual  meeting,  Phoenix. 

March  9-11 — Columbia  Scholas¬ 
tic  Press  Assn.,  meeting,  Columbia 
University,  New  York. 

March  10 — Indiana  Republican 
Editorial  Assn.,  meeting,  Indian¬ 
apolis. 

March  10-11  —  Illinois  Press 
Assn.,  meeting,  Springfield. 

March  15 — Associated  Dailies  of 
Florida,  meeting,  Tallahassee. 

March  17-18  —  Florida  Press 
Assn.,  meeting.  Avon  Park,  Fla. 

March  19-20 — Interstate  Circula¬ 
tion  Managers  Assn.,  meeting, 
Daniel  Boone  Hotel,  Charlotte, 
W.  Va. 


that  the  late  Elmer  E.  Johnston  of  Iowa  I 
City  was  the  first  chairman  of  thti 
group,  which  was  organized  in  May 
1919,  with  the  idea  of  establishing 
among  Inland  newspapers  some  uniform 
methods  of  accounting;  the  submission 
of  semi-annual  reports  of  operations- 
and  compiling  and  comparing  the  fig! 
ures  so  obtained.  Mr.  Butler  has  been 
chairman  of  this  committee  for  the 
past  11  years. 

“Standards  of  newspaper  production 
are  as  vague  and  undetermined  today 
as  were  those  of  newspaper  accounting 
ten  years  ago,”  declared  Mr.  Butler. 
“Why  may  we  not  develop  an  inter! 
change  of  ideas  and  a  broadening  of  onr 
knowledge  in  both  production  costs  and 
production  methods  and  develop  a  set  oi 
standards  by  which  to  measure  effi¬ 
ciency  in  our  several  plants?”  ■ 

Mr.  Butler  presented  an  analysis  off 
Inland  newspaper  costs  for  1932,  as  ■ 


of  directors,  followed  with  his  annual  structure  soundly  based,  compared  with  1929.  He  divided  the 

report.  Total  Inland  memberships  to  larger  space  and  Inland  papers  into  three  groups,  accord-  • 

date  are -45.  frequency  brackets  go  substantially  be-  ing  to  circulation,  as  follows:  f 


Other  Mech. 
Exp. 
-2% 
-11% 

-  7% 


date  are  _4S.  frequency  brackets  go  substantiallv  be-  ing  to  circulation,  as  follows: 

J.  S.  Gray,  Monroe  (Mich.)  News,  _ ^ 

chairman  of  the  Inland  chain  store  ,, 

committee,  presented  a  comprehensive  Circulation  t-.  r-  /-■  o  eii. 

survey  of  newspaper-chain  store  rela-  Grouping  Adv.  Rev.  Ed.  Exp.  Adv.  Exp.  Cir.  Paper  &  Ink  Exp. 

tions  in  the  form  of  a  preliminary  re-  4,000  to  5,000  — 25%  — 3%  — 20  %  — 10  %  — 24%  —  2% 

port.  This  report  analyzed  the  relation-  7,000  to  10,000  — 33%  -|-6%  — 23  %  -|-  li%  — 31%  — 11% 

ship  of  the  parties  concerned,  revealed  13,000  to  20,000  — 27%  — 4%  — 12i%  —  9l7c  — 40%  —  7% 

points  of  friction  which  have  developed  _ 

disturbing  assets,  determined  the  causes  newspaper  of  that  Fred  W.  Schaub,  business  manager 

of  such  friction  and  suggested  w-ays  jp^ce.  This  is  sound  practice  for  the  of  the  Decatur  (Ill.)  Herald  and  Re- 
liking  toward  correction  or  reduction  newspaper,  but  something  on  the  other  vietv,  spoke  on  composing  room  effi- 

-AT  hand  for  the  retailer  to  appreciate,  ciency.  He  showed  that  coordination  of 
Particular  attention  was  given  m  Mr.  circumstances  as  those  under  dis-  all  departments  directly  connected  with 

Gray  s  re^rt  to  evidence  that  the  ad-  Hussion  indicate  a  surprising  ignorance  the  composing  room  is  the  only  logical 
vertising  departments  of  certain  chains  advantage  of  the  volume  and  fre-  road  to  economy.  He  cited  numerous 

have  attempted  coercive  devices  to  at-  qyeycy  differential  as  the  basic  factor  e.xamples  of  how  composing  room  effi- 
mrn  individual  or  collective  objeefives.  co-operation 

frcqueucy  contracts  the  newspaper  in-  on  the  part  of  the  news  and  advertising 
sets  up  was  frankly  discussed  not  only  corporates  a  princple  frequently  fol-  departments.  He  pointed  out  that  many 

qi  lowed  by  manufacturers  who  deliver  business  managers  of  newspapers  have 
question  of  g^will  production  on  contract  to  been  emphasizing  economies  that  can  be 

° Reference^ madp  to  fallac1nti«  ami  tertian  volume  Customers  at  or  below  initiated  in  the  composing  room  to  such 
mU1pad?ncr  ™  their  costs.  Such  practice  forms  an  an  extent  that  they  have  overlooked 

rirriilatpH^  hv  rprtain  rbaine  tn  stnrp  assured  basis  of  operation  on  top  of  the  larger  economies  that  can  only  be 
circulated  by  certain  chains  to  store  j^j  j,  ^  |  structure  is  started  outside  the  composing  room, 

managers  in  connection  with  cc^rcive  j.  l,  pra^ier,  editor  and  maLger  of 


managers  in  connection  with  cc^rcive  — '  -  ^  -  -  j.  L.  PrW,  edhor  and^ma^ger  T. 

pfoiSr  ne«"r  rS^  I"  this  connection.  Mr.  Gray  intro-  Printer,  discussed  new!paper|  ^ 

reviewed  for  She  purpose  of  showing  ^  report  from  Newspaper  Audit  “  ffie®  t 

thaf  thp  rhai'ne  ac  vnlnmp  aHvprfi'cprs  and  Research  Bureau  on  55  newspapers,  ijatea  simes  to  explain  the  new  yga, 

that  the  chains,  as  volume  advertisers,  j  ^  q£  papers  re-  thought  in  tvpe  faces.  He  showed  the  La 

are  the  direct  beneficiaries  of  a  system  snowing  now  mosi  oi  tnese  papers  re  j  .  of  tvne  fares  both  fmm  a  a, 
that  shoiiIH  not  he  submitted  to  “truer-  POft  losses  of  five,  ten  and  15  per  cent  imporiance  OI  type  taces,  t»tn  trom  a 
ilia  attack”  Poor  contact  between  giving  volume  and  frequency  rate  news  and  advertising  standpoint.  People.  »  w. 
uia  attacK.  roor  contact  oetwee  to  chain  stores  The  report  said,  are  not  interested  in  type  Thn 

newspaper  and  chain  managements  was  coniracis  lo  cnain  stores,  me  report  .  •  i  ..  .  .  .r 

given  by  the  committee  as  the  reason  for  revealed  that  90  per  cent  of  the  pa^rs  S I  , 

much  of  the  friction  which  has  arisen.  Rivmg  rates  to  seven  chain  organiza-  ^  warned  publishers  not  to  allow  their  on  1 

The  committee  proposed  conversations  tions,  show  losses  in  excess  of  five  per  £^£"3 jygLiSnp^cSv*  hut 

with  the  executive  heads  of  the  various  cent  of  cost;  and  that  about  50  per  op« 

chains  cent  of  the  papers  reporting  show  losses  Phasize  only  the  outstanding  items  in  expe 

“The  committee  believes  as  a  result  of  15  per  cent  or  more.  o^er  earn  effectiveness  m  reader  The 

of  its  studv.”  said  Mr.  Grav.  “that  the  Copies  of  the  Inland  chain  store  re-  ‘"±rcsi.  .  givei 

establisment  of  some  mechanism  afford-  port  have  been  sent  to  chief  executives  7^^L^!!g'^nuhlifher^nd^rL-/^^^  ® 

ing  direct  contact  between  publishers  of  five  of  the  largest  chains,  including  TyViVoSSl 

and  chain  managements  would  promote  Sears.  Roebuck  &  Co.,  Montgomery  Ls  annual  Ln 

and  improve  a  mutually  important  busi-  Ward  Co.,  Penney  Co..  Kroger  and 

ness  relationship.  Bad  practice  on  the  .Atlantic  &  Pacific.  Replies  have  been  i„nchpon  Tn^maWiW  hil  ’’T' 

part  of  chains  or  of  newspapers  would,  received  from  several,  indicating  will-  vfymhv  exnlainpH  thft  thp  nlXhpwa! 

iT is  believed,  be  largely  eliminated  if  a  ingness  on  the  part  of  the  chain  organi-  for 

proper  medium  were  established  for  zations  to  discuss  the  matter  with  news-  yghabilitalion  of  agriculture,  was  the  at°M 

them  ,  discovery,  discussion  and  treat-  ^£ 

Commenting  upon  the  basis  of  news-  and  ^X^’^LoTk^durr^^^  noinreommiftw  of  the  4  a"rf 

paper  volume  and  frequency  rate  mak-  view  of  the  commutes  wo  J  dur  ng  Representatives  Hail¬ 
ing,  Mr.  Gray  said  in  part;  the  past  13  years.  He  reviewed  the  Washington  on  Feb  22  Obiectives  [  vras 

“If  a  newspaper  is  properly  operated  history  of  the  committee,  pointing  out  ^  ‘ 

I - I  mediate  cash  income  to  the  farmer  to  I  in  L 
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enable  him  to  make  necessary  purchases  |  Mr. 
and  to  give  stimulus  to  general  recovery!  the 
by  increasing  the  immediate  farm  pur-  B  new  i 
chasing  power;  (2)  Enhance  the  priw  *  Publi 
of  agricultural  comrnodities ;  (3)  Retire^  the 
immediately  a  sufficient  amount  of  land  ■  was  i 
now  in  arable  crops  to  adjust  over-pro-  .  chani 
duction  to  effective  demand.  In  sum- ,  istrat 
fnarizing  the  plan  as  outlined,  Mr.  Mur-  •  Joum 
phy  said  in  part :  .  ■  "w  ( 

“We  believe  these  objectives  can  all  .  ever 
be  accomplished  by  providing  legislative  ,,  The 
authority  to  the  Secretary  of  Agricul-  and  d 
ture  to  make  rental  agreements  or  editor 
leases  with  the  producers  covering  not  ?  a  Sc 
to  exceed  25  per  cent  of  the  lands  of  ft  Jpum 
such  prcxlucers  seedeci  to  arable  crops  I  direct 
( including  temporary  but  not  perman^  I  Produ 
pasture)  for  the  pericxl  of  one  year,  on  ?  same 
condition  that  the  land  thus  leased  by  ^  Albuq 
the  government  lie  fallow  during  th«|consoi 
next  crop  years.  The  Secretary  would  I  and  tl 
then  establish,  by  regulation,  the  rental!  E. 

(Continued  on  page  39)  Ithe 
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RIVAL  DAILIES  PRINTING  IN  SAME  PLANT 

“Utopian’*  Plan  Adopted  by  Albuquerque  Tribune  and  Journal — Latter  Drops  P.M.  Edition — 
Business  Staffs  Merged  but  Editorial  Staffs  Remain  Separate 


fSoecial  to  Editor  &  Publisher) 
ALBUQUERQUE,  N.  M.,  Feb.  20— 
J\\  new  departure  in  newspaper  pro¬ 
duction  was  made  here  today  when  two 
newspapers,  separately  owned  and  edi¬ 
torially  opponents,  were  published  from 
a  single  plant  under  a  joint  business 

management. 

For  years  the  Albuquerque  Tribune. 
a  Scripps-Howard  newspaper,  and  the 
Albuquerque  Journal,  owned  by  Thomas 
\f  Peoperday,  have  been  intense  rivals 
in  the  New  Mexico  field.  They  have 
usuallv  been  on  opposite  sides  of  the 
political  fence.  But  in  this  instance 
It  is  the  depression,  and  not  politics, 
that  has  “made  strange  bedfellows.” 

The  economic  situation  in  Albu¬ 
querque,  following  two  years  of  steadily 
declining  advertising  revenues,  dictated 
some  change  in  the  production  of  the 
newspapers.  Scripps-Howard  did  not 
believe  that  a  newspaper  monopoly  was 
either  desirable  or  possible.  Mr.  Pep- 
perdav  held  the  same  opinion.  They 
both  believed  that  there  sliould  be  two 
distinct  and  independent  editorial  voices 
in  the  largest  city  in  New  Mexico. 
Therefore  any  proposal  to  buy  or  sell 
on  the  part  of  either  was  dismissed 
from  consideration.  At  the  same  time 
both  publishers  recognized  that  the  field 
would  not  supixirt  three  newspapers 
under  their  existing  form  of  production. 
The  Journal  was  a  morning,  evening 
and  Sunday  iiaper,  having  13  issues  a 
week,  selling  for  15c.  to  the  city  sub¬ 
scriber.  The  Tribune  was  a  six-day 
evening  paper  selling  to  the  city  sub¬ 
scriber  for  10c.  a  week.  The  circula¬ 
tions  of  the  three  daily  editions  were 
not  far  apart,  and  this  situation  de¬ 
veloped  bitter  competition  in  the  selling 
of  advertising  in  both  national  and  local 
fields.  As  the  total  volume  of  adver¬ 
tising  decreased  during  the  last  two 
years,  the  struggle  became  more  intense 
and  the  reward  correspondingly  less. 

Mr.  Pepperday  met  with  William 
W.  Hawkins,  general  manager,  and 
Thomas  L.  Sidlo,  general  counsel,  of 
the  Scripps-Howard  concern  in  Chicago 
on  Dec.  12  and  started  the  discussions 
which  finally  developed  the  plan  of 
operation  which  offers  an  interesting 
experiment  in  American  journalism. 
The  amount  of  study,  time  and  thought 
given  to  the  problem  was  perhaps  out 
of  all  proportion  to  its  relative  impor¬ 
tance  to  the  Scripps-Howard  organi¬ 
zation,  but  it  was  recognized  that  the 
principle  and  precedent  involved  might 
prove  of  great  consequence  if  worked 
out  successfully.  An  agreement  was 
finally  reached  at  a  conference  held 
two  weeks  ago  at  the  Scripps  ranch 
at  Miramar,  in  San  Diego  county,  Cali¬ 
fornia,  at  which  Mr.  Pepperday  met 
with  Robert  P.  Scripps,  Roy  W.  How¬ 
ard,  Thomas  L.  Sidlo,  and  William  W. 
Hawkins.  The  new  form  of  contract 
was  drafted  by  Mr.  Sidlo  and  signed 
a  few  days  later  at  the  Biltmore  Hotel 
in  Los  Angeles  by  Mr.  Pepperday  and 
Mr.  Hawkins.  The  evening  edition  of 
the  Journal  was  discontinued  and  a 
new  corporation,  known  as  Albuquerque 
Publishing  Company,  jointly  owned  by 
the  Journal  and  Tribune  Companies, 
was  formed  to  take  charge  of  the  me- 
chanipl  production  and  business  admin¬ 
istration  of  the  morning  and  Sunday 
Journal  and  the  evening  Tribune.  This 
new  corporation  has  no  authority  what- 
wr  over  either  editorial  department. 
The  Tribune  Company  remains  intact 
Md  directs  the  editorial  policy  and  the 
editorial  production  of  the  Tribune  as 
a  Scripps-Howard  newspaper.  The 
Journal  Company  remains  intact  and 
direrts  the  editorial  policy  and  editorial 
production  of  the  Journal  along  the 
heretofore  pursued.  The 
Albuquerque  Publishing  Company  has 
consolidated  the  two  business  offices 
*  p  u  mechanical  departments. 

^  ^  Shaffer  continues  as  editor  of 
tne  Tribune  and  representative  of 


Scripps-Howard  in  New  Mexico. 
H.  P.  Pickrell  continues  as  editor  of 
the  Journal.  Mr.  Pepperday  becomes 
president  and  general  manager  of  the 
.Albuquerque  Publishing  Company  in 
charge  of  the  business  and  mechanical 
departments. 

The  two  papers  will  be  produced 
from  the  building  of  the  Tribune,  which 
is  owned  by  Scripps-Howard,  and 
which,  with  all  its  equipment,  has  been 
leased  to  the  Albuquerque  Publishing 
Company.  The  present  plant  of  the 
Journal  will  be  abandoned  as  soon  as 
necessary  alterations  are  made  in  the 
Tribune  plant.  The  Journal  has  been 
published  in  Albuquerque  for  more  than 
50  years,  and  its  plant  contains  some 
of  the  earliest  linotypes  produced  by 
the  Mergenthaler  Company.  Its  effi¬ 
ciency,  however,  has  been  kept  up  by 
Mr.  Pepperday  by  necessary  replace¬ 
ments  from  time  to  time,  and  the  press 
is  a  modern  type  of  Duplex.  The  Jour¬ 
nal  press  will  be  moved  into  the  Tribune 
plant  along  with  such  other  equipment 
as  may  be  necessary.  The  Tribune, 
which  was  established  and  developed 
with  the  United  Press  news  service,  has 
added  the  day  reixirt  of  the  .Associated 
Press  heretofore  used  by  the  evening 
edition  of  the  Journal.  The  Journal 
continues  as  a  member  of  the  Asso¬ 
ciated  Press,  retaining  all  its  features 
and  adding  some  of  the  features  previ¬ 
ously  used  in  its  evening  edition. 

The  circulations  of  the  two  papers 


are  entirely  separate.  They  will  not 
be  sold  in  combination.  The  price  of 
the  Tribune  remains  the  same.  The 
home  delivered  price  of  the  morning 
and  Sunday  Journal  will  be  12c.  a  week. 
The  Tribune  Company  owns  the  cir¬ 
culation  of  the  Tribune,  and  the  Journal 
Company  owns  the  circulation  of  the 
Journal.  The  Albuquerque  Publish¬ 
ing  Company  directs  the  circulation  of 
both  but  owns  neither. 

Advertising  in  the  Journal  and  Trib¬ 
une  will  be  sold  separately,  or  in 
optional  combination,  in  both  local  and 
national  fields  by  the  Albuquerque  Pub¬ 
lishing  Company. 

This  situation  develops  what  approx¬ 
imates  the  Utopian  idea  of  the  average 
editor — an  editor  without  a  business 
office  or  any  mechanical  problems.  It  is 
believed  that  it  may  solve  the  business 
problem  through  the  economies  obvi¬ 
ously  possible  from  joint  mechanical 
production  and  business  administration. 
In  their  public  announcements,  the  pub¬ 
lishers  pointed  out  that  the  new  arrange¬ 
ment  in  some  aspects  is  not  unlike 
the  well  established  economic  practice 
of  the  railroads  in  operating  two  rival 
systems  over  the  same  right  of  way. 


NAMED  BULLETIN  EDITOR 

George  Ovis  Hopkins,  University  of 
Oklahoma  graduate  student,  has  been 
named  editor  of  the  National  Editorial 
Association  bulletin  and  monthly  letter. 
Hopkins  was  formerly  with  the  Elk 


A  view  of  the  throngs  which  visited  St.  Paul  Automobile  Show. 


ST.  PAUL  AUTO  SHOW  MADE  A  PROFIT 


WHEN  the  automobile  dealers  of 
St.  ■  Paul,  remembering  an 
$11,000  deficit  last  year,  declined  to 
finance  an  Automobile  Show  this  year, 
L.  E.  Owens,  publisher,  and  William 
F.  Johns,  general  manager,  of  the 
St.  Paul  Dispatch  and  Pioneer  Press. 
challenged  the  decision. 

Arguing  that  abandonment  of  the 
show  would  reflect  on  the  city’s  repu¬ 
tation,  they  proposed  to  the  dealers  that 
the  newsiiapers  be  allowed  to  under¬ 
write  and  manage  the  show,  with  any 
profits  to  be  turned  over  to  the  St.  Paul 
Community  Chest. 

Within  24  hours  after  ratification,  the 
work  was  well  under  way,  and  the 
show  opened  in  three  weeks.  News¬ 
paper  space  was  the  only  medium  useil 
for  promotion,  not  a  minute  of  radio 
time  being  used. 

A  cold  wave  swept  over  the  North¬ 
west  on  opening  day  and  for  five  con¬ 


secutive  days  and  nights  the  mercury  did 
not  rise  above  10  degrees  below  zero. 
It  tumbled  as  low  as  26  below. 

But  despite  this  the  attendance  broke 
all  records  and  for  the  first  time  in 
St.  Paul's  history  an  automobile  show 
returned  a  profit.  It  was  freely  said 
that  if  weather  conditions  had  been 
favorable  the  attendance  would  have 
been  doubled. 

A  special  automobile  show  edition 
was  published  by  the  Pioneer  Press 
Feb.  5,  which  carried  more  than  32,000 
lines  of  automobile  and  accessory  ad¬ 
vertising. 

To  put  the  show  over  required  from 
time  to  time  the  services  of  S3  members 
of  the  Dispatch  and  Pioneer  Press  staff, 
of  whom  40  persons  were  working  in 
some  capacity  at  the  Auditorium  dur¬ 
ing  the  13  hours  daily  the  show  was 
open.  Every  department  was  repre¬ 
sented  except  the  mechanical. 


City  (Okla.)  News  and  for  the  past 
year  editor  of  the  Oklahoma  edition  of 
Southwest  Magazine. 


CENSORSHIP  IS  URGED 
BY  CANADIAN  EDITOR 


M.  E.  Nichols  Advocate*  Government 
Department  to  Stamp  Out  “Cun¬ 
ningly  Cultivated  Indecency” 
of  Certain  Paper* 


Montreal,  Feb.  20 — Censorship  of  all 
newspapers  offered  for  sale  in  Canada, 
by  a  department  of  the  government 
established  for  that  purpose,  was  advo¬ 
cated  by  M.  E.  Nichols,  president  of 
the  Canadian  Press  and  vice-president 
and  managing  director  of  the  Winnipeg 
T ribune.  who  spoke  before  the  Canadian 
Club  at  luncheon  today.  His  principal 
reason  for  wishing  to  see  a  censorship 
established  was  to  curb  the  “wanton, 
planned  and  cunningly  cultivated  inde¬ 
cency  offered  for  sale  by  certain  news¬ 
paper  groups.” 

Some  day,”  Mr.  Nichols  said,  “I 
sincerely  hope  we  may  have  in  Ottawa 
a  government  wise  enough  and  bold 
enough  to  set  up  a  department  of  cen¬ 
sorship.  The  censorship  I  have  in  mind 
would  not  seek  to  regulate  the  printed 
word  or  the  spoken  word  of  wild  men 
—or  wild  women.  It  would  have  no 
concern  in  the  sayings  or  doings  of 
political  agitators  or  any  other  kind 
of  agitators.  It  would  be  a  censorship 
for  reasonable  cleanliness,  nothing 
more.” 

Mr.  Nichols  took  as  his  subject  the 
mechanics  of  newsgathering  in  Canada. 
He  sketched  briefly  the  birth  and 
growth  of  co-operative  newsgathering 
as  represented  in  the  Canadian  Press 
today,  with  its  network  of  leased  wires 
from  Cape  Breton  to  Victoria.  Cost 
of  this  ran  to  nearly  a  million  dollars 
a  year  and  was  borne  on  a  mutual  basis 
entirely  by  the  daily  newspapers  of 
Canada. 

Describing  newspaper  work  Mr. 
Nichols  said: 

“With  the  commencement  of  each  day 
newspapermen  look  out  upon  the  wide 
world  as  the  field  of  their  operations. 
A  news  occurrence  in  any  corner  of  the 
civilized^  world,  they  can  summon  for 
almost  instantaneous  production  in  the 
modern  newspaper  office. 

“A  newspaper  daily  is  made  in  a 
few  hours.  No  sooner  does  the  curtain 
descend  on  one  act  than  it  begins  to 
rise  on  another.  So  we  have  no  time  to 
look  back  to  yesterday’s  yesterday,  or 
to  any  other  yesterday.  We  are  con¬ 
scious  of  the  fact  that  a  new  day  is 
rushing  upon  us;  that  at  that  very  mo¬ 
ment  the  great  restless  world  is  in 
action;  that  great  events  are  in  the 
making that  in  a  few  hours  or  even  a 
few  minutes  those  events  may  be 
thundering  upon  us.  We  have  to  be 
ready  for  them  when  we  have  put  out  a 
dull  paper  the  day  before  and  are  seized 
with  the  determination  as  all  good  news¬ 
papermen  are,  that  it  will  not  be  a 
dull  paper  tomorrow.” 

J.  E.  McPherson,  president  of  the 
Canadian  Club,  introducing  Mr.  Nichols 
explained  that  he  entered  newspaper 
work  in  1897  in  the  service  of  the  Tor¬ 
onto  Telegram  for  which  he  was  par¬ 
liamentary  correspondent  until  1W3; 
from  1916  to  1920  he  was  director  of 
information  for  the  Canadian  Govern¬ 
ment  at  Ottawa  and  has  been  editor  and 
manager  of  several  important  daily 
papers  in  Toronto,  Montreal  and 
Winnipeg. 


NEW  CHICAGO  NEGRO  WEEKLY 

A  new  Chicago  weekly,  the  Spokes¬ 
man.  has  made  its  appearance  edited 
by  Roscoe  Conkling  Simmons. 


SELLING  WORLD  FAIR 
ROTO  SECTION 


N.  Y.  TIMES  SETS  RADIO  RECORD  IN 
GETTING  15,000-WORD  REPORT 


VISITED  IN  HAVANA 


Interception  of  Message  of  League  of  Nations  Committee 
Required  Ten  Hours — Was  Only  Newspaper 
to  Print  Document  in  Full 


UNPRECEDENTED  in  newspaper  reaching  all  nations,  whereas  the  short 
history  was  the  feat  of  the  New  waves  encircle  the  world,  taking  the 
York  Times  in  intercepting  the  15,000-  report  direct  to  the  Orient  at  the  same 
word  Manchurian  report  of  the  League  time  it  reaches  the  United  States, 
of  Nation’s  Committee  of  Nineteen,  Radio  men  give  credit  to  the  modern 
which  was  broadcast  to  the  world  by  development  of  vacuum  tubes  for  the 
short-wave  wireless  from  Geneva,  Fri-  success  both  in  transmission  and  recep- 
day  Feb.  17.  Geneva  message. 

The  Times  was  the  only  newspaper  Officials  in  the  United  States  and 
in  the  world  which  was  able  to  print  abroad  were  quick  to  congratulate  the 
the  report  in  full  on  the  following  day.  Times  on  its  accomplishment. 

It  occupied  two  full  newspaper  pages.  In  most  papers  a  summary  of  the 

Since  its  accomplishment  the  Times  report  was  printed.  The  London  papers 
has  received  congratulations  from  many  treated  it  pertunctonly  for  the  most 
parts  of  the  world  although  the  Manchester  Guardian 

The  newspaper’s  wireless  facilities  and  LWmi  rfmer  carried  about  four 
have  served  it  well  in  the  past,  par-  columns  of  it.  ^Vlckham  Steed,  of  the 
ticularly  in  the  coverage  of  the  Byrd  London  Times,  said  the  New  York 
Antarctic  Expedition,  which  was  re-  Times  accompl.shmen  means  that 
ported  day  after  day  completely  and  American  opinion  will  be  ahead  of 
fully.  Several  years  ago  the  facilities  European  in  realizing  the  true  meaning 
were  utilized  for  obtaining  a  long  ency¬ 
clical  from  Pope  Pius  from  Rome, 
which  was  considered  a  great  accom¬ 
plishment.  But  the  unique  part  of  this 
reception,  Editc*  &  Publisher  was 
told,  was  that  it  was  continuous  trans¬ 
mission  on  short  wjaves,  and  without  a 
chance  for  correction  of  errors.  The 
transmission  from  Rome  was  in  long 
waves,  and  was  frequently  interrupted. 

In  the  case  of  transmission  from  the 
Antarctic  there  was  an  opportunity  to 
experiment  with  wave  len^hs  and  to 
query  the  report. 

The  Committee  report  from  Geneva 
was  not  only  the  longest  in  words  ever 
intercepted  by  the  Times,  but  also  the 
longest  in  duration  of  time.  It  was 
announced  at  first  that  the  report  would 
be  sent  at  a  speed  of  75  words  a  minute, 
on  the  request  of  Washington  officials, 
and  the  Times  was  prepared  to  inter¬ 
cept  it  at  that  speed.  Later,  however, 
it  was  decided  to  send  it  at  30  words  a 
minute.  Under  the  direction  of  F.  E. 

Meinholtz,  manager  of  the  Times’  radio 
department,  four  operators,  two  at  a 
time,  wearing  ear-p4iones,  were  taking 
the  report  from  9  a.m..  New  York  time, 
until  7 :22  p.m.,  when  it  was  completed. 

The  report  had  been  reduced  to  per¬ 
forations  for  electrical  transmission  in 
Geneva,  and  was  put  on  two  sending 
machines.  The  wave  used  for  trans¬ 
mission  to  the  United  States  was  20.64 
meters,  while  another  transmitter  oper¬ 
ating  on  the  38.47-meter  channel  pro¬ 
jected  the  waves  into  the  Far  East. 

The  former  wave  is  suited  for  trans¬ 
mission  through  daylight.  The  latter 
channel  gives  the  best  results  at  night. 

Soon  after  the  shadow  of  the  darkness 
swept  westward,  the  20.64-meter  waves 
began  to  weaken  in  New  York.  So 
the  operators  in  New  York  at  2.45  in 
the  afternoon  switched  to  the  38.47-meter 
channel  and  the  strong  signal  was  re¬ 
stored. 

The  words  were  automatically  trans¬ 
mitted  in  Continental-Morse  code.  The 
signal  was  exceptionally  loud  when  it 
flashed  across  New  York. 

The  operators  took  every  precaution 
not  to  miss  any  part  of  the  fleeting 
sentences.  To  guard  against  any  ill 
effects  from  absorption  by  the  skj'- 
scrapers  in  the  Times  Square  district  a 
special  double  antenna  was  erected  on 
a  roof  in  Astoria.  There  the  signal 
was  plucked  from  space,  amplified  and 
relayed  over  a  telephone  “tone  line” 
direct  to  the  radio  room  of  the  Times 
Annex. 

Two  operators  wearing  ear-phones 
copied  the  words  on  typewriters.  At 
the  same  time  a  tiny  inked  needle 
recorded  the  electric  impulses  on  an 
automatic  receiver.  This  system  served 
as  a  triple  check  on  accuracy. 

Radio  men  called  attention  to  the 
fact  that  in  the  days  before  short-wave 
wireless  such  dissemination  of  informa- 
ticMi  on  an  international  scale  would 
have  required  a  much  longer  time. 

Long  waves  would  have  difficulty  in 


Edwin  S.  Friendly,  business  manager. 
New  York  Sun  (left),  and  E.  S.  Beck, 
managing  editor,  Chicago  Tribune, 
photographed  recently  at  the  Havana 
race  track  during  a  vacation  in  Cuba. 


Exposition  pictures.  Present  plans  call 
for  SIX  four-page  sections  between 
March  and  June  1,  when  the  fair  opens 
The  list  of  papers  and  national  adver¬ 
tisers  interested  is  not  available  as  yet 
In  discussing  this  project  with 
Editor  &  Publisher,  Frank  Avery  of 
Printers’  Wages  Reduced  12.9  Per  Mejunkin  agency,  explained  that  the 
Cent  by  Arbitration  Board  advertising  rate  is  substantially  less 

A  wage  reduction  of  12.9  per  cent  than  the  normal  rate  for  roto  advertis- 

for  members  of  the  Newark  Typo-  mg.  The  Mejunkin  agency  will 

graphical  Union  103,  employed  on  news-  charge  of  the  mechanical  work  in 

papers  in  Newark,  N.  J.,  was  an-  cities  where  the  new'spaper  has  no  roto- 
nounced  Feb  17  by  David  1.  Kelly,  gravure  facilities.  Where  a  roto  sec- 
chairman  of  a  board  of  arbitration  tion  is  a  regular  feature,  the  newspaper 

chosen  by  newspaper  publishers  and  the  will  handle  the  printing, 
union.  The  new  scale,  which  goes  into  .The  Mejunkin  company  is  acting  in 
effect  March  1  for  a  year,  sets  the  the  capacity  of  a  newspaper  advertising 

wages  for  printers  engag^  in  day  work  representative  in  offering  a  list  of  60 
at  $54  a  week  and  $57  a  week  for  night  or  more  papers  with  roto  sections  to 
work.  advertisers  seeking  a  World’s  Fair  tie- 

Mr.  Kelly,  who  is  secretary  of  the  up.  The  advertising  in  these  sections 
Essex  County  Park  Commission,  said  will  be  placed  by  the  agencies  regularly 
that  the  reductions  had  been  made  be-  in  charge.  The  idea  of  blanket  cov- 
cause  of  general  business  conditions  and  erage  in  roto  supplements  in  a  selected 
increased  purchasing  power  of  the  dol-  number  of  major  cities  is  similar  to  the 
lar.  The  union  had  asked  for  continu-  plan  originated  by  the  Mejunkin 
ance  of  their  present  wage  scale  on  a  agency  in  1930  for  the  Sheaffer  Pen 
five-day  week,  while  the  publishers  had  Company. 

demanded  a  wage  reduction  of  20  per  - 

cent.  EDITOR  RESCUES  BOY 

.rJirS’LXr  “Se  j”  f£!  „  Divijg  ,h,  chm 

rell,  business  manager  of  the  Newark  ^^S*^** 

Evening  News,  and  Henry  J.  Auth,  ® 

vice-president  of  the  Newark  Star-  pgUp /r  v 

eJc.  John  j.  Har,  presidon,  of  fh.  r£pSo'h/»  'or  “oiet-S 

res^frd  the  printers.  3;-  BOIp 

NEW  POST  FOR  HUMPHREY  would  be  carried  far  out  into  the  lake. 
Frank  J.  Humphrey,  formerly  with 


SCALE  CUT  IN  NEWARK 


ROOSEVELT  GREETS  PRESS  AT  MIAMI 


LUDLOW  PROMOTES  PENRY 

Lee  Clifford  Penry,  Ludlow  Typo- 
graph  Company’s  sales  representative 
in  the  Carolinas  and  ^her  eastern  states, 
has  been  appointed  district  sales  man¬ 
ager  of  the  southern  district,  with  head¬ 
quarters  in  Atlanta.  Mr.  Penry  has 
had  experience  as  production  manager 
and  superintendent  in  both,  newspaper 
and  commercial  printing  plants  through¬ 
out  the  south. 


j.  r.  hearst  to  marry 

I  The  engagement  of  John  R.  Hearst, 
I  of  Mr.  and  Mrs.  William  Ran- 

I  dolph  Hearst,  and  Miss  Gretachen 

-  Wilson,  was  announced  in  Los  Angeles 

first  press  conference  after  reaching  Miami,  held  this  week  by  Miss  Wilson’s  mother, 
tempted  assassination.  Left  to  right,  James  Hagerty,  Mrs.  John  L.  Wilson,  of  New  Orleans, 
hnith,  Miami  Herald;  Ernest  Lindley,  New  York  The  marriage  will  take  place  soon 
•rvice  operative;  George  Dnrno,  International  News  John  R.  Hearst  is  associated^  with  te 
ity  editor,  Miami  Daily  News,  and  Fred  Storm,  father’s  publishing  organization,  witb 
United  Press.  headquarters  in  New  York. 


Editor  &  Publisher  The  Fourth  Estate  for  February  25,  1  933 
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NO  SHERIFFS’  SALES 
SAYS  RUTLEDGE 

Press  Has  Remarkable  Depression 
Record,  N.E.A.  Executive  Tells 
Indiana  Groups — Hostetler 
Heads  Weeklies 


S.N.P.A.  TO  MEET  IN  CHATTANOOGA 


TRACES  DEVELOPMENT 
OF  HUGE  PRESSES 
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(Special  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  Feb.  20 — Prob¬ 
lems  of  the  newspaper  publisher  rang¬ 
ing  from  headlines  to  comics  were  aired 
in  the  most  unusual  conference  in 
Indiana  journalism  which  closed  here 
Feb.  17-18. 

The  Indiana  Weekly  Press  Associa¬ 
tion,  the  Indiana  Democratic  Editorial 
Association,  the  Indiana  University 
Journalism  short  course  and  the  Indian¬ 
apolis  Advertising  Club  joined  hands 
to  make  a  three-day  program  of 
analysis,  advice  and  round  table  dis¬ 
cussions. 

‘‘Newspaper  advertising  has  been,  still 
is,  and  will  continue  to  be  the  prime  ad¬ 
vertising  medium,”  said  Robert  A. 
Wolfe,  display  advertising  manager  for 
the  Indianapolis  News,  in  an  address 
that  opened  the  meetings. 

‘‘Publishers  and  advertising  men, 
however,  must  keep  abreast  of  the 
times  by  working  conscientiously  and 
constructively  for  the  three  most  in¬ 
terested  parties — the  advertiser,  the  con¬ 
sumer  and  the  publisher,”  he  told  the 
group.  He  stressed  the  speed,  timeli¬ 
ness,  market  coverage  and  sales  checks 
offered  by  newspaper  advertising. 

Charles  E.  Snyder  of  Chicago,  editor 
of  the  Drovers  Journal  and  national 
president  of  Sigma  Delta  Chi,  was  prin¬ 
cipal  speaker  at  one  banquet  that  fol¬ 
low^  initiation  of  Governor  Paul  V. 
McNutt  and  M.  W.  Pershing,  dean  of 
Indiana  editors,  into  Sigma  Delta  Chi. 
Mr.  Pershing,  84  years  old,  founded 
two  Indiana  newspapers,  and  still  con¬ 
tributes  to  one  of  them. 

Newspapers  the  country  over  are  in 
better  condition  than  most  business  en¬ 
terprises,  Harry  Rutledge  of  Chicago, 
executive  secretary  of  the  National 
Editorial  Association  said  in  an  address 
on  “Newspaper  Stability.” 

“Only  four-tenths  of  one  per  cent  of 
the  newspapers  of  the  nation  failed  in 
1932,”  he  said.  “There  are  no  news¬ 
papers  on  the  block  at  sheriffs’  sales. 
This  is  largely  because  newspapers  have 
not  been  over-exploited  and  expanded 
by  large  bond  issues  as  have  many  other 
businesses.  All  we  need  to  do  is  close 
out  minds  and  books  to  1929,  and  think 
of  the  year  we  are  living  in.” 

Dilatory  publishers  and  editors  took 
a  rap  from  Prof.  Victor  R.  Portman 
of  the  journalism  faculty  of  the  Uni¬ 
versity  of  Kentucky  who  spoke  in  pres¬ 
entation  of  the  Florence  Morgan  Crim 
Memorial  cup  for  the  best  weekly  in 
the  1932  competition.  He  termed  them 
“the  i^rest  business  men  in  the  world,” 
and  cited  the  word  of  advertising  men 
that  many  contracts  were  lost  because 
the  publishers  simply  failed  to  answer 
letters  regarding  rates. 

The  Corydon  Republican,  published 
by  Frank  Self,  received  the  cup.  Hon¬ 
orable  mention  went  to  the  Culver 
Citizen,  Bloomfield  News  and  Misha¬ 
waka  Enterprise. 

Curtiss  Hostetter  of  the  Rockville 
Tribune  was  elected  president  of  the 
Indiana  Weekly  Press  Association. 
Other  officers  are ;  Paul  Reddick, 
LaCrange  Standard,  vice-president ; 
C.  E.  VanValer,  Indiana  University 
Press,  secretary;  A.  H.  Flanaghan, 
English  Democrat,  publicity  director ; 
Peter  Holzer  of  Osgood,  treasurer,  and 
Arden  Rearich  of  Winamac,  Ray  Willis 
of  Angola,  Albert  T.  Rubach  of  Jasper, 
and  Lew  O’Bannon  of  Corydon,  di¬ 
rectors. 

Wray  E.  Fleming,  formerly  of  the 
Shelbyinlle  Democrat  and  now  publicity 
director  of  the  state  Democratic  com¬ 
mittee,  was  named  president  of  the 
Indiana  Democratic  Editorial  Associa¬ 
tion.  Jack  Dolan,  Hartford  City  Netcs, 
was  elected  treasurer,  and  also  was 
givm  a  cup  for  the  best  Democratic  edi¬ 
torial  of  the  year.  Other  officers  were 
advanced  automatically. 


S.N.P.A.  directors  who  attended  Nashville  meeting  Feb.  19-20.  Left  to  right, 
seated:  Cranston  Williams,  Chattanooga  News,  secretary-manager;  K.  A.  Engel, 
Little  Rock  Democrat;  J.  H.  Long,  Huntington  (W.  Va.)  Advertiser  and  Herald; 
Clark  Howell,  Jr.,  Atlanta  Constitution,  chairman  of  the  board;  James  C.  Stahl- 
man,  Nashville  Banner,  president;  Walter  C.  Johnson,  Chattanooga  News, 
treasurer;  E.  K.  Gaylord,  Oklahoma  City  Oklahoman  and  Times.  Standing, 

I.  to  r.:  J.  L.  Horne,  Rocky  Mount  (N.  C.)  Telegram;  Powell  Class,  Lynch¬ 
burg  (Va.)  News  and  Advance;  James  E.  Chappell,  Birmingham  News  and 
Age-Herald;  Emanuel  Levi,  Louisville  Courier-Journal  and  Times;  .Adolph  S. 
Ochs  II,  Chattanooga  Times;  L.  K.  Nicholson,  New  Orleans  Times-Picayune; 

J.  L.  Mapes,  Beaumont  (Tex.)  Enterprise  and  Journal;  Roger  C.  Peace, 
Greenville  (S.  C.)  News  and  Piedmont;  Howard  W.  Stodghill,  Louisville 

Courier-Journal  and  Times. 


Directors  of  the  Southern 
Newspaper  Publishers’  Association 
in  midwinter  session  at  Nashville,  Feb. 
19-20  selected  Chattanooga  as  the  1933 
convention  city  and  June  26-28  as  the 
convention  date. 

In  addition  to  directors  of  the  asso¬ 
ciation,  trustees  of  the  Labor  Protection 
Fund  were  also  in  attendance  at  the 
meeting,  at  which  James  G.  Stahlman, 
publisher,  Nashville  Banner  and  presi¬ 
dent  of  the  association,  was  host. 

The  five-day  week,  the  legal  status 
of  wine  and  beer  advertising,  radio, 
schools  of  journalism,  second  class 
postage,  and  other  trade  matters  were 
discussed. 

Resolutions  calling  for  a  survey  of 
all  the  schools  of  journalism  in  the 
South  were  passed,  the  survey  to  de¬ 
termine  how  many  of  the  graduates  of 
the  school  can  be  absorbed  into  the 
newspaper  field.  Information  on  the 


turnover  on  newspaper  staffs,  and  num¬ 
ber  of  workers  regularly  employed  will 
be  sought  from  newspapers,  while  jour¬ 
nalism  schools  will  ^  polled  to  deter¬ 
mine  the  number  and  kind  of  courses 
offered  and  the  number  of  graduates 
turned  out  annually. 

The  directors  visited  the  Southern 
School  of  Printing  and  the  Hermitage, 
home  of  Andrew  Jackson. 

On  the  second  night  of  the  meeting 
they  were  entertained  at  dinner  by  Mr. 
Stahlman  at  the  Belle  Meade  Country 
Club,  with  a  representative  number  of 
Nashville  business  leaders  in  attendance. 
Governor  Hill  McAlister  welcomed  the 
publishers,  paid  a  tribute  to  their  influ¬ 
ence  in  the  past,  and  forecast  a  greater 
influence  for  them  in  the  future. 

Howard  W.  Stodghill,  business  man¬ 
ager  of  the  Louisinlle  Courier  Journal 
and  Times,  who  is  also  director  of  the 
A.B.C..  attended  the  sessions. 


KENTUCKIANS  TALK  ECONOMY  HORN  CLASSIFIED  MANAGER 


Plan*  for  Cooperative  Cut  Service. 

Discutied  at  Meeting 

Plans  for  the  cooperative  purchase 
and  use  of  news  cuts,  the  exchange  of 
feature  material  and  also  of  news,  were 
made  at  the  annual  mid-winter  meeting 
of  the  West  Kentucky  Press  Associ¬ 
ation  held  in  Paducah  last  week.  The 
meeting  was  presided  over  by  Presi¬ 
dent  A.  Robbins  of  the  Hickman 
Courier.  J.  L.  Bradley,  Providence 
Enterprise,  vice-president,  was  named 
head  of  the  committee  to  work  out  the 
plans  for  the  purchase  and  exchange 
of  cuts  and  features. 

A  plan  jointly  to  employ  a  merchan¬ 
dising-advertising  expert  to  go  into 
each  town  and  work  with  the  local 
newspaper  and  local  merchants  to  stim¬ 
ulate  business  and  advertising,  was 
tabled  for  the  time  being.  Round  table 
discussions  on  local  advertising,  poli¬ 
tical  advertising,  circulation  and  other 
newspaper  problems  were  held. 

The  association  adopted  a  resolution 
calling  on  all  candidates  for  the  state 
legislature  in  West  Kentucky  to  support 
a  reorganization  of  the  state  govern¬ 
ment  along  the  lines  of  the  state  effi¬ 
ciency  survey. 

The  editors  voted  to  combine  the 
spring  and  summer  meetings  which  are 
usually  held  in  April  and  June,  into 
one  meeting  to  be  held  in  May.  The 
date  will  be  set  by  the  executive  com¬ 
mittee. 


Former  Heerat  Supervisor  Succeeds 
Murphy  on  Chicago  Paper 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  20— Charles  W.  Horn, 
formerly  classified  advertising  super¬ 
visor  of  Hearst  newspapers,  has  been 
appointed  Chicago  Herald  and  Exam¬ 
iner  classified  manager,  succeeding 
W.  H.  Murphy,  who  has  been  made 
manager  of  the  new  business  depart¬ 
ment,  Waltej  Merrill,  advertising  direc¬ 
tor,  announced  today. 

Mr.  Horn  has  been  in  the  Hearst 
organization  for  the  past  14  years.  He 
was  formerly  promotion  manager  of 
the  Los  Angeles  Examiner,  and  later 
classified  manager  of  Seattle  Post- 
Intelligencer  and  New  York  American, 
before  becoming  classified  supervisor 
two  years  ago.  He  came  to  the  Herald 
and  Examiner  last  June  and  introduced 
the  word-rate  plan,  which  has  met  with 
success  and  has  been  adopted  by  numer¬ 
ous  other  newspapers. 

HARTFORD  TIMES  REPORTS 

Net  income  for  1932  of  $242,227  after 
expenses,  taxes  and  other  charges,  was 
reported  this  week  by  the  Hartford 
((Tonn.)  Times,  controlled  by  the  (Gan¬ 
nett  Company,  Inc.  This  was  equiva¬ 
lent,  after  preferred  dividends,  to  $1.01 
a  share  on  100,000  common  shares.  In 
1931  net  income  was  $340,619  or  $1.68 
a  common  share. 


Henry  A.  Wise  Wood  Says  Accuracy 

to  5/1000  of  an  Inch  Is  Com¬ 
bined  With  Lightning  Speed 
in  Modern  Presses 

The  development  of  high-speed  print 
ing  presses  was  outlined  by  Henry  .\. 
Wise  Wood,  president  of  the  Wood 
Newspaper  Machinery  Company,  in  a 
talk  before  the  Advertising  Club  of  the 
Neto  York  Times,  Feb.  17. 

“When  I  came  into  the  newspaper  in¬ 
dustry,”  Mr.  Wood  said,  “we  used  rag 
stock.  It  could  not  be  run  very  fast 
and  was  very  expensive,  but  when  the 
process  of  making  newsprint  from 
spruce  wood  came  in,  a  new  industry 
era  began. 

“Then  came  the  problem  of  making  a 
sheet  that  would  take  ink  and  that 
would  hold  together  at  the  proper  speed. 
Here  you  have  a  sheet  of  newsprint 
three  one-thousandths  of  an  inch  thick. 
Your  half-tone  has  relief  of  five  one- 
thousandths  of  an  inch.  Now  you  have 
to  put  on  a  volume  of  ink  one  ten- 
thousandth  of  an  inch  thick.  That  has 
to  be  run  at  about  thirty  miles  an  hour. 
Yet  the  difference  in  space  is  only  five 
one-thousandths  of  an  inch.  All  that 
must  be  done  with  celerity  and  absolute 
certainty  and  the  first  paper  and  last 
paper  must  be  alike.” 

Referring  to  his  automatic  pasting 
device  which  replenishes  the  rolls  of 
paper  at  a  high  speed,  Mr.  Wood  said 
the  greatest  problem  was  to  make  the 
glue  adhere  in  very  cold  weather.  The 
pasting  operation,  he  said,  must  be  done 
in  one-seventieth  part  of  a  second. 

Mr.  Wood  said  his  company  had  used 
the  New  York  Times  plant  so  habit¬ 
ually  for  the  introduction  of  devices  that 
“we  consider  it  our  laboratory.” 

$50,000  SUIT  DISMISSED 

Court  Rule*  N.  Y.  Hotel  Owner* 
Were  Not  Damaged  by  Storie* 

Justice  Philip  J.  McCook,  in  the 
New  York  Supreme  Court,  Feb.  16, 
dismissed  the  $M,000  libel  suit  brought 
against  the  New  York  Sun  by  Morris 
and  Jennie  Hirschfeld,  owners  of  the 
Hotel  Langwell.  The  Hirschfelds 
charged  that  a  story  published  in  the 
Sun  on  Nov.  12,  1932,  in  which  the 
hotel  was  named  as  a  place  where  a 
quantity  of  drugs  was  seized,  had  dam¬ 
aged  them.  Justice  McCook,  in  dis¬ 
missing  the  suit,  sustained  the  conten¬ 
tion  of  DeWitt,  Van  Aken  &  Moyni- 
han,  attorneys  for  the  Sun  and  the 
World-Telegram,  that  the  complaint  did 
not  constitute  a  cause  of  action. 

It  was  contended  by  the  newspaper 
attorneys  that  the  publication  related  to 
hotel  property  and  a  place  of  business 
and  that,  in  order  for  the  plaintiffs  to 
maintain  a  suit  against  the  newspaper, 
they  must  allege  a  claim  of  special 
damage.  The  newspaper  also  contended 
that  while  the  plaintiffs  claim  they  had 
title  to  the  Hotel  Langwell  property, 
their  complaint  did  not  allege  that  they 
were  actually  operating  the  hotel,  and 
that  the  article  in  no  way  referred  to 
Morris  and  Jennie  Hirshfeld. 

The  same  plaintiffs  also  brought  suit 
for  $50,000  against  the  New  York 
World-Telegram  based  upon  a  similar 
publication  made  the  same  day.  Fol¬ 
lowing  the  court’s  decision  in  the  Sun 
case,  the  suit  against  the  World-Tele¬ 
gram  was  discontinued. 


McCARRENS  IN  FLORIDA 

John  S.  McCarrens  who  was  recently 
promoted  from  business  manager  to 
vice-president  and  general  manager  of 
the  Cleveland  Plain  Dealer,  is  on  vaca¬ 
tion  with  his  wife  at  Florida  winter  re¬ 
sorts.  W.  G.  Vorpe,  Sunday  and  fea¬ 
ture  editor  of  the  same  paper,  accom¬ 
panied  by  Mrs.  Vorpe,  left  for  St. 
Petersburg,  Fla.,  Feb.  19.  They  made 
the  trip  by  automobile. 

MONDAY  EDITION  DROPPED 

The  Winston  Salem  (N.  C.)  Jour¬ 
nal  discontinued  its  Monday  morning 
edition,  effective  Feb.  20. 
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5-DAY  WEEK,  9%  CUT 
IN  CHICAGO 

New  Contract  With  Typographical 

Union  Gives  Publishers  Control 
of  6th  Day — Short  Week  an 
“Emergency  Measure” 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  22 — A  one-year  con¬ 
tract  effective  Feb.  27  has  been  signed 
by  Chicago  Local,  A.N.P.A.,  and  Chi¬ 
cago  Typograi^ical  Union  No.  16,  pro¬ 
viding  for  a  wage  reduction  of  approxi¬ 
mately  nine  per  cent,  it  was  announced 
today  by  Martin  \'.  Kelly,  secretary  of 
the  publishers'  association.  Experienced 
newspaper  printers  for  the  sixth  day 
will  be  designated  by  the  regular  sit¬ 
uation  holders  from  extras  now  on  the 
slip  boards.  This  provision  is  to  all 
practical  purjxises  the  same  as  office 
control  of  the  sixth  day  under  the  five- 
day  week  emergency  measure. 

The  signing  of  the  contract  marks 
the  end  of  negotiations  for  a  reduction 
in  the  wage  scale.  Recently  the  publish¬ 
ers  had  notified  the  union  that  they  were 
ready  and  willing  to  begin  arbitration  on 
a  scale  agreement  and  if  such  arbitration 
was  not  in  operation  by  March  1,  1933, 
members  of  the  Publishers’  Association 
would  post  a  wage  scale  in  their  re¬ 
spective  plants.  The  new  wage  scale 
represents  a  minimum  reduction  of  8.6 
per  cent  and  a  maximum  cut  of  9.6  per 
cent.  The  following  hourly  wages  will 
be  paid  under  the  new  contract : 

For  time  work,  days  $1.28,  formerly 
$1.40;  nights,  $1.38,  formerly,  $1.5l. 
For  copy  holders,  days,  95  cents,  form¬ 
erly,  $1.04;  nights,  $1.03,  formerly  $1.13. 
For  bonus  operators,  days,  $1,025,  form¬ 
erly  $1.13;  nights,  $1.13,  formerly  $1.25. 

Relative  to  control  of  the  sixth-day 
situation  by  newspapers,  terms  of  the 
agreement  state  that  “all  existing  six- 
day  situations  (with  the  exception  of 
the  general  foreman  and  assistant  fore¬ 
men  engaged  in  the  layout  of  the  news¬ 
paper  in  any  office  where  layout  is 
made  in  the  composing  room)  shall  be 
considered  five-day  situations  and  the 
office  shall  designate  the  days  each  situ¬ 
ation  holder  shall  work.  Substitutes  for 
the  off  (6th)  day  shall  be  designated  by 
situation  holders  from  the  slip  board  as 
at  present  constituted ;  provided  that  the 
selection  of  substitutes  shall  in  all  cases 
be  made  to  assure  the  least  possible 
interference  with  the  efficient  conduct  of 
the  work  of  the  office.  In  the  case  of 
sub-foremen,  the  sixth  day  substitute, 
when  necessary,  shall  be  employed  by 
the  general  foreman.” 

The  selection  of  substitutes  from  the 
slip  boards  for  the  sixth  day  means  that 
there  will  not  be  a  large  number  of 
printers  who  are  unfamiliar  with  office 
practices  working  on  any  one  day,  Mr. 
Kelly  pointed  out. 

MONITOR  OFFICES  MOVED 

The  New  York  City  news,  circulation 
and  advertising  offices  of  the  Christian 
Science  Monitor  have  moved  from  270 
Madison  Avenue  to  more  commodious 
quarters  on  the  22nd  floor  of  No.  500 
Fifth  avenue,  comer  of  42nd  street. 
The  Monitor’s  Chicago  offices  have 
moved  from  the  McCormick  Building 
to  333  North  Michigan  Boulevard,  at 
Wacker  Drive,  where  they  occupy  the 
entire  29th  floor.  The  new  publishing 
house  of  the  Christian  Science  Publish¬ 
ing  Society,  now  being  erected  in  Bos¬ 
ton  at  a  cost  of  approximately  $4,000,- 
000,  is  nearing  completion.  The  mechan¬ 
ical  departments  of  the  Monitor  will  be 
housed  under  the  new  roof  within  the 
next  few  months,  followed  later  by  the 
editorial,  advertising  and  other  offices. 


COHN  LEAVES  NEA 

Paul  Harrison  and  Julia  Blanchard 
have  taken  over  the  authorship  of  NEA 
Service’s  “In  New  York”  column,  re¬ 
placing  Gene  Cohn,  who  wrote  under 
the  name  “Gilbert  Swan."  Mr.  Cohn 
resigned  from  NEA  last  w’eek.  Mr. 
Harrison  will  write  the  column  four 
days  a  week  and  Miss  Blanchard,  under 
the  name  “Miss  Manhattan”  will  write 
it  two  days  a  week.  Mr.  Cohn  had 
been  with  NE.\  seven  years. 


WILLINGS  JOINS  DAILIES 


Former  Intertjrpe  Executive  Vice- 

President  of  Pensacola  Papers 

George  C.  Willings,  formerly  execu¬ 
tive  vice-president  of  the  Intertype 
CoriKjration,  last  week  became  asso¬ 
ciated  with  John 
H.  Perry  in  the 
Pensacola  (Fla.) 
Nett'S  and  Journal 
as  vice-president. 
He  has  taken 
charge  of  the 
properties  of  the 
News  -  Journal 
Company  and  as¬ 
sumed  control 
over  the  policies 
of  the  two  news¬ 
papers.  Mr.  Wil¬ 
lings  retired  from 
activ'e  business 
five  years  ago. 

Mr.  Willings’  early  career  was  with 
railroad  companies.  He  joined  the 
Intertype  Company  soon  after  it  had 
been  reorganize  and  was  instrumental 
in  promoting  its  growth.  He  was  a 
member  of  the  Associated  Advertising 
Clubs  of  the  World  and  the  Advertising 
Club  of  New  York,  and  was  active  on 
the  program  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  convention 
in  Houston,  Tex.,  in  1925. 

CIGARETTE  COPY  RESUMED 


Ending  of  Broadcasts  Rumored — 

Paper  Urges  Aid  for  “Big  Four” 

Newspaper  advertising  of  Chesterfield 
cigarettes  is  proceeding  according  to 
schedule,  it  was  reported  this  week,  fol¬ 
lowing  cancellation  of  two  pieces  of 
copy  in  some  newspapers  last  week. 

Reports  that  certain  broadcast  adver¬ 
tising  for  cigarettes  would  be  brought 
to  an  end  in  a  few  months  contined  to 
circulate  this  week,  but  without  con¬ 
firmation.  If  this  should  be  done,  it 
might  mean  merely  a  summer  lull,  as 
some  advertisers  make  it  a  practice  to 
drop  their  broadcasts  during  summer 
months  when  reception  is  poorer  and 
people  outdoors  more. 

Taking  notice  of  the  cigarette  price 
war,  Ralph  E.  Bennett,  general  man¬ 
ager  of  the  Binghamton  (N.  Y.)  Press, 
addressed  a  letter  this  week  to  em¬ 
ployes  in  all  departments  of  the  Press 
saying  in  part :  “The  Binghamton 
Press  is  now  carrying  the  advertising 
of  Old  Gold,  Chesterfield,  Camel,  and 
Lucky'  Strike  cigarettes.  They  have 
attained  their  place  as  leaders  in  the 
cigarette  field  with  the  aid  of  millions 
spent  in  advertising.  .  .  .  We  can  all 
help  the  national  advertisers  who  use 
the  Binghamton  Press  by  purchasing 
their  products  in  preference  to  un¬ 
known  brands.  These  manufacturers 
help  pay  our  salaries.  Let’s  all  do  our 
part  to  keep  them  in  business.” 

COLOR  PAGES  REDUCED 

Metropolitan  Sunday  Newspapers, 
representing  eleven  important  publica¬ 
tions,  has  announced  new  rates  under 
which  a  full  page  of  color  advertising 
is  sold  at  $16,500,  with  rates  of  $16,000 
a  page  for  three  full  pages,  and  $15,500 
a  page  for  six  pages.  Lthe  rates  from 
$9.50  open  to  $9.00  a  line  for  10,000 
lines  or  more  are  also  offered.  The 
rate  was  formerly  $17,000  a  page,  with 
discounts  for  six  to  26  insertions. 


TO  PRESENT  PLAY 

One  of  the  features  of  the  banquet 
prog;ram  of  the  mid-winter  meeting  of 
the  Illinois  Press  Association  at  Hotel 
Abraham  Lincoln,  Springfield,  March 
10,  will  be  a  play,  “Cordy  Comes 
Home,”  written  by  P.  R.  Wilmarth  of 
the  Table  Grove  Herald  and  presented 
by  members  of  the  Fulton  County 
Press  Association. 

ASKS  WILLIAMS’  APPOINTMENT 

In  a  letter  sent  to  Franklin  D.  Roose¬ 
velt,  Feb.  16,  Wallace  Crossley,  pub¬ 
lisher,  IVarrensburg  (Mo.)  Star- Jour¬ 
nal,  and  president  of  the  Missouri  Press 
Association,  urged  the  appointment  of 
Walter  Williams,  president  of  the  Uni¬ 
versity  of  Missouri,  as  American  min¬ 
ister  to  China. 


ENJOYED  BERMUDA  SUN 


Bernard  Bidder,  president  of  the  New 
York  Journal  of  Commerce,  and  Mrs. 
Bidder  photographed  during  a  recent 
vacation  in  Bermuda. 


CONTEMPT  SENTENCE 
IS  SET  ASIDE 

Texas  Appeals  Court  Says  Hidalgo 
Editor  Should  Have  Been 
Allowed  To  Prove  His 
Charges 

(By  telegraph  to  Editor  &  Publisher) 

San  Antonio,  Tex.,  Feb.  22 — The 
Texas  Court  of  Criminal  Appeals  on 
Wednesday  released  C.  H.  Pease,  pub¬ 
lisher  of  the  Hidalgo  Independent,  from 
a  contempt  sentence  in  connection  with 
criticism  of  a  Hidalgo  County  grand 
jury  at  Edinburg.  A  committee  of 
attorneys  filed  charges  against  Pease 
following  publication  of  an  article  at¬ 
tributing  indictment  of  E.  C.  Couch  and 
F.  B.  Freeland  to  politics.  The  pub¬ 
lisher  was  convicted,  sentenced  to  three 
days  in  jail  and  fined  $100.  He  ob¬ 
tained  a  writ  of  habeas  corpus  fol¬ 
lowing  the  original  proceedings  last 
year. 

The  appellate  tribunal  at  Austin, 
which  set  aside  the  contempt  judgment 
and  ordered  Pease  released,  said  it  was 
inclined  to  the  view  that  the  matters 
of  publication  were  not  contemptuous 
and  added  it  was  convinced  applicant 
should  have  been  allowed  to  prove  the 
truth  of  the  matters  and  things  so  pub¬ 
lished  by  him. 

GOVERNOR  BARS  WRITER 

By  order  of  Gov.  W.  H.  Murray 
issued  Feb.  17,  Lee  Erhard,  staff  cor¬ 
respondent  of  the  Tulsa  (Okla.)  World, 
will  be  excluded  from  press  conferences 
in  the  executive  offices  at  Oklahoma 
City  for  alleged  publication  of  stories 
in  which  the  governor’s  views  were  in¬ 
correctly  expressed.  Erhard  told  the 
governor,  however,  he  did  not  recall 
ever  misquoting  him  and  was  abruptly 
told  to  “get  out  of  this  office.”  Since 
his  inauguration  as  governor,  Murray 
has  similarly  excluded  Lee  Hills,  then 
of  the  Oklahoma  City  Times  staff ;  Paul 
Robarts,  then  of  the  Tulsa  World,  and 
R.  M.  McClintock,  of  the  Tulsa 
T  ribune. 


MARTINDALE  ELECTED 

Ed  Martindale,  publisher  of  the  War- 
sazv  (Mo.)  Times,  was  elected  president 
of  the  Republican  Editorial  Association 
of  Missouri  at  the  annual  meeting  at 
Kansas  City  last  week. 

DRAMA  CRITIC  MARRIES 

John  Mason  Brown,  drama  critic  of 
the  New  York  Evening  Post,  and  Miss 
Catherine  Screven  Meredith  were 
married  in  Harrisburg,  Pa.t  recently. 
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QUEBEC  POLICE  NEWS 
BAN  TO  CONTINUE  * 

Premier  Taschereau,  as  Attorney- 

General,  Says  Publicity  Has 
Hindered  Officers  in  Ap¬ 
prehending  Law  Breakers 

MONTRE.-KL.  Feb.  22— The  official  ban 
on  news  of  the  Provincial  Police  will 
continue  “indefinitely”  Premier  1.. 
Taschereau,  K.C.,  in  his  capacity  of 
Attorney-General  of  Quebec,  told  news¬ 
papermen,  in  Governmeiit  offices  tcKlav 

“Efforts  on  the  part  of  the  press  to 
obtain  news  of  Provincial  Police  ac¬ 
tivities  in  regard  to  criminal  cases  are 
met  with  the  curt  statement  to  the  effect 
that  the  -Attorney-General  alone  can 
give  out  news  about  that  department,"  I 
the  Premier  was  told.  “Will  tliis  ban 
continue?” 

“Indefinitely,”  the  Premier  answered. 

Questioned  as  to  the  reason,  the  .At¬ 
torney-General  -said:  “In  the  past,  it 
was  shown  that  news  of  the  activities 
of  the  Provincial  Police,  as  published 
in  the  newspapers,  was  a  hindrance 
rather  than  an  aid  to  police  research. 

As  a  matter  of  fact,  only  recently  cer¬ 
tain  news  items  were  published  anil  they 
served  as  a  warning  to  certain  indi¬ 
viduals  being  sought  by  the  police  in 
connection  with  a  crime,  and  these  in¬ 
dividuals  succeeded  in  evading  police 
jurisdiction.  Now.  they  cannot  be 
found.  It  is  for  this  reason  that  the 
ban  on  police  news  has  been  estab¬ 
lished.” 


RADIO  TIME  OFF  30  PER  CENT 

January  Total  of  Two  Big  Sytteim 

Nearly  $1,200,000  Below  1932 

Broadcast  advertising  on  the  Na¬ 
tional  and  Columbia  networks  fell  off 
in  January  to  only  70  per  cent  of  that 
in  January,  1932.  continuing  the  com¬ 
parative  decline  shown  during  the  latter 
part  of  last  year. 

Complications  of  National  Advertis¬ 
ing  Records  show  that  advertising  time  4 
sold  by  National  Broadcasting  Com-  " 
pany  amounted  to  $1,839,345,  or  69.8 
per  cent  of  the  $2,635,447  reported  for 
January,  1932;  Columbia  Broadcast¬ 
ing  System,  $950,057,  or  70.4  per  cent 
of  the  $1.348.M2  in  January,  1932;  Ixith 
systems,  $2,789,402,  or  70.0  per  cent  of 
the  $3,984,289  in  January,  1932.  These 
figures  do  not  include  talent  costs. 

Largest  losses  were  made  in  the 
classifications  of  cigars,  cigarettes,  and 
tobacco;  drugs  and  toilet  goods,  foods 
and  food  beverages.  The  only  large 
gain  was  in  lubricants  and  petroleum 
products. 

VOTES  $250,000  FOR  RELIEF 


Typographical  Union  No.  6  Adopts 
Plan  on  Second  Vote 

Typographical  Union  No.  6,  New 
A'oric,  on  Feb.  17  adopted  a  referendum 
proposal  to  appropriate  $250,000  from 
the  union  defense  fund  for  unemploy¬ 
ment  relief.  The  proposal,  which  was 
defeated  the  first  time  it  was  presentid, 
lassed  by  a  vote  of  5,007  to  1.960. 
•Austin  Hewson,  president  of  No.  6. 
told  Editor  &  Publisher  the  original 
defense  fund  was  $500,000. 

Under  the  resolution  upon  which  the 
members  voted  the  benefit  board  is  em-  || 
powered  to  furnish  from  the  fund  rea¬ 
sonable  transportation  to  members  who 
may  desire  to  affiliate  with  other_  locals. 
The  resolution  also  gives  the  union  the 
right  to  call  upon  members  rweiving 
out-of-work  relief  to  give  the  union  one 
day’s  time  a  week. 

RECEIVERSHIP  CHANGE 

The  United  States  Circuit  Court  of 
Appeals  in  New  York  Feb.  20  held  that 
Federal  Judge  Frank  J.  Coleman  had 
erred  when  he  had  made  the  Irving 
Trust  Company,  New  York,  permanent 
equity  receiver  of  R.  Hoe  &  Co.,  print¬ 
ing  press  manufacturer,  without  giving 
Samuel  Zirn,  creditor-appellant  and 
counsel  for  noteholders  and  Class  A  I 
stockholders,  a  full  hearing  on  the  ^ 
opposition  to  that  move.  Pending  , 
further  court  action  the  Irving  Trust  | 
continues  as  temporary  receiver.  i 
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editors  give  views  on  national 

PROBLEMS  TO  SENATE  GROUP 

H.  J.  Haskell,  D.  M.  Keezer,  W.  R.  Hearst  and  F.  H.  Simonds 
Express  Their  Beliefs  in  Hearing  Before  Finance 
Committee 


By  GEORGE  H.  MANNING 
Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  Feb.  23. 

— Advocating  tariff,  tax  and 
debt  revision,  editors  and  publishers 
contributed  their  diagnoses  Tuesday 
in  the  depression  clinic  being  con¬ 
ducted  by  the  Senate  finance  com¬ 
mittee.  . 

Four  prominent  representatives  of 
■  the  press,  turning  from  an  expres- 
*  sion  of  their  views  in  editorial 
columns,  received  an  opportunity  to 
tell  the  government  at  first  hand  just 
what  ails  the  world.  They  were 
Henry  J.  Haskell,  editor  of  the  Kansas 
City  Star;  Dexter  M.  Keezer,  asso¬ 
ciate  editor  of  the  Baltimore  Sun; 
William  Randolph  Hearst,  who  trans¬ 
mitted  his  analysis  of  world  economic 
ills  by  letter;  and  Frank  H.  Simonds, 
editor  and  author,  who  writes  for  the 
McClure  Syndicate  on  international 
affairs. 

A  five-point  program  was  presented 
by  Haskell,  the  first  witness.  He  sug¬ 
gested  that  President-elect  Roosevelt 
be  made  a  virtual  dictator  on  budget 
problems. 

The  program  was  outlined  as  fol¬ 
lows  : 

“Radically  reduce  all  taxes;  indus¬ 
try,  including  the  farm  industry,  can¬ 
not  carry  the  1929  load. 

“Adjust  and  scale  down  farm  in¬ 
debtedness  where  necessary  by  selec¬ 
tive  treatment  under  which  creditors 
and  debtors  should  share  unavoidable 
losses. 

“Depend  for  price  recovery,  not 
on  domestic  allotment  or  government 
rental  or  marginal  lands,  but  first  on 
the  upward  movement  that  would 
I  come  immediately  through  removing 
elements  of  uncertainty  and  fear. 

“Balance  the  budget,  reject  infla¬ 
tion,  settle  international  debts,  stabil¬ 
ize  currencies,  encourage  the  farmer 
through  abatement  of  taxes  on  land 
taken  out  of  production,  to  continue 
to  adjust  his  farm  production  to 
normal  supply  and  demand  condi¬ 
tions  through  an  intelligent  land-use 
program. 

“The  lowering  of  trade  barriers  by 
reciprocal  action  so  as  to  give  the 
farmer  his  necessary  and  fair  foreign 
market  for  his  surplus  products.” 

Regarding  the  proposed  reduction 
of  tariffs,  Mr.  Haskell  said:  ‘Our  at¬ 
titude  is  much  like  that  of  the  sick 
man  who  could  be  cured  by  a  surgical 
operation.  But  he  so  dreads  the 
thought  of  surp'erv  that  he  is  w'illing 
to  continue  to  suffer  and  finally  die 
in  order  to  avoid  the  operation.” 

Mr.  Hearst  was  somewhat  at  odds 
with  his  journalistic  confreres  on  the 
matter  of  a  tariff,  exhibiting  in  his 
,  letter  a  leaning  toward  the  orthodox 
j  protective  principle.  No  remedies  for 
H  business  revival  would  be  of  any  ef- 

ifect,  he  pointed  out,  “if  .American 
home  markets  are  to  be  left  open  to 

ian  influx  of  cheap  foreign  products 
made  by  war  -  pauperized  labor 
under  a  system  of  depreciated  cur¬ 
rency.” 

I  The  publisher’s  newspapers  have 
been  conducting  an  intensive  “Buy- 
American”  campaign. 

I  views  of  Mr.  Simonds  and  Mr. 

Hearst  clashed  sharply  on  this  point. 
The  former  told  the  Senate  commit¬ 
tee  that  the  only  way  for  this  country 
to  collect  both  private  and  govern¬ 
mental  foreign  debts  would  be  to  buy 
more  than  a  billion  dollars’  worth  of 
foreign  goods. 

To  advise  “buying  American,”  he 
saiQ,  was  merely  unconsciously  and 
unintentionally  advocating  cancella¬ 
tion,  for  if  Americans  bought  only 
their  own  goods  they  made  it  impos¬ 
sible  for  foreigners  to  pay. 

War  debts,  in  the  mind  of  Mr. 
Simonds,  are  the  principal  factor  in 


the  depression.  Nothing  permanent 
can  be  done  toward  remedying  con¬ 
ditions  until  the  debt  question  is 
settled,  he  emphasized. 

“It  might  be  just  as  well  under¬ 
stood  at  the  start,”  the  writer  de¬ 
clared,  “that  no  further  payment  will 
be  made  by  foreign  governments  on 
their  indebtedness  to  us  unless  we 
provide  the  means  in  some  way  or 
other.” 

Banish  the  “consuming  state  of 
financial  fear”  and  get  the  disloca¬ 
tions  in  the  price  structure  straight¬ 
ened  out,  Mr.  Keezer  urged.  This 
process  should  involve  consideration 
of  a  general  policy  directed  toward 
relief  from  enormous  concentrations 
of  economic  power  whose  growth  has 
far  outstripped  the  capacity  to  man¬ 
age  them  effectively,  the  Baltimore 
editor  observed. 

The  Federal  Government  is  handi¬ 
capped  in  trying  to  deal  with  current 
conditions,  Mr.  Keezer  believes,  by 
being  compelled  to  use  contradictory 
measures.  He  objected  to  crop  pro¬ 
duction  loans  as  working  in  “oppo¬ 
site  directions”  as  a  relief  measure. 
A  20  per  cent  slash  in  benefit  pay¬ 
ments  to  veterans  and  the  balancing 
of  Federal  income  and  expenditures 
were  recommended. 

“A  government  program  deliber¬ 
ately  directed  to  deflation  of  that 
share  of  American  enterprise  now 
protected  both  by  tariffs  and  vast 
corporate  bulk,”  Keezer  continued, 
“while  probably  politically  difficult, 
would,  if  it  could  be  accomplished, 
serve  the  country  better  than  by  try¬ 
ing  to  find  a  workable  balance  of  the 
price  system  by  undertaking  to  put 
more  stilts  under  the  unprotected 
industries.” 

Branding  the  principle  of  the  do¬ 
mestic  allotment  plan  for  farm  relief 
a  “shocking  and  dangerous  declara¬ 
tion,”  Keezer  interpreted  it  as  mean¬ 
ing  that  to  gain  a  decent  livelihood 
under  the  economic  system  prevail¬ 
ing  in  the  country,  “it  is  necessary  to 
restrict  production  of  much  needed 
commodities.”  He  likewise  added  to 
the  clamor  for  lower  tariffs,  as  well 
as  urging  enforcement  of  anti-trust 
legislation,  and  a  long  postponement 
of  war  debt  payments,  if  not  actual 
cancellation. 

Mr.  Hearst  in  his  letter  reiterated 
his  demand  for  the  sales  tax.  He  would 
substitute  it  for  the  income  tax  as  a 
more  equitable  arrangement  for  ob¬ 
taining  revenue. 

Turning  to  the  railroads,  the  pub¬ 
lisher  declared  himself  in  favor  of  gov¬ 
ernment  ownership.  That  is  apparently 
the  only  way  their  reorganization  and 
unification  can  be  accomplished,  the  Sen¬ 
ate  investigators  were  advised. 

“Government  ownership,”  Hearst 
maintained,  “will  administer  the  rail¬ 
roads  economically  in  one  coordinated 
system.” 

A  regulation  of  sale  and  distribution 
of  crops  was  Mr.  Hearst’s  proposal  for 
aiding  the  farmer. 


PRINTED  INSURANCE  REVIEW 

A  12-page  insurance-review  supple¬ 
ment  was  issued  recently  by  the  Peoria 
(Ill.)  Journal  for  the  first  time.  It  was 
called  the  Annual  Insurance  Number. 
Although  Peoria  has  only  one  home 
office  life  insurance  company  and  two 
smaller  general  insurance  company 
headquarters,  the  paper  obtained  linage 
from  most  of  the  larger  companies  with 
branch  offices  in  the  city.  “We  are  of 
the  opinion  that  insurance  is  a  new  un¬ 
developed  field  for  newspaper  advertis¬ 
ing,”  Earl  H.  Maloney,  Journal-Trans¬ 
crip  advertising  manager,  told  Editor 
&  PCBLISHF.R. 


NEW  POST  FOR  MACLEOD 

Graham  Macleod  has  been  appointed 
advertising  and  circulation  manager  of 
the  Halifax  (N.  S.)  Chronicle  and 
Halifax  Daily  Star.  Mr.  Macleod  is 
also  secretary  of  the  publishing  com¬ 
pany.  A.  G.  Sampson  has  been  ap¬ 
pointed  a  special  representative  of  the 
Chronicle  and  Daily  Star,  with  resi¬ 
dence  in  Toronto. 


TWO  GROUPS  HONOR 
PRESIDENT-ELECT 

F.  D.  Roosevelt  Is  Guest  of  Inner 

Circle  and  Correspondents  As¬ 
sociation  —  Confers  With 
Reid  and  Coblentz 

President-elect  Franklin  D.  Roose¬ 
velt  was  the  guest  of  two  newspaper¬ 
men’s  organizations  after  his  return  to 
New  York  from  Miami,  Fla. 

The  Inner  Circle,  an  organization  of 
New  York  City  political  writers,  enter¬ 
tained  him  at  its  annual  dinner  and 
show  Feb.  18  at  the  Astor  Hotel.  It 
was  the  first  public  function  Mr.  Roose¬ 
velt  had  attended  since  the  attempt  to 
assassinate  him  in  Miami  on  Feb.  15, 
and  he  was  heavily  guarded.  He  was 
flanked  with  guards  both  at  the  hotel 
and  on  the  ride  to  and  from  his  home 
at  49  E.  65th  street.  During  the  din¬ 
ner  and  show  he  was  guarded  by  400 
uniformed  policemen,  150  detectives  and 
a  number  of  secret  service  men.  The 
hotel  was  surrounded  by  policemen  for 
many  hours. 

On  Feb.  23  the  President-elect  was 
guest  of  honor  at  the  Albany  (N.  Y.) 
Legislative  Correspondents  Associa¬ 
tion’s  annual  dinner  in  Albany.  Former 
Governor  Alfred  E.  Smith,  Governor 
Herbert  H.  Lehman,  and  Louis  Mc¬ 
Henry  Howe  and  Marvin  A.  McIntyre, 
secretaries  to  Mr.  Roosevelt,  were  also 
present.  Skits  satirizing  the  political 
scene  were  presented.  Lee  W.  O’Brien, 
president  of  the  association,  presided 
at  the  dinner. 

Among  those  with  whom  Mr.  Roose¬ 
velt  conferred  at  his  home  during  the 
week  were  Ogden  Reid,  president  of 
the  Nczv  York  Herald  Tribune;  Henry 
Wallace,  publisher  of  Wallace’s  Farmer, 
and  E.  .D.  Coblentz,  editor  of  the  New 
York  American. 

Reports  from  official  circles  in  Wash¬ 
ington  this  week  were  that  Robert  W. 
Bingham,  publisher  of  the  Louisville 
Courier- Journal  and  Times,  had  been 
chosen  by  President-elect  Roosevelt  to 
be  Ambassador  to  Great  Britain. 


W.  V.  BARNES  PROMOTED 

William  V.  Barnes,  of  the  San  Fran¬ 
cisco  office  of  Verree  &  Conklin,  Inc., 
has  been  promoted  to  Pacific  Coast 
manager  of  that  organization.  He  has 
been  with  Verree  &  Conklin  for  the 
past  three  years.  Mr.  Barnes  was 
formerly  with  the  New  York  Times, 
and  Brooklyn  Standard  Union.  He  was 
with  the  San  Bernardino  Sun  before 
joining  Verree  &  Conklin. 


CHANGES  IN  NORFOLK 

W.  J.  Gwaltney,  national  advertising 
manager  of  the  Norfolk  (Va.)  Vir¬ 
ginian-Pilot  has  been  appointed  national 
advertising  manager  for  both  the  Vir¬ 
ginian-Pilot  and  the  Norfolk  Ledger- 
Dispatch.  William  S.  Davis,  formerly 
national  manager  of  the  Ledger-Dis¬ 
patch  has  been  appointed  classified  man¬ 
ager  of  the  Virginian-Pilot  and  Ledger- 
Dispatch. 


DIENHART  IN  MIAMI 

John  W.  Dienhart,  Chicago  Herald 
and  Examiner  political  reporter,  went 
to  Miami  this  week  and  interviewed 
Mayor  Cermak  concerning  his  personal 
feelings  following  the  shooting  last 
week. 


GIVING  SPACE  DISCOUNTS 

Huntsville  (Ala.)  Register,  which 
formerly  charged  a  flat  rate  of  4  cents 
a  line  for  general  advertising  now 
offers  discounts  of  5  per  cent  for  75,000 
lines,  and  of  6i  per  cent  for  100,000 
lines. 
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WOULD  TAX  BUSINESS 
FOR  PRIVILEGES 

Mergenthaler  Executive  Has  Plan 

for  Freeing  Corporations  of 
Restraint  on  Condition  They 
Pay  Heavy  Surtax 

A  plan  to  benefit  business,  calling  for 
the  relaxation  of  the  anti-trust  laws  to 
those  corporations  which  arc  willing  to 
accept  an  added  tax  burden  has  been 
proposed  in  New  York  by  Joseph 
T.  Mackey,  executive  vice-president, 
Mergenthaler  Linotype  Company. 

Under  this  plan,  he  said,  taxation 
can  be  used  to  stimulate  and  regulate 
business. 

Features  of  Mr.  Mackey’s  plan 
follow : 

“1.  Let  the  present  restraint  of  trade 
acts  remain  on  the  books. 

“2.  Let  a  supplemental  law  or  laws 
be  enacted  permitting  corporations  de¬ 
siring  to  be  free  of  restraint  of  trade 
laws  to  register  their  business  with  a 
government  tribunal  and  pay  an  ade¬ 
quate  fee. 

“3.  Let  such  registered  corporations 
be  free  to  enter  into  consolidations  of 
given  industries  or  freely  co-operate  in 
the  conduct  of  their  business  in  a  given 
industry. 

“4.  Compel  by  law  such  registered 
corporations  to  render  annual  reports 
of  their  operations  on  approved  uniform 
reports  accompanied  by  an  independ¬ 
ently  audited  detailed  report  through 
certified  accountants,  approved  by  the 
government ;  the  taxpayer  to  pay  for 
such  audits. 

“5.  Earnings  from  fiscal  operations 
to  be  subject  only  to  normal  ta.x. 

“6.  Net  operating  profits  resulting 
from  direct  manufacturing  operations 
to  be  subject  to  normal  tax  and  surtax. 

“7.  Surtax  on  operating  profit  from 
direct  manufacturing  operations  to  be 
levied  only  after  a  percentage  allowance 
had  been  applied  against  such  profit  on 
the  net  value  of  fi.xed  assets  such  as 
buildings,  plant  machinery,  tools,  jigs, 
fixtures,  office  appliances,  furniture  and 
fixtures  and  the  like. 

“8.  Apart  from  enlightened  under¬ 
standing,  in  this  present  day  and  age, 
of  the  value  of  contentment,  with  fair 
and  reasonable  return  on  capital  struc¬ 
ture,  heavy  surtaxes  would  act  as  a 
deterrent  on  registered  corporations 
from  endeavoring  to  penalize  the  public 
interest  through  excessive  price  struc¬ 
ture. 

“9.  All  unregistered  corporations 
could  remain  subject  to  restrant  of 
trade  acts  and  pay  only  normal  taxes.” 


CRASH  PHOTOS  FORBIDDEN 


Richmond  Official’*  Order  Disre¬ 
garded  By  Time*-Di*patch  Men 

What  was  interpreted  as  another 
effort  on  the  part  of  Richmond,  Va., 
officials  to  curb  the  Richmond  press 
was  made  Feb.  18  when  G.  M.  Bowers, 
assistant  director  of  public  works,  for¬ 
bade  a  Times-Dispatch  photographer  to 
take  a  picture  of  an  airplane  crash  at 
the  city  airport. 

The  accident  happened  early  in  the 
morning.  Vincent  G.  Byers,  Times- 
Dispatch  editor,  accompanied  the 
photographer  to  the  scene.  Mr.  Bowers 
met  them  and  told  them  they  couldn’t 
take  the  picture,  on  the  grounds  that  it 
was  bad  for  aviation.  They  took  the 
picture  regardless,  and  the  official  called 
the  police,  and  demanded  that  they  seize 
the  plates.  The  police  declined  on  the 
grounds  that  it  was  illegal,  but  they 
ordered  that  no  more  pictures  be  taken 
and  ordered  the  newspaper’s  representa¬ 
tives  to  leave  the  grounds.  Mr.  Byers 
refused  to  leave  and  was  taken  by  the 
arm  and  led  from  the  scene. 

The  picture  was  printed  Feb.  19  with 
an  account  of  the  crash  and  the  alterca¬ 
tion  at  the  airport. 

Previously  the  Richmond  newspapers 
had  faced  difficulties  of  gathering  city 
news  when  the  mayor  “severed  rela¬ 
tions”  with  the  press  and  the  police 
closed  public  records  to  reporters.  The 
police  order  was  later  thwarted  by  a 
mandamus  action. 
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1933  ‘NEW  ERA’  PLACES  EMPHASIS 
ON  MODERNIZED  SALES  SYSTEM 

New  Productive  Efficiency  Demands  Increased  Selling  Effort 
and  Advertising,  with  Big  Rewards  for  Companies 
That  Solve  Marketing  Problems 


By  ALFRED  T.  FALK 
Director,  Bureau  of  Research  and  Education, 

Advertising  Federation  of  America 

(This  article  is  one  of  a  series  being  prepared  by  Mr.  Falk  for  the  use  of 
leading  advertising  men  in  addressing  advertising  clubs  and  business  groups 
throughout  the  country.  Like  the  nine  addresses  sponsored  by  the  Advertising 
Federation  of  Atnerica  in  1931  and  1932,  the  new  series  constitutes  part  of  the 
A.F.A.’s  educational  program.  The  speeches,  prepared  by  the  A.F.A.  Bureau  of 
Research  and  adapted  by  the  speakers,  aim  to  promote  a  better  understanding  of 
the  functions  of  advertising,  both  among  business  men  and  among  the  public.) 
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Alfred  T.  Falk 


N  ALL  sides  there  is  a  certain 
type  of  unclear  thinking  which 
forms  an  additional  obstacle  to  business 
recovery.  There 
are  a  lot  of  people, 
perhaps  even  a 
majority,  who 
look  to  our  gov¬ 
ernment  to  do 
what  is  necessary 
for  bringing  back 
prosperity. 

Business  has 
had  several  hun¬ 
dred  years’  ex¬ 
perience  with  gov¬ 
ernment  and  not 
once  in  all  this 
history  has  gov¬ 
ernmental  action 
ever  been  responsible  for  creating 

normalcy  out  of  business  demoralization. 

It  is  up  to  our  government  to  do  a 
certain  amount  of  repair  work  on  our 
economic  machinery.  Some  of  this  was 
done  in  the  past  year  or  two  and  more 
remains  to  be  done.  But  the  most 

important  thing  for  business  men  to 
remember  is  that  repairing  our  economic 
machinery  is  not  sufficient:  we  also 
need  to  set  its  wheels  in  motion. 

What  we  need  most  is  an  increase 
in  the  total  amount  of  work  available. 
We  need  to  start  business  going  again 
and  to  enlarge  its  volume.  Total  pur¬ 
chasing  power  can  only  be  raised  when 
greater  produotion  is  made  possible 
through  increased  sales  and  consump¬ 
tion.  The  way  to  bring  about  increased 
sales  is  through  the  initiative  of  those 
who  have  something  to  sell. 

The  chorus  of  defeatists  protests  that 
there  is  no  use  trying  to  sell  when 
people  have  no  money ;  everybody  knows 
that  purchasing  power  has  been  cut 
in  half. 

Of  course  purchasing  power  has  de¬ 
clined,  and  of  course  it  is  harder  to  sell 
goods  than  it  .vas  in  the  halcyon  days 
of  1929.  We  know  that.  But  does 
that  mean  we  all  have  to  wait  idly 
until  the  people  find  more  money  some¬ 
where?  Where  will  they  get  it?  The 
answer  is  they  won’t,  unless  somebody 
gives  them  more  work.  How  can  there 
be  more  work  unless  more  goods  are 
sold  ?  And  how  in  the  name  of  common 
sense  can  business  ever  get  better  unless 
we  take  the  bull  by  the  horns  and  sell 
more  goods  ? 

Dormant  purchasing  power  must  be 


made  active. 

We  have  to  sell  under  conditions  as 
they  are  now.  In  spite  of  greatly  low¬ 
ered  average  purchasing  power,  there  is 
a  lot  of  money  right  now,  in  the  hands 
of  people  who  can  afford  to  buy  and 
need  to  buy  many  of  the  products  on 
the  market  today.  These  men  and 
women  are  postponing  their  purchases 
in  the  fear  that  times  may  get  worse, 
or  prices  may  go  lower. 

There  is  now  good  evidence  that 
times  should  not  get  worse  and  whole¬ 
sale  prices  should  not  go  lower.  It  is 
up  to  business  men  with  goods  to  sell, 
to  convince  their  customers  that  now  is 
the  time  to  make  those  postponed  pur¬ 
chases.  Intelligent  selling  methods  and 
wisely  planned  advertising  will  sell 
goods  right  now.  The  fighters  are  prov¬ 
ing  it  every  day.  Qjmpanies  with  the 
best  profit  reports  are  the  ones  which 
have  done  the  best  job  of  selling. 

It  is  idle  to  preach  the  patter  about 
“prosperity  just  around  the  comer.” 


Let  us  look  a  few  facts  squarely  in  the 
face. 

In  former  periods  of  difficulty,  we 
always  seem  to  have  had  some  big  new 
industry  just  getting  started.  Just  now, 
there  isn’t  any.  At  least  nothing  as 
important  as  developing  the  automobile 
industry-,  construcsting  the  transconti¬ 
nental  railroad  system,  or  building  a 
merchant  marine. 

Another  thing  is  our  export  busi¬ 
ness.  In  the  past  when  we  had  a  ter¬ 
rible  siege  of  poor  business  at  home, 
our  export  trade  held  up  pretty  well. 
This  time,  it  has  not.  About  two-thirds 
of  it  has  disappeared.  We  will  have  to 
build  up  our  domestic  business  without 
waiting  for  foreign  trade  to  expand. 

In  previous  business  cycles,  the  con¬ 
struction  industry  usually  led  the  way  to 
recovery.  When  idle  funds  accumulated 
and  interest  rates  became  very  low,  the 
attractiveness  of  long-term  building  in¬ 
vestments  always  stimulated  construction. 
But  in  1933,  this  is  not  likely  to  happm, 
at  least  not  on  a  large  scale.  Despite 
the  terrific  curtailment  of  construction 
during  the  past  three  years,  there  is  no 
accumulated  shortage  of  building.  No 
boom  in  the  building  of  offices,  factories, 
and  residences  is  in  immediate  sight. 

While  these  facts  are  not  the  most 
pleasant  ones  in  the  economic  picture 
today,  it  would  be  foolish  to  ignore 
them.  We  are  going  to  pull  ourselves 
out  of  this  hole  and  the  sooner  we  know 
that  the  elevator  isn’t  working,  the  bet¬ 
ter  it  will  be  for  us.  The  stairs  are 
there  and  we  had  better  begin  climbing 
them  right  now. 

There  will  be  a  good  deal  of  stair 
climbing  by  business  this  year,  and  it 
will  be  an  individual  matter.  It  will  not 
be  that  vague  impersonal  entity  calM 
Business  with  a  capital  “B,”  which  will 
do  the  real  climbing.  But  the  Smith 
Company,  the  Jones  Company,  and  the 
Brown  Company  will  climb  toward  the 
rim  of  the  hole,  while  the  Black  Com¬ 
pany  and  the  Blue  Company  sink  lower 
in  the  mire. 

The  average  of  all  these  companies 
will  probably  look  fairly  well  in  that 
statistical  series  which  records  the  prog¬ 
ress  of  American  business,  but  averages 
do  not  help  the  laggards.  It  is  every 
man  for  himself,  and  God  loves  the 
winners. 

The  most  important  thing  on  the 
climbing  program  of  the  winners  of 
1933  will  be  their  selling  and  advertis¬ 
ing  effort.  That  has  b^n  true  of  the 
blue  ribbon  holders  of  the  past  three 
years. 

The  Advertising  Federation  of  Amer¬ 
ica  made  a  number  of  surveys  last  year 
to  determine  what  selling  policies  were 
most  profitable  in  the  difficult  years 
just  passed.  The  Federation’s  Research 
Bureau  analyzed  the  records  of  hun¬ 
dreds  of  companies  and  published  the 
results  of  these  studies  from  time  to 
time.  Every  one  of  these  analyses 
showed  that  aggressive  and  intensive 
selling  and  advertising  were  a  char¬ 
acteristic  of  the  companies  which  earned 
the  most  profits. 

Comparative  figures  on  advertising 
expenditures  may  be  accepted  as  indi¬ 
cative  of  the  extent  of  other  selling 
activities.  Each  survey  showed  that  in 
most  cases,  the  advertising  figures  were 
highest  for  the  companies  which  made 
the  best  profit.  A  closer  study  of  the 
operations  of  many  of  the  most  success¬ 
ful  companies  revealed  the  fact  that 


EDITORIAL  IN  BRONZE 


“Lindbergh  Flies  Alone”  famous  edi¬ 
torial  written  for  the  New  York  Sun 
by  Harold  M.  Anderson,  editorial 
writer,  has  been  reproduced  on  a 
bronze  tablet  which  Publisher  William 
T.  Dewart  had  placed  in  the  editorial 
reception  room  of  the  Sun  this  week. 


they  invariably  had  made  intensive 
drives  for  sales.  They  had  improved 
their  products  after  studying  today’s 
wants  and  desires  of  their  customers. 
They  had  used  their  imagination  and 
ingenuity  in  attractive  packaging  and 
styling.  Above  all,  they  had  rejuvenated 
and  intensified  their  sales  programs. 
Intelligent  advertising  tuned  to  the 
public  mind  of  today  played  a  promi¬ 
nent  part  in  their  bid  for  sales. 

It  is  safe  to  predict  that  when  the 
1933  records  have  been  written,  an 
analysis  of  the  results  will  show  much 
the  same  story  —  that  the  companies 
which  make  g(^  in  this  year  will  be 
the  ones  which  positively  place  their 
faith  in  the  ability  and  willingness  of 
today’s  consumer  to  buy  good  merchan¬ 
dise  when  a  real  effort  is  made  to  sell 
it  to  him.  The  kind  and  quantity  of 
advertising  will  have  a  great  deal  to 
do  with  the  success  of  selling  pro¬ 
grams. 

Nor  will  this  apply  only  to  1933.  It 
is  wise  to  recognize  that  we  are  once 
again  in  a  new  era.  We  seem  always 
to  be  getting  into  new  eras.  This  par¬ 
ticular  new  era  will  probably  stay  with 
us  for  a  long  time.  The  most  important 
thing  about  this  era  is  that  business 
will  be  forced  to  put  a  much  larger 
proportion  of  its  resources  into  the  ac¬ 
tivity  of  creating  demand  and  distribut¬ 
ing  the  goods  it  produces. 

This  is  made  necessary  by  the  simple 
fact  that  industry  produces  goods  so 
much  more  efficiently  than  it  used  to. 
Consequently,  there  is  more  to  sell. 

Although  ffiis  has  been  going  on  for 
years  and  years,  many  people  have  just 
now  suddenly  become  alarmed  at  our 
rapidly  increasing  production  efficiency. 
Instead  of  being  good  for  society,  they 
fear  that  machines  have  finally  gotten 
the  best  of  us.  They  believe  that  from 
now  on,  most  of  us  will  have  to  be 
out  of  work  permanently,  unless  society 
is  completely  reorganize. 

It  cannot  be  denied  that  there  is  some 
basis  for  these  alarms  although  it  must 
be  pointed  out  that  this  particular  threat 
has  been  with  us  for  scores  of  years 
and  has  been  licked  again  and  again, 
each  victory  resulting  in  higher  social 
standards.  We  admit  that  this  time 
the  problem  will  be  harder  to  solve  than 
usual  because  the  discrepancy  between 
our  ability  to  produce  and  our  ability  to 
sell  seems  to  be  greater  than  ever  be¬ 
fore.  But  it  is  fairly  safe  to  believe 
that  our  difficulty  will  finally  be  solved 
under  the  same  fundamental  social  sys¬ 
tem  which  was  responsible  for  the 


amazingly  rapid  rise  in  standards  of  i 
living  in  this  country.  > 

The  bald  fact  is  that  we  have  been 
producing  faster  than  we  could  dis¬ 
tribute.  This  is  different  from  saying 
that  we  are  producing  more  than  we 
can  consume,  which  is  an  utterly  false 
statement.  We  can  easily  consume  a 
great  deal  more  than  has  ever  been 
produced. 

Making  a  larger  variety  of  products 
is  a  great  help  toward  the  solution  of 
the  distribution  problem  but  there  still 
remains  the  necessity  of  getting  peo^e 
to  buy  these  products.  It  has  often 
been  said  that  there  would  be  very  little 
buying  if  there  were  no  selling.  There 
is  a  great  deal  of  truth  in  that  and  it  is 
becommg  more  true  as  time  goes  on. 

As  our  productive  efficiency  increases, 
it  takes  few'er  and  fewer  workers  to  | 
produce  what  we  actually  require  as  ~ 
necessities.  This  shifts  an  increasii^ 
proportion  of  men  and  capital  to  the 
production  of  newly  invented  articles 
and  other  goods  and  services  whidi  are 
not  necessities.  These  articles  of  com¬ 
fort  and  luxury  requ^  more  selling 
effort  than  do  necessities,  for  pe^e 
can  get  along  without  them. 

For  many  years  there  has  been  an 
ever-increasing  number  of  persons  who 
devote  their  entire  time  to  selling  or 
some  other  occupation  connected  with 
the  marketing  of  goods,  "ITie  trend 
will  continue,  simidy  because  human 
nature  is  as  it  is. 

Primarily,  it  is  necessary  to  learn 
l)etter  and  more  economical  methods 
of  selling  the  products  of  industry  to 
the  people  who  can  benefit  by  their  use; 
and  secondly,  it  is  necessary  to  see  that 
the  monetary  fruits  of  industry  are 
equitably  distributed  among  those  who 
are  expected  to  buy  its  products.  These 
are  matters  of  enlightened  self-imerest 
on  the  part  of  men  who  make  decisions 
for  uwfividual  cotnpanies.  If  they  wfll 
act  intelligently  and  courageously  on 
these  principles^  there  need  be  no  fear 
of  the  future. 

The  well-managed  companies  which 
contribute  to  the  social  good  by  solving  a 
their  own  marketing  problems  will  re-  f 
ceive  substantial  rewards  for  their 
efforts.  This  was  true  in  the  dark 
years  which  have  just  passed  and  will 
be  true  in  1933  and  1934.  The  records 
now  in  the  making  will  prove  it. 

No  company  whicii  has  a  selling  prob¬ 
lem  can  afford  to  weaken  and  of  hs 
important  forces  for  making  sales.  One 
of  the  most  economical  and  most  power¬ 
ful  of  those  forces  is  good  advertising. 

It  is  a  vitally  necessary  member  of  the 
selling  team  that  hopes  to  do  its 
quired  work  with  the  efficiency  which 
present  conditions  demand,  and  its  rela¬ 
tive  importance  is  bound  to  increase. 

It  is  not  an  exaggeration  to  say  that 
of  all  departments  of  business,  adver¬ 
tising  today  has  one  of  the  most  impOT- 
tant  assi^ments  in  the  responsibility 
for  bringing  about  permanent  economk 
recovery. 

At  this  moment  advertising  faces  an 
urgent  obligation — and  a  golden  oppor¬ 
tunity. 


UTTICK  HEADS  NEW  GROUP 

W.  O.  Littick,  of  the  ZanesvUU 
Times-Recorder  and  Signal,  was  eleetd 
president  of  the  newly  formed  Ohio 
Newspaper  Association  at  a  meeting  of 
the  executive  committee  in  Columbus,  f 
Feb.  11.  Walter  I.  Reck  Columbju 
Ohio  Slate  Journal,  was  chosen  chair¬ 
man  of  the  legislative  committee  and 
Chester  McTammany,  Columbus  Citi- 
sen,  secretary-treasurer.  Russell  H. 
Knight,  former  secretary  of  the  old 
Ohio  Newspaper  Association,  w»s 
named  executive  secretary.  Granville 
Barrere,  Hillsboro  News-Herald,  is 
vice-president  and  State  Senator  Paul 
Gingher,  Columbus,  counsel.  The  Ohio 
Newspaper  Association  has  just  been 
form^  from  the  former  Ohio  News¬ 
paper  Association,  the  Buckeye  Press 
and  Associated  Ohio  Dailies. 


GIVING  QUANTITY  DISCOUNTS  , 

The  Greenville  (Tex.)  Herald  to 
added  discounts  of  5  to  10  per  cent  for 
75,000  to  100,000  lines  to  its  general 
advertising  rates. 
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A  New  Achievement  in 
World  Journalism — 


The  New  York  Times  own  radio  station  received 
the  J  5,000  words  of  the  Manchurian  Re- 
port  sent  out  to  the  world  over 
the  League  of  Nations  new 
wireless  station. 

The  New  York  Times,  which  years  ago  established  its  own 
radio  station  for  the  reception  of  news  from  all  over  the  world, 
was  probably  alone  among  all  newspapers  in  being  able  on  Friday, 
February  17th,  to  take  down  the  highly  important  Manchurian 
Report  of  the  League  of  Nations  Committee  of  Nineteen — pub- 


Comment  of  Officials 

SECRETARY  STL'tSON— Tlie  ac¬ 
tion  of  The  New  York  Times  in 
receiving  over  its  own  wireless 
station  the  League  re[)urt  on  Man¬ 
churia,  as  broadcast  direct  Irom 
Geneva,  is  evidence  of  the  great 
{KTSsibilitics  of  public  service  bv 
ncwspapcj-s. 

SENATOR  BORAH— The  achieve¬ 
ment  seems  almost  incredible.  Aside 
from  tlie  abilit.v  to  do  such  a  thing, 
the  public  senice  is  equally  remark¬ 
able. 
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SENA  TOR  HULL — The  achievement 
of  The  New  York  Times  in  receiving 
on  its  own  radio  lo.lXK)  words  of  the 
Manchurian  report  sent  out  Irom 
Geneva  established  a  new'  record  in  the 
journalism  of  the  world.  It  was  a 
most  astonishing  lent  and  The  Times 
rendered  a  great  service  to  the 
American  public  in  giving  an  imme¬ 
diate  and  comjrlete  report  on  this 
imi>ortant  world  announcement 

SENATOR  WALSH  — It  was  an 
epoch-making  event,  rather  astound¬ 
ing.  One’s  imagination  is  hardly  able 
to  keep  pace  with  these  advances  of 
science. 


lished  in  full  in  The  New  York  Times  Saturday,  February  18th. 

Transmission  of  this  report  was  a  new  development  in  world 
news  dissemination.  Speeches  have  been  broadcast  from  Geneva 
before.  But  on  Friday  the  new  League  of  Nations  station  sent  out 
to  the  world,  as  news,  in  Morse  code,  the  15,000  words  of  what  has 
been  described  as  the  gravest  international  document  which  has 
ever  come  from  Geneva.  This  broadcasting  represented  an  epoch- 
making  effort  to  mobilize  world  opinion  behind  the  machinery 
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REPRESENTATIVE  RAINEY. 

House  Alajority  Leader — I  con¬ 
gratulate  The  Times  uj>on  its  enter¬ 
prise  and  efficiency  in  obtaining  in 
advance  of  other  newspapers  the 
Manchurian  report. 
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ARNOLD  J.  TOYNBEE,  editor  o 
the  world-famous  Survey  of  Interna 
tional  Affairs,  London — Wheneve 
I  deal  with  a  document  I  hav 
to  go  to  the  actual  text  because 
can  so  seldom  find  it  in  the  news 
papers.  In  these  days  when  word  in 
IS  ol  such  importance  nothing  bu 
the  full  text  will  do.  To  have  ))rintci 
the  League  re))ort  verbatim  is  . 
most  valuable  thing  for  The  Ne\ 
York  Times  to  have  done  and  I  ar 
convinced  its  readers  will  be  grateful 


for  the  maintenance  of  peace. 

The  New  York  Times  was  read)'  for  this  new  means  of  world 
news  distribution.  For  ten  hours  The  Times  radio  room  received 
this  record  dispatch,  an  extraordinary  achievement  without  prece¬ 
dent  in  the  anijals  of  journalism. 

Qllfr  Nfttt  fork  Stimra 

All  the  News  That’s  Fit  to  Print 
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DISCUSSED  TEXAS  NEWSPAPER  PUBLISHING  PROBLEMS 


Members  of  the  Texas  Newspaper  Publishers  Association  who  met  in  Temple  Feb.  10-11.  Left  to  right,  seated:  C.  C. 
Maes,  Houston  Post;  A.  E.  Clarkson,  Houston  Post;  Louis  C.  Elbert,  Galveston  News-Tribune;  G.  J.  Palmer,  Houston 
Chronicle;  J.  Lee  Greer,  Denison  Herald  and  new  president  of  the  group;  J.  L.  Mapes,  Beaumont  Journal-Enterprise; 
Sam  D.  Jones,  Waco  News-Tribune.  Standing:  Louis  N.  Goldberg,  Austin  American-Statesman;  J.  E.  Day,  Port  Arthur 
News;  Walter  Dealy  and  Jack  Estes,  Dallas  News  and  Journal;  Frank  G.  Huntress,  San  Antonio  Express  and  News; 
J.  F.  Lubben,  Dallas  News  and  Journal;  Houston  Harte,  San  Angelo  Standard;  Frank  Mayborn,  Temple  Telegram. 


THREE  CLASSES  ESTABLISHED  IN  AYER 
TYPOGRAPHY  COMPETITION 

Three  Honorable  Mentions  Will  Be  Given  In  Separate 
Circulation  Groups — F.  W.  Kennedy,  F.  H.  Sisson, 
and  M.  E.  Pew  Will  Be  Judges 


NEWSPAPERS  entered  in  the 
third  exhibition  of  newspaper 
typography,  announced  this  week  by 
N.  W.  Ayer  &  Son,  Inc.,  Philadelphia 
agency,  will  compete  in  three  classes 
according  to  their  circulations.  In 
previous  competitions,  newspapers  of  all 
sizes  have  been  judged  as  a  group. 
This  year’s  entries  will  be  divided  into 
those  with  less  than  10,000  circulation, 
those  with  10,000  to  50,000  circulation, 
and  those  with  more  than  50,000.  Three 
honorable  mentions  will  be  given  in  each 
class,  and  the  three  winners  of  first 
honorable  mention  will  be  judged 
against  each  other  to  determine  the 
winner  of  the  Francis  Wayland  Ayer 
Cup. 

Previous  winners  of  the  cup  have 
been  the  .\'ew  York  Herald  Tribune 
and  the  Hartford  Courant.  The  cup 
will  become  permanent  property  of  any 
newspaper  winning  it  three  times. 

The  competition  is  open  to  all  daily 
newspapers  of  the  United  States,  each 
being  asked  to  send  its  issue  of  March 
4,  1933.  .After  the  judging  all  entries 
will  be  exhibited  in  the  -Ayer  Galleries 
at  Philadelphia. 

Judges  of  this  year’s  contest  will  be: 
Fred  W.  Kennedy,  University  of  Wash¬ 
ington,  an  authority  on  printing  and 
typography;  Francis  H.  Sisson,  vice- 
president  of  the  Guaranty  Trust  Com¬ 
pany,  New  York,  president  of  the 
American  Bankers  Association,  and  at 
one  time  editor  of  the  Galesburg  (Ill.) 
Evenitvg  Mail  and  the  Peoria  Tran¬ 
script;  and  Marlen  E.  Pew,  editor  of 
Editor  &  Publisher. 

The  newspapers  will  be  judged  solely 
upon  :  ( 1 )  typography,  including  both 

type  selection  and  composition;  (2) 
make-up;  and  (3)  press  work. 

In  announcing  the  1933  exhibition,  the 
Ayer  agency  made  public  for  the  first 
time  a  report  by  the  1932  judges,  giv¬ 
ing  their  impressions  of  the  newspapers 
studied. 

“It  will  be  noted,”  said  this  report, 
“that  among  the  newspapers  scoring 
the  highest  in  the  second  exhibition,  the 
heads  were  set  in  bold  Roman  upper 
and  lower  case,  which  is  easier  to  read 
than  the  all-cap  hea,(l.  This  departure 
from  the  old  (jothic  condensed  all-cap 
head  is  something  the  jury  agreed  was 
a  trend  in  the  right  direction. 

“Character  in  dress  achieved  by  in¬ 
telligent  use  of  head  type,  getting  away 


from  the  traditional  setting  which  many 
papers  use  because  it  follows  the  line 
of  least  resistance,  was  recognized  be¬ 
cause  of  the  effect  it  has  in  giving  a 
paper  distinction.  This  quality  is  char¬ 
acteristic  in  the  Hartford  Courant,  the 
New  York  Herald  Tribune  and  the 
Newark  Ez'ening  News,  among  the 
papers  winning  awards,  and  also  in  the 
Christian  Science  Monitor  and  others 
in  the  semi-final  bracket.  No  one  could 
mistake  the  identity  of  one  of  these 
papers,  even  if  its  name  were  off  the 
top  of  the  front  page.  On  the  other 
hand,  the  Detroit  Free  Press  and  the 
Chicago  Tribune,  for  example,  look 
pretty  much  alike. 

“Recognition,  too,  was  given  to  the 
achievements  of  the  typesetting  machine 
manufacturers  in  providing  larger  and 
clearer  letters  in  the  same  body  sizes, 
a  factor  of  legibility  which  has  done 
much  to  increase  the  satisfaction  one 
feels  in  reading  the  modern  newspaper. 
If  practice  has  inured  the  public  to  the 
small  sizes  of  type  common  in  news¬ 
papers,  it  has  been  shown  by  experi¬ 
ments  that  somewhat  larger  type  is 
easier  to  read  and  understand.  Hence 
the  higher  rating  of  the  publications 
employing  the  larger,  more  open  and 
somewhat  less  delicate  body  types. 

“In  the  judging,  ultra-conservative 
make-up  fared  no  better  than  the  ultra- 
sensational.  All  members  of  the  jury 
recognized  the  beauty  of  the  New  York 
Tinws.  the  Portland  Oregonian,  the 
Christian  Science  Monitor  and  others 
of  restrained  style,  but  noted  their  lack 
of  ‘color’  and  vitality. 

“The  jury  looked  upon  the  news¬ 
papers,  so  far  as  possible,  as  ordinary 
readers  with  an  extraordinary  apprecia¬ 
tion  of  the  problems  of  publishing. 
Thus,  the  final  considerations  were  re¬ 
solved,  in  reality,  to  two :  legibility  and 
interest.  The  factors  contributing  to 
these  are  many,  but  principally  they  may 
be  determined  as  harmonious  typog¬ 
raphy,  that  is,  all  type  of  one  or  closely 
related  families;  typographic  emphasis 
in  keeping  with  editorial  importance ; 
careful  writing  of  copy  for  heads  to 
promote  pleasing  contour  and  to  avoid 
unsightly  spacing;  advertising  composi¬ 
tion  at  least  on  a  par  with  the  best 
editorial  standards;  proj^r  balance  and 
accessibility  of  both  editorial  and  ad¬ 
vertising  material ;  painstaking  press- 
work;  good  ink  and  paper. 


“It  was  noted  by  the  jurors  that  some 
newspapers  seem  to  be  in  need  of  bet¬ 
ter  selections  of  type  for  advertise¬ 
ments  and  that  they  could  well  study 
the  distinction  values  of  white  space. 
It  was  felt  that  the  main  faults  of  poor 
presswork  could  be  corrected  by  the  use 
of  good  printing  plates,  deeply  etched 
and  routed,  by  proper  make-ready  and 
by  regulating  an  even  distribution  of 
ink  that  prints  black  without  filling  up. 

“The  jurors  felt  that  each  page,  in¬ 
cluding  the  advertising  pages,  should  be 
as  carefully  planned  and  handled  as  the 
first  and  editorial  pages.” 

The  1932  judges,  who  made  this  re¬ 
port,  were :  Carl  \V.  Ackerman,  dean 
of  the  School  of  Journalism,  Columbia 
University,  New  York;  J.  L.  Frazier, 
editor  of  Inland  Printer,  Chicago;  and 
Robert  Lincoln  O’Brien,  chairman  of 
the  United  States  Tariff  Commission 
and  formerly  publisher  of  the  Boston 
Herald. 


SEEK  WIRE  COSTS  CUT 

A  resolution  commending  the  press 
services  for  cooperating  in  reducing 
costs  to  newspapers  and  endorsing  their 
efforts  to  obtain  from  the  telephone  and 
telegraph  companies  lower  wire  rentals 
and  readjusted  hours  of  service  was 
passed  by  .Associated  Dailies,  Inc.,  an 
organization  of  southwestern  Georgia 
publishers.  The  resolution  asked  that 
other  newspaper  organizations  get  be¬ 
hind  the  move  to  induce  the  communica¬ 
tion  companies  “to  grant  this  reasonable 
relief.” 

WESTCHESTER  DAILY  QUITS 

The  White  Plains  (N.  Y.)  Daily 
Press  suspended  publication  with  its 
issue  of  Feb.  18,  it  was  announced  by 
Francis  T.  Hunter,  president  of  the 
White  Plains  Daily  Corporation.  The 
paper  went  into  bankruptcy  two  weeks 
ago  and  the  Irving  Trust  Company, 
New  York,  was  appointed  receiver. 
Mr.  Hunter  said  the  suspension  was 
temporary. 

WM.  M.  LESLIE  CONVICTED 

Pending  a  motion  for  a  new  trial, 
William  M.  Leslie,  editor  and  publisher 
of  The  Little  Giant,  was  lodged  in 
Sedgewick  County  jail  at  Wichita. 
Kans.,  Feb.  10  following  his  conviction 
on  16  counts  of  publishing  a  “newspaper 
devoted  largely  to  scandal.” 

ON  YALE  NEWS  BOARD 

Robert  I.  Stevenson,  son  of  E.  Robert 
Stevenson,  Waterbury  ( (Zonn. ) 
Re  publican- American  editor-in-chief,  is 
a  member  of  the  new  editorial  board  of 
the  Yale  Daily  Ne^vs,  New  Haven, 
Conn.,  which  came  into  editorial  con¬ 
trol  of  the  paper  last  week. 


WiiNliin^ton 

KiiloifloKC*opo 

with 

CLINTON  W.  GILBERT 


Greatest  Living  Political 
Reporter  .  .  .  Gilbert 
will  cover  the  nenc 
Administration  in  two 
distinctive  features: 

His  mail  letter — 
“THE  DAILY  MIRROR 
OF  WASHINGTON” 
and  his 

NEWS  DISPATCHES 

GILBERT  is  light,  amusing, 
gay,  ironical,  serious  and 
weighty  by  turns.  He  has  no 
ax  to  grind.  He  plays  no 
favorites.  A  Democrat  receives 
a  kind  word  from  him  as 
readily  as  does  a  Republican. 
And  a  Republican  bubble  is  as 
quiekly  pricked  by  his  pen  as 
is  one  blown  on  the  Democratic 
side.  His  daily  feature  is  full 
of  thinking  'about  people.  Men 
are  weighed  in  it  and  often 
found  wanting. 

**Th€  «cen«  of  public  life  at  our 
National  Capital  is  a  ttage  on  which 
many  performers  appear,  have  their 
say,  and  depart*  No  other  cor¬ 
respondent  in  Washington  is  better 
equipped  by  experience  to  wield 
the  ^spotlight*  on  this  stage  than 
Clinton  W,  Gilbert.  He  picks  out 
the  right  character  in  which  the 
public  is  interested  at  the  moment, 
presents  him  as  faithfully  as  a  mir¬ 
ror,  and  makes  the  reader  a  thou¬ 
sand  miles  away  feel  that  he  has 
had  a  front  seat.  His  appraistd  of 
public  men  and  events  is  always 
sound  and  always  enfoyable.** 
fames  A.  Stuart,  INDiANAPOLlS 
STAR. 

**The  outstanding  man's  feature 
of  our  paper  and  we  would  not 
ivant  to  be  without  it  under  any 
circumstances  "  »  L.  T,  Russell, 
NEWARK  LEDGER. 

"The  best  single  feature  origi¬ 
nating  in  the  National  Capital.  It 
is  uniformly  entertaining  and  gives 
the  reader  a  view  behind  the  scenes 
of  the  great  national  political 
machine  that  he  can  get  nowhere 
else.  It  is  a  permanent  and  s 
prominent  feature  of  our  editorial 
page."  —  NEW  YORK  EVENING 
POST. 

"The  best  and  most  tfmely  fea¬ 
ture  of  its  kind  available.  Gilbert 
furnishes  a  surprising  amount  of 
illuminating  informertion  concern¬ 
ing  men  in  national  life."  DAL¬ 
LAS  TIMES-HERALD. 

LEDGER 

SYIVDICATE 

Independence  Sq.,  Philadelphia 
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Why  beat  the  drum 


inside  the  tent? 


W  HEN  you  pack  up  the  dress  shirts 
and  come  to  New  York  for  the  Association 
conference — you  come  to  Manhattan.  And 
when  the  Company  holds  its  big  whoopee 
convention  in  New  York — a  Manhattan  hotel 
is  your  host.  Manhattan  is  New  York  to  the 
visiting  firemen,  the  center  of  the  hotels, 
theatres,  night  clubs.  But  Manhattan  is  not 
the  New  York  market  by  a  couple  of  million 
families!  Manhattan  may  be  a  big  tent,  but 
it’s  not  the  Big  Show! 

TCie  big  selling  show  is  in  the  outlying 
boroughs!  They  have  more  than  5,000,000  of  New 
York’s  7,000,000  customers!  Population  (which 
means  paychecks  as  well  as  perambulators)  is 
sprouting  faster  than  a  hot-house  plant!  Between 
census  periods,  Brooklyn  grew  by  27%,  the  Bronx 
shot  up  73%,  and  Queens  more  than  doubled,  grew 
130%!  In  the  same  time,  Manhattan  lost  18%  of 
its  families. 

The  outlying  boroughs  are  the  best  markets! 
They  buy  most  of  the  comforts  of  life — oil  burners, 
eight  cylinder  cars  with  snooty  paint  jobs,  spare 
suits  for  extra  closet  hooks,  and  pedigreed  brands 


of  lipstick  and  beans!  The  folks  know  how  to  live! 
They  have  97%  of  the  city’s  owned  homes!  By 
actual  count,  they  own  80%  of  the  radios,  buy  77% 
of  the  new  cars!  They  are  New  York’s  majority 
market — for  just  about  everything! 

Unfortunately,  folks  with  things  to  sell  can 
advertise  in  some  New  York  papers — and  still  miss 
most  of  the  outlying  market!  One  large  “class” 
medium  has  42%  of  its  five-borough  circulation  in 
Manhattan,  another  38%.  But  selling  the  big  tent 
doesn’t  sell  the  Big  Show!  In  Brooklyn  and  Queens, 
these  papers  reach  less  than  13.9%  of  families! 

Put  this  item  down  in  your  little  black  book  on 
marketing:  that  any  industry  with  a  big  selling  job 
to  do  in  the  New  York  market — can’t  afford  to  do 
without  The  News!  The  News  has  more  Man¬ 
hattan  circulation  than  any  other  paper.  But 
unlike  other  papers,  it  also  gives  high  coverage  of 
the  outlying  boroughs!  It  is  read  by  two-thirds  of 
the  families  in  Queens,  six  out  of  ten  Brooklyn 
families.  In  the  suburbs,  it  gives  twice  to  twenty 
times  the  coverage  of  other  papers!  You  need  The 
News  ...  to  deliver  your  message  where  the  cus¬ 
tomers  are!  You  need  the  higher  visibility  of  its 
smaller  page!  You  need  it  for  its  low  cost .  .  .  lower 
than  any  other  paper — and  lower  than  ever  today 
. . .  when  you  most  need  it!  Consider! 


The 


News, 


^ew  T ork' s  Picture  N ewspaper 


220  EAST  FORTY-SECOND  ST.,  NEW  YORK 

Tribune  Tower,  Chicago  +  Kohl  Bldg.,  San  Francisco 
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STATE’S  STREET  LAWS 
BENEFIT  BOYS 

Reporter  Tell*  Pert  Schools  Play  in 

Making  Trades  Statute  Help* 
ful  To  Newspaper  Boys  in 
Milwaukee 

Gifford  Ernpst,  Chicago  Daily  News 
reporter  who  is  writing  a  series  on 
Milwaukee's  recreational  program,  de¬ 
voted  one  of  his  articles  this  week  to 
the  part  schools  play  in  making  the 
Wisconsin  street  trades  law  a  benefit 
to  newspaper  boys.  One  phase  of  this 
educational  project  is  the  Milwaukee 
Newsboys’  Republic.  The  preamble  of 
this  organization’s  constitution  is_: 

“We,  the  newsboys  of  the  city  .of 
Milwaukee,  in  order  to  understand  more 
clearly  the  duties  and  responsibilities 
of  American  citizenship,  to  b^ome  more 
familiar  with  the  machinery  and  prac¬ 
tice  of  government  in  a  representative 
democracy,  to  enforce  the  Wisconsin 
street  trades  law  in  the  city  of  Mil¬ 
waukee,  and  to  promote  the  general 
welfare  of  our  fellow  citizens,  do  ordain 
and  establish  the  constitution  for  the 
Milwaukee  Newsboys’  Republic.” 

Mr.  Ernest  commented  on  the  city’s 
protecting  influences  of  supervision  and 
recreation  as  follows : 

“Street  trades  include  sales  and  de¬ 
livery  of  newspapers,  magazines,  hand¬ 
bills,  balloons,  soap ,  gum,  perfume, 
seeds.  Christmas  cards  and  other  mer¬ 
chandise.  No  boy  under  12  years  and 
no  girl  under  18  years  old  may  engage 
in  such  street  employment.  Boys  under 
14  years  may  engage  in  selling  and 
distributing  newspaiiers  and  other  peri¬ 
odicals  only.  No  boy  under  17  years 
may  sell  before  5  o’clock  a.m.  or  after 
7  ;30  p.m.  No  boy  of  school  age  is 
allow^  to  engage  in  street  trades  dur¬ 
ing  school  hours  and  none  under  14 
years  is  allowed  to  deliver  before  5 
a.m. 

“.Ml  boys  under  17  years  of  age 
must  be  licensed  to  engage  in  a  street 
trade,  and  applications  for  permits  must 
be  signed  by  parents  or  guardians  and 
his  school  principal.  The  police  depart¬ 
ment  generously  cooperates  with  the 
schools  in  enforcing  the  laws  govern¬ 
ing  street  trades. 

“In  case  of  accident  to  an  unlawfully 
employed  street  trader  the  employer  is 
liable  to  double  or  triple  damage. 

“Milwaukee  has  3,685  newsboys 
within  the  legal  age  limit  governing 
their  trades.  'The  extension  department 
of  the  schools  endeavors  to  closely  asso¬ 
ciate  the  work  of  the  newsboys  with 
the  two  major  institutions  in  their  lives 
— the  home  and  the  school.  To  do  this 
school  clubs  are  used  to  promote  the 
extra  recreational  curricular  activities. 

“The  city  looks  upon  the  street  trades 
as  a  kind  of  work  from  which  have 
come  many  successful  lives.  Therefore 
the  ‘newsies’  were  given  special  atten¬ 
tion  in  formulating  the  program  for 
their  education  and  welfare.” 


Contest*  In  Toronto 

Toronto  Telegram  is  running  a  Na¬ 
tional  Bridge  Tournament  with  prizes 
totaling  $1,500.  Entries  have  poured 
in,  and  the  tourney  bids  fair  to  pass  the 
mark  set  last  year  when  first  prize  was 
a  trip  to  Europe.  Bridge  hands  appear 
every  day  in  the  Telegram  in  a  series 
of  60,  and  those  who  qualify  will  play 
off  in  a  three-day  session,  next  month. 
First  prize  is  $500  and  second  $250. 
Toronto  Mail  and  Empire  is  sponsoring 
a  Popularity  Contest  which  will  give 
30  women  a  trip  through  the  Great 
Lakes  to  Chicago  this  summer.  The 
winners  will  be  decided  on  a  vote  basis, 
with  both  new  and  renewal  subscriptions 
counting  for  votes. 

3,700  Bowlers  in  Tourney 

With  an  entry  list  of  3,700  bowlers, 
the  fifth  annual  bowling  tournament 
staged  by  Chicago  American  began  this 
week  for  a  16-day  period.  The  Ameri¬ 
can  is  offering  $1,000  in  cash  prizes. 
The  tournament  is  sponsored  by  the 
sports  department. 


PRINTED  SUNDAY  EXTRA 


Glens  Fall*  (N.  Y.)  Time*  Sent 
1,400  Papers  Into  Albany 

A  small  town  newspaper  turned  the 
tables  on  big  city  rivals  in  upstate  New 
York  this  week  and  made  a  circulation 
record. 

The  murder  of  Joey  Green,  widely 
known  Adirondack  country  rum  runner 
and  racketeer,  provided  Glens  Falls 
(N.  Y.)  Times  with  an  opportunity  to 
publish  its  first  Sunday  extra  in  30 
years.  The  Times  is  an  evening  daily, 
but  it  hurriedly  recruited  a  staff  and 
published  an  edition  Sunday  morning 
a  few  hours  after  the  gang  slaying  in 
the  city. 

Staffs  of  newspapers  in  Green’s  home 
city,  Albany,  were  sleeping  when  the 
story  broke — at  6  a.m.  Sunday.  Edi¬ 
tors  decided  Green’s  slaying  wasn’t 
worth  an  extra  in  Albany,  so  when  this 
news  reached  the  office  of  the  Glens 
Falls  Times,  steps  were  taken  to  send 
1,400  copies  of  the  Times  extra  into 
Albany,  65  miles  distant. 

The  cries  of  the  Glens  Falls  news¬ 
boys  on  the  streets  of  Albany  were 
unprecedented.  Although  .\lbany  news¬ 
papers  frequently  have  invaded  com¬ 
munities  within  a  radius  of  100  miles 
with  editions  containing  big  local 
stories,  not  before  has  a  newspaper 
from  one  of  those  smaller  towns  been 
rushed  to  the  capital  city  for  street 
sales. 

“Circulation  crews  of  the  Times  com¬ 
pletely  covered  the  northern  New  York 
area,”  Ralph  Knight,  managing  editor, 
said.  “The  fact  that  the  service  was 
appreciated  was  evidenced  by  the  fact 
that  nearly  10,000  copies  of  the  extms 
were  sold.” 

J.  Edward  Singleton  is  president  of 
the  Post  Co.,  publisher  of  the  Times 
with  A.  P.  Irving  as  general  manager. 

Both  the  Times  and  the  Post-Star, 
its  morning  companion,  began  a  crusade, 
on  the  basis  of  the  murder,  to  clean  up 
gambling  and  rum  racketeering  in  the 
city. 

120  Newsstands  At  World’s  Fair 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  20 — Chicago  news¬ 
papers  will  be  sold  to  Century  of  Prog¬ 
ress  Exposition  visitors  from  120  news¬ 
stands  located  at  various  points  on  the 
World’s  Fair  grounds,  it  was  announced 
this  week  by  Dr.  F.  R.  Moulton,  direc¬ 
tor  of  concessions,  following  a  meeting 
of  local  circulators.  Papers  will  be  dis¬ 
played  on  the  stands  in  the  same  rela¬ 
tive  positions  they  now  occupy  on  loop 
newsstands,  and  morning  and  evening 
papers  will  occupy  the  stands  on  the 
same  schedule  now  followed  in  the  loop. 
Dr.  Moulton  informed  Editor  &  Pub¬ 
lisher. 


Carriers  Honor  R.  S.  Bauer 

Ex-Mayor  Ralph  S.  Bauer,  head  of 
the  North  Shore  News  Company,  news¬ 
paper  distributors  of  Lynn,  Marblehead 
and  Beverly,  Mass.,  was  the  recipient 
of  a  short  wave  radio  set  presented  by 
the  newspaper  carrier  boys  of  Greater 
Lynn  on  his  66th  birthday  Feb.  10. 


X71,S58 

was  the  average  net  paid'daily 
circulation  of  The  Baltimore 
Sun  (Morning  and  Evening  is¬ 
sues)  for  the  month  of 

JANUARY,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Jan¬ 
uary,  1933,  was  180,285. 

Everything  in  Baltimorv 
Revotvev  Around 

THE  sun 

Morning  Evoning  Sunday 


N.  Y,  MEETING  APRIL  18-19 

The  first  1933  meeting  of  the  New 
York  State  Circulation  Managers’  As¬ 
sociation  will  be  held  at  the  Arlington 
Hotel,  Binghamton,  April  18-19.  At 
this  meeting  salesmanship  teams  of 
newspaper  boys  will  compete  for  the 
1933  championship  cup  donated  by  James 
E.  Stiles,  publisher,  Rockville  Centre 
Nassau  Daily  Review,  and  for  the 
privilege  of  representing  New  York 
State  at  the  I.C.M.A.  convention  at 
Chicago  in  June. 


15,000  Attend  Ice  Meet 

A  crowd  of  15,000  spectators  wit¬ 
nessed  the  second  annual  western  open 
indoor  speed-skating  championships 
staged  at  Chicago  Stadium,  Feb.  18, 
under  the  auspices  of  the  Chicago  Daily 
Nezi's.  Stars  from  United  States  and 
Canada  participated  in  the  event,  staged 
under  the  supervision  of  the  Daily  News 
sports  and  promotion  departments. 
Proceeds  will  go  to  the  Daily  News 
Fresh  Air  Sanitarium. 


To  Publish  Contest  Recipes 

The  Ashcznlle  (N.  C.)  Citicen  and 
Times  will  issue  a  special  tabloid  sec¬ 
tion  on  or  about  Feb.  28,  carrying 
cooking  recipes  entered  in  a  contest 
sponsored  jointly  by  the  newspaper  and 
the  Asheville  radio  station,  WWNC. 


Ad-Writing  Contest 

The  Spartanburg  (S.  C.)  Herald  & 
JourtMl  in  co-operation  with  merchants 
of  the  city  are  conducting  their  second 
annual  Ad-Writing  contest  which  closes 
Feb.  28.  The  grand  prize  will  be  a 
trip  to  Washington. 


PRIZES  FOR  ODDITIES 

The  San  Francisco  Examiner  j,  |l 
offering  $5  each  week  to  the  persons 
making  the  most  interesting  tradt 
through  the  “Exchanges”  columns  of 
its  classified  advertising  section.  Con¬ 
testants  are  invited  to  write  letten 
describing  their  dealings.  A  copy  of 
the  advertisement  must  accompany  tht 
letter. 


Sponsored  Boxing  Bouts 

Eleven  Tennessee  cities  had  entries  in 
the  Golden  Gloves  boxing  tournament 
sponsored  by  the  Nashville  Tennessen 
papers  Feb.  20-23.  The  winners  in  tht 
eight  classes  will  enter  the  National 
Golden  Gloves  tournament  in  Chicaim 
Feb.  27-28.  "  ’ 


Toronto  Star  Win*  Suit 

In  the  Ontario  Supreme  Court  sit- 
tings  for  Middlesex  County,  tht 
Toronto  Star  was  awarded  $2,0W  in  hs 
suit  against  W.  A.  Towle,  its  former 
wholesale  agent  for  London,  Ont 
Plaintiff  was  suing  under  a  $2,0W  bo^ 
for  moneys  still  owing  the  Star. 


500  Boys  Daily’s  Guests 

Five  hundred  newspaper  boys  of  Bos¬ 
ton  visited  the  Sportsmans  Show  r^ 
cently  as  the  guests  of  the  Boston 
Traveler.  A1  Brown  of  the  Traveler’s 
circulation  department,  headed  the 
group. 


Rochester  Cooking  School 

The  Rochester  (N.  Y.)  Democrat  & 
Chronicle  cooking  school  will  be  held  k 
the  Masonic  Auditorium,  Feb.  28  to 
Mar.  3.  Mrs.  J.  Watson  Shockley  wiE 
be  the  instructor. 


Dep 


ression  or  no — 


You  have  to  wear  Clothes 

and  boost  the  Providence  marhet! 


o. 


'NE  out  of  every  four  manufactories  of 
worsted  goods  in  the  United  States  is  located 
in  the  Providence  industrial  area.  The  value 
of  these  products  is  greater  than  in  any  other 
of  the  major  industrial  areas,  and  amounted 
in  1929  to  about  $125,000,000. 


Journal-Bulletin 

FAMILIES 

In  Rhode  Island 


OUT 

OF 


Avsrag*  for  Stats 
as  a  Whols 


In  Providence 


In  manufacture  of  woolen  goods,  the  Provi¬ 
dence  area  ranks  fourth.* 

However  drastically  you  may  cut  personal 
expenses,  the  law  encourages  your  wearing 
clothes — and  thereby  contributing  to  eco¬ 
nomic  security  in  the  Providence  market. 

Last  season  local  woolen  industries  made 
their  most  substantial  advance  in  years.  It 
December  they  were  employing  more  peopl* 
than  a  year  ago ;  and  1933  prospects  are  boP 
stered  by  the  fundamental  law  of  supply  and 
demand. 


19  °of  20 


Providence  is  not  only  a  better  selling  mat' 
ket  now,  but  will  benefit  immediately  froc 
any  general  improvement. 


A.  B.  C.  City 


'From  Manufacturing  Market  Statistic*,  V.  8,  Dept,  of  Ce»] 
merce. 


Providence  Journal  e^BulletiV 

Uominating  /Veitr  tngJand^  bejumd  La/v^eAt 


CHAS.  H.  EDDY  CO. 
Mils*  .  Nw  Yirk 


Repraeeniative* 


CMcsi* 


SssFiMCltc*  . 


J.  IIDWEIL  4 
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The  trend  is  definitely 
toward  the  larger  sizes 
of  news  text  for  the 
modern  newspaper. 


larger  news  text  sizes 


Chicago  <I11.)  Daily  Illustrated  Times 
Chicago  ( Ill. )  Herald  and  Examiner 
C’olumbus  I  Ohio!  Dispatch 
Daily  Echo,  Indianapolis,  Ind. 

Day.  New  London,  Conn. 

Dowagiac  (Mich.)  Daily  News 
Herald,  Anoka,  Minn. 
Herald-Journal,  Logan,  Utah 
Homer  (N.  Y.)  Post 
Journal.  Montgomery,  Ala. 

Lake  Land  News  Inc.,  Dover,  N.  J. 
Lawrence  County  (Ill.)  News 
Michigan  City  (Ind.)  Dispatch 
Columbus  (Ohio)  Evening  Dispatch 
Milford  (N.  H.)  Cabinet 
News.  Warrensburg,  N.  Y. 
News-Tribune,  Providence,  R,  I. 
Peoria  Journal-Transcript 
Philadelphia  Evening  Bulletin 
Post  Register.  Idaho  Falls,  Idaho 
Providence  (  R.  I. )  News-Tribune 
Sacramento  (Calif.)  Union 
San  Francisco  (Calif.)  Examiner 
Sentinel,  Medina,  N.  Y. 

Sentinel  News.  Milwaukee,  VVis. 
South  Bend  (Ind.)  Tribune 
St.  Louis  (Mo.)  Globe-Democrat 
St.  Louis  (Mo.)  Post-Dispatch 
Sunbury  (Pa.)  Daily 
Times,  Olean,  N.  Y. 

Toledo  (Ohio)  Blade 


All  over  America — 
progressive  news¬ 
papers  are  changing  to 
Intertype  Ideal  News. 


FOR  INCREASED  LEGIBILITY 


•  •  The  above  newspapers  recently 
changed  to  Intertype  IDEAL  NEWS. 
Many  of  them  also  changed  to  a  point 

» 

size  larger  than  they  were  using. 

•  For  those  who  have  not  yet  made  the  change,  now  is  the 
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DWElin 


time  to  investigate  this  method  of  creating  additional 
reader  interest* 

INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN,  NEW  YORK 

CHICAGO  NEW  ORLEANS  SAN  FRANCISCO  LOS  ANGELES  BOSTON 
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On  The  Mechanical  Side 


COLOR  CAN  BE  DEVELOPED  BY  SIMPLE 
STEPS  IN  DAILY’S  PRESSROOM 


Early  Experiments  On  Idle  Unit  Leads  Quickly  to  More 
Intricate  Layouts  Without  Heavy 
Initial  Expense 

By  JOSEPH  ADDISON 


Ink  Department,  The 

1\  THE  opinion  of  many  prominent 
people  in  the  newspaper  world,  the 
color  printing  in  daily  newspaper  is  an 
inevitable  development.  For,  even 
though  it  has  been  the  policy  of  many 
publishers  to  discourage  this  class  of 
work,  the  trend  toward  it  cannot  be 
ignored;  whether  one  likes  the  idea  or 
not,  he  will,  in  self  defense,  have  to  gc 
forward  with  the  movement  or  lose 
business. 

Editor  &  Publisher  informs  us  that 
there  are  364  newspapers  now  printing 
color  advertising  and  there  is  evidence 
that  this  number  will  be  augmented  by 
the  fact  that  each  day  finds  additional 
jiapers  attempting  it.  Printing  press 
manufacturers  are  being  continually  be¬ 
sieged  by  customers  for  ways  and  means 
whereby  they  can  print  in  color. 

That  the  demand  is  insistent  and 
that  many  papers  are  satisfying  it  is 
evident  to  all.  Some  of  them  are  han¬ 
dling  it  in  a  fairly  satisfactory  manner, 
and  at  a  profit. 

The  biggest  obstacle  to  progress  in 
printing  color  on  daily  newspapers  lies 
in  the  fact  that  there  is  no  unity  of 
action  toward  it.  Too  many  newspapers 
take  the  stand  that  it  can’t  be  done; 
that  it  never  will  be  profitable,  even  if 
it  were  possible  to  surmount  the  diffi¬ 
culties  that  lie  in  the  way  of  their  doing 
An  economic  barrier  has  been  created 
in  the  minds  of  many  publishers  because 
they  vision,  when  their  thoughts  are 
directed  toward  color  printing,  a  huge 
press,  with  hard  packing,  with  make- 
ready  on  electrotype  plates,  and  costly 
processes  that  entail  time  and  money, 
when  the  truth  is  that  splendid  printing 
can  be  obtained  from  stereotype  plates; 
that,  in  fact,  stereotype  plates  have 
replaced  electrotypes  in  many  news¬ 
paper  magazine  pressrooms,  and  even 
those  who  have  been  demanding  the 
highest  class  of  such  printing  are  mak¬ 
ing  ^periments  with  stereotype  plates 
whicWshow  continued  improvement.  As 
far  as  makeready  is  concerned,  there  is 
less  of  it  required  than  in  former  years. 

Publishers  have  been  prone  to  doubt 
the  possibilities  of  good  newspaper  color 
printing  because  so  many  of  the  previous 
efforts  to  do  color  work  on  newspaper 
presses  were  made  before  the  present 
standards  of  good  printing  w’ere  devised. 

It  is  obvious  that  present-day  news¬ 
paper  printing  is  being  well  done;  in 
fact,  most  newspapers  are  outstanding 
exhibits  of  good  printing. 


L.  Martin  Company 

It  was  useless  to  hope  for  a  g(^ 
color  job  when  we  had  to  be  satisfied 
with  a  iioorly  printed  black  job.  We 
have  progressed  to  the  point  where  a 
well  printed  jiaper  is  the  order  of  the 
day  and  publishers  can  be  assured  that 
the  methods  used  to  print  well  in  black 
must,  as  a  matter  of  fact,  go  far  toward 
producing  the  good  results  from  color 
plates. 

We  have  learned  that  newspapers  can 
do  satisfactory  color  printing  on  news- 
I)ai)er  presses  at  high  speed  with  stere¬ 
otype  plates,  where  pressmen  have  been 
allowed  to  obtain  sufficient  experience 
to  become  familiar  with  the  handling 
of  it. 

An  idle  press  unit  can  be  utilized  for 
printing  an  extra  color.  This  would 
apply  to  all  pressrooms  equipped  with 
a  line  of  units,  or  a  deck-type  press, 
for  if  the  size  of  the  paper  does  not 
call  for  full  capacity,  and  leaves  an 
idle  unit,  the  web  can  be  led  into  that 
unit  for  an  additional  printing  in  color. 
Thus  a  start  can  be  made  at  color 
work,  which  will  result  in  valuable  ex¬ 
perience  for  the  press  crews.  They 
will  be  soon  find  that  it  is  possible  to 
move  the  unit  from  which  they  are 
obtaining  the  first  printing,  to  a  posi¬ 
tion  that  will  line  it  up  which  the  stag¬ 
ger  openings  of  the  cylinder  from  which 
they  are  getting  the  second  printing. 
Sometimes,  this  can  be  accomplished  by 
resetting  the  lead  roller  from  the  first 
printing  unit  so  that  it  will  compensate 
the  sheet  to  a  degree  that  will  line  it 
up  to  these  openings.  This  will  result 
in  a  positioning  of  the  printings  that 
will  permit  close  registering  by  a  move¬ 
ment  of  the  plates  up  or  down  as  the 
margin  bars  permit,  and,  as  the  lead 
from  this  second  printing  unit  to  the 
folder  has  not  been  disturbed  there 
will  be  no  difficulty  in  maintaining  the 
marginal  compensations  to  the  folder. 

Cooperation  between  the  stereotyper 
and  pressman  is  necessary  to  find  meth¬ 
ods  of  producing  plates  that  are  alike 
in  sets.  This  is  usually  done  by  first 
making  original  drawings  for  the  en¬ 
graver,  with  an  X  mark  at  right  angle 
positions,  that  the  engraver  leaves  upon 
all  plates  that  he  may  make  of  the  job. 
These  marks  can  be  centered  so  as  to 
enable  one  to  mount  the  plates  in  like 
positions  in  the  form,  and  a  “dash”  rule 
placed  in  right  angle  positions  at  the 
top,  bottom  and  side  of  the  form  chase 
will  enable  the  stereotyper  to  cut  and 


..WALTER  LIFPMANN 


Walter  Lippmann’s  articles  have  made  a 
strong  impression  upon  our  readers.  Lippmann  is 
a  new  and  desirable  thing  in  American  journalism, 
an  editor  at  large  in  the  breadth  of  whose  informa¬ 
tion  and  in  the  fairness  of  whose  interpretations  a 
whole  nation  has  come  to  have  confidence.” 

WALTER  LOCKE, 
Editor,  The  Dayton  Daily  News. 

%Now  116  newspapers  have  found  a  way  to  buy  and  print  Walter 
Lippmann's  “Today  and  Tomorrow".  If  your  territory  is  open, 
write  or  wire  for  reasonable  terms. 

New  York  Herald  Tribune  Syndicate 


place  the  mat  accurately  in  the  casting 
box.  With  these  precautions,  accurate 
register  is  possible. 

There  never  has  been  a  time  when 
so  much  real  endeavor  could  be  ob¬ 
tained  from  newspaper  mechanical 
forces  and  publishers  who  will  start 
toward  color  printing  will  find  that 
as  their  workers  become  familiar  with 
the  requirements  of  register  and  of  color 
distribution,  they  will  produce  pleasing 
results  from  one  color  and  black.  In 
fact,  many  important  magazines  obtain 
many  of  their  color  effects  from  but 
one  color  and  black. 

However,  it  would  be  possible  for  the 
publisher  who  has  taken  the  first  step 
to  add  an  additional  printing  cylinder 
as  an  attachment  which  would  be  placed 
so  as  to  utilize  the  impression  cylinder 
of  the  unit  which  he  has  been  using  for 
color  and,  by  continuing  with  the  same 
sheet  leads,  he  would  thus  have  facil¬ 
ities  for  the  printing  of  two  colors  and 
black,  which  would  give  him  the  two 
most  important  colors  in  the  art  of 
printing,  namely,  red  and  blue.  He  could 
produce  with  these  colors,  effects  that 
would  satisfy  the  larger  proportion  of 
advertisers  who  want  color  in  their  ads, 
and  it  is  the  writers’  firm  belief  that, 
with  proper  manipulation  of  screen, 
there  is  a  possibility  that  with  these 
two  colors  and  black,  practically  every 
effect  that  would  be  desired  could  be 
obtained,  for  the  truth  is  that  we  can 
find  printing  done  with  two  colors  and 
black  that  would  satisfy  any  but  the 
most  finical.  In  fact  the  writer  has 
seen  results,  from  a  method  used  by 
one  of  our  larger  papers,  which  brought 
about  remarkable  effects  by  an  arrange¬ 
ment  of  dots  grouped  so  as  to  obtain 
different  shades  from  the  colors  used. 

Many  responsible  publishers,  who 
have  pioneered  in  color  printing,  be¬ 
lieve  that  unity  of  action  will  bring 
profitable  participation  in  national  cam¬ 
paigns  in  color  that  have  already  been 
planned  and  that  more  national  adver¬ 
tisers  will  join  this  innovation  is  evi¬ 
dent  by  the  fact  that  practically  all 
national  advertising  agencies  will  tes- 


this  deserves 

thought 

Every  current  source  of  information  shows  NEWARK  to  be 
one  of  the  key  markets  in  the  country.  It  certainly  gave  a 
good  account  of  itself  in  1932. 

Contrary  to  the  usual  order  of  things  it  is  one  of  the  easiest 
markets  to  sell  effectively  because  one  newspaper  gives 
complete,  quality  coverage.  Advertisers  using  the  NEWARK 
EVENING  NEWS  to  sell  this  active  market  not  only  buy  un¬ 
stimulated  reader  interest  concentrated  within  the  trading 
area  but  they  secure  the  greatest  buyer  contact  obtainable 
.  .  .  more  than  the  other  Newark  dailies  combined  .  .  . 
more  than  the  Sunday  papers  combined  .  .  .  over  60% 
greater  than  any  other  local  medium  and  greater,  by  far,  f 
than  any  other  newspaper  published  or  apld  in  the  terri¬ 
tory.  This  is  COVERAGE  .  .  ;  and  then  some. 


tify  that  their  clients  are  more  and 
more  interested  in  color. 

It  is  from  this  field  that  profit  from  ^ 
printing  in  color  can  be  obtained,  for 
national  campaigns  entail  necessary 
plates  or  mats,  and  because  these  plates 
or  mats  will  be  made  by  people  who 
know  what  is  required  to  bring  results 
in  cojor  printing,  workers  will  obtain 
experience  from  handling  it  that  will 
be  of  value  when  the  time  arrives  for 
local  advertisers  to  become  acquainted 
with  the  methods  necessary  and  the 
additional  costs  attached  to  color  * 
printing. 

RECEIVER  SELLsTaPER 

The  Neuic.rk  (N.  J.)  Freie  Zcitung,  \ 
former  German  daily,  has  been  sold  at 
auction  by  Leon  W.  Kapp,  receiver,  to 
a  group  of  purchasers  for  $1,200.  The  4 
Academy  Press,  Inc.,  publisher  of  the  ‘ 
75-year-old  paper,  suspended  its  pub¬ 
lication  Jan.  2  and  filed  a  voluntary 
petition  in  bankruptcy  the  next  day. 


News  of  scientific  dis¬ 
coveries  satisfies  a 
growing  reader  inter¬ 
est  that  can  be  met  in  no 
other  way.  Our  coverage  is 
interesting,  authoritative  and 
complete.  Inquire  for  samples. 

SCIENCE 
SERVICE 

Washington,  D.  C. 


It  means  simplified  selling  effort,  the  cost  confined  to  one 
advertising  schedule;  a  cost  lower  today  than  at  any  time  in 
the  last  thirteen  years. 


(t^oening 


EUGENE  W.  FARRELL.  Business  &  Adv.  Mgr. 
215-221  Market  Street,  Newark.  New  Jersey 
O'MARA  &  ORMSBEE,  General  Representatives 
New  York  Chicago  Detroit 
Los  Angeles  San  Francisco 
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direct -current  double-motor  drive.  These  propositions 


covered  three  systems  of  electric  drive  for  new,  high-speed 


presses.  All  bore  the  signature  of  General  Electric. 


General  Electric  printing-equipment  specialists  had 


studied  the  needs  of  this  publisher’s  plant  and  had  taken 


into  consideration  such  factors  as  initial  cost,  main¬ 


tenance  expense,  available  power  supply,  power  rates. 


floor  space,  and  many  other  factors  that  would  influence 


the  type  of  equipment  to  be  purchased. 


himself  of  General  Electric  facilities. 


Company,  Schenectady,  N.  Y. 


THREE  COMPLETE  PROPOSITIONS 
LAY  ON  THE  TABLE  .  .  . 


Three  propositions,  complete  in  every  detail,  lay  on 
the  publisher’s  table.  One  covered  alternating-current 
double-motor  drive  equipment,  the  second  covered 
variable-voltage  drive,  and  the  third  detailed  the  facts 
about  unit -motor  drive  with  electrical  tie-in.  Had  con¬ 
ditions  warranted,  yet  another  might  have  been  there: 


The  proposition  recommended  by  General  Electric,  and 
selected  by  the  publisher,  was  the  one  best  suited  to  meet 
his  particular  conditions.  The  publisher  was  able  to  make 
the  selection  efficiently  and  wisely,  for  General  Electric 
pointed  out  the  advantages  and  limitations  of  each  system 
proposed.  When  he  selected  General  Electric  equipment 
he  received  the  benefits  of  unit  responsibility  —  benefits 
which  result  in  years  of  reliable  service  and  complete 
satisfaction.  And  so  has  every  publisher  who  has  availed 


General  Electric  sales  and  engineering  services,  located  in 
principal  cities,  are  at  your  disposal.  General  Electric 


200-57* 

ELECTRIC 
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E  D  I 


A  REMARKABLE  MERGER 


WE  FIND  we  can  do  things  and  get  along 
in  most  difficult  times  when  reason  and 
good-will  are  brought  to  bear  upon  prob¬ 
lems.  And,  as  one  of  our  correspondents  remarked 
this  week,  “depression  makes  strange  bed-fellows.” 

Take  the  event  at  Albuquerque,  mentioned  in  our 
news  columns,  as  a  specimen  of  sensible  action.  In 
that  city,  as  long  as  we  can  remember,  rival  news¬ 
papers  have  been  at  daggers’  points,  editorially  irre¬ 
concilable  and  commercially  so  antagonistic  that 
tremenoous  aggregate  waste  and  loss  must  have 
been  piled  up  for  both  publishers  during  the  years. 
In  prosperous  times,  these  opponents  could  indulge 
the  expensive  luxury  of  blind  competition,  but  when 
hard  times  came  both  realized  they  were  dragging 
each  other  perilously  near  to  the  rocks. 

In  case  of  a  failing  newspaper  in  a  city,  merger  is 
the  first  thought  and  the  best  entrenched  competitor 
survives.  By  a  process  of  economical  production, 
with  wasteful  competition  eliminated,  two  unprofit¬ 
able  publishing  units  often  frame  one  successful  unit. 
However,  as  was  recognized  at  Albuquerque,  both 
by  Scripps-Howard,  owners  of  the  Tribune,  and 
Thomas  M.  Pepjierday,  proprietor  of  the  Journal, 
such  a  merger  would  reduce  the  city  to  a  one-news¬ 
paper  field.  Neither  of  the  publishers  was  willing 
to  compromise  strong  editorial  policies  long  espoused, 
policies  which  might  be  said  to  represent  the  very 
poles  of  differing  opinion.  It  is  a  nice  ethical  ques¬ 
tion  whether  publishers  have  a  moral  right  to  cen¬ 
tralize  the  opinion-forming  agencies  of  a  community, 
robbing  the  citizen  of  the  privilege  of  a  national 
free  play  of  competitive  thought.  Nevertheless  in 
1930  there  were  in  the  United  States  913  cities 
served  by  only  one  newspaper,  nearly  triple  the 
number  that  existed  in  1900. 

The  Albuquerque  publisher  rivals  met  and  talked 
of  their  common  hard-times  problem  last  week. 
They  spoke  in  terms  of  common  sense.  Concerning 
their  respective  editorial  stands  there  w’as  nothing 
to  concede  on  either  side.  Both  believed  in  their 
public  mission.  They  wished  to  go  on  delivering 
their  separate  messages.  A  merger,  in  such  circum¬ 
stances,  would  represent  an  element  of  insincerity. 
The  newspaper  business  is  not  only  a  business ! 

However,  as  regards  business  problems  the  rivals 
could  agree  on  all  points.  Each  plainly  saw  that  it 
is  an  absurdity  to  waste  in  physical  production,  as 
illogical  for  two  publishers  to  maintain  separate 
printing  establishments  going  through  the  same  mo¬ 
tions,  as  it  would  for  the  community  to  build  two 
parallel  bridges  when  one  could  amply  serve  the 
need.  It  was  agreed  that  while  the  city  should  con¬ 
tinue  to  have  two  distinct  and  independent  voices, 
three  voices  was  wasteful.  Also  nothing  was  to  be 
gained  by  publishing  these  mediums  separately. 

So,  we  have  a  remarkable  result,  unprecedented 
insofar  as  we  are  aware.  The  Albuquerque  Journal 
has  discontinued  its  evening  edition,  ending  evening 
competition.  A  new  corporation,  known  as  the 
Albuquerque  Publishing  Co.,  jointly  owned  by  the 
two  publishing  interests,  has  been  formed  to  take 
charge  of  the  mechanical  production  and  business 
administration  of  the  morning  and  Sunday  Journal 
and  the  evening  Tribune.  This  corporation  has  no 
authority  whatsoever  over  either  editorial  depart¬ 
ment.  E.  H.  Shaffer  continues  as  editor  of  the 
Tribune  and  representative  of  Scripps-Howard  in 
New  Mexico.  H.  P.  Pickrell  continues  as  editor  of 
the  Journal.  Mr.  Pepperday  becomes  President  and 
General  Manager  of  the  .\lbuquerque  Publishing 
Co.,  in  charge  of  the  business  and  mechanical  de¬ 
partments. 

The  two  newspapers  will  be  produced  from  the 
Tribune  plant,  owned  by  Scripps-Howard.  but  now 
leased  to  the  new  publishing  company.  The  Journal 
plant  will  be  abandoned.  The  circulations  of  the 
two  newspapers  are  entirely  separate.  The  price  of 
the  Tribune  remains  10  cents  a  week  and  the  home 
delivered  price  of  the  seven-day  Journal  is  12  cents 
per  week.  The  respective  newspapers  still  own 
their  circulations,  but  both  are  directed  by  the  new 
company.  Advertising  will  continue  to  be  sold 
separately  in  both  newspapers,  or  in  optional  com¬ 
bination.  As  our  correspondent  remarks,  this  situa¬ 
tion  develops  the  Utopian  idea  of  the  average  editor — 
an  editor  without  a  business  office  or  any  mechanical 
problem. 

Newspapermen  in  all  parts  will  observe  with  keen 


R  I  L 


Love,  joy,  peace,  long  suffering,  gentleness, 
goodness,  faith,  meekness,  temperance; 
against  such  there  is  no  law. — Galatians,  V ; 
22,  23. 


interest  the  working  out  of  this  plan  in  practical 
operation.  To  us  it  seems  that  nothing  of  value  has 
been  lost,  whereas  much  that  is  good  is  conserved. 
It  is  really  almost  too  sensible  to  be  true. 


Sometimes  it  seems  to  us  that  the  only  candid 
folks  left,  capable  of  facing  the  realities  of  a 
dark  day,  are  newspaper  people. 


FOREIGN  NEWS  SERVICE 


IN  the  report  of  President  Hoover’s  Research 
Committee  on  Social  Trends  comment  is  made 
on  the  vastly  accelerated  volume  of  foreign  news 
published  in  America  following  the  VV’orld  War. 
Incoming  transoceanic  news  traffic  increased  two  and 
a  half  fold  in  the  period  between  1916  and  1930  and. 
which  will  surprise  many,  outgoing  news  quadrupled 
in  the  same  period.  The  report  comments :  “Quality 
alone  gives  no  indication  of  the  value  of  news  trans¬ 
mitted,  but  the  figures  do  indicate  a  growing  inter¬ 
national  conscience.” 

An  incident  of  the  present  week  bears  significantly 
upon  this  matter.  New  York  Times  received  and 
published  the  full-text  of  the  League  of  Nations 
report  on  Manchurian  war  responsibility,  15,000 
words  transmitted  by  radio  exclusively  to  that  news¬ 
paper.  It  was  a  feat  which  would  be  notable  at  any 
time,  but  is  a  remarkable  reminder,  in  present  times, 
that  the  spirit  of  the  newspaper  is  not  depressed. 

The  American  newspaper  reading  public  is  given 
opportunity  to  know  the  truth  concerning  world 
affairs  better  than  any  other  people,  thanks  to  lavish 
new'spaper  news  enterprise.  It  is  no  longer  a  ques¬ 
tion  of  supply,  but  one  of  consumption.  We  would 
like  to  know  how  many  readers  of  New  York  Times 
availed  themselves  of  the  information  contained  in 
the  League  of  Nations  report.  Probably  a  relatively 
small  fraction  read  the  full  text  of  this  momentous 
document.  But  editorship  does  not  decide  news 
values  entirely  upon  the  basis  of  popular  acceptabil¬ 
ity.  Good  public  policy  is  more  often  deciding  in 
offices  where  editorship  is  guided  by  principle. 


AN  INVISIBLE  TAX 

The  idea  which  is  now  taking  various  forms 
among  manufacturers  of  machinery  for  news¬ 
paper  production — briefly,  the  replacement  of 
obsolete  equipment — is  not  a  self-centered  call  for 
help  from  an  industry  in  distress.  The  movement 
is  based  upon  peculiarly  expert  knowledge  of  news¬ 
paper  equipment  and  of  newspai)er  practice  in  pro¬ 
viding  for  its  replacement,  and  these  companies  can 
cite  from  their  own  records  hundreds  of  machines 
which  by  the  loosest  accounting  standards  should 
have  paid  for  themselves  a  score  of  times. 

Some  composing  machines  have  been  in  con¬ 
tinuous  service  since  the  Spanish -American  War. 
Their  particular  type  has  long  since  been  super¬ 
seded  by  more  efficient  mechanisms,  but  so  long  as 
these  veterans  will  turn  out  the  work,  publishers 
will  be  reluctant  to  scrap  them  and  the  manufacturer 
must  maintain  a  warehouseful  of  repair  parts  to  fit 
them.  One  manufacturer  informs  us  that  of  the 
7,000  parts  kept  for  repairs,  more  than  2,000  move 
out  at  an  average  rate  of  one  unit  per  year.  In  that 
fact  there  is  an  invisible,  but  not  unimportant,  tax 
upon  the  entire  printing  industry,  and  this  manu¬ 
facturer’s  situation  has  counterparts  in  every  other 
foundry  serving  the  press. 

With  machines  dark  and  presses  under  tarpaulins, 
it  is  difficult  to  consider  buying  new  equipment,  but 
the  continuous  progress  of  the  press  industry  makes 
investment  for  the  future  essential.  Not  in  twenty 
years  have  conditions  been  so  to  the  buyer’s  advan¬ 
tage,  in  price,  credit,  and  quality  of  product. 


R.  F.  C.  LOAN  PUBLICITY 

There  are  two  sides,  both  important,  to  the 
story  about  publicity  for  Reconstruction  Fi¬ 
nance  Corporation  loans.  In  times  of  uncer¬ 
tainty  bordering  on  panic  runs  on  banks  easily  may 
be  started.  Rumors  are  dangerous.  It  may  be  said 
that  a  report  that  a  bank  has  asked  for  a  government 
loan  will  precipitate  fear  and  perhaps  a  depositor 
panic.  Certainly,  weakness  is  indicated. 

The  question,  however,  is  not  whether  requests 
for  loans  should  be  made  public,  but  whether  the 
news  shall  be  printed  that  loans  have  actually  been 
made.  Of  course,  requests  for  loans  should  not  be 
publicized.  They  represent  an  incomplete  transac¬ 
tion,  private  in  nature.  But  there  is  serious  doubt 
whether,  under  our  system  of  control,  the  govern¬ 
ment  can  safely  loan  billions  to  support  private 
finance  and  indu.stry,  without  publication  of  the  facts 
to  the  tax-paying  electorate.  Perhaps  announce¬ 
ment  should  be  delayed,  but  that  is  a  question.  After 
a  bank  has  received  an  R.F.C.  loan  it  is  possessed  of 
funds  and  there  should  be  no  sensible  reason  for 
uneasiness  among  depositors.  The  danger  is  not 
theatening,  but  has  been  overcome.  If,  with  a  gov¬ 
ernment  loan,  a  bank  is  too  far  gone  to  recover,  it 
can’t  be  saved  by  secrecy.  Publication,  in  most 
instances,  would  be  an  advertisement  on  stability. 
However,  this  argument  is  disputed  in  high  places, 
but  we  have  no  satisfactory  proof  that  loan  publicity 
has  complicated  the  dire  bank  situation.  Other  and 
more  sinister  causes  are  more  apparent. 

The  country  recognizes  only  vaguely,  we  think, 
the  import  of  this  whole  R.F.C.  enterprise,  revolu¬ 
tionary  in  character  and  presenting  problems  which 
will  harrass  our  children  and  perhaps  great-grand¬ 
children.  Grant  the  importance  of  the  measure  as 
a  temporary  expedient,  no  one  has  dared  to  think  it 
through. 

The  same  may  more  confidently  be  said  of  the 
income  tax  system.  Mr.  Hearst,  in  his  remarkable 
letter  to  the  Senate,  described  the  income  tax  as  in¬ 
iquitous  second  only  to  its  “post-war  twin  mistake, 
the  Volstead  law.”  We  will  add  that  secret  report¬ 
ing  has  made  the  whole  income  tax  process  doubtful 
in  the  extreme.  It  is  probable,  though  impossible 
to  prove,  now  that  all  the  covers  are  tightly  nailed 
down,  that  corruption  and  deceit  in  the  system  of 
federal  income  tax  collection  would  Astonish  the 
world  if  exposed.  Strangely  enough,  a  few  years 
ago,  our  press  as  well  as  the  public  was  almost 
solidly  in  favor  of  secret  income  tax  reporting. 
Editor  &  Publisher  spoke  out  then  for  the  principle 
of  privileged  documents,  but  the  opposition  was  over¬ 
whelming.  The  advocates  of  secrecy,  which  by  the 
way  has  never  served  any  very  high  purpose  in  this 
democracy,  had  their  way. 

All  of  which  now  poses  a  pretty  question  in  ref¬ 
erence  to  government  loan  publicity  and  we  shall 
be  interested  to  observe  which  side  wins. 


Speaking  pokerwise,  most  of  us  will  require 
a  five  card  draw  in  the  “New  Deal." 


MORAL  CENSORSHIP 

The  suggestion  is  made  by  M.  E.  Nichols,  pres¬ 
ident  of  the  Canadian  Press  and  vice-president 
and  managing  director  of  the  Winnipeg  Trib¬ 
une,  that  the  dominion  government  set  up  a  censor¬ 
ship  over  all  newspapers  sold  in  Canada.  The  exclu¬ 
sive  function  of  the  censor  would  be  to  judge  the 
press  for  “reasonable  cleanliness,  nothing  more.” 

Were  it  not  for  the  precedent,'’  and  the  danger 
that  such  restraint  would  tend  to  develop  in  politi¬ 
cal  hands  into  other  and  dangerous  forms  of  censor¬ 
ship,  we  believe  that  a  popular  referendum  of  North 
American  newspapermen  would  support  Mr.  Nichols 
idea.  The  vast  majority  of  daily  and  weekly  news¬ 
papers  are  clean,  but  in  recent  years  a  few  greedy 
newspaper  venders  have  given  to  ignorant  and 
lecherous  writers  a  degree  of  license  which  disgraces 
newspaperdom.  Something  will  come  along  some 
day  to  stop  the  abuse.  There  is  no  hope  of  control 
from  within,  while  prurience  pays  such  handsome 
dividends.  So,  we  suppose,  control  must  in  the  end 
come  from  organized  society. 


Naturally  Hitler  is  right  in  all  things,  when 
to  question  him  spells  jail.  No  coward  to  com¬ 
pare  with  an  egocentric  dictator. 
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PURELY  PERSONAL  I 

SIR  ROBERT  H.  H.  BAIRD, 

D.  L.,  J.  T.,  proprietor  of  the  Belfast  ' 
(Ireland)  Telegraph,  celebrated  on 
Thursday,  Feb.  9,  his  seventy-eighth 
birthday.  He  was  the  recipient  of  con¬ 
gratulatory  messages  from  the  Lord 
Mavor  and  Lady  Mayoress  of  Belfast 
Wa  host  of  friends. 

Cvnis  H.  K.  Curtis,  his  daughter 
Mrs.  Edward  Bok  and  his  son-in-law 
Mr.  John  C.  Martin  are  on  board  the 
Lviidonia  on  a  West  Indies  cruise. 

Willis  Sharpe  Kilmer,  publisher, 
Binghamton  (X.  Y.)  Press  has  trans¬ 
ferred  a  string  of  racing  horses  to  Mrs. 
Kilmer.  Racing  exi)erts  credited  horses 
owned  by  Mrs.  Kilmer  with  163  vic¬ 
tories  in  1932. 

\V.  C.  Dowd,  publisher,  Charlotte 
(N.  C.)  Nezi’s,  has  been  named  chair¬ 
man  of  the  civic  and  public  affairs  com¬ 
mittee  of  the  Charlotte  Chamber  of 
Commerce  for  1933. 

W.  Laurence  Dickey,  publisher,  Kan¬ 
sas  City  Journal-Post,  returned  last 
week  from  a  vacation  at  Miami.  Marion 
B.  Sharp,  business  manager  of  the 
paper,  is  on  a  vacation  at  Havana. 

Fred  W.  Woodward,  publisher,  Du¬ 
buque  (la.)  Telegraph-Herald  & 
Times-Joumal,  was  re-elected  president 
of  the  Dubuque  Chamber  of  Commerce, 
Feb.  8. 

Jake  Allen,  editor,  Mocksville  _(N  .C.) 
Enterprise,  is  recuperating  at  his  home 
after  a  severe  attack  of  tonsilitis  and 
influenza. 

George  H.  Evans,  editor  and  pub¬ 
lisher,  Chickasha  (Okla.)  Express,  has 
been  elected  to  the  editorial  commission 
of  the  Oklahoma  Historical  society. 

F.  W.  MacMillan,  publisher,  San 
Carlos  (Cal.)  Bulletin  and  the  Del 
Monte  Courier,  sustained  a  fractured 
skull  when  hit  by  his  own  automobile. 
Mr.  MacMillen  had  parked  his  car 
while  visiting  a  friend.  The  brakes 
failed  to  hold  and  it  hit  him  from  be¬ 
hind  as  it  rolled  down  a  driveway. 

Frank  M.  Sparks,  editor.  Grand 
Rapids  (Mich.)  Herald,  urged  opposi¬ 
tion  to  a  state  sales  tax  in  a  speech 
at  Sparta,  Mich.,  Feb.  10. 

E.  C.  Reid,  veteran  editor  of  the 
Allegan  (Mich.)  Gazette,  celebrated  his 
81st  birthday,  Feb.  12.  He  has  pub¬ 
lished  the  Gazette  for  more  than  50 
years. 

Frank  M.  Moses,  co-publisher,  Mar¬ 
shall  (Mich.)  Evening  Chronicle,  and 
William  B.  Holt,  of  the  Chronicle  edi¬ 
torial  staff,  were  members  of  the  Cal¬ 
houn  county  delegation  to  the  Demo¬ 
cratic  state  convention  at  Grand  Rapids, 
Feb.  24. 

Julian  Hall,  editor,  Dothan  (Ala.) 
Eagle,  has  announced  his  candidacy  for 
state  senator  from  the  thirty-fifth  dis¬ 
trict. 

James  M.  Cox,  Jr.,  assistant  publisher, 
Dayton  (O.)  Daily  News,  has  been 
elected  a  director  of  the  Dayton  Better 
Business  Bureau. 

John  Borg,  publisher,  Hackensack 
(X.  J.)  Bergen  Evening  Record,  ad¬ 
dressed  the  Bergen  County  Women’s 
Club  at  its  recent  meeting  in  Hacken¬ 
sack. 

John  F.  Easley,  publisher,  Ardmore 
(Okla.)  Daily  Ardmoreite,  was  one  of 
the  honorary  pallbearers  at  the  funeral 
of  Lee  Cruce,  former  governor  of  Okla¬ 
homa,  recently. 

Carl  C.  Magee,  editor,  Oklahoma  City 
News,  was  the  guest  speaker  at  a  stag 
party  of  the  University  Club  recently. 

B.  _  Williams,  editor,  Utica 
u  Press,  recently  addressed 

the  Little  Falls  Exchange  Club. 

Norman  R.  Hamilton,  publisher, 
Portsmouth  (Va.)  Star,  received  the 
first  unual^  award  for  the  “most  out¬ 
standing  citizen  of  the  communit-  from 
a  standpoint  of  unselfish  service.”  made 
by  the  Polygon  Club,  a  young  business 
mens  organization. 

Edward  T.  Leech,  editor,  Pittsburgh 
'  ress,  recently  addressed  Democratic 


members  of  the  legislature  at  Harris-  j 
burg,  urging  them  to  back  progressive 
legislation.  He  pleaded  for  election  re-  | 
forms,  the  elimination  of  fee  jobs  and 
continuation  of  the  utilities  inquiry,  now 
under  way. 

Allen  Eddy,  editor  of  Albany  (N.  Y.) 
Evening  News,  is  leaving  March  1  for 
his  annual  sojourn  in  Florida. 

Albert  D.  Lasker,  Charles  A.  McCul¬ 
loch  and  John  D.  Hertz  are  wintering 
at  their  homes  on  Ocean  Front,  Miami 
Beach. 

Frank  E.  Gannett  led  the  discussion 
on  government  economy  and  taxation 
at  the  meeting  of  the  Committee  of 
One  Hundred  at  Miami  Feb.  3. 

Charles  H.  Hastings,  publisher,  Lynn 
(Mass.)  Item,  was  recently  elected 
president  of  the  Lynn  Morris  Plan 
bank. 

Dr.  William  T.  Ellis,  editor  and  man¬ 
ager,  Ellis  Service,  Swarthmore,  Pa., 
and  Mrs.  Ellis  are  spending  a  few 
weeks  in  Florida.  Dr.  Ellis  recently 
addressed  the  Committee  of  One  Hun¬ 
dred,  Miami  Beach,  on  Traveller 
Looks  at  The  Times.” 

IN  THE  BUSINESS  OFFICE 

George  b.  gallagher.  s^re- 

tary-treasurer,  Brooklyn  Citizen, 
who  became  seriously  ill  with  a  heavy 
cold  shortly  after  his  arrival  in  Ber¬ 
muda,  Feb.  13,  is  convalescing  rapidly. 
Mr.  and  Mrs.  Gallagher  and  their  son, 
Donald,  will  remain  in  Bermuda  several 
weeks. 

John  J.  Cremmen,  advertising  man¬ 
ager,  Boston  American  &  Sunday  Ad¬ 
vertiser,  and  Mrs.  Cremmen  are  in 
Miami,  Fla. 

Shep  Pleasant,  of  the  advertising  staff, 
Neu'  Orleans  (La.)  Item,  is  author  of 
a  murder  mystery,  “The  Stingaree  Mur¬ 
ders,”  expected  to  be  on  the  stands 
shortly. 

Wilbur  C.  Hawk,  general  manager, 
Amarillo  (Tex.)  Globe-Netvs,  was  re¬ 
cently  elected  president  of  the  West 
Texas-New  Mexico  Baseball  League. 

J.  Watson  McCall,  advertising  man¬ 
ager,  Grand  Haven  (Mich.)  Daily 
Tribune,  suffered  a  fractured  leg  while 
tobogganing  recently. 

Henry  Wilcox,  general  manager, 
Sherman  (Tex.)  Daily  Democrat,  has 
been  elected  president  of  the  Sherman 
Chamber  of  Commerce. 

Miss  Helen  Tyrrell,  of  the  circula¬ 
tion  department.  Waterbury  (Conn.) 
American  and  Republican,  has  returned 
from  a  vacation  trip  to  Canada. 

IN  THE  EDITORIAL  ROOMS 

Philip  a.  LAJOIE,  managing  edi¬ 
tor,  LTndepcndent,  Fall  River, 
Mass.,  spoke  over  Station  CKAC,  Mon¬ 
treal,  Feb.  18,  on  the  history  of  the 
Franco- American  press. 

Miss  Vera  Louise  Mayes,  managing 


j  FOLKS  WORTH  KNOWING 

About  seven  years  ago  Paul  A. 

.  Jenkins  decided  that  advertising 
offered  more  opportunities  than  any 

_  other  profession 

and  made  up  his 
mind  to  learn  the 
business  “from  the 
ground  up.”  He 
was  given  a  job 
on  the  Denver 
Post, 

Recently  Jen¬ 
kins,  now  only  33 
years  old,  was  ap¬ 
pointed  national 
advertising  man¬ 
ager  of  that  paper. 
Since  August, 
Paul  a.  Jenkins  1930,  he  had  been 
manager  of  the 
display  department,  of  which  Frank  1. 
Carruthers  has  been  director  many 
years.  Before  going  into  display,  Jen¬ 
kins  headed  the  classified  department  on 
the  Post  about  two  years. 

Mr.  Jenkins  is  the  son  of  Dr.  Burris 
Jenkins  of  Kansas  City,  the  widely 
known  minister,  writer,  philosopher  and 
lecturer.  He  was  educated  at  the  Uni¬ 
versity  of  Missouri  and  Harvard.  Before 
deciding  on  a  newspaper  career  he 
worked  in  the  Texas  oil  fields,  headed 
a  real  estate  company  in  Florida  during 
the  boom  and  for  a  time  was  partner  in 
an  oil  refinery  venture. 

He  worked  his  way  to  Europe  as 
deck  hand  on  a  ship  and  toured  the  con¬ 
tinent  on  a  bicycle,  has  taken  numerous 
canoe  trips  on  the  Mississippi  and  Mis¬ 
souri  rivers  and  hunted  in  the  Canadian 
wilds.  For  a  short  time  he  was  reporter 
on  a  Kansas  City  daily,  after  failure 
of  a  business  venture.  Mr.  Jenkins  is 
married  and  has  two  children. 

editor.  Sands  Springs  (Okla.)  Leader, 
has  been  elected  to  the  board  of  direc¬ 
tors  of  the  Sand  Springs  Chamber  of 
Commerce. 

Freeman  Pierce,  of  the  editorial  staff, 
Attica  (N.  Y.)  News,  for  the  past  four 
years,  has  resigned  because  of  ill  health. 

C.  M.  Meadows,  Jr.,  of  the  San  An¬ 
tonio  Evening  Nezvs  copy  desk,  and 
Mrs.  Meadows  are  parents  of  a  son, 
their  fourth  child,  bom  in  Nix  Hospital, 
Feb.  6. 

Charles  Wilson,  formerly  with  the 
IVhite  Plains  (N.  Y.)  Daily  Reporter 
news  staff,  and  recently  with  the  pub¬ 
licity  department  at  Playland,  Rye, 
N.  Y.,  has  joined  the  Scarsdale  (N.  Y.) 
Sun  staff. 

Otto  P.  Higgins,  who  was  a  war 
correspondent  for  the  Kansas  City  Star, 
now  an  attorney,  was  painfully  burned 
last  week  by  hot  water  from  the  radia¬ 
tor  of  his  car. 

(Continued  on  next  page) 


Good  News! 

Dixie  Dugan  Sunday  page  is  a  big  hit. 

Joe  Palooka  Sunday  page  is  a  wow. 

Roe  Fulkerson  is  writing  brighter  stuff  daily 
in  Andrew  and  Imogene. 

Newspapers  are  realizing  that  features  of  ex¬ 
cellent  quality  are  essential  in  all  kinds  of 
weather. 

The  McNaught  Syndicate,  Inc. 


It  Begins 

Monday,  March  27! 

The  New 
Tarzan 
Strip-Serial! 

TARZAN 

The  Ape-Man 

by 

I  Edc.4r  Rice  Burroughs 


,1 


'All.:: 


V,  V.  McNITT 
Chairmaii 


TIMES  BUILDING  CHARLES  y.  McADAM 
NEW  YORK,  N.  Y.  President 


THHE  thrills  of  the  TARZAN 
^THE  APE-MAN  movie  that 
have  swept  through  the  country 
are  renewed  in  the  latest  of  the 
TARZAN  strip-serials  that  begins 
Monday,  March  27-  .  ,  .  TARZAN 
THE  APEl-MAN  is  the  story  of 
the  old  African  trader  James 
Parker,  who  took  his  daughter 
over  the  perilous  crags  of  moun¬ 
tains  unknown  to  the  world  .  .  . 
across  the  river  where  the  hippo¬ 
potamus  horde  upset  the  rafts 
.  .  .  into  the  strange  region  where 
the  unearthly  cry  of  Tarzan 
spread  terror  among  the  invaders. 
.  .  .  TARZAN  THE  APE-MAN 
is  one  of  the  swiftest,  most  color¬ 
ful  of  the  Tarzan  strip  serials. 
...  It  is  a  natural  circulation- 
builder.  ...  It  gives  present 
Tarzan  users  a  great  opportunity 
to  start  a  circulation  push  that 
will  carry  well  over  the  summer 
months. 

Now  is  the  time  to  send  in 
your  order  for 

MARCH  27 
RELEASE! 


UNITED  FEATURES 

MONTE  BOURJAILT, 

Oeneral  Manager 

220  East  42nd  Street, 

New  York 
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Paul  Benton,  associate  editor,  Roch¬ 
ester  (N.  Y.)  Times-Union,  spoke  re¬ 
cently  before  the  Batavia  (X.  Y.) 
Kiwanis  Club  on  “Dictatorship  or 
Leadership,  Which?” 

Harry  C.  Nash,  police  reporter,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  has  re¬ 
returned  to  work  following  an  attack 
of  grippe. 

Lueve  Parcell,  reporter.  Grand  Rapids 
(Mich.)  Press,  exhibited  a  collection  of 
canes  at  a  hobby  show  in  Grand  Rapids 
recently. 

Carl  M.  Saunders,  columnist,  Grand 
Rapids  (Mich.)  Herald,  has  been 
elected  to  the  board  of  directors  of  the 
Dwight  Lydell  Chapter  of  the  Isaak 
Walton  League. 

Vance  Criss,  formerly  of  the  staff, 
Springfield  (Mo.)  Republican,  has  been 
appointed  secretary  to  James  E.  Ruffin, 
Missouri  representative  in  Congress. 

Charles  L.  Hughes,  Bristol-Warren, 
R.  L,  representative,  Proindence  (R.  I.) 
Journal  atul  Evening  Bulletin,  and  Miss 
Louise  Flanagan  of  Fall  River,  Mass., 
have  announced  their  engagement. 

G.  Douglas  Stengel  of  the  Grand 
Rapids  (Mich.)  Press  state  desk,  is 
among  entrants  in  the  city  ping-pong 
tournament  being  sponsored  by  the 
paper. 

W,  S.  Wrenn,  of  the  Chicago  Trib¬ 
une  staff,  visited  in  Saugatuck,  Mich., 
and  spoke  on  “A  Century  of  Progress” 
before  a  local  club  Feb.  17. 

Harry  N.  Marotta,  city  hall  reporter, 
Hoboken  (N.  J.)  Jersey  Observer,  and 
Mrs.  Marotta  are  parents  of  a  son,  bom 
Feb.  12. 

Steve  Mahoney  of  the  Boston  Record, 
Gus  Rooney,  Boston  Traveler,  Billy 
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Hamilton.  Boston  Herald,  David  Egan, 
Boston  Globe,  William  King  of  the 

Associated  Press  and  George  “Doc” 

Almy,  Boston  Post,  attended  Ernie 

Schaaf’s  funeral  in  Wrentham,  Mass., 
last  week. 

Weimer  Jones,  city  editor,  Asheville 
(N.  C.)  Times,  is  recovering  from  pain¬ 
ful  injuries  to  his  back  and  an  infected 
arm  sustained  when  he  slipped  on  ice. 

George  C.  Haig,  editorial  writer, 
IVatcrbury  (Conn.)  Republican,  has 
been  on  vacation  in  New  York. 

John  E.  Jones,  reporter  on  the  Ashe¬ 
ville  (N.  C.)  Times,  was  a  member  of 
the  basketball  team  representing  the 
Cosmic  Club  against  the  American 

Business  Club  of  Asheville  recently. 

F.  Lauriston  Bullard,  chief  editorial 
writer.  Boston  Herald,  spoke  on  “This 
Changing  World”  at  the  State  House 
Auditorium  in  Boston,  last  week  under 
the  auspices  of  the  State  Department  of 
Education. 

J.  F.  Rothermel,  of  the  editorial  staff, 
Birmingham  Ncu’s,  addressed  the  stu¬ 
dent  boidy  of  Howard  College  last  week. 
He  is  director  of  the  college  journalism 
department. 

Charles  N.  Feidelson,  associate  edi¬ 
tor,  Birmingham  Age-Herald,  has  been 
appointed  on  a  committee  of  three  by 
the  Alabama  Relief  Administration  to 
study  the  problem  of  transient  unem¬ 
ployed,  particularly  that  of  boys  and 
girls. 

Mrs.  T.  M.  Brockman,  society  editor, 
Gastonia  (N.  C.)  Gacette,  has  returned 
to  her  home  to  recuperate  after  under¬ 
going  treatment  at  a  Charlotte,  N.  C., 
sanatorium. 

John  Temple  Graves,  II,  associate  edi¬ 
tor,  Birmingham  Age-Herald  addressed 
the  Montgomery  (Ala.)  Rotary  Club 
last  week. 

James  O’Neill,  assistant  city  editor, 
Camden  (N.  J.)  Courier,  is  in  a  hos¬ 
pital  at  Camden  recovering  from  an 
operation  for  appendicitis. 

Harry  Murdock  was  guest  of  honor 
last  week  at  a  dinner  given  by  other 
Philadelphia  drama  critics,  to  mark  his 
8th  year  as  drama  reviewer  for  the 
Philadcl pitta  Evening  Ledger.  Thomas 
Labrum  was  toastmaster. 

Willis  Sprague  Holden,  of  Grand 
Rapids,  Mich.,  formerly  with  Time, 
has  been  made  associate  editor  of  The 
Argonaut,  San  Francisco  magazine. 

Humphrey  F.  Wood,  rewrite  man, 
has  been  appointed  drama  and  motion 
picture  critic  of  Albany  (N.  Y.) 

Times-Union. 

Ralph  McGill,  sports  editor,  Atlanta 
Constitution,  covered  the  second  annual 
meet  of  the  Southern  amateur  field 
trials  at  Albany,  Ga.,  Feb.  19. 

Gerald  K.  Hughes,  reporter,  Bing¬ 
hamton  (N.  Y.)  Press,  has  joined  the 
Elmira  (N.  Y.)  Sunday  Telegram. 

N.  F,  Larigne,  city  editor.  Fort 
Myers  (Fla.)  Press,  has  been  appointed 
to  the  secretarial  staff  of  Congressman- 
elect  J.  Hardin  Peterson,  of  the  First 
Florida  District. 

George  H.  Spargo,  copy  reader. 
Binghamton  (N.  Y.)  Press,  wrote  and 
played  a  leading  role  in  a  newspaper 
play  called  “Top  Line”  presented  Feb. 
12  from  Radio  Station  WNBF. 

George  H.  Lyon,  city  editor,  New 
York  World-Telegram  and  former  man¬ 
aging  editor  of  the  Binghamton  (N.  Y.) 
Sun,  and  Mrs.  Lyon  are  the  parents  of 
a  daughter  bom  in  New  York,  Feb.  17. 

John  Mason  Brown,  drama  critic, 
.Vfu>  York  Evening  Post,  and  Mrs. 
Brown  arrived  in  Bermuda  Feb.  16  for 
a  vacation. 

Mark  Sullivan,  political  writer.  New 
York  Herald  Tribune  and  author  of 
“Our  Times,”  was  one  of  the  principal 
speakers  at  the  joint  meeting  of  the 
New  York  Library  Club  and  the  New 
York  Special  Libraries  Association  and 
the  New  York  School  Libraries  Asso¬ 
ciation  at  the  Chamber  of  Commerce 
of  the  State  of  New  York,  Feb.  16. 

Olin  E.  Hinkle,  managing  editor, 
Pampa  (Tex.)  Daily  News,  recently 
addressed  the  Panhandle  Rotary  Club 
on  George  Washington. 


Collier  Parrish,  sports  editor,  Lub¬ 
bock  (Te.x. )  Daily  Journal  and  Morn¬ 
ing  Az'olanche,  was  recently  elected  sec¬ 
retary  of  the  Lubbock  Baseball  Club. 

Frank  R.  Kent,  veteran  Washington 
correspondent,  Baltimore  addressed 
the  Detroit  Athletic  Club  Feb.  11. 

Earl  Borg  of  the  Salt  Lake  City 
Deseret  News  copy  desk,  is  recovering 
from  an  appendicitis  operation. 

Russell  C.  Landstrom.  Grand  Rapids 
(Mich.)  Herald,  g3ive  a  lecture  on  jour¬ 
nalism  before  students  of  Mt.  ^lercy 
.\cademy  Feb.  11. 

Gordon  Wirick,  reporter.  Salt  Lake 
Telegram,  is  ill  with  influenza. 

Thomas  Tracy  Heney  has  replaced 
Charles  H.  Lathrop  as  news  broadcaster 
for  Albany  (N.  Y.)  Knickerbocker 
Press. 

James  F.  Carroll,  Jr.,  manager  of 
Glens  Falls  (N.  Y.)  Post  Star  office 
at  Saratoga  Springs,  was  one  of  the 
speakers  at  a  meeting  of  the  Pan-Hel¬ 
lenic  .Association  of  Urban  Universities 
at  Syracuse  (N.  Y.)  University. 

Mrs.  William  Brown  Meloney,  editor 
of  the  Nexv  York  Herald  Tribune  Sun¬ 
day  Magazine,  addressed  the  Catholic 
Writers’  Guild  at  the  Catholic  Club, 
New  York,  on  “Woman’s  Place  in  in 
.America’s  Press,”  Feb.  23. 

Philip  Kinsley,  Chicago  Tribune 
writer,  has  been  sent  to  Detroit  to 
cover  the  developments  in  the  Michigan 
bank  moratorium. 

.Aaron  M.  Litman,  formerly  with  the 
St.  Paul  (Minn.)  Dispatch  and  Pioneer 
Press,  has  been  appointed  assistant  sec¬ 
retary  to  Congressman-Elect  Magnus 
Johnson  of  Kimball,  Minn. 

F.  Edward  Hebert,  columnist  for  the 
Nezo  Orleans  (La.)  Daily  States, 
visited  in  Washington,  D.  C.,  last  week. 

Tom  Hanes,  sports  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  who  underwent 
an  operation  for  appendicitis  two  weeks 
ago,  is  back  at  the  office. 

Seth  B.  Holman,  agricultural  editor, 
Amarillo  (Tex.)  Globe-News,  has  re¬ 
signed  to  devote  his  entire  time  to  his 
own  publication,  the  Hartford  (Tex.) 
Brand. 

Miss  Mildred  McClave,  of  the  South 
Bend  Tribune  staff,  is  critically  ill. 

Edward  F.  Payne,  originator  of 
“Billy  the  Boy  .Artist,”  addressed  the 
Women’s  Republican  Club  in  Boston 
last  week. 

William  F.  Mason,  editorial  staff, 
Taunton  (Mass.)  Gasette,  has  been 
chosen  recording  secretary  of  the 
Taunton  Philatelists,  a  new  organiza¬ 
tion  of  stamp  collectors  in  Taunton. 

Paul  Benton,  associate  editor,  Roches¬ 
ter  (N,  Y.)  Times-Union.  recently 
addressed  the  Batavia  Kiwanis  Club  at 
Hotel  Hamilton. 

James  F.  Healy,  Sunday  editor  and 
news  broadcaster  of  Albany  (N.  Y.) 
Times-Union,  has  succe^ed  Miss 
Marion  Brewer  as  radio  editor.  Mr. 
Healy  also  conducts  a  radio  history 
class  over  WGY  twice  weekly. 

Joseph  B.  Lavery,  state  editor, 
Youngstozvn  (O.)  Vindicator,  is  recov¬ 
ering  from  injuries  received  Jan.  13 
in  an  automobile  collision.  Lavery’s 
leg  was  broken  and  he  had  other  in¬ 
juries.  He  is  in  St.  Elizabeth’s  Hos¬ 
pital. 

Jerome  L.  Smith,  political  reporter, 
Albany  (N.  Y.)  Knickerbocker  Press, 
is  ill. 

C.  F.  Peterson  has  been  appointed  edi¬ 
tor  of  Essex  County  (N.  Y.)  Republi¬ 
can  and  Essex  County  News.  For  the 
last  19  years  he  had  been  correspondent 
at  Port  Henry. 

Bert  G.  Bates,  formerly  with  the 
Fawcett  publications  in  Minneapolis  and 
Hollywood,  has  joined  the  news  staff 
of  the  Eugene  ((3re.)  Morning  Nezvs. 

Ann  R.  Silver,  New  York  news¬ 
paper  woman,  has  been  named  editor  of 
Fashion  Avenue,  house  organ  of  the 
Egyptian  Cosmetics  Company,  New 
York,  which  has  resumed  publication 
after  suspension  of  three  years.  Georges 
A.  Sakele,  president  of  the  company 
and  publisher  of  Poet’s  Magazine,  is 
publisher. 


“Ted”  Robinson,  book  reviewer  and 
author  of  the  Cleveland  Plain  Dealers  i 
“Philosopher  of  Folly”  column,  was 
host  at  the  Hollenden  Hotel,  Feb.  19 
to  contributors  to  his  column.  ’  ' 

Gwladys  Bowen  has  resumed  her 
former  position  of  society  editor  on  the 
Portland  Morning  Oregonian  after  an 
absence  of  more  than  a  year. 


SPECIAL  EDITIONS 

EORIA  (Ill.)  STAR  12-page  22nd 
annual  auto  show  edition  and 
20-page  Dollar  Day  supplement  Feb.  14.  f 

Camden  (N.  J.)  Courier-Post,  10 
pages,  Feb.  14,  annual  automobile  show  I 
edition. 

Trenton  (N.  J.)  Sunday  Times- Ad¬ 
vertiser,  Feb.  12,  10  pages,  annual  auto¬ 
mobile  show  supplement.  • 

Atlanta  (Ga.)  Constitution,  Feb.  19,  ” 
8-page  tabloid  “2nd  Annual  Baby 
Book.” 

Binghamton  (N.  Y.)  Press,  Dollar 
Day  edition,  Feb.  15,  40  pages. 

Fall  Rizvr  (Mass.)  Herald  News, 
Dollar  Days  edition,  two  sections,  28 
pages,  Feb.  16. 

Brockton  (Mass.)  Daily  Evening  En¬ 
terprise,  Dollar  Day  edition,  two  sec¬ 
tions,  32  pages,  Feb.  16. 

Oklahoma  City  Daily  Oklahoman, 
special  ten-page  section  Feb.  12  for 
Collins-Dietz-Morris,  wholesale  grocery 
concern  with  stores  at  Oklahoma  City, 
Tulsa  and  Lawton,  Okla. 

Kansas  City  (Mo.)  Star,  Feb.  12, 
20-page  Auto  Show  section. 


NEW  PUBLICATIONS 

Anew  tabloid  weekly,  the  Norfolk 
(Va.)  Graphic,  will  make  its  ap¬ 
pearance  on  March  10,  published  by 
Norfolk  Press,  Inc.,  J.  Kelly  Perry, 
president,  and  Morris  Ehrenworth,  sec¬ 
retary  and  treasurer.  No  editor  has  yet 
been  named.  The  pages  will  be  five  12 
em  columns  wide  and  14i  inches  deep. 
Mats  will  be  used. 

Gcorgetozvn  (D.  C.)  News,  is  a  new  | 
weekly  edited  by  George  Oliver  Gilling-  * 
ham  and  Joseph  Semmes  Ives.  Mr. 
Gillingham,  formerly  was  with  the 
Newark  Star-Eagle  and  Newark  Sun¬ 
day  Call  and  Mr.  Ives,  former  naval 
officer,  was  once  on  the  staff  of  the 
Washington  Herald. 


CHANGES  OF  OWNERSHIP 

Oxford  (Miss.)  eagle  has 

been  sold  by  J.  B.  Snider,  presi¬ 
dent  of  the  Democrat  Publishing  Com¬ 
pany,  to  C.  S.  Mullens,  formerly  of 
Topeka,  Kan.  The  new  owner  took 
charge  Feb.  17. 

B.  W.  Talcott,  former  managing  edi¬ 
tor,  Reeds  port  (Ore.)  Courier,  has 
purchased  the  Island  County  Times  at  ' 
Couperville,  Wash. 

SETTLED  LABOR  DISPUTE 

Settlement  of  the  strike  of  150  finish-  i 
ing  department  workers  of  the  Standard  j 
Hosiery  Mills,  near  Burlington,  N.  C,  i 
was  effected  last  week  through  negotia¬ 
tions  conducted  by  R.  B.  Terry  and  ; 
J.  P.  Rawley,  publishers  of  the  Burling¬ 
ton  Times-News  and  the  High  Point 
Enterprise,  the  latter  credited  largely 
with  having  effected  the  settlement  of  a 
strike  of  6,000  hosiery  operatives  last  I 
July.  A  ten  per  centvwage  cut  caused 
a  walkout.  The  mill  announced  com¬ 
plete  shutdown  of  the  finishing  depart¬ 
ment  and  said  the  work  would  be  done 
elsewhere.  After  four  days  Terry  and 
Hawley  were  asked  to  intervene.  After 
conferences  the  workers  agreed  to  ac-  . 
cept  the  cut  but  obtained  promise  of  ^ 
full-time  work. 


RULING  FAVORS  PRESS 

John  W.  Bricker,  attorney  general 
of  Ohio,  handed  down  an  opinion  last  i 
week  saying  that  in  all  counties  in  Ohio  J- 
of  less  than  300,000  population,  the  pub¬ 
lication  of  delinquent  tax  lists  jn  news¬ 
papers  of  opposite  political  faiths  once  l 
each  week  for  two  weeks  is  mandate^-  I 
A  movement  had  been  started  to  ms-  I 
pense  with  the  publication  of  the  delin-  | 
quent  tax  lists  as  unnecessary  expenst  I 
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Mrs.  Helen  R.  Reed 


MRS.  REID  HONORED 
BY  ROLLINS  COLLEGE 

Doctor  of  Humanities  Degree  Con¬ 
ferred  on  Herald  Tribune  Vice- 
President,  “Heir  to  Greeley, 
Reid,  and  Bennetts” 

Mrs.  Helen  Rogers  Reid,  vice-presi¬ 
dent  of  the  New  York  Herald  Tribune, 
received  the  degree  of  Doctor  of  Hu¬ 
manities  at  the 
founder’s  week 
convocation  exer¬ 
cises  marking  the 
forty-eighth  an¬ 
niversary  of  Rol- 
ins  College  in 

in  recommending 
the  degree  for 
Mrs.  Reid  said: 

"To  inherit  the 
editorial  mantle 
of  Horace  Gree- 
Mrs.  Helen  R.  Reed  ley,  W’hitelaw 
Reid  and  James 
Gordon  Bennett,  senior  and  junior, 
would  be  both  the  hope  and  despair  of 
any  editor.  Nevertheless  the  Herald 
Tribune  today,  under  the  guidance  of 
Mr.  and  Mrs.  Ogden  Reid,  is  undoubt¬ 
edly  serving  its  day  and  generation  as 
well  as.  if  not  better,  than  either  the 
‘Herald’  or  ‘Tribune’  ever  did,  even  in 
the  heyday  of  their  influence  and 
prestige. 

“Helen  Rogers  Reid  was  born  in  the 
progressive  W^est  and  educated  in  the 
conservative  East.  After  graduating 
from  Barnard  College,  she  became  the 
secretary  of  Mrs.  Whitelaw  Reid  and 
lived  with  her  at  the  American  Em¬ 
bassy  in  London  until  her  marriage  in 
1911.  She  took  an  active  part  in  win¬ 
ning  woman’s  suffrage  for  .\merica  and 
was  treasurer  of  the  New  York  State 
Campaign  Committee.  Her  chief  war 
work  was  directed  toward  sending  a 
unit  of  seventy-four  American  women 
doctors  to  France. 

“As  vice-president  of  the  Herald 
Tribune  she  has  taken  the  greatest  in¬ 
terest  in  the  Tribune  Fresh  Air  Fund, 
l^st  year  this  fund  sent  over  16,000 
children  from  New  York’s  sweltering 
slums  to  the  green  fields,  running 
books  and  clear  sky  of  the  open  coun¬ 
try.  Mrs.  Reid  is  the  finest  type  of  the 
American  college-bred  woman.  Not 
only  has  she  risen  to  the  top  of  her 
profession  but  she  has  ever  been  ready 
to  give  her  name,  her  time  and  her 
means  to  all  forms  of  human  better¬ 
ment.” 

President  Holt,  conferring  the  de¬ 
gree  upon  Mrs.  Reid,  said: 

“Helen  Rogers  Reid,  editor  and 
philanthropist,  for  the  impress  of  your 
personality  through  the  printed  page 
upon  the  politics  and  thought  of  your 
country,  for  the  standards  you  have 
ever  set  for  yourself  as  what  an  edu¬ 
cated  American  woman  should  do  and 
be.  and  not  the  least  for  your  generous 
heart,  warm  to  the  appeals  of  the 
underprivileged,  and  sympathetic  to 
the  needs  of  all  good  causes,  Rollins 
College  confers  upon  you  the  degree  of 
Doctor  of  Humanities  and  admits  you 
to  all  its  rights  and  privileges.” 

DAILY  LIBEL  VICTOR 

The  Bayonne  (N.  J.)  Times  was 
victor  in  a  $500  libel  suit  tried  re¬ 
cently  based  on  a  letter  from  the  local 
director  of  relief  stating  that  the  appli¬ 
cation  of  Bernard  Mintzer  for  relief 
had  been  turned  down  because  he  had 
part-time  employment.  Mintzer  had 
previously  written  the  Times  saying  he 
had  been  refused  help.  The  relief  direc¬ 
tor  was  a  co-defendant  in  the  suit. 


PAPERS’  PETITION  DENIED 

In  a  decision  returned  Feb.  13,  the 
Arkansas  Supreme  Court  denied  judg¬ 
ment  to  the  Booneville  Democrat  and 
the  Paris  Express,  which  sought  to  col¬ 
lect  SO  cents  per  tract,  the  .\rkansas 
legal  rate  for  publishing  the  delinquent 
tax  lists.  The  court  held  the  newspapers 
could  not  obtain  a  greater  sum  than 
stipulated  in  their  contracts,  which 
called  for  less  than  50  cents  per  tract. 


ASSOCIATIONS 

Annual  Valentine  dinner  of  the 
Women's  Press  Club  of  Pitts¬ 
burgh  was  held  Feb.  18  in  the  College 
Club.  Miss  Helen  Donnelly,  Miss 
Marie  MeSwigan  and  Mrs.  John  F. 
Collins,  Jr.,  were  on  the  committee  in 
charge. 

Philadelphia  Club  of  Advertising 
Women  gave  its  17th  annual  dinner 
last  week  in  the  form  of  an  indoor 
circus,  .^mong  the  gpiests  were  Ed¬ 
ward  Kobak,  president  of  the  Adver¬ 
tising  Federation  of  America  and  Miss 
Dorothy  Crowne,  president  of  the  Ad¬ 
vertising  Women  of  New  York. 

Board  of  governors  of  the  Balti¬ 
more  Press  Club  meeting,  Feb.  17  re¬ 
elected  Edward  H.  Pfund,  managing 
director  for  the  twentieth  year.  A 
membership  drive  is  in  progress  and  so 
far  253  new  members  have  been  en¬ 
rolled.  Maryland  Day  will  be  observed 
at  a  luncheon  meeting,  March  25.  A 
resolution  on  the  death  of  “Admiral” 
Edward  Paul  Duffy,  veteran  marine  re¬ 
porter,  and  for  many  years  an  active 
member  of  the  club,  was  adopted. 

IJtica  (N.  Y.)  Press  Benefit  As¬ 
sociation  recently  elected  the  follow- 
officers  :  President,  Edward  W.  Holmes ; 
vice-president,  Mrs.  Edna  R.  Coe;  sec¬ 
retary-treasurer,  Arthur  C.  Cheney : 
directors.  Henry  W.  Feldman  and 
George  C.  Wertz,  Jr. 

Philadelphia  Chapter,  Newspaper 
Group,  Special  Libraries  Association 
officially  organized  at  the  Blue  Lantern 
Tea  Room,  Feb.  16,  1933.  The  follow¬ 
ing  officers  were  elected;  Chairman, 
Frank  Donohoe,  Evening  Bulletin; 
Vice-Chairman,  Paul  Foster,  Inquirer; 
Secretary-Treasurer,  Ralph  Shoemaker, 
Public  Ledger;  Hospitality,  Mrs.  Marie 
Cassidy,  Evening  Bulletin ;  Member¬ 
ship,  F.  Heaton  Shoemaker,  Public 
Ledger;  Board  of  Executives,  Joseph  F. 
Kwapil,  Public  Ledger;  Fred  Warring¬ 
ton,  Record;  Mrs.  Helen  Wells,  Eve¬ 
ning  Bulletin;  Frank  Donohoe,  Eve¬ 
ning  Bulletin;  and  Paul  Foster,  In¬ 
quirer. 

Tenth  anniversary  convention  and 
gridiron  dinner  of  the  Arizona  Press 
Club  will  be  held  Sunday,  March  5, 
in  Phoenix.  Ariz.,  Harvey  L.  Mott, 
acting  president,  and  Ralph  Brown,  sec¬ 
retary,  have  announced. 

Pennsylvania  Democratic  News¬ 
paper  Association  recently  organized 
at  Pittsburgh  with  about  20  newspaper 
representatives  present.  James  B. 
Werner  of  the  Somerset  Democrat  was 
elected  president;  J.  J.  McMurray, 
Jeffersonian  Democrat;  J.  H.  Gildea, 
Coaldale  Observer  and  Marion  S. 
Schoch,  Selinsgrove  Times,  vice-presi¬ 
dents;  John  Lee  Goerman,  Ambridge 
News-Herald,  secretary  and  C.  H. 
Lesher,  Huntingdon  Monitor,  treasurer. 

ADAMS  BUSINESS  MANAGER 

Rolland  L.  Adams,  treasurer  of  the 
Bethlehem  (Pa.)  Globe-Times,  has  been 
appointed  business  manager  of  the 
paper. 


N.  W.  Ayer  &  Sona,  Inc.,  West  Wash¬ 
ington  Square,  Philadelphia.  Will  make 
up  lists  during  April  and  October  using 
magazines  on  the  Lane  Company,  Inc., 
Altavista,  Virginia,  manufacturers  of 
Lane  Cedar  chests  and  Lane-Robes. 

G.  M.  Baaford  Company,  60  Bast  42nd 
street.  New  York  City.  Secured  the  ac¬ 
count  of  Tide  Water  Oil  Sales  Corpora¬ 
tion,  New  York  City,  manufacturers  of 
Veedol  Motors  oils  and  greases  and 
Tydol  gasoline. 

II.  C.  Bernaten  Advertialng  Agency, 

1008  West  6th  street,  Los  Angeles.  Se¬ 
cured  the  account  of  Richfield  Oil  Com¬ 
pany  of  C.alifomia,  Los  Angeles,  manu¬ 
facturers  of  petroleum  products. 

II.  F.  Bradford  &  Company.  1220 
Madison  avenue,  Toledo,  Ohio.  Secured 
the  account  of  Hall  Manufacturing 
Company.  Toledo,  manufacturers  of 
cylinder  hones,  boring  bars,  piston  pin 
hole  hones,  etc. 

Biichen  Company,  400  West  Madison 
street,  Chicago.  Placing  the  account  of 
I’niversal  Motor  Company,  186  Harrison 
st.,  0.shko.sh,  Wis.,  manufacturers  of 
marine  motors  and  electric  lighting 
plants. 

Roberts  Kverett  Associates,  225  West 
34th  street.  New  York  City.  Secured 
the  account  of  Pep  Manufacturing  Com¬ 
pany,  Incorporated,  New  York,  manu¬ 
facturers  of  Pep  grinding  compound  and 
gasket  paste. 

Fuller  &  Smith  4  Ross,  Inc.,  45  West 
45th  street.  New  York  City.  Will  make 
up  lists  during  March,  April  and  May, 
using  newspapers  on  Lee  &  Schiffer, 
Inc.,  New  York,  manufacturers  of  rolls 
razors. 

Kiau-Van  rietersom-Dunlap  Asso¬ 
ciates.  Inc..  744  No.  Fourth  street,  Mil¬ 
waukee.  Will  make  up  lists  during 
March  using  newspapers  on  Blatz  Brew¬ 
ing  Company,  Milwaukee,  manufac¬ 
turers  of  beverages  and  malt. 

McManus-O’Regan  Agency,  Broadway 
Market  Building,  Detroit.  Will  make 
up  lists  during  March,  using  newspapers 
on  Mazer  Cressman  Cigar  Co.,  Inc.,  De¬ 
troit,  manufacturers  of  cigars. 

Ralph  Moore,  Inc.,  208  North  Broad¬ 
way,  St.  Louts.  Will  make  up  lists  dur¬ 
ing  March,  using  magazines  on  the 
Hubinger  Company,  Keokuk,  Iowa, 
manufacturers  of  elastic  starch. 

Moss-Ohase  Co.,  45  Franklin  street, 
Buffalo,  N.  Y.  Secured  the  account  of 
Decrow  Engineering  Corporation.  Lock- 
port,  N.  Y.,  manufacturers  of  Decro- 
Oiler  and  Decro-Oil. 

Fred  M.  Randall  Company,  Book 
Tower,  Detroit.  Secured  the  account  of 
the  Aladdin  Company,  Bay  City,  Michi¬ 
gan,  manufacturers  of  Aladdin  ready 
cut  houses. 

Roche,  Williams  4  Cnnnyngham,  310 
South  Michigan  Ave.,  Chicago.  Now 
handling  the  account  of  Chicago  and 
Eastern  Illinois  Railway. 

Stewart,  Hanford  4  Frohman,  Inc., 
11  James  street,  Rochester,  N.  Y.  Se¬ 
cured  the  account  of  Kellogg  Manufac¬ 
turing  Company,  Rochester,  manufac¬ 
turers  of  Kellogg  air  compressors,  paint 
spraying  equipment,  spring  lubricators, 
etc. 

Stevens.  Palmer  4  Stevens,  Inc.,  809 
Association  of  Commerce  Building, 
Grand  Rapids,  Mich.  Secured  the  ac¬ 
count  of  Clarke  Sanding  Machine  Com¬ 
pany.  Muskegon,  manufacturers  of 
dreadnaught  sanders. 

EVENING  PAPER  BEGUN 

Lewistozvn  (Mont.)  Democrat-News, 
published  morning  and  Sunday,  has 
established  an  evening  paper,  to  the 
published  under  the  name  of  Lewistozvn 
Telegram. 


Let’s  Make  Advertising 
Pay  in  ’33 

And  it  will  take  newspapers  to  do  it.  Believe  it  and  news¬ 
papers  will  prove  it. 

But  a  1928  Sales  Story  Won’t  Sell! 

A  new  fact  story  must  be  built  to  face  ’33.  Newspapers 
must  organize  to  take  advantage  of  1933. 

I  am  available  on  a  per  diem  basis  for  publishers  to  redefine  their 
markets  and  their  newspaper’s  relation  to  those  markets  to  pep  up  ’33 — 
newspapers  can  do  it. 

F.  PORTER  GARUTHERS 

4»  FOURTH  AVENUE,  NEW  YORK  CITY 
Advertising  and  Sales  Promotion.  “From  the  Idea  to  the  Sale” 

CORRESPONDENCE  INVITED 


ATTENTION 

PUBLISHERS! 

A  WORLD’S  Fair 
Program 
That  Produces 

profit  for  your 
paper. 

profit  for  your 
advertisers. 

reader  interest, 
community  interest 

A  co-operative  business 
expansion  program  that 
will  bring  in  cash  for  your 
merchants,  aid  in  collect¬ 
ing  old  accounts  and 
create  more  local  interest 
than  anything  yet  at¬ 
tempted  by  your  news¬ 
paper. 

Here  is  your  opportunity 
to  profit  by  the  wide 
publicity  given  A  Cen¬ 
tury  of  Progress  in  Cbi- 
caso. 

CLEAN 

DIGNIFIED 

ATTENTION- 

COMPELLING 


Write  or  wire  for  representa¬ 
tive  to  call.  We  have  ca¬ 
pacity  for  only  fifty  more 
newspapers. 


Willi  ams-Marcus, 

INC. 

SUITE  406,  180  NORTH 
MICHIGAN  AVENUE 

CHICAGO 


Editor  &  Publisher  The  Fourth  Estate  for  February  25,  1933 


25 


THE  KANSAS  CITY  STAR. 


VOL.  63.  NO.  152. 

ii  OWN  STORY^ 


KANSAS  CITY.  FEBRUARY  16.  193a>-THUR6D AY-20  PAGES. 


I'KICE:  J 


04v«i 

OfMkk  AccaMt  •<  AlltMft 
••  HU  Lift. 


mm  OF  SAVING  saF 


N*  0r4f*  HU  ChMflMr 
M  St»9  Wtoa  Car  Surtax 

«•  Mava  Awa}.  j 

NU  CAUf  Caactra  Waa  far  Mapar 
Cin*"-  Olbtr*  Waaa4a4  . 
hr  AaaaMla.  I 

NOISE  Of ‘FIRECRACKERS* 

Afirr  >  <•  Cbatr 

Vari^^^ 


m  Oa  Board  Train  With  Praai-^ 
f  dtnt  llaet  Rooaavalt,  Fab.  IB 
V  ^Franklin  D.  Rooaavalt  today 
I  lalattd  hia  oa^n  account  of  tha 
attempt  made  to  aaaaaainatc 
I  him  laat  night  in  Bay  Front 
Lfark  at  Miami. 

^  Speeding  northward  by  apac- i 
mi  train,  the  Praaidant  clecjJ 
gm^a  graphic  picture  of jj^ 
c3l|||^^hat^rcva^y^^^^K 

apeciator^^^^^fowd  with 
balleta  intended  for  him. 
rearaO  far  Crrwak. 

Raow^cli  reteaird  that  far  thrtr 
hucta.  oawtlAi  ID  a  boiot  car.  he 
taikO  to  detect  a  puhe  iaai  in  the 
«Twt  af  Merer  Aaiao  i  Oermaa  ol 
Ciuaaia.  acBcvui  him  dead.  Here  ta 
haaarveU  e  atary: 

*^1  nave  haard  aa  manr  acrounta  that 
I  have  acca  tnlag  to  Uitaa  what 
mlU  hapawfi  aa  I  aae  it 

•After  I  M  ttnlabad  aprakioc 
aamaant  (ram  the  uUaoi  picture  peo¬ 
ple  ctehed  an  the  haca  of  the  aar 
and  Bid.  Tau  buH  repeat  the  aprech 
fee  I  Bid  I  oauld  oat  He  Bid 
*Wt  have  aaBt  I.IM  aulea  lor  thto.'  I 
aaid.  'IB  wn  awry-  M*  I  mn  t  do  u. 

nuwtm  aaid  that  1  alid  aft  the 
haca  af  tha  oar  Bta  By  aaat  ^ 
CacBah  Had  Moved  Aooy.  j 

•Jwl  then  Mayer  OBBah  came  tor- 1 
mrd  and  t  talhai  oMb  Mb  a  Btnuta 


DovalapBenIa  After  ACtampC 
on  Raaoa«alt‘a  Ufa. 

Uavtot  MBM'far  New  Yarh 
after  vtaMtnt  Bruma  of  the  aa- 
oBaln  a  huheta.  PraaMent^lrct 
nooaevalt  told  hla  oam  atory  af 
the  ahootuig 

Mayor  Cermak'a  eondiuao  vaa 
dBcnhed  hy  phyotciana  in  a  hul- 
leun  vhich  aaid  "he  la  roaunp 
Bvich  eaaier  and  ib  unfavorahia 
drvaleoBante  have  aiBan'* 

WNh  the  eaaepuao  af  Mra  J«- 
rph  OiU  ad  MlanU.  vhaae  eondi- 
uon  oaa  daoBBad  aa  •esuaaaaiy 
crtucal,**  tha  attar  vtettaM  of  the 
ahootlnt— WUtlaa  HUBaO.  Haw 
York  pohaaBoa:  HuaaaU  CnMoell 
af  Mlaaal.  and  MIB  Marparet 
Bruia  of  Newark.  N.  J  —vara 
raninp  aoaiforubly. 

W  H  kdaran.  chief  af  the  ae- 
cret  aervtae.  ciaaaad  Oiuaeppe 
tanpara.  the  aaaaBtn.  an  ‘an- 
archiat.''  and  wdaiad  a  roundup 
of  other  radkala  alecif  the  At¬ 
lantic  Ooaat  i 

Taanara.  haM  In  a  call  toeniy  J 
atartaa  ahoaa  the  atraoi.  ranunuc^ 
to  defend  hla  attack  on  om 

id  that  ta  oppoaed  '  aU  preM 
I  and  neh  owo  *  H 

aapB  af  eanfralulationa  B 
velt  and  aywipaihy  tor  tiB 
atetuna  poured  In  from 
he  world  ^ 

Roeorvfit.  at  Ithaca.  N  ^ 
r  an  addraaa  at  ComeU.  oaa 
froB  tha  path  of  a  bovub 
hy  an  Ithaca  poUerman 
e«  were  aeekinp  to  deter- 
whether  Zanpara  bad  a 
woman  eompanioo  at  the  arent 
of  the  ahoounp. 

BBude  far  ihoaa  who  fell  vtcunu 
to  tl^^tBana  hullata,  iha  Preal- 
dcot-ela^ku^  the  Jackaoo  Meaao- 
rtal  baapl^^M|rller  today  to  ace 
kia>or  Anton  of  Chieapo. 

acM  of  five  pend^^Dunded  lo  an 
atteapt  upon  Mr  ItB^U  a  Ufa. 
lo  ’‘Crttloal  Ooodi^^* 

After  apendtnp  the  niph^^l^ 
Vuicaot  Aaior'a  yochl.  Nounnaha^^ta 
Hooaevtlt  reached  the  heapiui  to  fS 
Mayor  Cermak  in  o  "vary  critical 
condition* 

At  the  moBcnt  when  the  Prraldrnt- 
elect  waa  raatinp  aalde  ail  official  do- 
tna  to  ha  at  the  hedsidf  of  the 
wounded  Chicato  owyor.  Otmeppa 
Zanpara.  an  uoempleyad  hrtchBoaen 
who  ahoched  tha  wart<*  hy  firliB  five 
huUeu  at  the  natian'a  newly-olaeted 
chief  aaatuuvc.  roBolnad  in  tta  M»- 
nnu  Oounty  jail- 

There  ta  wae  euhfaetnd  to  an  tocoa- 
mnt  Milling  kg  pMMa  and  accni 


SHOTS  STUN  CROll 


MIoBi  city  Manager  Deacriboo. 
I  Scene  of  tta  AiitBpicd  | 


I  rBAJkc  pgitAfo  TO  ens 

V.  t.  Acaomty  to  WoaiBod  M 


'THE  TERHOB  TIDES' 


Motor  Show  ^aor«  Eod. 

Apain  todoy  the  doora  ac  the 
motor  ahow  opened  at  If  o  clock 
at  the  ABerlcan  Royal  building 


mnk  OaMayo.  forwwrly  known  aa  -  «  n-eoan  »>y..  ounoing 

king  of  tauUiWBlara  hooOagpm  •  Kawipar  Hooeahold  Relovea  After  They  will  reoiatn  open  untU  id  M  Se«< 


CALM  IN  FACE  OF  PERIL 


looavaH  Did  Not  Eveo  Look 
Aronod  tolll  tho  Loot  Shot 

Woe  Fired.  I 


iTHRONfi  RISBKS  TO  RKSCIIE  Ji:±rS.V 


Vianlty:  Partly  dowdy  tonight 
and  Pddav.  unarttiad  at  tiBoa. 
ahghUy  colder  mday. 


Ithot  no  would  aueraiidar  tomorroo  lo'  '' 

tho  Onttod  Rutaa  — ^ on  a  Uguor  - -  ■  -  - 

STRANGE  ANGLES  IN  CASE 

chnrplag  DaMayo  with  a  cactapiracy 
I  u  .WM.  Ik.  p<*lltuon  K.  IB  th. 


o  clock  tonipht.  The  came  tune 
of  opening  and  cioainp  will  hr  in 
effect  tomorrow  and  Saturday 
Includinp  today,  there  arc  only 
threw  more  daya  of  tta  motor 
ahow  for  thla  year 
Hiphiy  attracuva  cart  from 


I  HELD  M  DENVER  KIDNAPING 


»  W  at  «SI  Wbc  TerrorUt.  lAho  Klllod  Hiowalf .  every  atandpoint.  interaatinp  boot 
****>*^  Bheo  Trappod.  Did  Not  Fol*  and  aircraft  diapUya.  other  tn- 

low  O  Ploo  of  Eaocotioo.  |  tareoung  aabiMu  of  mettmenm 

EN  KIDNAPING  — —  .  j  rurrs;:;. 


DEATH  TO  GO  WITH  FAILURE' 


A.MII..1 1.  H.Bkitd  kMtki.  L'*.  WOMAN  MAY  H^VE  AIDED  i..*.  T.fciei.  .r  p.i...  fm.4  i. 

Ill  P.IU^l|rriMI«  Ufl  -  '  ^ ......  |  L.lll.'i  PMhcl  Ar.  Tttli.. 

^  It— Arnold  amnooo. I  — ...  ^  l\H....ti.. 

MIAMI  .OllCt  SfCK  kOtSIII.1  COM-  n«v.r  ooUenMi.  »d  .  dr-  1 

-ANION  OF  tANkAAA.  |  „ 

a  pending  eitortion  eaae,  I 

ch«**uV  V  '  «na  arreatad  today  hy  aperaUvfa  from  I  Rally  Aon  Kemper  went  hock  to 

^  Pirwg  ot  r  1 -  >1 _ rf,  '  ^  dUtrtet  auoraey  a  office  for  guea-  ^  ochoB  today,  her  father.  It  Creahy 

kiuMi. PU.  Fhh  M  —Tta  att«Bp«od]B  Soya.  Hacaaaa  Ho  Haiao  **Aii  i  ^Mntng  ui  cotumcimii  mth  the  kid-  Reaper,  returned  to  hla  daak  ot  tha 
aBaaainaflmiof  Pfwajdrnt-alactFtank.  Oflieuu  aod  Keeryhody  1*“^  ^  Charlaa  RocuM  “  city  Bank  and  TBta  Company,  and 

I.  n  »  .  S  Who  la  Rleh.”  .wealthy  Denver  invaatment  hrokrr  ,  ■ 


MRS.  ROOSEVELT  IN  PERIL 


f  kiuMi.Pu.Fhh  Id  — The  attoBptod 
I  iBaBinafiwi  or  Pmeidtut-alect  Ftanfe- 
,  bo  O  Roaacvelt  waa  Bvage  in  lu  aud- 
'dennam  and  hrv^hc  a  cborru^ 

I  crowd  of  many  thoumnda  of  aautwuika 
and  Florldlana  to  an  iBotedtate  H- 
.  lence.  aa  aoon  aa  e^iprchenaion  cam# 
Lhai  a  killer  was  in  ilw  audience 
^^he  atage  af  tha  baodahell  in 
park,  where  ftoeaeveli 

with  hla!^^ta^uD^^^^ 
j  Talking  nf  CobvoBm.  B 
I  Mayer  Cermak  and  1  waBnagcilB 
an  the  front  row  of  the  ^Ba  aB 
ha  waa  raminiafing  of  tha  mC^Bt  m 
the  Chicago  DaBOciatlc  cooe^^oiR 
when  WUhoB  O  McAdoe  bad^A^ 
ported  Hooaevah  far  the  praalde^^K 
and  ta  iCcrBak>  attempted  to  cB 
tha  hoelog,  yalUng  crowd  thol  w^ 
attempung  to  about  McAdoo  down 
I  Ae  lloeotvcit  rode  in  hu  ear  to  the 
front  of  the  open  air  atage  he  noticed 
'  Cormak  and  heekooed  to  hun.  Cer- 
*Mk  mid  to  eve.  "I  want  to  ahakc  hia 
^^id  and  apeak  to  him  hut  will  wait 
^Bu  he  geu  through  at  the  micro- 


,  uontng  ui  eonnoeiMn  with  the  hid- ,  Kemper,  returned  to  hU  data  at  the 
inaptiB  -  Chnrlm  Boeuc^  “  ' Cliy  Dank  and  ThuB  Company,  and 
,  wealthy  Drover  invaatment  hrokrr  i  ^  '  ^  ^  ^ 

..Ati  ^  K^pet  home  at  «d  Weat  Miiy- 


Regardlag  Aiiemptrd  ik««a«i 
of  Her  Hovhnnd.  the 
"khrwa  Lady"  AMnmr* 
ratallatU  AtiMode 


MuMt.  Pu .  Pro.  id  — Pobco  title 
Bonung  were  uivCatlgaUng  o  repoft  | 
thot  Oulaeppe  Zangara.  Italian  krick' 
.Baaon  who  atUBptcd  to  kill  PrcH- 
k^t-elect  Booaevelt  laat  night,  had  ai 
■Moan  aeeompUce  ^ 

^|n  TUUa  BarHaeo  M  kitaml 
nB^idinp  eloae  bcaide  the  w^T  F 
be  a^Bvb  *hM  ahe  heard  hlg^B^ to , 


,weolthy  Drover  invaatment  hrokrr  t...  '  ^  ! 

MMiiwIiUr.  polk*  u>4  .rpAjuiifnt '  *'’*  '*“*  **  ***  *'*  ' 

;  Of  luatlae  agenta  were  continuing  their  I  (ini  Broet  waa  rwiaard  from  tta  No  Bnaa  Cuaaa  roa  Hb  t 
craoeUB  aearch  (or  the  atlaaing  man  Bmin  of  tcrrwtnn  late  yrsterRay. 

'  ^  ^  tMdMMnMM ‘'nciui^  *®“  WUde.  Wnnd  nurarmaid.  atiU|  lTM*ca.  H  T  .  Prb  Id —Mra 

.  poUct  nor  BCBhen  of  the  family  have  •na  in  charge  of  tta  nuraerr.  the  i  mnklln  D  Roooevelt  aaid  today  | 

i  roeeivad  anv  oommunicauon  from  the  berotnc  of  the  ordeel  whoac  ceurnge  I  ibai  ahe  wUI  aak  no  aeciwt  errviot 

a  name  la  not  hetng  madr  public,  but  it  •  ***•  i*o«*e.  an  eleoient  which  drove  '  meBber  af  her  famil)  aa  the  re- 

Wu  known  that  he  la  an  old.  irviatrd  Ihe  deaperade  to  Uke  hU  oon  life  ***•  attempted  aiaasaua. 

Blend  of  the  family,  who  haa  been  The  nuraery.  of  coutm  waa  not  ec*  ^  ^  hukband  In  Miami  Ian 

i^Ea.  IbB  night  offarad  hia  ae^' ii 
B  aa  Intermediary.  M 

mmix  TO  MAJusr  a3  i 


attcodanta  for  herarlf  or  miv 
member  af  her  family  aa  the  re- 
ault  of  the  aiteBpted  ami'iina 
iton  of  her  hukband  in  MUmi  lan 
nieht. 


r-r£il'’£fE; '  rSlHSE'lE ;  ^ 

k  u>  him  hut  «ll  ..It  !  EXPI.A^ 

through  at  the  micro-  '  |gi^^«.ftt  becaul^^^~e^  ' 

^^^^rd  tourulf  car  gp*»pinf  m  luJ^L^rouph  ar^^^^NKQ^ 
trrprrter.  Zangara  i^^^ltao  be 

liny>hed^|||^B  ap-  kill  King  Victor 


tene  ef  tta  Bcmt  ma  man)  waa  “  “•«*-M»e  gaog.  ar  a 

•aadiap  nghi  hy  bta.  Ae  he  movad  *•  MMnB 

•oar  a  man  m»a  forward  wah  a  ^  “— •* 

Hag  telepraa  aad  alartad  toUing  me 

wiMt  It  cailAlnag  While  ta  wae  Baaperaie  Kffoei  to  tavo  mib 


Hmperaie  Kffoei  to  tavo  Mlm 
I  The  PiiHiiot-oiact  amvoi  ot  tta 
hotaitaj  to  find  medical  acHoco  an- 


•hiB  thm  I  taard  what  t  ihmBbi  *•  *****  ••^Mal  iflanfi  an- 

wae  a  nnceachB.  then  Bftral  bbo.  *■  •  daaperala  dUompf  to  anra 

The  man  with  ma  puDoR  ^  Chicago  mayor. 

hMk  aod  tta  ataMlaw  tiontd  tta'  i‘"nMiiBi  of  Mra.  taerpb  out 
vtfe  of  a  puMie  utility  eanemo  M- 


•I  Hafeed  around  aod  mw  Ma\nr  _ _ 

Ovrmah  daohHd  up  wHh  Mn  Oill^  i  e  H-JAiT*” 

aaUepHng  1  loH  tta  etaufteur  to!  ' _ ** 

alag.  Ha  dM.  ahan  twenty  fe«  from  '**«?’**.'!'**  * 

. .  .  Cmceoo  ^h  id.— "I  know  aU 

wtafo  00  Ballad  Tta  loeret  eervtee  ^  •" 

..H'  1l.dM,«»,«.n«MM>> 

UAIMpiMblMMAU.  .hl.tllM.|!  “*’• 

••mnNCM  UM  kuAMMkl-  I  ^  * 

AN.M  m,  HmM.'i  IBM.  *“  AlfcWMI 

J—  *“  <  -•  0—  -!  Tz  ir^ik.*::: 

-m-  h.  «yl*.i  MM  1  MA  «'  ^ 

JkM  kk  hM  piiiM  khA  (MiaA  Dea*.  .u  on.  M  uw  tnuiia*n 

nk  n  ihf  Ml  .nh  m  u«  I  i.  i.u  la  taiMw*'.  «M  fiaiiMd* 
tt  ar  MI  kiM  UWIA  him  Hr  m,  rna  .^Ical  lau  UMI  m 
•lUBped  forward  A  dctactlvc  from  Mayor  Ommoh. 

HMmI  HaMlat  ra  Ik.  ruaalaf  i  aia  n.  mMhM(  a  MM  Iraw- 
ktw  «  UMI  Mil  M  ta.  lar.  aa.  ftMa  JlM  tl  la.  IM  Ik.  PlMMI- 
tm  HIM  H.  mIA  Blur  MtCI.  him  rMA|.A  .BA  llfhl  UpfAA. 
^  *  “*•*  “  •“  •••FkAA  AIA  M  kit  AM  taA  MHAM 

CRMt  aaAA  aek  luL  i|m  kAi*ltM 
^.l«.«rI«rtuI  J«iiiMaO.,.j  A.  i;.M  o..,A. 

in  ■“•PH-kkMM.kiMMmvlA. 

•nai  aapAMKA  Fw  Hmhm  Mwm  aa  mab.  «  Uh  m- 

—  —  .*■■7**^  *""•  “*  •“  «-«>--  W-  H. 

;  .paaiMir  k.a  mm  ..u  ..mm 
T.itM  All  Ik.  H.i.  jkMar.  rMM.  IMA  up  ai  a  par  oa 

*1  hiu  Mm  til  Dm  atr  la  Ik.  kaa-  tBaail  akUrtiwi  oalf  ikt  ti. 
V***-  *"<  “•  Miki  raaMiam  fc..Ua  kaary  fuaiA  M  bbctm  ttrrM.  mb 
VxA  n  MmA  Pk.  Iamr-I>r*i***  1>k  —a  Maui  bMb  tM  m- 
»>«  M  Ikt  koiaiui  I  uikM  la  HIM '  mm  ta  la.  lut  laat  mp  wnai. 
*"*****-.  I  namk*  I  MA.  1117. 1  Mat  hMk  uA  Ikt  caM-hkaABAaiM  M 
*“■*  “—AMP  PAII  A  aial  kan  •  "•aa  •kuut  -ha  AlraMA  Xu- 
■  m  tMp  uuMk  aaa  iumm  pm-  abib'.  aka  tea  ipaiuA  kaa  amib 
••V  AUL’  m  MrtHM  lajurp. 

*1  (MBA  ikH  a  taIM-4iit  mt  Vk.  rrMiAiui.«Mcl  pmaiAiA  AI- 
<Aa>  kk  OHMak-tiaa"  I"  rtcUi  h  lAam  Omk  i  tttm. 
*•  AA  CMltu  taaA.  HM  klkA  BM  •"•  IkiaiHk  tka  biam  phiMBIaM 
**  AM  iBMdMA.  uaA  BAttoai  haA  MkaBA  u  •• 

,  *•—  •  "A.  M  Mnawi.  I  IkA  OkMkat  .atcuUMU  Hit. 

Mm  M  Ik.  kMMtal  ikM  aafi-  AM.  •  amm  wak  PaH^. 

^ *******  r*  “•  »•«  OiMAia  Ikt  mutmt  MBMip  M  Hk 

‘^■AkaMMMHHk.lA.  B  MkAMIlk.  0>«ak  aai  a«.  •  M 


I  Cheee  KrwiM^A^fiA'r  ’  purchaeed  l 
Aa  Rooapveii  iiniThed  Y^|r  of  ap-  ^  Kui 
plauee  broke  out  from  th^^mriue 
crowd,  and  ha  turned  to  unil^^^  . 
oudlenee  Juet  at  that  mome^k^ 
took  Mavor  Cermak  by  the  arm  ...  ^ 

urged  that  ha  baeten  hefora  ' 

piwaMant -elect  e  Botor  car  gat  awny, 
aa  ttara  wae  only  a  (aw  BMutm  ho* 

(ore  bH  iralo  woo  due  to  depnit 
We  euppod  to  the  aide  af  the  >  ^ 

omtor  ear  Neoaevelt  ahouted  a  ••  *• 

cheery  hello  there  -  Mayor  Cormak 
leaned  forward  and  vigoroualy  vntta  .th^hit^ 
HooMveita  hand  and  then  loonod  iqd  |m 
hack  from  the  tide  of  the  car.  both  ne  I  m  I 
rvaliang  ttay  bod  only  a  few  om-  *1  n  a 
manta  to  apeod  together. 

Tta  crowd  hapan  to  prem  around  J" * 
tha  FiaBdBit-alact  a  motor  ear  and  '  *■*  * 

tho  cbonffeur  threw  it  into  poor  • 

Mayor  R  B  Ooutler  of  Miami,  who  "pint  y 
wae  rldlfip  alone  with  Rooarveit  in  boi  tii  I 
the  rear  eeat.  turned  hie  head  at  thai  rninrv>  • 
moment  and  t  leaned  forward  to  mv  .irnd  • 

'Thu  M  Mavor  cermak  of  Chirapo  cun  *i  t 
wiih  my  arm  BUI  imbed  in  that  ff  sn  > 
Cermak  'h#  rvi  r 

a.ipiMWko*  Niof  Out  , 

At  that  oMdient  two  aharp  eaplA.-  *  J 
ilona  rang  out  and  I  lifted  my  hmd  <  f' 
to  aee.  net  thirty  feol  away,  a  dark  »  " 
ahart.  buahy-haired  man  holding  a 
gHomlog  mcbel-plaiod  rovolvef  in  hi»  « 
hand,  and  M  a  atcand  ttaoa  mora  *"•"  [ 


'  until  tta  loec  waa  firad  that  be  lootad  N  ROM  I 
,  around  guicUy.  aa  tf  ]uB  realiBnc 
I  thot  an  attempt  may  have  been  made  » 

OB  hH  Ufe  At  that  Bomeni  tho  cat ,  bn  * 

I  ahec  ahead  i 

Iven  ai  the  moment  1  did  not  real- 
iB  that  Cermak  waa  rhot.  although  "«*<  • 
our  arma  auU  were  linked  bva  9  i 

Cermak  a  onlv  aorda  were.  TWe  gueted  i 
praetdent.  cet  him  away-  Ruteo  t 

W.  W  Weed  Demeeraitc  rounty  zanpar 
coBBittee  member  leaped  forward 
.and  ahouted  'Cerwiaka  ahot'"  and 
laetaed  hia  other  arm  Orrmak.  atUl  ^ 
'■Undlag  eroet.  walked  wHh  Wood  “bM  P  i 
Innd  mymlf  behind  the  PreiMeota  ' 

motor  cnr.  wblch  hod  JuB  deporlod. ,  ‘ 

loa  Mneaae  oheuiad  to  the  chouffrur  ,i|f^  ' 

;of  BoooeveHa  cor.  -Pbe  Ood's  eahe.  ■> 

.aMaka.MN.MW-  ;Aa^„*>  • 

Opoed  In  o  Nnopilal.  , 

Tta  car  jerhad  to  o  auddeo  ateg. 'imibie  i 
proeumaMy  at  o  command  from  prtlimii  > 
Bomevelt.  and  tha  PrBldtot-elaet  'Chief  p  a 
and  Mayor  OauUer  roM  on  thoir  Tbohey  * 
ftrma  loohtnp  hock  juai  ae  wa  og- 1  Tooh* 
prooched  their  cnr  from  tta  rear. 'dart.  c<  • 
and.  aa  they  did  m.  moving  fulcUy|Rockrn  r 
over  lo  oiake  room  (ae  tta  wounded  phy  of  i 
IChleogo  mayor  Ttan  tta  molar  cnr  |  invettip  i 
apod  away  to  o  hnapHol  laaaoriat  i 

‘  Aa  UiH  woe  ioiog  an  Mra  Joa  H  |  Ar«^  s 
I  Oin.  wtfo  at  the  praaldeot  af  tho ,  pert  Za  i 
‘  WeHta  Power  aad  Ught  Company.  alevoB  j  h 
.  waa  enrrtad  gown  tta  atepo  of  tha  eon 
I  hoiMataU  and  placed  la  onettar  ear  Two  r 
ilta  hod  hapn  ahel  through  tta  ob-  cinaena  i 
I  daman  and  aoUopmd  unmadloiely  thomh  t 
I  Anetbn  man  un  the  bondatall  Baae  M  the  iMd 
ahel  In  tta  foraheod.  wandered ,  anaack 
I  oreund  WHh  Mood  atranmlag  from  hU  |  ZanpH 
:  wound  Anettar  woanan  and  atlU ,  b  mam^ta 
onoitar  omn  wore  atnick  hy  tta  fly- , » 
tag  huUMB  oaary  ana  af  which  mode  »  H 
na  nurfe  an  omnoono  in  tta  poetad  ibert  H 


*1  hate  alwaya  hated  i 
ful."  he  uld.  "jp 
^^ou  newapaprr  JMj 


r 

when  Big  News 
breaks . . . 
newspapers  rely 


on 


I-N-S 


for  fast  complete 
accurate  coverage 


“International  News  Service’s  coverage  of  the  attempt  on 
Roosevelt’s  life  was  outstanding.  The  beat  on  the  train 
story  showed  up  nearly  an  hour  ahead  of  any  other  and 
came  at  an  hour  of  the  day  when  minutes  count.’’ 

o.  H.  NEWMAN.  Kansas  City  Star. 
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Advertising  Agencies 

FULLER  SUING  ESTY 
ON  CAMEL  ACCOUNT 

Former  Vice-President  of  Agency 
Says  He  Was  Ousted  After 
Obtaining  Cigarette 
Contract 

A  suit  has  been  brought  in  Manhattan 
Sui)renie  Court  by  Edward  R.  Fuller, 
formerly  account  executive  of  the  J. 
Walter  Thompson  Company,  against 
William  Cole  Esty  and  William  Esty 
&  Co.,  New  York  advertising  agency. 
Mr.  Fuller  until  Jan.  1  was  a  vice-presi¬ 
dent  of  the  Esty  agency,  of  which  Mr. 
Esty  is  president. 

Fuller  has  applied  to  Justice  Aaron 
J.  Levy  for  permission  to  examine  Esty 
before  trial  in  order  that  he  might  be 
possessed  of  information  sufficient  for 
him  to  frame  his  complaint.  Thus  far 
Fuller  has  served  Esty  only  with  a 
summons  in  the  contemplated  action. 

In  his  affidavit  Fuller  set  forth  that 
Esty  induced  him  to  join  in  setting  up 
the  Esty  advertising  agency,  and  that 
Fuller  then  obtained  for  the  defendants 
the  contract  for  advertising  Camel 
cigarettes. 

“Immediately  after  this  contract  was 
obtained  and  after  the  defendants  were 
in  a  position  to  reap  all  the  benefits 
therefrom  without  my  further  assist¬ 
ance,  defendants  informed  me  that  our 
relationship  was  dissolved  and  refused 
to  recognize  that  I  was  entitled  to  any 
comi)ensation  or  commission  whatever 
for  obtaining  the  contract,”  Fuller 
added. 

The  affidavit  described  preliminaries 
to  the  formation  of  the  agency,  and 
said ; 

“On  June  7,  1932,  the  Esty  company 
was  established.  At  that  time  I  was 
informed  that  I  was  the  first  vice-presi¬ 
dent.  In  August,  1932,  I  commenced 
the  successful  solicitation  of  the  Camel 
cigarette  account  from  the  R.  J.  Rey¬ 
nolds  Company.” 

In  seeking  the  examination  of  Esty 
before  trial.  Fuller’s  counsel  state  they 
are  trying  to  determine  the  nature  of 
the  cause  of  action  upon  which  it  is 
most  advantageous  to  proceed  and  they 
wish  to  have  the  contract  with  R.  J. 
Re>Tiolds  &  Co.,  produced. 

Mr.  Esty  told  Editor  &  Publisher 
he  “would  not  dignify  the  matter  by 
making  any  comment.” 

Winthrop,  Stimson,  Putnam  &  Rob¬ 
erts  are  acting  as  counsel  for  Fuller. 
The  defendants  are  represented  by 
White  &  Case. 


Get*  Book  Account 

J.  B.  Lippincott  Company,  book  pub- 
lisher»  Philadelphia,  has  placed  its  ad¬ 
vertising  account  with  Schwab  & 
Beatty,  Inc.,  New  York. 

N.  Y.  Gridiron  Luncheon  March  7 

The  second  annual  Gridiron  luncheon 
of  the  .Advertising  Club  of  New  York, 
will  be  held  March  7  in  the  main  dining 
room  of  the  club. 


PAYS  DESPITE  BANK  HOLIDAY 


Campbell-Ewald  Co.,  Detroit,  Send* 

New*paper*  New  York  Check* 

Despite  the  eight-day  Michigan  bank 
moratorium,  imposed  Feb.  14,  Camp¬ 
bell-Ewald  Company,  Detroit,  advertis¬ 
ing  agency,  maintained  its  credit  record 
by  paying  its  bills  with  New  York 
funds.  The  agency  sent  with  checks  to 
newspapers  the  following  notice: 

“We  take  pleasure  in  sending  you  the 
attached  check  covering  our  account 
with  you  to  date  and  drawn  on  the  New 
York  Trust  Company.  Doubtless  you 
know  the  banking  situation  now  exist¬ 
ing  in  Michigan  as  a  result  of  the  state¬ 
wide  legal  bank  holiday  proclaimed  by 
the  governor  for  a  period  of  eight  days. 

“This  sudden  action  made  it  necessary 
for  us  to  take  immediate  steps  to  pro¬ 
tect  our  unbroken  credit  record  since 
we  were  established  22  years  ago.  Al¬ 
though  only  24  hours  have  intervened, 
we  have  already  arranged  to  meet  our 
obligations  which,  due  to  the  large  num¬ 
ber  of  publications  we  serve,  run  into 
hundreds  of  thousands  of  dollars. 

“W'e  feel  confident  that  the  foregoing 
will  not  only  explain  any  slight  delay 
in  the  arrival  of  this  check,  but  will 
also  indicate  our  determination  to  keep 
our  credit  standing  beyond  reproach.” 

Offering  New  Promotion  Plan 

Adopting  a  new  plan  in  connection 
with  the  business  stimulator  contests 
sponsored  during  1932,  Matteson- 
Fogarty -Jordan  Company,  Chicago 
agency,  has  announced  “Prosperity 
Race”  as  a  new  type  of  newspaper  pro¬ 
motion.  This  campaign  is  similar  to 
the  business  stimulator  plan,  but  is 
aimed  to  aid  local  business  recovery, 
Kenneth  Smith  of  the  agency  explained. 
In  addition  to  the  regular  Bermuda 
and  Panama  tour  awards,  the  agency  is 
offering  Chicago  World’s  Fair  trips  as 
awards  to  young  women  taking  the  most 
active  part  in  the  local  campaigns.  Ap¬ 
proximately  200  business  stimulator 
campaigns  w’ere  staged  by  newspapers 
in  35  states  during  1932. 

San  Francisco  Account  Placed 

The  investment  firm  of  Shaw  Hooker 
&  Co.,  660  Market  street,  San  Fran¬ 
cisco,  has  placed  its  advertising  account 
with  Albert  Frank-Guenther  Law,  Inc. 
The  firm  deals  in  investment  securities 
and  acts  as  financial  consultants  to 
estates  and  private  investors.  News¬ 
papers  and  direct  mail  will  be  used. 
Hallawell  Seed  Company,  258  Market 
street,  San  Francisco,  has  also  placed 
its  advertising  account  with  Albert 
Frank-Guenther  Law,  Inc.  Garden 
magazines  and  direct  mail  advertising 
will  be  used. 


Cavalli  Join*  Ree*e  Agency 

Charles  Root  Cavalli,  former  resi¬ 
dent  representative  in  the  United  States 
of  British  and  French  rogue  and  later 
with  the  advertising  staff  of  American 
Vogue,  has  joined  Thos.  H.  Reese  & 
Co.,  Inc.,  New  York  agency,  as  vice- 
president  and  director  of  fashion 
publicity. 
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NAMED  EASTERN  MANAGER 

Charles  A.  Johnson,  manager  of  the 
Chicago  office  of  M.  C.  Mogensen  & 
Co.,  publishers’  representatives,  has  been 
promoted  to  eastern  manager  in  charge 
of  the  Chicago,  New  York  and  Detroit 
offices.  C.  R.  Tichenor  has  been  ap¬ 
pointed  resident  manager  of  the  New 
York  office  to  succeed  Hil  Best,  re¬ 
signed. 

Agency  Open*  Branch  Office 

Chet  Crank,  advertising  agency  with 
headquarters  in  Los  Angeles,  has  estab¬ 
lished  a  branch  office  in  Portland,  Ore., 
with  George  McMurphey  as  manager. 
Mr.  McMurphey  is  handling  the  north¬ 
west  campaign  for  the  Gilmore  Oil 
Company. 

With  Univer*al  Motor  Co. 

Ralph  G.  Klieforth,  formerly  with 
Buchen  Company,  Chicago  agency  and 
recently  Cleveland  representative  for 
the  Maujer  Publishing  Company,  has 
been  appointed  general  manager  of  the 
Universal  Motor  Company  of  Oshkosh, 
Wis. 


Pari*  Medicine  Sale*  Soar 

Sales  of  the  Paris  Medicine  Com¬ 
pany,  St.  Louis,  increased  90  per  cent 
in  January  over  those  of  the  same 
month  of  1931,  and  net  profits  showed 
a  gain  of  100  per  cent,  H.  B.  Goldsmith, 
vice-president  and  general  manager,  an¬ 
nounced  this  week. 


Vigoro  In  New*paper* 

A  general  list  of  newspapers  is  carry¬ 
ing  V  igoro  advertising  in  addition  to 
some  magazine  advertising  and  the 
launching  of  the  third  annual  radio 
garden  program  over  NBC  network  on 
Sundays  by  Swift  &  Co.,  Chicago.  J. 
VV’alter  Thompson  Company  handles  the 
account. 


Now  Mo*er  Sc.  Cotin*,  Inc. 

Moser  Cotins  &  Brown,  Inc.,  Utica 
&  New  York,  has  changed  its  name  to 
M(«er  &  Cotins,  Inc. 


FIRM  EXPANDS  BUDGET 

Officials  of  the  Continental  Oil  Com¬ 
pany  holding  a  district  meeting  at 
Kansas  City  last  week  pointed  out  to 
dealers  and  supervisors  that  “the  re¬ 
sults  have  indicated  that  newspaper 
advertising,  a  valuable  asset  during 
normal  business  conditions,  is  even  more 
effective  in  periods  of  economic  stress.” 
Wesley  I.  Munn,  advertising  manager 
said  newspaper  appropriations  for  space 
this  year  will  be  the  largest  in  the  his¬ 
tory  of  the  company. 

Agency  Get*  Wi*con*in  Charter 

Needham,  Louis  &  Brorby  of  Mil¬ 
waukee,  has  been  incorporated  as  a 
general  advertising  agency  with  the 
Wisconsin  secretary  of  state,  Madison. 
Capital  stock  consists  of  100  shares 
without  par  value.  Incorjwrators  are 
Harry  G.  Hoffman  and  Wilfred  York. 

Whitehill  and  Ma**eck  Join  Tracy 

Albert  E.  Whitehill  and  C.  J.  Mas- 
seck,  formerly  of  Reimers,  VVhitehill 
and  Sherman,  Inc.,  New  York,  have 
joined  W.  I.  Tracy,  Inc.,  New  York, 
as  account  executives.  The  Reimers, 
W’hitehill  &  Sherman  agency  was  liqui¬ 
dated  at  the  end  of  January. 

Lady  Esther  Expand*  Broadcast 

The  cosmetic  account  of  Lady  Esther 
Company,  Chicago,  has  expanded  to  in¬ 
clude  a  third  weekly  NBC  broadcast 
by  VV'^ayne  King’s  orchestra.  Stack- 
Goble  Advertising  Agency,  Chicago, 
handles  the  account. 


Lee  Tracy  Resign* 

Lee  Tracy,  for  five  years  with  the 
Milwaukee  office  of  Cramer-Krasselt 
Company,  as  director  of  research  and 
publicity,  has  withdrawn  from  that 
agency. 

Orange  Crush  to  Thompson 

The  Orange  Crush  Company  has  ap¬ 
pointed  the  Chicago  office  of  J.  Walter 
Thompson  Company  to  handle  its  ad¬ 
vertising  account. 


ALWAYS  UNIfOSM 


Guor 

Electric 

s..„b.r.  pjjong  corporation 

HOOSICK  FALLS,  N.Y. 


“64” 

Parting 

Powder 
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Applying  Mr. 
Ford’s  Philosophy 

TO  THAT 


EMPIRE 

STATE 

Merchandising 


Henry  Ford,  in  a  recent  interview,  stated 
that  “this  period  we  are  going  through  right 
now  is  the  recovery”.  He  placed  the  bad 
times  at  the  1929  period  and  before,  when 
“business  at  the  bottom  never  was  so  bad 
as  it  was  in  what  we  called  the  boom  times. 
The  managers  were  oft  the  job.  Feople 
weren’t  really  working  or  really  thinking. 
Now  they  are  .  .  .  .” 

Wise  advertisers  also  are  thinking.  The 
vast  majority  may  be  said  to  realize  that  the 
country  and  its  industry  at  last  are  becom¬ 
ing  deflated  back  to  something  akin  to 
normal,  rational  economic  conditions. 

What  advertising  manager  of  today  would 
dare  to  “pull  the  stuff”  perpetrated  in  those 
roaring,  reckless  “shoot  the  works”  days! 
Today  a  vastly  sobered  and  calculating 
group  of  the  country’s  leading  merchandis¬ 
ers  is  engaged  in  more  profound  thought 
about  and  earnest  analyzation  of  the  coun¬ 
try’s  markets,  than  ever  was  engaged  in 
before. 

In  other  words,  “the  managers”  are  on  the 
job.  They  have  to  be;  they  just  cant  make 
mistakes.  And  in  one  decision  they  almost 
concur  unanimously.  That  is  in  the  choice 
of  the  Empire  State  as  a  market. 

This  unsurpassed  regional  trade  territory 
has  witnessed  a  thorough  deflation  in  most 
of  its  vital  economic  activities.  Its  12,600,- 
000  population  (including  over  5,000,000 
workers)  swings  the  largest  individual  buy¬ 
ing  power  and  the  greatest  reckoned  in 
dollars,  of  any  individual  consumer’s  field 
in  the  world. 

No  market  is  comparable  with  the  “First 
Market”,  which  is  that  of  the  Empire  State. 
Any  thinking,  analyzing  merchandiser  must 
realize  that.  He,  furthermore,  should  re¬ 
alize  that  he  should  not  be  intimidated  by 
its  colossal  proportions.  There  is  a  plan  by 
which  it  may  be  conquered  at  smallest  cost 
and  least  risk.  And  that  plan  works! 

When  you  place  your  Spring  linage  in  the 
28  papers  appearing  in  the  18  most  impor¬ 
tant  New  York  State  cities  given  here — 
it  is  bound  to  “produce”,  provided  the  ar¬ 
ticle  advertised  has  merit  and  is  consistently 
advertised.  Proof  of  its  effectiveness  is  of¬ 
fered  in  any  “elite  list”  you  may  wish  to 
compile  which  includes  the  nation’s  best 
known  nationally  advertised  brands. 


■™rter  (thadlnc)  addrd  by  the  nae  of  “Shadinic  Sheet#”  manofartored  by  Boarice*  Service.  Inc.,  178  8th  Ave..  New  York  City  nalns  Deiicn  308. 


Clrcu- 

Z.SOO  10.000  1 

lation 

Lines 

Lines 

•Albany  Evening  News . (E) 

45,335 

.13 

.13 

•Albany  Knickerbocker  Press(M) 

30,434 

.12 

.12 

•Albany  Knickerbocker  Press(S) 

45,254 

.17 

.17 

•Amsterdam  Recorder- 
Democrat  . (E) 

8,742 

.05 

.05 

tAubum  Citizen-Advertiser.  (E) 

8,463 

.065 

.055 

tBuffalo  Courier-Express. ..  (M) 

125,371 

25 

25 

tBuffalo  Courier-Express. ...  (S) 

161,524 

30 

30 

•Buffalo  Evening  News . (E) 

182,133 

35 

.35 

•Corning  Evening  Leader. . . .  (E) 

8,377 

.05 

.05 

•Elmira  Star-Gazette 

Advertiser  . (E&M) 

31,657 

.11 

.11 

tGeneva  Daily  Times . (E) 

5,621 

.04 

.04 

•Gloversville,  Johnstown 

Morning  Herald  & 

Leader- Republican  ....(E&M) 

13,088 

.07 

.07 

•Ithaca  Journal-News . (E) 

8,129 

.05 

.05 

•Jamestown  Morning  Post..(M) 

12,866 

.04 

.04 

tKingston  Daily  Freeman. . . .  (E) 

9,260 

.05 

.05 

•Newburgh-Beacon  Daily 

News  . (E) 

15397 

.09 

.09 

tNew  York  Times . (M)  455,877 

.90 

382 

tNew  York  Times . (S)  728,734  120 

1.176 

tNew  York  Herald  Tribune(M) 

329,743 

.75 

.735 

tNew  York  Herald  Tribune.  (S) 

451,961 

.80 

.784 

tNiagara  Falls  Gazette . (E) 

22,775 

.08 

.08 

tPort  Jervis  Union  Gazette.  (E) 

3378 

.035 

.03 

•Rochester  Times-Union _ (E) 

79,462 

.40 

.40 

•Rochester  Democrat  & 

Chronicle  . (M&S) 

82,987 

.40 

.40 

•Troy  Record . (M&E) 

23,536 

.07 

.07 

tGovemment  Statement,  Oct.  1,  1932. 
•A.B.C.  Publisher’s  Statement,  Oct.  1,  1932. 

__ 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Hopeful  comment  last  fall  based 
on  rising  indices  in  various  busi¬ 
ness  factors  was  largely  stilled  when  the 
advances  failed  to  continue!  but  it  is 
worthy  of  note  that  despite  long  uncer¬ 
tainty  and  dismaying  events  the  figures 
in  many  lines  are  still  better  than  they 
were  last  summer. 

This  week  brought  to  light  on  the 
writer’s  desk  a  page  from  the  Neu 
York  Times  of  Sept.  4,  in  which  a  six- 
column  chart  showed  “four  vital  lines 
in  the  economic  record”  back  as  far  as 
February,  1929.  A  later  reference  to 
the  same  chart  was  headed  “Did  the 
Upturn  Come  in  June?”  Three  of  the 
four  lines,  it  was  pointed  out,  turned 
upward  from  the  end  of  June  to  the 
end  of  August,  when  the  chart  ended. 

Investigation  this  week,  eight  months 
after  the  establishing  of  the  June  lows, 
showed  that  three  of  the  four  lines,  al¬ 
though  not  the  same  three,  are  still 
above  those  low  points.  * 

Commodity  prices,  as  shown  in  the 
U.  S.  Labor  Bureau’s  index,  were  the 
one  factor  still  making  new  lows  in 
1933.  After  declining  to  63.9  last  June, 
this  index  rose  to  65.3  in  September, 
but  in  January,  1933,  stood  at  61.0. 

Monetary  gold  stocks  of  the  nation 
showed  the  largest  gain,  .\fter  setting 
a  low  mark  at  $3, .000.000  in  June, 
this  factor  stood  at  $4,511,000,000  on 
Feb.  15  despite  moderate  declines  in 
recent  weeks. 

Stock  prices,  as  shown  by  the  Times’ 
average  of  50  issues,  rose  from  33.98 
in  July  to  72.38  in  September,  and^  de¬ 
spite  declines  since  then  closed  at  50.66 
on  Feb.  21. 

The  Times  index  of  business  activity, 
which  takes  in  freight  car  loadings, 
steel  mill  activity,  electric  power  pro¬ 
duction,  automobile  production,  and  pro¬ 
duction  of  carded  cotton  cloth,  reached 
a  low  of  52.2  for  two  weeks  in  .\ugust. 
being  the  one  factor  in  the  original 
chart  which  did  not  show  an  upturn. 
Since  the  latter  part  of  September,  how¬ 
ever,  it  has  hovered  between  54  and  56, 
except  for  one  brief  excursion  up  above 
58.  The  latest  published  figure,  that 
for  the  week  ended  Feb.  11,  was  53.7. 

*  *  * 


PLORILLARD  COMPANY,  third 
•  of  the  “big  four”  manufacturers  of 
advertis^  cigarettes  to  publish  its  fi¬ 
nancial  report  for  1932,  discloses  a  net 
income  of  $4,556,051  after  all  fixed 
charges  and  taxes,  equivalent,  after  pre¬ 
ferred  stock  dividends,  to  $2.02  a  com¬ 
mon  share. 

These  earnings  are  less  than  the  1931 
net  of  $4,846,373,  but  are  $940,000  ahead 
of  1930,  and  more  than  three  times  the 
1929  figure. 

During  the  year  the  Old  Gold  manu¬ 
facturer  put  about  $4,500,000  into  the 
purchase  of  its  own  preferred  stock  and 
bonds  for  cancellation. 

♦  ♦  ♦ 


WELL,  well,  an  old-time  advertiser 
back  on  the  job — none  other  than 
Sunny  Jim.  We  yield  the  floor  to  the 
muse  of  the  New  York  Times: 

“Sunny  Jim.  last  name  unknown, 
weary  with  fruitless  searching  grown, 
decided  to  try  in  a  in)vel  way  to  regain 
his  love  of  a  by-gone  day.  With  a 
sense  of  humor  and  a  bent  for  rhymes. 
Sunny  Jim  put  an  ad  in  The  New  York 


Times ; 


X 


^EN  THESE  L.INES  TO  MINNY 
HA.N'NF'. 

'or  whom  I’ve  searched  from  Maine 


to  Banff. 

But  all  my  letters  have  miscarried. 
Perhaps,  Miss  Hanff.  you’ve  since 
been  married. 

If  from  the  Dumps  you’d  rescue  him. 
Please  drop  a  line  to  Sunny  Jim. 


“The  effect  on  Minny  must  remain 
concealed,  for  replies,  if  any,  are  not 
revealed.” 

*  *  * 


together  in  a  specially  designed  box. 

The  campaign,  handled  by  the  ad¬ 
vertising  agency  of  P.  K.  Frowert  Com¬ 
pany,  Inc.,  New  York,  is  designed  to 
prove,  it  is  stated,  that  business  is  avail¬ 
able  to  the  concern  which  makes  a 
proper  effort  to  get  it.  Larger  copy  is 
planned  for  March,  with  three  inser¬ 
tions  in  nearly  all  the  newspapers  on 
the  list. 

*  *  * 

The  next  exhibit,  ladies  and  gentle¬ 
men,  is  an  advertisement  for 
Koppers  Philadelphia  Coke  (believe 
it  or  not),  inserted  in  Philadelphia 
newspapers  by  N.  W.  Ayer  &  Son. 

Qff  to  shop... 

with  (‘ash  in  h(‘r  hand! 


Right!  It  looks  like  department 
store  copy ;  and  as  a  matter  of  fact,  it 
is  an  advertisement  for  nine  retail 
stores,  as  well  as  a  restaurant  and  a 
theater.  These  establishments  are 
brought  in  to  emphasize  the  saving 
which  the  advertiser  holds  forth  as  an 
inducement  to  buyers  of  Koppers  coke. 
Instead  of  merely  talking  ab  ut  dollars 
saved,  or  making  the  negative  argu¬ 
ment  of  spending  less,  the  copy  offers 
premiums  of  things  to  wear  or  to  use 
around  the  house — things  appealing  to 
the  wife  and  mother,  incidentally, 
rather  than  to  Dad.  All  the  items  were 
selected  from  current  offerings. 

Like  most  new  things  in  advertising, 
the  idea  has  been  used  before,  although 
not  in  just  this  way.  Listerine  tooth¬ 
paste  has  told  what  one  could  buy  by 
saving  on  toothpaste  for  a  year ;  and  we 
recall  an  argument  of  some  years  back 
over  whether  a  certain  slogan  should  be 
“Buy  a  Ford  and  save  the  rest,”  or 
“Buy  a  Ford  and  spend  the  rest.” 

A  new  angle  in  the  present  instance 
is  the  tie-up  with  the  retailers  men¬ 
tioned.  In  return  for  the  free  adver¬ 
tising  they  agreed  to  feature  the  mer¬ 
chandise,  to  display  cards  mentioning 
the  Koppers  advertising,  and  to  distrib¬ 
ute  information  and  instructions  about 
Koppers  coke  to  the  salespeople  in  the 
participating  departments.  A  check  by 
Ayer’s  after  the  advertising  began 
showed  that  some  women  who  bought 
the  specials  were  asking  about  the  coke, 
and  that  (again  believe  it  or  not)  most 
of  the  clerks  know  enough  about  the 
coke  to  answer  intelligently. 

Three  page  advertisements  have  been 
used  in  the  series  thus  far. 


TEXAS 

Properly  to  cover  thic  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


COTY,  Inc.,  launching  its  annual 
special  offer,  is  using  more  than 
200  newspapers  in  154  cities,  as  •well 
as  a  dozen  magazines  and  the  American 
Weekly.  This  year’s  offer  is  a  combi¬ 
nation  of  powder  and  perfume  packed 


Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 
National  ReprtMtntative* 

New  York  Chicago  Detroit  San  Francisco 


NEW  CHICAGO  AGENCY 

A.  O.  Goodwin  Forms  $100,000 

Corporation  With  Four  Accounts 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  22 — The  Goodwin 
Corporation,  a  new  advertising  agency, 
has  established  its  headquarters  here  at 
75  East  Wacker  Drive.  The  agency 
is  headed  by  Adolph  O.  Goodwin, 
widely  known  advertising  executive,  as 
president,  and  is  incorporated  under  the 
laws  of  Illinois  for  $100,000. 

H.  B.  Lanuni  is  secretary  and  vice- 
president  ;  S.  H.  Bates,  treasurer  and 
vice-president.  Other  vice-presidents 
are  Mark  C.  Bates,  R.  C.  Cook  and 
John  Stolp.  Directors  are :  Messrs 
Goodwin,  Cook,  S.  H.  Bates  and  R.  C. 
Mower. 

The  new  agency  announces  the  fol¬ 
lowing  Chicago  accounts :  .•\cme  Card 
System,  Chicago  Kolloyd  Laboratories, 
Inc.,  Harding  Restaurant  Company,  and 
the  Royal  Tailors.  Mr.  Goodwin  was 
formerly  associated  with  the  MacManus, 
George  Harrison  Phelps,  Wm.  H. 
Rankin,  and  Critchfield  agencies. 

Drive  for  Laundry  Trade 

An  e.xtensive  business-building  cam¬ 
paign  is  being  carried  on  by  the 
Laundry  Owners’  Association  of  Mil¬ 
waukee.  The  campaign  utilizes  news¬ 
paper  advertising  and  combines  the 
efforts  of  home  economists  and  all 
laundry  employes.  Public  good-will 
toward  the  laundries  is  being  promoted 
through  addresses  before  women’s  and 
men’s  clubs.  Limerick  contests,  with 
weekly  prizes,  are  included  in  the  cam¬ 
paign.  similar  advertising  and  mer¬ 
chandising  program,  including  use  of 
newspaper  space,  will  be  launched  in 
Chicago  next  month. 

Providence  Agency  Appointed 

Two  new  accounts  have  been  recently 
acquired  by  the  Lanpher  &  Schonfarber 
agency  of  Providence,  R.  L:  John  D. 
Lewis,  Inc.,  of  that  city,  maker  of 
chemicals,  and  Cape  Cod  Shirt  Com¬ 
pany  of  Fall  River,  Mass.  The  latter 
company  plans  to  open  a  campaign  soon 
in  Xew’  England  newspapers. 

Get*  L.  L.  Brown  Paper  Account 

Lewis  &  Magee,  Inc.,  advertising 
agency  of  Springfield,  Mass.,  has  been 
appointed  to  handle  the  account  of  the 
L.  L.  Brown  Paper  Company  of  .\dams. 
Mass.  - 

To  Move  Chicago  Office 

The  Chicago  office  of  Batten,  Barton, 
Durstine  &  Osborn,  332  South  Michi¬ 
gan  Ave.,  will  be  moved  to  221  North 
La  Salle  street,  about  April  1. 

Day  Agency  Appointed 

Frank  T.  Day,  Inc.,  Boston  agency 
has  been  chosen  by  the  Rogers  I  sing- 
glass  &  Glue  Company  of  Gloucester, 
Jilass.,  to  direct  their  account. 

Borland  Is  Space  Buyer 

Joseph  Borland,  formerly  with  the 
George  C.  Sherman  Company,  has 
joined  Kelly,  Nason  &  Roosevelt,  Inc., 
New  York,  as  space  buyer. 


MISS  BOOTH  ART  DIRECTOR 

Miss  Leonora  Booth  has  joined  Need¬ 
ham,  Louis  &  Brorby,  Inc.,  Chicago 
as  art  director  in  the  Milwaukee  office! 
She  was  formerly  with  United  States 
Advertising  Corporation.  The  follow- 
ing  accounts  will  be  handled  from  the 
Milwaukee  office  of  the  agency  :  Walter 
Booth  Shoe  Company,  A.  F.  Gallun  & 
Sons  Corporation,  Meier  Ice  Cream 
Company,  Sengbusch  Self-Closing  Ink- 
stand  Company,  Trackson  Company, 
Tharinger  ^lacaroni  Company,  Weisel 
&  Company,  and  Wisconsin  Abrasive 

Company.  - - - - 

Kraft  Copy  In  South 

Complete  newspaper  coverage  in  the 
.south  is  claimed  by  Kraft  Pheni.x 
Cheese  Corporation  which  has  launched 
its  new’spaper  advertising  in  major  and 
minor  cities.  The  advertising  features  I 
Kraft  American  and  Pimento  packaged  ■ 
cheese,  with  additional  special  copy  on 
Kraft  Kitchen-Fresh  mayonnaise.  The 
Kraft  company  has  also  launched  its 
mayonnaise  advertising  in  Pacific  coast 
newspapers.  The  Chicago  office  of  J. 
Walter  Thompson  Company  is  placing 
the  account. 


Qn&ij 


CITIES 


. in  the  United  States 

have  a  daily  newspaper 
with  as  large  a  circulation 
as  The  Des  Moines 
Register  and  Tribune 


Si-Nok  Company  Appoint* 

The  Si-Nok  Company  of  Indianapo¬ 
lis,  manufacturer  of  a  nationally  distrib¬ 
uted  cold  remedy,  has  apiKiinted  the 
Central  Advertising  Corporation  of  the 
same  city  to  direct  its  advertising  dar¬ 
ing  the  coming  year.  Newspapers  and 
otner  media  will  be  used. 


Belding  Heminway  Corticelli  Co. 

The  Belding  Heminway  Corticelli 
Company,  232  Madison  .■\venue.  New 
York  City,  has  placed  its  advertising 
account  with  the  Frank  Presbrey  Com- 

Iiany.  - 

Travel  In*titute  Appoints 
Newell-Emmett  Company,  New  York, 
has  been  appointed  as  advertising 
agency  for  the  Institute  of  Foreign 
Travel,  sponsored  by  the  Transatlantic 
Passenger  Conference,  New  York. 


DEPENDABLE  CERTIFIEDS 


A  minute's  delay  in  getting  to  press  may  be  the  difference  between 
putting  over  a  "scoop"  or  being  scooped.  With  Certified  Dry  Mats 
on  the  job  editors  are  getting  their  papers  on  the  street  on  schedule 
time,  and  when  necessary  ahead  of  time. 

Starters  in  3  to  5  minutes  typifies  Certified  performance  in  many  a 
plant. 

You,  too,  can  take  advantage  of  Certified  dependability.  Samples 
will  be  gladly  furnished  without  any  charge  end  without  obligating 
you,  in  any  way. 


'Ples  M 
ating  H 

11 


Certified  Dry  Mat  Corporation 

310  Mnd Avenue  ~  Ne^v  Ycirk, NA-' 
pr'-FNi-'^.ru  r,  '^irproTYPiNG  iisr  r  rnTierr)  n’  VF’A' 


ilatloa  3.S52.35* 

CIrcu-  3.SM  K.OM 
latlon  tinea  line* 
(E)  5,8*8  .84  .84 

(E)  34*,«3«  .58  .58 

(S)  417,*«3  .75  .75 

(M8cE)  37*.*75  .58  .58 

(E)  34.348  .25  .25 

(M)  358.154  .*8  .*8 

(S)  384.842  .55  .55 

(E)  24,823  .88  .88 

(E)  11,327  .88  .845 

(E)  15,482  .87  .88 

(E)  18,488  .88  .885 

(MkE)  35.488  .18  .88 

(E)  17,188  .885  .85 

(M8cE)  18.478  .87  .87 

(M&E)  45,441  .14  .14 

(S)  28.8*7  .18  .18 

(E)  18,158  .85  .84 

(E)  18,318  .88  .8* 

(E)  38,822  .88  .87 

(E)  8,887  .85  .835 

(MftE)  188,888  .38  .  35 

(S)  58.373  .31  .18 
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The  “Backbone”  of  the 


Spring  Consumers’  Market 
Comprises  These  Nearly 
3,500,000  Workers 


It  is  their  efforts  which  support 
the  Sy2  millions  making  up 
New  England’s  total  population. 
And  thanks  to  this  section’s 
commanding  economic  position 
as  compared  to  the  rest  of  the 
country — these  3,430,000  work¬ 
ers  are  able  to  buy  and  PAY 
FOR  many  millions  of  dollars 
worth  of  nationally  advertised 
brands  this  Spring. 

They  are  the  great  combined  ex¬ 
emplification  of  that  well  known 
“New  England  thrift,”  welded 
together  in  one  of  nation’s  three 
greatest  regional  markets  — 
backed  by  8  per  cent  of  the 
nation’s  wealth,  13  per  cent  of 
the  nation’s  bank  deposits  and 
more  than  17  per  cent  of  the 
nation’s  savings. 

These  New  England  consumers 


will  go  about  their  Spring  buy¬ 
ing  of  everything  they  need  and 
want,  possessing  many  other 
economic  “vertebrae”  as  in¬ 
tegral  parts  of  their  market 
“backbone.” 

Such  as — 2/5ths.  of  all  the  shoes 
manufactured  in  the  country — 
1/3  rd.  of  its  textile  manufactory 
— the  nation’s  most  valuable 
fisheries — the  best  known  all- 
year-round  national  amusement 
resort,  and  other  individual  ad¬ 
vantages  which  perpetually  feed 
the  New  England  income. 

Spring  linage  in  the  52  news¬ 
papers  mentioned  here  pub¬ 
lished  in  these  39  New  England 
cities  tells  the  advertising  story 
to  New  England  as  a  whole.  It 
can’t  be  done  as  completely  and 
effectively,  in  any  other  way. 


MASSACHUSETTS  —  Population 


ttAttlaboro  Sun . 

**  Boston  Eto.  Amarican . 

•‘Boston  Sunday  AdTortlssr . 

* ‘Boston  Globa . 

••Boston  Transcript . 

“Boston  Post . 

“Boston  Post. . 

ttBrockton  Entorprisa . 

“Fitchburg  Santinal . 

“Hararhlll  Gaxatta . 

ttHolyoka  Transcript  A  Tal^ram . 

“Lnwranca  Eagla-Trlbuna . 

••Lynn  Item.  . 

“Lowall  Courlar-CItUan  and  Era.Laadar 
“Now  Bedford  Standard  Tlmaa  and 

Mercury . . 

“New  Bedford  Sunday  Standard  Tlmaa 

“North  Adams  Transcript . 

“PlttsBold  Engla . 

“Salam  Naws . 

“Taunton  Gaxatta . 

“Wofcaater  Telegram  and  Evening 


CONNECTICUT— Continued 


Gaxette . 

“Worceater  Sunday  Talegram . 


CONNECTICUT  —  Population  1,388,831 


“Bridgeport  Poet  Telegram . 

“BrMgeport  Pont . 

“Hartford  Courant . 

“Hartford  Courant . 

ttHartferd  Tlmaa . 

ttMIddletown  Praas . 

Naugatuck  News.. .  . 

“New  Britain  Herald . 

ttNaw  Haven  R^latar . 

“New  London  Day . 


3.588  18,888 
lines  lines 
.84  .84 

.58  .58 

.75  .75 

.58  .58 

.25  .25 

.88  .88 

.55  .55 

.88  .88 

.88  .845 

.87  .88 

.88  .885 

.18  .88 

.885  .85 

.87  .87 

.14  .14 

.18  .18 

.85  .84 


.131  .13t 

.88  .88 
.18  .18 
.15  .15 

.15  .15 

.855  .835 

.835  .835 


“Norwalk  Hour .  (E)  7,428  .845 

“Stamford  Advocate .  (E)  11,788  .M5 

“Waterbury  Republican  A  American..  (MAE)  28.883  .88 

“Waterbury  Republican  A  American. .  (EAS)  31,838  .88 

MAINE  —  Population  788,814 

ttBangor  News .  (M)  24,488  .875 

••Portland  Press-Herald  Expreas,  Sun-  _  _ 

day  Telegram .  (MAE)  81,582  .28 

NEW  HAMPSHIRE  —  Population  443,883 

••Concord  Monitor-Patriot .  (E)  8,783  .85 

ttKeene  Sentinel .  (E) 

••Manchester  Union-Leader .  (MAE)  33,385  .15 

RHODE  ISLAND  —  Population  884,387 

ttPawtucket  TImea .  (E)  28,858  .88 

ttProvIdence  Bulletin .  (E)  87,877  .  38 

ttProvIdance  Journal .  (M)  43,318  .12 

ttProvIdance  Journal .  (S)  88,534  .28 

ttProvldeoce  News-Tribune .  (E)  28,487  .18 

••Westerly  Sun .  (EAS)  5,158  .84 

ttWoonaockat  Cali .  (E)  15,388  .88 


CIrcu-  2,5*8  1*.*** 
latlon  lines  lines 
7,438  .845  .845 

11,7*8  .8*5  .855 


(M)  43,318  .12 

(S)  88,534  .2* 

(E)  38,4*7  .1* 

EAS)  5.158  .84 

(E)  15.388  .88 


VERMONT  —  Population  353,428 

“Barre  Times .  (E)  8,888  .84 

t  tBrattleboro  Reformer .  (E)  3,534  .835 

••Burlington  Free  Prase .  (M)  18,888  .885 

ttRutland  Herald .  (M)  13.1*1  .8* 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
“A.B.C.  Publishera’  Statement  Oct.  I,  1833. 
ttGovernment  Statement  Oct.  1.  1832. 
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N.  Y.  PAPERS  FIGHTING 
LIBEL  LAW  CHANGE 

Measure  “Designed  to  End  Head¬ 
line  Writing  Abuses”  Believed 
Sponsored  By  New  York 
City  Politicians 

(By  telegraph  to  Editor  &  Publisher) 
Albany,  N.  Y.,  Feb.  23  —  Unless 
Assemblyman  Millard  E.  Theodore, 
New  York  County  Democrat,  produces 
some  specific  examples  of  headline 
abuses  in  newspapers  within  the  next 
few  weeks,  his  bill  to  change  the  state 
libel  law  to  exempt  “fair  and  true  head- 
notes"  from  being  actionable  will  die 
in  the  assembly  code  committee. 

This  was  indicated  at  the  capitol 
today  as  opposition  to  the  Theodore 
measure  crystallized  and  members  of  the 
committee  expressed  unwillingness  to 
amend  sections  of  the  Civil  Practice 
Act  as  written  in  1930.  Their  attitude 
also  was  evident  at  a  public  hearing 
on  the  Theodore  bill  Tuesday.  The 
author  was  the  only  advocate  of  the 
legislation  who  spoke  at  the  hearing. 
The  New  York  State  Publishers’  Asso¬ 
ciation,  New  York  City  Publishers’ 
•Association  and  New  York  State  Soci¬ 
ety  of  Editors  were  represented  by 
spokesmen  who  assailed  the  intent  of 
the  bill  and  argued  that  existing  law 
was  won  after  20  years  of  fighting  by 
newspapermen  to  safeguard  by  statute 
the  constitutional  freedom  of  the  press. 

Leading  the  attack  on  the  bill  were 
Joseph  T.  Early,  Brooklyn  Standard 
I'nion,  who  is  legislative  representative 
of  the  New  York  City  Publishers; 
Frederick  E.  Keefe,  Newburg-Beacon 
Nnt’s,  and  Former  Assemblyman  Henry 
T.  James,  Hudson  Daily  Star. 

The  committee  drew  from  Mr.  Theo¬ 
dore  that  his  bill  was  sponsored  by  a 
group  in  New  York  City  who  have 
since  withdrawn  from  an  open  field 
fight  to  pass  the  measure. 

“My  bill,”  the  author  declared,  “is 
designed  to  end  headline  writing  abuses 
particularly  in  the  tabloid  newspapers. 
Misleading  headlines  cause  great  injurv’ 
when  they  fail  to  give  a  true  index  to 
the  contents  of  the  story.” 

.Asked  for  specific  examples,  Mr. 
Theodore  said  he  had  none  at  the  time, 
but  would  try  to  produce  some  when  the 
bill  again  was  considered  in  committee. 

When  the  Theodore  bill  was  dropped 
in  the  legislative  box  early  in  the  ses¬ 
sion,  it  was  identified  with  a  movement 
on  the  part  of  political  leaders  in  New 
York  City  to  gain  some  reprisal  weapon 
against  crusading  stories  appearing  in 
the  New  York  World-Telegram  and 
New  York  Evening  Post. 

Assemblyman  Burton  D.  Esmond  of 
Ballston  Spa,  a  Republican,  is  chair¬ 
man  of  the  codes  committee.  In  ques¬ 
tioning  Mr.  Theodore,  the  chairman 
indicated  a  lack  of  sympathy  with  the 
idea  of  nullifying  a  provision  of  the 
libel  law  which  he  approved  in  1930 
when  Senator  George  R.  Fearon  of 
Syracuse  was  its  sponsor. 

The  Fearon  law  was  advocated  by 
the  state  publishers  and  editors  for  24 


years.  Theodore's  bill  would  change  it 
so  that  “privil^es  of  newspapers” 
would  be  stricken  from  the  law  and 
“proof  of  malice”  inserted  as  a  basis  for 
action  on  reports  of  judicial,  legislative 
and  other  public  and  official  proceed¬ 
ings. 

All  protection  for  headings  would  be 
withdrawn  and  publishers  would  be  de¬ 
nied  the  opportunity  to  include  sources 
of  information  or  grounds  for  belief  in 
proving  mitigating  circumstances,  if  the 
Theodore  bill  becomes  law. 

The  three  newspaper  groups  have 
established  a  permanent  watch  at  the 
capitol  so  the  bill  cannot  be  advanced 
quietly. 


NEW  CHARGES  FILED 


Syndicalicm  and  Libel  Indictment* 
of  Medford  News  Editor  Returned 

(Special  to  Editor  &  Publisher) 
Medford,  Ore.,  Feb.  21 — Llewellyn  A. 
Banks,  publisher  and  editor  of  the  Med¬ 
ford  Daily  News,  was  charged  with 
criminal  syndicalism  and  criminal  libel 
in  two  counts  returned  by  the  grand 
jury  today.  Another  criminal  libel 
charge  was  placed  against  Mr.  Banks 
earlier  in  month  by  the  same  jury. 

The  three  charges  are  the  result  of  re¬ 
cent  scathing  editorials  on  the  first  page 
of  the  Daily  News  in  which  Banks  at¬ 
tacked  and  sought  the  resignation  of 
three  county  officials.  The  syndicalism 
charge  was  based  on  an  editorial  of 
Jan.  8  which  called  upon  citizens  to 
establish  law  and  order,  if  officials  re¬ 
fused  to  quit.  The  editorial  titled 
“Declaration  of  Independence,”  also 
predicted  “bloodshed  and  mob  violence 
unless  three  officials  resign.” 

The  libel  charge  this  week  resulted 
from  an  editorial  Feb.  11,  attacking  cir¬ 
cuit  /udge  H.  D.  Norton. 

Banks  was  released  in  bail  of  $1,000 
on  each  count. 


ASBURY  PARK  CHANGES 

Thomas  B.  Tighe  is  now  on  the  city 
desk  of  the  Asbury  Park  (N.  J.)  Press. 
Joseph  McEvey,  formerly  of  XheTrenton 
Titnes  newspapers  has  joined  the  Press 
staff.  Fred  Cook,  Rutgers  journalism 
graduate,  is  now  staff  correspondent  for 
the  Press  in  Ocean  county  and  John 
Elverson,  former  Ocean  county  corre¬ 
spondent,  has  been  assigned  to  the 
county  court  house  at  Freehold,  N.  J. 


INFORMATION  WANTED 

Relatives  of  John  McNaugh,  well- 
known  newspaper  man  20  years  ago, 
have  asked  Editor  &  Publisher  for  his 
present  address.  His  last  recorded 
newspaper  connection  was  with  the 
New  York  World  about  1914.  Previ¬ 
ously  he  had  been  with  the  St.  Louis 
''os* -Dispatch,  San  Francisco  Call,  and 
San  Jose  Mercury-Herald.  Information 
may  be  sent  to  this  office. 

DINNER  TO  MARY  PICKFORD 

Miss  Mary  Pickford,  motion  picture 
star,  was  the  guest  of  the  New  York 
Newspaper  Women’s  Club  at  a  dinner 
dance  in  New  A’ork  Feb.  16. 


Good  Presswork 

I 

is  dependent  upon  many  factors.  One  factor  is  the  molding  of 
mats.  Morley  Mats  mold  well  at  low  pressures,  thus  preventing  the  ' 
crushing  of  halftone  dots  and  delicate  hairlines  in  type  and  rule 
matter.  Morley  Mats  are  economical  and  dependable  in  every  way.  I 

Morley  Mats 

Wood  Newspaper  Machinery  Corporation  I 

Makers  of  Fine  Newspaper  Machinery 

501  Fifth  Avenue,  New  York 


NEBRASKA  EDITORS  ELECT 

Glassburn  Named  President  of  Press 
Association 

L.  .A.  Glassburn,  Exeter,  was  elected 
president  of  the  Nebraska  Press  Asso¬ 
ciation  at  its  60th  annual  convention  in 
Lincoln  Feb.  16-18.  Doyle  Buckles, 
Fairbury,  was  named  vice-president,  and 
F.  O.  Edgecomb,  Geneva,  treasurer. 
New  directors  are  Ben  Sallow,  .Alli¬ 
ance;  R.  J.  Kelly,  Atkinson,  and  H.  V. 
Dobbs,  Grant. 

K.  C.  Baldridge,  Bloomfield,  la.,  pub¬ 
lisher  and  director  of  the  National  Edi¬ 
torial  Association,  predicted  a  lively 
revival  in  manufacturing  and  retailing 
in  view  of  recent  business  developments. 
He  said  a  group  of  800  large  retail 
stores  doubled  and  in  some  cases  trebled 
newspaper  advertising  budgets  for  1933 
when  the  last  two  months  of  1932 
showed  substantial  gains  after  a  13  per 
cent  loss  for  the  first  ten  months. 

Discussing  the  Iowa  farm  situation, 
Mr.  Baldridge  said  farmers  of  that  state 
will  soon  be  in  “open  revolt  if  present 
trends  continue.” 

In  an  address  “Selling  the  County 
Press”  Mr.  Buckles  said  the  country 
publisher  is  in  better  position  to  go  after 
and  obtain  advertising  than  ever  before. 
He  said  the  failure  of  the  country  editor 
to  show  the  advertiser  the  value  of  the 
rural  weekly  is  primarily  responsible  for 
its  decreased  linage. 

J.  E.  Lawrence,  editor  of  the  Lineoln 
Star,  vigorously  attacked  legislative 
moratoriums  on  debts  and  mortgages  as 
aids  to  farmers,  demanding  that  editors 
assume  their  responsibility  for  keeping 
the  war  on  the  depression  within  legal 
and  constitutional  bounds. 


WEEKLY  SUSPENDS 

The  Charlottesville  (Va.)  Guide, 
militant  weekly,  published  by  the  Pied¬ 
mont  Publishing  Company,  Inc.,  has 
suspended  publication.  Harry  Goodman 
was  editor. 


VEAL  SUCCEEDS  HORNSTEIN 

1.  J.  Hornstein,  general  manager  of 
the  Reading  (Pa.)  Times  has  resigned. 
His  successor  is  Norvin  S.  Veal,  for 
several  years  head  of  the  auditing  de¬ 
partment  of  the  Times. 

ADDS  25,000-LINE  RATE 

Montgomery  (Ala.)  Journal  has 
added  a  25,000  line  rate  of  7  cents  to 
its  card.  The  open  rate  remains  7i 
cents,  which  was  formerly  a  flat  rate. 

GIVES  SO, 000-LINE  DISCOUNTS 

The  Ashland  (Ky.)  Independent  has 
added  discounts  of  5  to  10  per  cent  for 
50,000  to  100,000-line  general  advertis¬ 
ing  contracts  to  its  rate  card. 


“FAST  DAY”  RAISED  $6,000 

(Special  to  Editor  &  Publisher) 
Knoxville,  Tenn.,  Feb.  20 — Gifts  of 
cash  and  food,  in  quantities  sufficient  to 
keep  4,000  needy  Knoxville  families 
from  hunger  for  the  next  few  weeks 
were  being  administered  today  as  the 
result  of  the  city’s  third  monthly  day 
of  fasting  observed  under  the  auspices 
of  the  Kno.wille  Journal.  Ten  days 
ago  the  Journal  made  its  appeal  for 
the  February  fast.  Sunday  fasters  re¬ 
sponded  by  taking  to  the  city’s  churches 
both  food  and  money  they  had  saved  by 
abstinence.  Today  others  made  dona¬ 
tions  through  Journal  circulation  sub¬ 
stations  and  Parent -Teacher  Associa¬ 
tions  which  feed  needy  children  in  the 
city  schools.  Still  others  contributed 
through  the  regular  relief  organiza¬ 
tions.  Although  an  accurate  check-up 
was  impossible  because  of  this  method 
of  distribution,  it  was  believed  the  gifts 
would  total  around  $6,000 — only  $2,000 
less  than  was  given  on  two  previous 
fast  days  in  January  and  December. 
The  February  fast  day  was  made  offi¬ 
cial  by  a  proclamation  by  Mayor  John 
T.  O’Conner. 


DUNIGAN  STATE  PRINTER 

Edward  B.  Dunigan,  production  man¬ 
ager  for  Sears,  Roebuck  &  Co.,  has  been 
appointed  state  superintendent  of  print¬ 
ing  by  Gov.  Henry  Horner.  Mr.  Duni- 
gan’s  services  are  being  loaned  to  the 
state.  An  investigation  of  conditions 
with  a  view  to  economy  and  standard¬ 
ization  has  been  started.  Mr.  Dunigan 
succeeds  H.  L.  Williamson  of  Spring- 
field,  Ill. 


THE  SOLUTION  OF 
NEWSPAPER  PRODUC¬ 
TION  PROBLEMS  re¬ 
quires  the  proper  relation 
between  the  Desisn  of  the 
Buildins  and  the  Arrange¬ 
ment  of  Machinery,  as 
demonstrated  in 
Many  Successful  News¬ 
paper  Publishing  Plants 
designed  by 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

100  E.  42nd  Street,  New  York 
Boston  Spartanburs 


On  the  Two-in-One 
Linotype  you  can 
set  big  displa 
and  then 
shift 


to 


■LINOTYPE^ 


small 
body- 
size  with¬ 
out  even  a 
minute’s  de¬ 
lay. 

It  car  r  ies  both  the 
90-channel  text 
magazines  and  55- 
or  72-channel  display 
magazines,  and  can  also 
be  supplied  with  wide  aux¬ 
iliary  magazines;  so  that  this 
one  Linotype  is  able  to  produce 
practically  the  full  range  of  sizw 
needed  for  heads,  ads  and  job  worK. 
It  will  enable  you  to  put  your  com¬ 
position  on  a  99%  Linotype  basis.  _ 
The  Two-in-One  carries  three  mam 
magazines  which  can  be  any  combina¬ 
tion  of  90’s  and  55’s  or  72’s  that  ygai 

firoduction  conditions  may  require, 
t  comes  equipped  with  the  new  Lmo- 
lite  magazines  made  of  a  special  alloy 
which  wears  as  well  as  brass  but  is 
very  much  lighter. 

MEBGENTHALEB  LINOTYPE  CO. 

BROOKLYN,  N.  Y. 

San  Francisco  .  Chicago  .  New  0*'l*f"* 
Canadian  Linotype,  Limited.  TorOTto 
Representatives  in  the  Principal  Clues 
of  the  World 

Linotype  Bodoni  ond  Excelsior  No.  2 


31 


I  Editor  &  Publisher  The  Fourth  Estate  for  February  25,  1  933 

‘  SteeVs  Activity^  Based  on  Demands  for 
I  Replacements  in  Womout  Industrial 
I  Equipment - Is  Vital  to  the 

i  KEYSTONE  STATE 


With  the  ratio  of  national  steel  ingot  capacity  rising 
slowly  but  steadily  during  nearly  every  succeeding  week 
of  1933,  the  hope  is  proportionately  growing,  that  America’s 
greatest  industry  will  deal  the  last  and  decisive  blow  to  depression. 

This  was  put  into  words  by  Lenor  F.  Loree,  president  of  the  Delaware 
&  Hudson  Railroad,  in  an  interview  which  went  far  beyond  the  railroad 
situation  in  its  scope.  In  the  course  of  his  talk  he  predicted  the  country  would 
be  well  on  the  road  to  recovery  within  a  year. 

Mr.  Loree  gave  as  his  principal  reason  that  “it  has  been  the  history  of  industry  that 
its  productive  faculties  are  reproduced  once  in  every  twenty  years”. 

He  predicted  that  not  only  in  railroads  but  in  industry  as  a  whole,  “extensive  renewal  of  equip¬ 
ment  will  have  to  be  made  by  the  middle  of  next  Summer.” 

With  40  per  cent  of  the  U.  S.  iron  and  steel  production  taken  annually  for  replacements,  Mr.  Loree 
further  stated,  “You  can  readily  perceive  the  effect  on  the  steel  industry  of  any  extensive  program  of 
replacement,  and  the  stimulus  provided  any  such  important  branch  is  certain  to  be  felt  all  along  the  line” 


Certainly  it  is  being  felt  already  in  the  Keystone  State,  which  makes  more  than  1/^  of  all  the  steel  manufac¬ 
tured  in  the  United  States.  With  more  workers  busy  making  steel,  and  this  increase  multiplied  by  many 
thousands  of  wage  earners  busy  fabricating  steel’s  dependant  industries  in  Pennsylvania — there  is 
good  reason  for  Mr.  Loree’s  prediction  to  come  true  in  this  commonwealth,  at  least. 

These  activities  include  the  services  of  a  majority  of  Pennsylvania’s  more  than  4,000,000 
workers  in  a  population  of  over  10,000,000.  This  giant  potential  purchasing  power 
constitutes  the  country’s  vast  “Second  Market” — a  large  portion  of  which  is  repre¬ 
sented  by  the  21  papers  here  named  and  published  in  the  17  important  communi¬ 
ties  given  on  this  page. 

These  papers  are  “prime  movers”  in  their  various  zones,  as  to  how  an 
aggregate  of  millions  in  buying  power  shall  be  exercised.  Their  in- 

hfluence  will  continue  to  be  paramount  this  Spring.  Get  in  touch 
llliii.  with  their  advertising  departments  NOW. 


\ 
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tAllentown  CaU . 

(M) 

Circulation 

37,740 

3.800 

lines 

.12 

10.000 

lines 

.12 

tAllentown  Call . 

.(S) 

30,109 

.12 

.12 

tBeaver  Falls  News  Tribune. 

.(E) 

8,206 

.04 

.04 

•Chester  Times . 

.(E) 

20,108 

.09 

.08 

•Connellsville  Courier . 

.(E) 

6,029 

.05 

.05 

•Erie  Times  . 

.(E) 

32,046 

.08 

.075 

tGreensburj  Review- 

Tribune  . (EM) 

12,210 

.06 

.06 

tHarrisburfl  Telegraph . 

.(E) 

44,789 

.11 

.11 

tHazleton  Plain  Speaker . 

tHazleton  Standard-Sentinel.. 

.(E) 

(M) 

1  21,553 

.08 

.07 

•Johnstown  Tribune . 

..(E) 

28,956 

.10 

.10 

tLebanon  News  Times . 

..(E) 

10,856 

.05 

.05 

•Scranton  Times . 

..(E) 

48,086 

.15 

.14 

•Sharon  Herald . 

..(E) 

6,756 

.04 

.04 

•Washington  Observer  and 
Reporter  . 

(ME) 

15,205 

.06 

.06 

•West  Chester  Local  News. . 

..(E) 

10,568 

.05 

.05 

•Wilkes-Barre  Times  Leader 

..(E) 

26,123 

.07 

.07 

fWilliamsport  Sun  and 
Gazette  &  Bulletin . 

(ME) 

24,495 

.10 

.10 

tYork  Dispatch . 

..(E) 

20,462 

.07 

.07 

*A.B.C.  Publishers’  Statement,  Oct.  1,  1932. 
tGovemment  Statement,  Oct.  1,  1932. 


(tlia41iiK)  added  by  the  lue  of  “Shadinc  Sheets”  manufaetared  by  Bonrees  Serrlee,  lae.,  176  6th  Ato.,  New  York  aty  nslne  Design  307. 
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AKRON.  OHIO 


1933 

1932 

Timee-Prees . 

. (e) 

448,395 

424.361 

Beacon-Journal . 

. (e) 

722.308 

842.965 

Times-Preee . 

. (S) 

90.856 

111,984 

21,128  L 


Total  Daily . . . 
Total  Sunday. 
Grand  Total . . 


Knickerbocker  Preea . (m 

News . (e) 

Timea-Union . (e) 


Knickerbocker  Press. 
•Timee-Union . 


1,170,703 

1,267,326 

96,623 

90,856 

111,984 

21,128 

1,261.559 

1,379,310 

117,751 

.NY,  N.  Y, 

)  246,852 

327,666 

80,814 

453,001 

581,439 

128,438 

406,691 

474,076 

67,385 

83,845 

119,425 

35,580 

129,723 

154,588 

24,865 

1,106,544 

1,383,181 

276,637 

213,568 

274,013 

60,445 

1.320,112 

1,657,194 

337.082 

Total  Daily . 

Total  Sunday . 

Grand  Total . 

*Sunday  Timee-Union  figures  include  American  Weekly  linage, 
1933  —  64,205  Unee;  1932  —  87.850  lines. 


ALBUQUERQUE,  N.  M. 


Journal . 

. (m) 

209,307 

225,856 

16,519 

State  Tribune . 

. (e) 

153,120 

150,387 

2,733 

Journal . 

. (S) 

42,803 

48,763 

5,960 

Total  Daily . 

362,427 

376,243 

13,816 

Total  Sunday. . . 

42,803 

48,763 

5,960 

Grand  Total. . . . 

405,230 

425,006 

19,776 

ATLANTA.  GA 

Constitution . 

. (m) 

334,914 

402,040 

67,126 

Georgian . 

. (e) 

192.260 

225,745 

33,485 

Journal . 

. (e) 

397,467 

570,255 

172,788 

Constitution . 

. (S) 

105,976 

192,532 

86,556 

♦American . 

. (S) 

129,204 

174,521 

45,317 

Journal . 

. (S) 

117,333 

218,412 

101,079 

Total  Daily . 

924,641 

1,198,040 

273,399 

Total  Sunday . . . 

352,513 

585,465 

232,952 

Grand  Total .... 

1,277,154 

1.783.505 

506.351 

*Sunday  American  figures  include  American  Weekly  linage, 
1933  —  64,205  lines;  1932  —  85,946  lines. 


ATLANTIC  CITY,  N.  J. 


♦Press-Union.. 
Press  Union... 


.(m) 

.(S) 


293,869 

45,192 


453,098 

88,875 


159,229  L 
43,683  L 


Grand  Total .  339,061  541,973  202.912  L 

•Press-  Union  sold  in  morning-evening  combination.  Linage 
of  morning  edition  only  is  given. 


BALTIMORE.  MD. 


Nea-s . (e) 

Post . (e) 

Sun . (e) 

Sun . (m)  381,514 

♦American . (S)  205,024 

Sun . (S)  331.134 


431,923  138,713  L 

225,446  98,893  G 


293,210 
324,339 

833,151  1,055,098  201,947  L 

470,046 
291,783 


88.532  L 
86,759  L 


515,704  184,570  L 


1,852,214  2,182,513  330,299  L 

536,158  807,487  271,329  L 

2,388,372  2,990,000  601,628  L 


Total  Daily . 

Total  Sunday . 

Grand  Total . 

♦Sunday  American  figures  include  American  Weekly  linage. 
1933  —  64,205  Unee;  1932  —  87,850  lines. 


BIRMINGHAM.  ALA. 


News. 


Post . 

New  ft  Age-Herald. 


(m) 

246,114 

334,391 

(e) 

332,355 

500,572 

(e) 

195,483 

298,739 

(S) 

120,916 

203,026 

88,277  L 


82,110  L 


Total  Daily.  .. 
Total  Sunday. 
Grand  Total.. 


773.952  1,133,702  359,750  L 

120.916  203,026  82,110  L 

894,868  1,336.728  441,860  L 


BOSTON.  MASS. 


Record . 

. (m) 

170,042 

209,732 

39,690 

American . 

. (e) 

286.764 

344,567 

57,803 

♦Globe . 

. (m) 

506,582 

658,757 

152,175 

Herald . 

. (m) 

626,963 

829,294 

202,311 

Poet . 

. (m) 

427,558 

556,061 

128,503 

Transcript . 

. (e) 

298,719 

426,921 

128,202 

♦♦Traveler . 

. (e) 

760,214 

999,366 

219,152 

♦♦•Advertiser . 

. (S) 

158,304 

217,739 

59,435 

Globe . 

. (8) 

281.680 

446,838 

165.158 

Herald . 

. (8) 

228.647 

385,109 

96,462 

Post . 

. (8) 

123,036 

208,966 

85,930 

Total  Daily . 

3,076342 

4,004,678 

927,836 

Total  Sunday . 

851,667 

1,258,652 

406,985 

Grand  'lota! . 

3,928,509 

5,263,330 

1,334,821 

♦Boston  Globe  is  sold  in  morning-evening  combination.  Linage 
of  morning  edition  shown. 

♦♦Traveler  is  sold  in  combination  with  Morning  or  Sunday 
Herald. 

♦♦♦Sunday  Advertiser  linage  includes  American  Weekly  figures, 
1933  —  644205  Unes;  1932  —  87,850  Unes. 


BUFFALO.  N.  Y. 


1933 

Courier-Express . (m)  352,283 

News . (e) 

Times . (e) 

Courier-Express . (S) 

Times . (S) 


1932  Gain  or  Ix)ss 
437,262  84,979  L 


675,888 

309,677 

156,829 

55,772 


886.554  210,666  L 

418,994  109,317  L 


236,301 

80,559 


79,472  L 
24,787  L 


Total  Daily. .. 
Total  Sunday. 
Grand  Total . . 


1,337,848  1,742,810  404,962  L 

212,601  316,860  104,259  L 

1,550,449  2,059,670  509,221  L 


CAMDEN.  N.  J. 

♦Courier . (e)  490.062  546.560  56.498  L 

♦Courier  (evening)  and  Post  (morning)  sold  in  combination. 
Linage  of  evening  edition  is  shown. 


CHATTANOOGA.  TENN. 

209,316  . 

319,887  . 

85,494  . 

529,203  . 

85,494  . 

614,697  . 


Times . (m) 

News . (e) 

Times . (S) 

Total  Daily . 

Total  Sunday . 

Grand  Total . 


CHICAGO.  ILL. 


Tribune . 

, . . .  (m) 

774,166 

818,632 

44,466  L 

Herald  &  Examiner... . 

...  (m) 

508,348 

398,362 

109,986  G 

News . 

. . .  (e) 

901,069 

1,005,006 

103,937  L 

♦Post . 

...(e) 

216,725 

American . 

...(e) 

460,435 

656,912 

196,477  L 

Times . 

...(e) 

164,320 

264,569 

100,249  L 

Tribune . 

...(S) 

355,434 

555,884 

200,450  L 

♦♦Herald  ft  Elxaminer., 

....(S) 

251,491 

392,497 

141,006  L 

. . .  (S) 

23,347 

Total  Daily . 

2,808,338 

3,360,206 

551,868  L 

Total  Sunday . 

630,272 

948,381 

318,109  L 

Grand  Total . 

3,438,610 

4,308,587 

869,977  L 

♦Post  combined  with  Daily  News  Oct.  31, 1932. 

♦♦Sunday  Herald  ft  Elxaminer  figures  include  American  Weekly 
linage,  1933  —  64,205  lines;  1932  —  85,809  lines. 

Sunday  Times  began  publication  March  20,  1932;  Saturday 
edition  discontinued  March  26,  1932. 


CINCINNATI.  OHIO 


Poet . 

Timee-Star. 
Enquirer. . . 


Total  Daily. .. 
Total  Sunday. 
Grand  Total . . 


News . (e) 

Press . (e) 

Plain  Dealer . (S) 

♦News . (8) 


Total  Daily . 

Total  Sunday . 

Grand  Total . 

♦Sunday  News  absorbed  by  Plain  Dealer  Jan.  15,  1933. 


)  410,601 

477,781 

67,180 

446,440 

550,285 

103,845 

669,341 

848.164 

178,823 

342,224 

495,584 

153,360 

1,526.382 

1,876,230 

349,848 

342,224 

495,584 

153,360 

1,868.606 

2,371,814 

503,208 

AND.  OHIO 

508,812 

637,306 

128,494 

390,639 

470,503 

79,864 

704,469 

876,350 

171,881 

232,748 

278,284 

45,536 

11,966 

111,956 

99,990 

1,603,920 

1,984,159 

380,239 

244,714 

390,240 

145,526 

1,848,634 

2,374,399 

525,765 

634,491 

488,852 


COLUMBUS.  OHIO 

Dispatch . (e) 

Citisen . (e) 

Ohio  State  Journal . (m)  215,586 

Dispatch . (S)  1 59,402 

Journal . (S)  . 

Star . (S) 


813,776  179,285  L 

657,746  168,894  L 

253.787  38,201  L 

266,719  107,317  L 

89,110  . 


20,239 


Total  Daily... 
Total  Sunday. 
Grand  Total.. 


1,338,929  1,725,309 
179,641  355,829 

1,518,570  2.081,138 


386,380  L 
176,188  L 
562,568  L 


DALLAS.  TEXAS 


News . (m)  375,925  409,043 


Timee-Herald . (e) 

Journal . (e) 

Dispatch . (e) 

News . (S) 

Timee-Herald . (8) 

Dispatch . (S) 

Total  Daily . 

Total  Sunday . 

Grand  Total . 


609,677 
334,825 
208,162 
169,133 
175,751 

58,433  . 

1.528,589  1,675,525 


669,955 

347,595 

248,932 

193,687 

208,599 


33,118  L 
60,278  L 

12.770  L 

40.770  L 
24,554  L 
32,848  L 


403,317  402,286 

1,931,906  2,077,811 


146,936  L 
1,031  G 
145,905  L 


DAYTON.  OHIO 


Journal . 

137,843 

182,182 

44,339  L 

Herald . 

. (e) 

469,415 

608.211 

138,796  L 

News . 

. (e) 

467,638 

692,808 

225,170  L 

Journal . 

. (S) 

90,460 

151.594 

61,134  L 

News . 

. (S) 

82,139 

144,838 

62,699  L 

Total  Daily. .. 
Total  Sunday. 
Grand  Total.. 


1,074,896  1,483,201  408,305  L 

172,599  296,432  123,833  L 

1,247,495  1,779,633  532,138  L 


DENVER.  COLO. 


1933 

1932  ( 

Rocky  Mountain  News. . 

..(m) 

314,126 

364,917 

Poet . 

..(e) 

556,565 

709,994 

Rocky  Mountain  News.. 

..(S) 

73,715 

88,251 

Post . 

..(S) 

219,172 

245,335 

Total  Daily . 

870,691 

1.074.911 

Total  Sunday . 

292,887 

333.586 

Grand  Total . 

1,163,578 

1.408,497 

14.5361 


40.69#  I 


DETROIT.  MICH. 


Free  Press . 

News . (e) 

Times . (e) 

♦Mirror . (ni) 

Free  Press . (S) 

News . (S) 

♦♦Times . (S) 


(m)  384,243  428,478  44,235  L 

772,814  1,037.256  264,4421 


400,585 


180,693 

297,416 

193,103 


498,835 

184,449 

218,469 

381,687 

210.263 


98,250  L 


37,776  L 
84,271  L 
17.1601 


1,557,642  2,149,018 
671,212  810,419 


Total  Daily . 

Total  Sunday . 

Grand  Total . 

♦Mirror  suspended  publicatioi:  Aug.  6,  1932. 

♦♦Sunday  Times  figures  include  American  Weekly  limit 
1933  —  64.205  lines;  1932  —  87,850  lines. 


591,376  L 
139,207  L 

2,228,854  2,959.437  730,583  L 


Express. 


EASTON.  PA. 

. (e)  446,369  566,538  120,169  L 

EL  PASO,  TEXAS 


.(m) 

260,479 

246,245 

14.234 G 

.(e) 

306,427 

416,355 

109,928  L 

.(S) 

121,309 

119,645 

1.661 G 

Total  Daily . 

Total  Sunday . 

Grand  Total . 

566,906 

121,309 

688,215 

662,600 

119,645 

782,245 

95,694  L 
1,664  G 
94,030  L 

ERIE 

.  PA. 

Dispatch-Herald . 

Times . 

Dispatch-Herald . 

. (e) 

. (e) 

....(S) 

380,672 

301,611 

63,205 

381,183 

439,952 

64,799 

511 L 
138.341 1 
1,5941 

Total  Daily . 

Total  Sunday . 

Grand  Total . 

682,283 

63,205 

745.488 

821,135 

64,799 

885,934 

138,8521 

1,5941 

140.4461 

EVANSVILLE,  IND. 


♦Post-Star  sold  in  combination  with  Evening  Times.  Limit 
of  morning  paper  only  is  shown. 


HARRISBURG.  PA. 


♦Patriot . (m) 

Telegraph . (e) 


412,724 

236,731 


517,672 

306,696 


104.948 1  ( 
69.9651 


Grand  Total .  649,455  824,368  174,9lJl' 

♦Patriot  carries  the  same  amount  of  advertising  as  the  Evsosl 
News. 


Courier . 

354,623 

398,952 

44,3291 

Journal . 

. (e) 

188,363 

236,414 

48,049 1 

i 

Press . 

. (e) 

285,397 

390,753 

105,3561 

Courier . 

. O) 

89,043 

109,676 

20,6331 

Press . 

. (S) 

46,672 

75,690 

29,0181 

Jo 

Total  Daily. .. 

828,385 

1,026,119 

197,7341 

N. 

Total  Sunday. 

135,715 

185,366 

49,651 1 

Grand  Total. . 

964,100 

1.211,485 

247,3851 

FALL  RIVER.  MASS. 

Herald-News. . .. 

320,185 

403,908 

83,7231 

1 

FORT  WAYNE,  IND, 

Journal-Gasette. 

346,432 

422,626 

76,1941 

Ex 

News-Sentinel. . . 

406,344 

686,012 

279,6681 

lUi 

Journal-Gasette. 

. (8) 

123,626 

166,141 

42,5151 

Til 

— 

He 

Total  Daily. .. 

752,776 

1,108,638 

355,8621 

Re 

Total  Sunday. 

123,626 

166,141 

42,5151 

•E 

Grand  Total. . 

876,402 

1,274,779 

398,3771 

Til 

FORT  WORTH,  TEXAS 

Star-Telegram . . . 

165,576 

199,802 

34.226 1  ; 

( 

Star-Telegram.. . 

. (e) 

313,099 

368,329 

55,2301; 

Press . 

. (e) 

294,769 

343,865 

49,0961 

19^ 

Star-Telegram.. . 

. (8) 

96,504 

156,060 

53,556  If 

Total  Daily . . . 

773,414 

911,996 

138.5521 

Total  Sunday. 

96,504 

156,060 

59,556 1) 

Un 

Grand  Total.. 

869,948 

1,068,056 

198.108  ij 

FREEPORT-HEMPSTEAD,  N.  Y 

1 

Nassau  Review.. 

271,812 

343,012 

71,2O0l[ 

Evi 

1 

Pre 

GLENS  FALLS.  N 

.  Y. 

f 

Cw 

♦Poet-Star . 

278,202 

385.140  1  106.938 1| 

1 

Sen 

Jou 

Lea 

Wi, 

•Se. 
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NEWSPAPER  ADVERTISING  LINAGE  FOR  JANUARY,  1935-1932 


HARTFORD.  CONN. 


MILWAUKEE,  WIS.— (Continued) 


BROOKLYN,  N.  Y. 


Urn 

1933 

1932  Gain  or  Loss 

324,255 

396,663 

72,408  L 

835,317 

1,094,414 

259,097  L 

..(8) 

265,781 

350,835 

85,054  L 

163  L 

Total  Daily . 

1,159,572 

1,491,077 

331,505  L 

2201 

Total  Sunday . 

265,781 

3.'0,835 

85,054  L 

699  L 

Grand  Total . 

1,425,353 

1,841,912 

416,559  L 

9191 

HOUSTON,  TEXAS 

■  It 

.  .(e) 

529,461 

630,145 

100,684  L 

2351 
442  L 
250  L 

r 

.  .(m) 

331,429 

395,328 

63,899  L 

r 

..(e) 

353,487 

395,221 

41,734  L 

Chronicle . 

..(S) 

144,404 

226.881 

82,477  L 

..(8) 

141,790 

174,172 

32,382  L 

7761 

271  L 

Total  Daily . 

1,214,377 

1,420,694 

206,317  L 

160  L 

Total  Sunday . 

286,194 

401,053 

114,859  L 

— 

Grand  Total . 

1,500,571 

1,821,747 

321.176  L 

376  L 

2071 

INDIANAPOLIS,  IND. 

583L 

642,862 

840,465 

197,603  L 

387,021 

442,526 

55,505  L 

QftCe, 

Times . 

...(e) 

385,971 

509,322 

123,351  L 

. . .  (8) 

189,072 

285,102 

96,030  L 

Total  Daily . 

1,415,854 

1,792,313 

376,459  L 

1691 

Total  Sunday . 

189,072 

285,102 

96,030  L 

Grand  Total . 

1,604,926 

2,077,415 

472,489  L 

234  G 

JACKSONVILLE, 

FLA. 

9281 

Florida  Timee-Union.. . 

. . .  (m) 

399,351 

433,578 

34,227  L 

664  0 

Journal . 

...(e) 

325,881 

345,029 

19,148  L 

694  L 
664  0 

Florida  Timee-Union. . . 

...(8) 

132,580 

179,174 

46,594  L 

Total  Daily . 

725,232 

778,607 

53,375  L 

0301 

Total  Sunday . 

132,580 

179,174 

46,594  L 

Grand  Total . 

857,812 

■  957,781 

99,969  L 

511  L 

KANSAS 

CITY,  MO.* 

341 L 

Journal-Post . 

...(e) 

274,043 

319,263 

45,220  L 

594L 

Star . 

...(e) 

567,877 

696,884 

129,007  L 

— 

Star . 

. .  .(m) 

565,648 

719,014 

153,366  L 

852L 

Journal-Post . 

...(8) 

82,939 

105,547 

22,608  L 

,5941 
446  L 

1  Star . 

...(8) 

295,931 

388,592 

92,661  L 

Total  Daily . 

1,407,568 

1,735,161 

327,593  L 

Total  Sunday . 

378,870 

494,139 

115,269  L 

,329  L 

Grand  Total . 

1,786,438 

2,229,300 

542,862  L 

0491 

♦Kansas  City  figures  supplied  directly  by  publishers. 

3561 

6331 

KNOXVILLE,  TENN. 

018  L 

Journal . 

. . .  (m) 

199,149 

246,103 

46,954  L 

News-Sentinel . 

...(e) 

311,212 

433,889 

122,677  L 

Journal . 

...(8) 

76,978 

77,593 

615  L 

,051  L 

News-Sentinel . 

...(8) 

82,351 

129,216 

46,865  L 

,3851 

Total  Daily . 

510,361 

679,992 

169,631  L 

Total  Sunday . 

159,329 

206,809 

47,480  L 

.7231 

Grand  Total . 

669,690 

886,801 

217,111  L 

LOS  ANGELES,  CALIF. 

.1941 

Examiner . 

. . .  (m) 

452,709 

670,698 

217,989  L 

,6681 

Illustrated  News . 

. .  .(m) 

171,162 

236,208 

65,046  L 

,5151 

Times . 

. . .  (m) 

687.969 

873,326 

185,357  L 

— 

Herald-Elxprese . 

...(e) 

678,745 

944,498 

265,753  L 

.8621 

Record . 

. . .  (e) 

202,667 

336,296 

133,629  L 

.5151 

♦Examiner . 

...(8) 

400,265 

542,366 

142,101  L 

.3771 

Times . 

358,114 

512,343 

154,229  L 

Total  Daily . 

2,193,252 

3,061,026 

867,774  L 

,226  L 
.2301 
,096  L 
.556lf 

Total  Sunday 

758,379 

1,054,709 

296,330  L 

Grand  Total . 

2.951,631 

4,115,735 

1,164,104  L 

*Sunday  Examiner  figures 

include  American  Weekly  linage. 

1933  —  68,221  lines;  1932  —  95.207  lines. 

1.552 1{ 

MANCHESTER,  N.  H. 

1.556  U 

Union . 

6.1081 

MEMPHIS,  TENN. 

1,2001. 

CiMnmercial  Appeal . . . 

. . .  (m) 

356,640 

449,719 

93,079  L 

Evening  Appeal . 

...(e) 

364,856 

390,160 

25,304  L 

f  Preee-Scimitar, 

...(e) 

341,545 

383,382 

41,837  L 

6,9381. 

Linir 

Commercial  Appeal . . . 

...(8) 

155,584 

244,273 

88,689  L 

Total  Daily 

1,063,041 

1,223,261 

160,220  L 

Total  SundAv 

Grand  Total 

155,584 

244,273 

88,689  L 

1,218,625 

1,467,534 

248.909  L 

4.9481. 

MILWAUKEE,  WIS. 

9.9651. 

Ssntinel 

Journal 

4.9131. 

:Tsiii« 

j  Uader . 

Wisconsin  News  . . 
♦Sentinel . . . 

...(e) 

...(8) 

319,182 

154,468 

448,105 

227,341 

128,923  L 
72,873  L 

1933  1932  Gain  or  Loaa 

Journal . (S)  186,728  271,422  84,694  L 


Total  Daily .  1,223,097  1,699,585  478,488  L 

Total  Sunday .  341,196  498,763  157,567  L 

Grand  Total .  1,564,293  2,198,348  634,055  L 


*Sunday  Sentinel  figures  include  American  Weekly  linage, 
1933  —  64,205  Unee;  1932  —  85,946  line*. 

Wisconsin  News  and  Sentinel  sold  only  in  combination  or 
either  may  be  used  with  Sunday  Sentinel  in  General  or  Auto¬ 
motive.  Retail  sold  either  in  combination  or  separately, 

MINNEAPOLIS.  MINN. 


Journal . (e)  601,175  734,192  133,017  L 

♦Tribune . (e)  497,182  681,103  183,922  L 

Star . (e)  366,847  517,996  151,149  L 

Journal . (S)  91,345  170,337  78,992  L 

Tribune . (S)  141,564  228,308  86,762  L 


Total  Daily .  1,465,203  1,933,291  468,088  L 

Total  Sunday .  232,891  398,645  165,754  L 

Grand  Total .  1,698,094  2,331,936  633,842  L 


♦Tribune  sold  in  morning-evening  combination.  Linage  of 
evening  edition  is  shown. 

MONTREAL,  CANADA 


Star . (e)  954,728  1,106,992  152,264  L 

Gasette . (m)  432,153  475,705  43,552  L 

La  Presse . (e)  769,519  874,747  105,228  L 

LaPatrie . (e)  190,522  234,669  44,117  L 


Total  Daily .  2,346,922  2,692,083  345,161  L 

NASHVILLE,  TENN. 

Banner . (e)  251,522  338,829  87,307  L 

♦Tennessean . (m)  284,026  321,000  36.974  L 

Banner . (S)  90,533  139,176  48.643  L 

Tennessean . (S)  77,587  98,059  20,472  L 


Total  Daily .  535.548  659.829  124,281  L 

Total  Sunday .  168,120  237,235  69,115  L 

Grand  Total .  743.668  897,064  193,396  L 


♦Tennessean  sold  in  morning-evening  combination.  Linage 
of  morning  edition  is  shown. 


NEW  BEDFORD,  MASS.* 


Standard-Times . . 

...(e) 

319,928 

252,801 

67,127  G 

Mercury . 

. . .  (m) 

292,348 

252,801 

39,447  G 

Times . 

...(e) 

391,137 

Standard-Times. . 

...(S) 

48,678 

80,643 

31,965  L 

Times . 

...(S) 

50,513 

Total  Daily. . . 

612,276 

896.739 

284,463  L 

Total  Sunday., 

48,678 

131,156 

82,478  L 

Grand  Total. . . 

660,954 

1,027,895 

366.941  L 

♦Figures  supplied  by  publisher  direct. 

NEW  ORLEANS, 

r 

> 

Times- Picayune . 

.  .(m) 

554,186 

701.896 

147,710  L 

Tribune . 

.  (m) 

308,524 

355,610 

47,086  L 

Item . 

.  (e) 

457,531 

541,457 

83,926  L 

States . 

.  (e) 

293,093 

364,877 

71,784  L 

Times-Picayune . 

..(S) 

240,778 

290,387 

49,609  L 

Item-Tribune. , . 

.  (S) 

211,953 

253,363 

41,410  L 

States . 

.  (S) 

127,172 

151,152 

23,980  L 

Total  Daily . . . 

1.613,334 

1,963,840 

350,506  L 

Total  Sunday. 

579,903 

694,902 

114,999  L 

Grand  Total.. 

2,193,237 

2,658,742 

465,505  L 

NEW  YORK,  N. 

Y. 

Times . 

.  .  .  (m) 

767,391 

1,019,091 

251,700  L 

Herald  Tribune. . 

.  .  (m) 

525,299 

666,517 

141,218  L 

American . 

.  (m) 

508,088 

594,959 

86,871  L 

News . 

.  .  (m) 

671,675 

712,146 

40,471  L 

Mirror . 

.  .(m) 

151,878 

230,724 

78,846  L 

Journal . 

..(e) 

597,512 

893,357 

295,845  L 

Poet . 

..(e) 

217,732 

343,371 

125,639  L 

♦Graphic . 

..(e) 

161,428 

Sun . 

..(e) 

908,076 

1,160,907 

252,831  L 

World-Telegram . 

..(e) 

856,564 

1,047,569 

191,005  L 

♦♦Bronx  Home  News. , . 

..(e) 

203,655 

211,375 

7,720  L 

Times . 

..(S) 

599,106 

789,000 

189,894  L 

Herald  Tribune . . 

..(S) 

362,273 

535,347 

173,074  L 

♦♦♦American . . . . 

..(S) 

368,702 

530,348 

161,646  L 

News . 

..(S) 

276,693 

400,286 

123,593  L 

tMirror . 

..(S) 

32,845 

128,251 

95,406  L 

♦♦Bronx  Home  News . . . 

...(S) 

120,759 

151,697 

30,938  L 

Total  Daily. . . 

5,407,870 

7,041,444 

1,633,574  L 

Total  Sunday. 

1,760,378 

2,534,929 

774,551  L 

Grand  Total . . 

7,178,248 

9,576,373  2,408,125  L 

♦Graphic  suspended  publication  July  7,  1932. 

♦♦Bronx  Home  News  figures  supplied  by  publisher. 

♦♦♦Sunday  American  figures  include  American  Weekly  linage, 
1933  —  64,205  lines;  1932  —  87,850  lines. 
tSunday  Mirror  began  publication  Jan.  10,  1932. 


1933 

1932  Gain  or  Loss 

Eagle . 

. (e) 

693,967 

850,814 

156,847  L 

222,774 

Timee-Union . 

. (e) 

334,541 

354,650 

20,109  L 

Eagle . 

. (S) 

213,357 

296,544 

83,187  L 

Timee-Union . 

. (S) 

60,113 

86,623 

26,510  L 

Total  Daily. . . . 

1,028,508 

1,428,238 

399,730  L 

Total  Sunday.. 

273,470 

383,167 

109,697  L 

Grand  Total . . 

1,301,978 

1,811,405 

509,427  L 

♦Standard  Union  merged  with  Times  as 

Times-Union  Mar.  10, 

1932. 

NIAGARA  FALLS, 

N.  Y. 

Gasette . 

. (e) 

383,070 

546,551 

163,481  L 

OAKLAND.  CALIF. 

Post-Enquirer. . . . 

372,229 

526,634 

154,405  L 

Tribune . 

. (e) 

572,776 

822.159 

249,383  L 

Tribune . 

. (e) 

128,398 

190,017 

61,619  L 

Total  Daily. .. . 

945,005 

1,348,793 

403,788  L 

Total  Sunday. . 

128,398 

190,017 

61,619  L 

Grand  Total. . . 

1,073,403 

1,538.810 

465,407  L 

OKLAHOMA 

CITY, 

OKLA. 

Oklahoman . 

. (m) 

323,301 

374,948 

51,647  L 

Times . 

388,096 

480,756 

92,660  L 

Oklahoma  News. 

. (e) 

230.502 

358,006 

127,504  L 

Oklahoman . 

. (S) 

122,902 

165.038 

42,136  L 

. (S) 

66,824 

Total  Daily. . . 

941,899 

1,213,710 

271.811  L 

Total  Sunday. 

189,726 

165,038 

24,688  G 

Grand  Total. . . 

1,131,625 

1,378,748 

247,123  L 

OMAHA,  NEB. 

♦Bee-News . . 

. (e) 

335,091 

398.623 

63,532  L 

♦World-Herald. . 

. (e) 

500,421 

597,881 

97,460  L 

♦♦Bee-News. . . . 

. (S) 

145,245 

223,934 

78,689  L 

World-Herald. . . 

. (S) 

147,453 

247,115 

99,662  L 

Total  Daily. . . 

835,512 

996,504 

160,992  L 

Total  Sunday. 

292,698 

471,049 

178,351  L 

Grand  Total. . 

1,128,210 

1,467,553 

339,343  L 

♦Bee-News  is  sold  in  morning-evening  combination.  Linage 
of  evening  edition  is  shown. 

♦World-Herald  is  sold  in  morning-evening  combination. 
Linage  of  evening  edition  is  shown. 

♦♦Sunday  Bee-News  figures  include  American  Weekly  linage, 
1933  —  64,205;  1932  —  85,946. 


PEORIA,  ILL. 

Journal . (e)  414,214  505,866  91,652  L 

Transcript . (m)  286,540  406,886  120,346  L 

Star . (e)  447,960  512,205  64,245  L 

Journal-Transcript . (S)  110,774  143,013  32,239  L 

Star . (S)  100,066  129,309  29,243  L 


Total  Daily .  1,148,714  1,424,957  276,243  L 

Total  Sunday .  210,840  272,322  61,482  L 

Grand  Total .  1,359,554  1,697,279  37,725  L 

PHILADELPHIA,  PA. 

Bulletin . (e)  629,363  1,124,906  495,543  L 

Inquirer . (m)  539,186  628,369  89,183  L 

News . (e)  504,215  611,675  107,460  L 

Public  Ledger . (e)  868,902  710,736  158,166  G 

Public  Ledger . (m)  496,875  529,638  32,763  L 

Record . (m)  481,258  445,548  35,710G 

Inquirer . (s)  369,873  445,292  75,419  L 

Public  Ledger . (S)  180,319  242,282  61,963  L 

Record . (S)  194,633  170,910  23,723  G 


Total  Daily .  3,519,799  4,050,872  531,073  L 

Total  Sunday .  744,825  858,484  113,659  L 

Grand  Total .  4,264,624  4,909,356  644,732  L 

PHOENIX,  ARIZ. 

Republic . (m)  340,609  517,751  177,142  L 

Gasette . (e)  383,367  499,883  116,516  L 

Republic . (S)  76,334  107,570  31,236  L 


Total  Daily .  723,976  1,017,634  293,658  L 

Total  Sunday .  76,334  107,570  31,236  L 

Grand  Total .  800,310  1,125,204  324,894  L 

PITTSBURGH,  PA. 

Poet-Gasette . (m)  498,704  545,718  47,014  L 

Press . (e)  890,400  924,663  34,263  L 

Sun  Telegraph . (e)  702,837  762,421  59,584  L 

Press . (S)  189,947  299,741  109,794  L 

♦Sun-Telegraph . (S)  195,948  335,412  134,464  L 


Total  Daily .  2,091.941  2,232.802  140,861  L 

Total  Sunday .  385,895  635.153  249,258  L 

Grand  Total .  2,477,836  2,867,955  390,119  L 


♦Sunday  Sun-Telegraph  figures  include  American  Weekly 
linage,  1933  —  64,205;  1932  —  87.850. 
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PORTLAND,  ORE.  SAN  FRANCISCO.  CALIF.  TORONTO,  CANADA— (Continued) 


1933  1932  Gain  or  Lots 

Oresonian . (m)  329,790  445,833  116,043  L 

Journal . (e)  413,183  534,756  121,573  L 

News-Telegram . (e)  280,771  318,603  37,832  L 

Oregonian . (8)  167,522  235,654  68,232  L 

Journal . (8)  61,924  100,555  38,631  L 


1933  1932  Gain  or  Lou 

Chronicle . (m)  390,929  557,932  167,003  L 

Examiner . (m)  464,938  643,881  178,944  L 

CaU-Bulletin . (e)  487,965  634,312  146,347  L 

News . (e)  451,950  587,401  135,451  L 

Chronicle . (8)  170,036  222,411  52,375  L 

•Examiner . (8)  330,539  522,258  191,719  L 


1933  1932  Gain  or  Lo* 

Star . (w)  60,201  79,368  19,167  L 

Telegram . (e)  1,106,724  1,280,043  173,3191, 


Grand  Daily .  2,870,230  3,267,953  397,7231 


TRENTON,  N.  J. 


( 

C( 

si 

til 


Total  Daily. . . 
Total  Sunday. 
Grand  Total. . 


ll023,744  1,299,192  275,448  L 

229,346  336,209  106,863  L 

1,253,090  1,635,401  382,311  L 


PROVIDENCE,  R. 


B  ulletin . (e)  694 ,408 


Journal . (m)  254,672 


885,058  190,650  L 

373,601  118,929  L 


Total  Daily .  1,795,781  2,423,526  627,745  L 

Total  Sunday .  500,575  744,669  244,094  L 

Grand  Total .  2,296,356  3,168,195  871,839  L 

•■Sunday  Examiner  figurw  include  American  Weekly  linage 
1933  —  68,221;  1932  —  95,207. 


Timu . (e) 

Timu-Advertiur . (8) 


434,948  514,875  79,927  L 

73,822  108,473  34,631  L 


Grand  Total . 


508,770  623,348  114,5781 


News-Tribune. 
Journal . 


.(e) 

.(8) 


278,966 

164,960 


342,439  63,473  L 


SEATTLE.  WASH. 


TULSA,  OKLA. 


Tribune . (e) 


Total  Daily . . . 
Total  Sunday. 
Grand  Total . . 


164,960 


248,332 

83,372  L 

Put-Intelligencer . 

. . . ,  (m) 

264,185 

303,555 

574,093 

377,297 

448,897 

709,602 

113,112  L 
145,342  L 
135,509  L 

World . 

1,601,098 

373,052  L 

Timu . 

,...(e) 

World . 

248,332 

83,372  L 

•Put-Intelligencer. . . . 

....(S) 

150,384 

208,844 

58,460  L 

1,849.430 

456,424  L 

Timu . 

...(S) 

136,646 

218,003 

81,357  L 

ToUl  Daily . 

,  431,993 
371,157 
92,479 
115,500 


460,380 

423,166 

96,917 

130,812 


READING,  PA. 


Eagle. 


.(e)  524.650 


Timn . (m)  333.956 


583,074  58,424  L 
506,356  172,400  L 


Eagle. 


.(S) 


30.113  48,822  18,709  L 


Total  Daily... 
Total  Sunday. 
Grand  Total.. 


858.606  1,089,430  230,824  L 


30.113  48,822  18,709  L 


888.719  1.138,252  249,533  L 


RICHMOND,  VA. 


New’S*  Leader . 

..(e) 

587,884 

660,956 

73,072  L 

Timea-Diepatch . 

, . .  (m) 

348.927 

392,467 

43,540  L 

Times-Diepatch . 

,..(8) 

178.925 

210,211 

31.286  L 

ToUl  Daily . 

936.811 

1,053,423 

116,612  L 

Total  Sundav . 

178.925 

210,211 

31,286  L 

Grand  Total . 

1,115.7.36 

1,263,634 

147,898  L 

ROCHESTER.  N. 

Y. 

Democrat  &  Chronicle.. . 

.  .(m) 

483.748 

645,599 

161,851  L 

Journal . 

.  .(e) 

377,920 

508,191 

130,271  L 

Timee*Umon . 

..(e) 

593,070 

752.947 

159,877  L 

Democrat  &  Chronicle. . . 

..(S) 

211.676 

256,022 

44,346  L 

♦American . 

..(S) 

183,986 

213,882 

29,896  L 

Total  Daily . 

1.454,738 

1,906,737 

451,999  L 

TotalSunday . 

395.662 

469,904 

74,242  L 

Grand  Total . 

1.850.400 

2.376.641 

526,241  L 

•Sunday  .American  figures  include  .American  Weekly  linage 
1933  —  64.205;  19.32  —  87.850. 


ST.  LOUIS,  MO. 


Total  Daily... 
Total  Sunday. 
Grand  Total . . 


1,141,833 
287,030 
1,428,863 

•Sunday  Post-Intelligencer  figuru  include  American  Weekly 
linage,  1933  —  68,221;  1932  —  95,207. 


1,535,796 

426,847 

1,962,643 


393,963  L 
139,817  L 
533,780  L 


SIOUX  CITY,  IOWA 


•Journal . 

. (m) 

241,514 

262,098 

20,584  L 

Tribune . 

. (e) 

332,511 

279,969 

52,542  G 

Journal . 

. (S) 

54,825 

81,638 

26,813  L 

Total  Daily . 

574,025 

542,067 

31,958  G 

TotalSunday . 

54,825 

81,638 

26,813  L 

Grand  Total . 

628,850 

623,705 

5,145  G 

•.Advertising  appears  in  all  editions;  morning  edition  measured. 

SOUTH  BEND,  IND. 


News-Timu . 

. (e) 

313,441 

443,860 

130,419  L 

Tribune . 

. (e) 

380,768 

509,500 

128,732  L 

News-Timu . 

. (S) 

135,579 

65,928 

69,651  G 

Tribune . 

. (S) 

54,874 

65,718 

10,844  L 

Total  Daily . 

694,209 

953,360 

259,151  L 

Total  .Sunday . . . . 

190,453 

131,646 

58,807  G 

Grand  Total . 

884,662 

1,085,006 

200,344  L 

SPOKANE,  WASH. 

Spokuman-Review . 

194,704 

283,333 

88,629  L 

Chronicle . 

. (e) 

388,913 

546,807 

157,894  L 

Preu . 

. (e) 

162,409 

246,236 

83,827  L 

Spokuman-Review , 

. (8) 

90,227 

189,364 

99,137  L 

Total  Sunday. 
Grand  Total . . 


803,150 

207,979 


883,546 

227,729 


WASHINGTON,  D.  C. 


Herald . (m) 

News . (e) 

Timu . (e) 


230,258 

249,984 

466,868 


268,468 

253,039 

552,647 


38,210  L 
3,055  L 
85,7791 


Put . (m)  235,072 


•Herald . (S) 

Put . (8) 


214,343 

117,031 


281,481 

277,780 

203,936 


46,409  L 
63,437  L 
86,9051 


Star . (S)  363,004  463,568  100,564  L 


Total  Daily . . . 
Total  .Sunday. 
Grand  Total . . 


2,282,953  2,642,451  359.498  L 

694,378  945,284  250,906  L 

2,977,331  3,587,735  610,404  L 


•Sunday  Herald  figuru  include  .American  Wukly  linage  1933 
—  64,205;  1932  —  87,850. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


28,387  L 
52,0091 
4.438  L 
15.312  L 


80,396  L 
19,750  L 


1,011,129  1,111,275  100,1461 


Star . (e)  1,100,771  1,286,816  186.0451.  i 


Mamaroneck  Timu . 

.(e) 

157,303 

150,780 

6,523 Q 

th< 

Mt.  Vernon  Argua . 

.(e) 

443,091 

564,146 

121,055  L 

aft 

New  Rochelle  SUndard  SUr  (e) 

349,980 

411,346 

61,366  L 

re« 

Ouining  Citisen-Sentinel . 

(e) 

157,488 

158,810 

1,322  L 

pie 

Portchuter  Item . 

.(e) 

261,827 

417,817 

155,990  L 

H( 

Tarrytown  News . 

.(e) 

192,828 

246,008 

53,180  L 

an 

•Yonkers  Herald . 

.(e) 

329,665 

pla 

Y'onkers  Herald  SUtuman  (e) 

301,107 

362,081 

60,964  L 

ha 

WhiU  Plains  Preu . 

.(e) 

259,095 

243,096 

15,999  G 

ini 

White  Plains  Reporter. . . . 

.(e) 

379,263 

515,757 

136,494  L 

gr 

it 

R. 

ToUlDaily .  2,501,982  3,399,496  897,514  L 

•Yonkers  Herald  merged  with  the  Yonkers  .SUtuman  Mar.  14, 

ad 


pit 


Globe-Democrat . (m)  434,869  518,733  83,864  L 

Put-Dispatch . (e)  648,286  715,722  67,436  1, 

Star  . (e)  490.420  502,748  12,328  L 

Timu .  . <e)  .  224,065  . . 

Globe-Democrat . (S)  180,213  206,019  25,806  L 

Put-Dispatch . (S)  298,127  386,697  88,570  L 


Total  Daily .  1,573,575  1.961,268  387,693  1, 

Total  Sunday.. .  478,340  592,716  114,376  L 

Grand  ToUl .  2,051,915  2,553,984  502,069  L 

SALT  LAKE  CITY,  UTAH 

Tribune . (m)  545,003  501,290  43,713  G 

Deseret  News . (e)  235,905  311,481  75,576  L 

Telegram . (e)  274,025  319,180  45,155  L 

Tribune . (S)  117,709  185,049  67,340  L 

ToUl  Daily ... .  1,0.54,933  1,131,951  77,018  1, 

Total  Sunday .  117,709  185,049  67,340  L 

GrandToUl .  1,172,642  1,317,000  144,358  L 

SAN  ANTONIO,  TEXAS 

Exprus. . . (m)  217,539  331,506  113,967  L 

News . (e)  358,082  490,566  132,484  L 

Light . <e)  365,135  444,512  79,377  L 

Exprau . (S)  148.619  221,139  72,520  L 

•Light . (S)  186,718  243,157  56,439  L 


ToUl  Daily .  940,756  1,266,584  325,828  L 

ToUl  Sunday .  335,337  464,296  128,959  L 

GrandToUl .  1,276,093  1,730,880  454,787  L 

•Sunday  Light  figuru  include  American  Wukly  linage  1933 
—  64,205;  1932  —  85,946. 


SAN  DIEGO.  CALIF. 


Union . (m)  409,722  532,043  122,321  L 

Sun . . (e)  411,650  547,375  135,725  L 

Tribune . (e)  585,316  691,163  105,847  L 

Union . <S)  223,469  296,281  72,812  L 


ToUl  Daily.... .  1,406,688  1,770,581  363,893  L 

ToUl  Sunday.. .  223,469  296,281  72,812  L 

GrandToUl .  1,630,157  2,066,862  436,705  L 


Total  Daily .  746,026  1,076,376  330,350  L 

ToUl  Sunday .  90,227  189,364  99,137  L 

GrandToUl .  836,253  1,265,740  429,487  L 

SYRACUSE,  N.  Y. 

Herald . (e)  410,024  481,074  71,050  L 

Journal.. . (e)  433,087  525,420  92,333  L 

Put-SUndard . (m)  294,341  377,649  83,308  L 

Herald . (S)  95,150  123,337  28,187  L 

•.American . (S)  127,136  133,182  6,046  L 

Put-SUndard . (S)  65,217  78,267  13,050  L 


ToUlDaily .  1,137,452  1,384,143  246,691  L 

ToUl  .Sunday .  287,503  334,786  47,283  L 

GrandToUl .  1,424,955  1,718,929  293,974  L 


•■Sunday  .American  figuru  include  .American  Wukly  linage 
1933  —  64,205;  1932  —  87,850. 

TACOMA,  WASH. 


Ledger . (m)  184,420  253,697  69,277  L 

News-Tribune . (e)  331,265  426,468  95,203  L 

Timu . (e)  268,998  318,792  49,794  L 

Ledger . (8)  90,034  124,154  34,120  L 


ToUlDaily .  784,683  998,957  214,274  L 

TotalSunday .  90,034  124,154  34,120  L 

GrandToUl .  874,717  1,123,111  248,394  L 

TOLEDO,  OHIO 

Timu . (m)  100,041  134,351  34,310  L 

Blade . (e)  544,213  728,574  184,361  L 

News-Bu . (e)  314,315  385,886  71,571  L 

Timu . <S)  124,780  226,457  101,677  L 


ToUlDaily .  958,569  1,248,811  290,242  L 

TotalSunday .  124,780  226,457  101,677  L 

GrandToUl .  1,083,349  1,475,268  391,919  L 

TORONTO,  CANADA 

Globe . (m)  306,155  366,956  60,801  L 

Mail  &  Empire . (m)  333,804  359,362  25,558  L 

SUr . (e)  1,063,346  1,182,224  118,878  L 


1932. 

WICHITA,  KAN. 


Beacon . (e)  347,064  452,609  105,545  L 

Eagle . (m)  260,128  320,451  60,323  L 

Eagle . (e)  289,935  294,835  4,900  L 

Beacon . (S)  160,835  164,306  3,471  L 

Eagle . (.S)  126,398  135,671  9,273  L 


ToUlDaily .  897,127  1,067,895  170,768  L 

ToUl  Sunday .  287,233  299,977  12,744  L 

GrandToUl .  1,184,360  1,367,872  183,512  L 

WILKES-BARRE,  PA. 

Record . (m)  640,175  743,318  103,143  L 

Timu-Leader . (e)  606,335  722,063  115,728  L 

.News . (e)  324,364  349,318  24,954  L 

Independent . (S)  161,923  185,239  23,316  L 


ToUlDaily .  1,570,874  1,814,699  253,825  L 

ToUl  .Sunday .  161,923  185,239  23,316  L 

GrandToUl .  1,732,797  1,999,938  267,141  1 

V 

WORCESTER.  MASS. 

Telegram . (m)  354,042  492,236  138,194  L 

Gaaette . (e)  402,401  534,70?  132,301  L 

Put . (e)  289,922  393,051  103,129  L 

Telegram . (S)  117,879  171,840  '  53,961  L 


ToUlDaily .  1,046,365  1,419,989  363,6241 

ToUl  Sunday .  117,879  171,840  53,961  L 

GrandToUl .  1,164,244  1,591,289  426,5851 

YOUNGSTOWN,  OHIO 

Vindicator . (e)  340,070  401,289  61,219  L 

Telegram . (e)  292,556  418,545  125,989  L 

Vindicator . (S)  74,015  105,150  31,135  L 


ToUlDaily .  632,626  819,834  189.208  L 

Total.Sunday .  74,015  105,150  31,135  L 

GrandToUl .  706,641  924,984  218,343  L 
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UR  OVN  VORIX) 

or  Letters 


COOPERATIVE  advertising  cam¬ 
paigns  ranging  from  pineapples  to 
copper,  from  paint  to  cement,  have 
shown  the  possibilities  in  such  adver¬ 
tising  by  a  whole  industry.  Yet  there 
are  numerous  pitfalls  awaiting  those 
who  may  seek  to  duplicate  these  success¬ 
ful  endeavors.  F.  J.  Ross,  chairman  of 
the  advertising  agency  of  Fuller  & 
Smith  &  Ross,  Inc.,  Cleveland  and  New 
York,  outlines  both  possibilities  and 
dangers  in  a  thin  volume  on  “Some 
Fundamentals  of  .Association  Advertis¬ 
ing  Procedure,”  published  by  the 
agency. 

“Nearly  every  industry  has  lost  some 
ground  with  its  public,”  Mr.  Ross  points 
out.  “The  public,  obsessed  with  its 
troubles  and  fears,  is  buying  less  of  the 
product  of  almost  every  industry  .  .  . 
Advertising  is  an  industry’s  best  means 
of  influencing  the  consumer  to  think  in 
its  direction.” 

Yet  the  author  does  not  favor  an  in¬ 
discriminate  rush  into  the  advertising 
columns.  Success,  he  holds,  demands 
more  of  a  foundation  than  glib  promises 
in  a  convention  speech,  or  a  set  of  lay¬ 
outs  which  some  outsider  tries  to  sell. 
.An  association  is  ready  to  advertise,  he 
writes,  only  “when  its  membership 
wholly  or  dominantly,  has  reached  unity 
of  view  as  to  the  main  advantages  to 
be  gained — has  decided  as  a  matter  of 
sound  policy  vigorously  to  pursue  those 
advantages — has  set  up  a  system  of  fi¬ 
nancing  generally  satisfactory  to  the 
members — and  has  secured  the  bona  fide 
pledges  of  the  members  to  subscribe  an¬ 
nually  their  respective  amounts.” 

The  advertising  agency  should  enter 
the  picture,  according  to  Mr.  Ross,  only 
after  the  leaders  of  an  industry  have 
reached  a  ]K)int  of  conviction  and 
pledged  themselves  to  concerted  action. 
He  warns  against  inviting  a  competition 
among  agencies  based  on  pre-conceived 
plans  for  a  campaign,  and  on  the  other 
hand  gives  points  to  consider  in  choos¬ 
ing  an  agency.  .And  once  a  sound  pro¬ 
gram  has  been  launched,  he  comments, 
it  should  be  continued  “indefinitelv.” — 
R.S.M. 

*  *  * 

WESLEY  PRICE,  of  the  Xnv 
York  U'orld-Tclenram  staff,  is 
the  author  of  “Death  Is  a  Stowaway,” 
published  this  week  by  William  God¬ 
win,  Inc.  It  is  a  modern  detective 

story  centering  around  the  search  for 
pirate  gold. 

♦  ♦  ♦ 

M.AX  MILLER’S  new  novel,  “He 
Went  Away  for  a  While”  will 
be  published  March  2.  Mr.  Miller, 

author  of  “I  Cover  the  Waterfront,” 

is  on  the  San  Dieqo  Sun  staff.  The 
new  novel  is  concerned  with  the  life 
of  a  newspaperman.  E.  P.  Dutton  & 
Co.  is  the  publisher. 

*  «  * 

tP  I  ^HE  future  of  national  advertising 
X  must  develop  around  intelligent 
territorial  use  of  newspapers,”  writes 
Kenneth  Goode,  well-known  advertising 
practitioner  and  commentator,  in  a  new 
^k,  “Manual  of  Modern  Advertising” 
(Greenberg:  publisher.  New  York). 

He  goes  on  to  list  as  “advantages  of 

the  newspapers,  particularly  as  con¬ 
trasted  with  magazines,”  the  following : 

(1)  rapid  action;  (2)  geographical 
flexibility;  (3)  reach  more  readers  for 
the  same  money;  (4)  fresh,  intense  in¬ 
terest,  localized;  (5)  helps  advertising 
to  become  selling  news ;  tells  where  and 
when  to  buy;  (6)  quick  turnover  of 
advertising  money;  (7)  every  news¬ 
paper  fits  its  own  market  with  maximum 
'“^tiveness  and  minimum  of  waste ; 
(8)  complete  flexibility  of  copy  from 
My  to  day;  (9)  enable  advertisers  to 
tttt  and  check  results;  (10)  allow 
advertisers  to  work  profitable  markets 
Mly;  (11)  concentrated  circulation  in 
selected  territory :  (12)  opportunity  for 
co^ration  with  local  distributors ; 
Sams  good  will  of  local  merchants;  (13) 
practically  everj-  person  in  every  house¬ 


hold  who  reads  at  all  is  reached  by 
some  newspaper.” 

This  in  the  chapter  on  “Heavy 
Artillery,”  meaning  magazines,  news¬ 
papers  and  trade  pafiers.  Beside  dis¬ 
cussing  these  and  other  media,  the  book 
covers  ground  all  the  way  from  “How 
to  start  advertising,”  and  “The  anatomy 
of  an  advertisement,”  to  “How  advertis¬ 
ing  works  within  the  mind,”  and  “How 
to  test  your  way  to  success.”  Naturally, 
spreading  out  so  much,  the  book  is 
rather  thin  in  spots,  (for  instance,  the 
two  pages  or  so  on  newspapers),  but  it 
touches  enough  spots  to  deserve  the 
title  of  “manual.”  In  its  497  i>ages  it 
brings  in  a  surprising  number  of  im¬ 
portant  angles  on  advertising — R.  S.  M. 
♦  ♦  ♦ 

MISS  Ruth  Mugglebee,  feature 
writer  for  the  Boston  Evening 
American,  is  the  author  of  “Father 
Coughlin  of  the  Shrine  of  the  Little 
Flower”  (L.  C.  Page  &  Co.,  Boston), 
an  appreciative  study  of  the  famous 
radio  priest.  It  is  her  first  book. 
Former  Governor  .Alfred  E.  Smith  of 
New  York  wrote  the  foreword  and 
Prof.  Robert  E.  Rogers  of  Massachu¬ 
setts  Institute  of  Technology  wrote  the 
introduction  notes. 

Miss  Mugglebee  was  sent  by  the 
Boston  American  last  year  to  interview 
Father  Coughlin,  and  the  book  is  the 
outcome  of  a  series  of  articles  about 
the  priest. 

*  *  * 

Monte  BARRETT  of  San  An¬ 
tonio,  former  managing  editor  of 
the  San  Antonio  Light,  is  author  of  a 
new  novel,  “The  Wedding  March  Mur¬ 
der,”  recently  off  the  Bobhs-Merrill 
press.  It  is  the  third  “Peter  Cardigan” 
story  by  Barrett. 

* 

<<T  TOT  ICE,”  a  detective  thriller  in 
X  X  which  an  ex-reporter  solves 
murder  mysteries,  is  the  latest  novel  by 
Robert  J.  Casey,  Chicago  Daily  News 
reporter,  released  by  Bobbs,  Merrill. 

BUYS  STOCK  IN  DAILIES 

John  A”.  Chidester,  former  editor  of 
the  Pittsburgh  Press  and  J.  E.  McDon¬ 
ald  have  become  publishers  of  the 
Uniontowti  (Pa.)  Daily  Nctvs  Standard 
taken  over  last  spring  by  General  News¬ 
papers,  Inc.  Chidester  and  McDonald 
have  purchased  the  interests  formerly 
held  by  M.  H.  Ormsby  who  retired  due 
to  ill  health.  Since  acquiring  the  News 
Standard,  General  Newspapers  placed 
the  paper  under  the  managership  of 
J.  E.  McDonald  and  after  Ormsby  re¬ 
signed,  McDonald  and  Chidester  took 
over  the  publishing  in  association  with 
General  Newspapers.  John  Y.  Chide¬ 
ster  is  well-know'n  in  Pennsylvania 
newspaperdom  while  J.  E.  McDonald 
was  for  a  number  of  years  publisher  of 
the  Marion  (Ind.)  Leader  Tribune  and 
later  with  newspapers  in  California. 


Better 


HEADLINES 
AND  COPY 


with  thi»  Practical,  New  Book 


NEWSPAPER 
DESK  WORK 


By  Robert  Miller  Neal 


A  comprehengive  and  praotloal  dinoiia- 
iiion  of  the  technique  of  copy  reading: 
and  headline  writing'  of  every  variety. 
All  problems  of  the  desk  man,  and  the 
devices  for  meeting  them  are  fully  dis¬ 
cussed  in  this  invaluable  manual. 
Abundantly  illustrated.  $3.00. 

D.  APPLETON  AND  COMPANY 

3S  West  32nd  Street,  New  York  City 


“Media  Records  1932” 


THE  FORT  WORTH 
STAR-TELEGRAM 

- EVENING - 

Carried 

655,452 

.  .  .  MORE  LINES  OF 

LOCAL  DISPLAY  IN 

SIX  MAJOR  CLASSIFICATIONS 

. . .  Than  any  other  newspaper  pub¬ 
lished  in  Fort  Worth,  Texas 

Media  Records  1932’’ 


BREAKDOWN  OF  CLASSIFICATIONS 


STAR. 

TELEGRAM 

EVENING 

OTHER 

EVENING 

PAPER 

DEPT.  STORES 

STAR-TELEGRAM 

EXCESS 

1,027,973 

200,928 

827,045 

DRUG  STORES 

STAR-TELEGRAM 

EXCESS 

87,389 

64,779 

22,610 

FOOD  CHAIN  STORES 

STAR-TELEGRAM 

EXCESS 

268,570 

112,423 

156,147 

CLOTHING  ^^SenI“ 

123,468 

27,193 

STAR-TELEGRAM 

EXCESS 

96,275 

MEN’S  &  WOMEN’S 

136,352 

41,318 

STAR-TELEGRAM 

EXCESS 

95,034 

WOMEN’S 

173,788 

87,775 

STAR-TELEGRAM 

EXCESS 

86,013 

SIX  CLASSIFICATIONS 
TOTALS 

1,817,540 

1,162,088 

STAR.TELEGR.4M 

EXCESS 

655,452 

The  Fort  Worth  Star-Telegram 
Was  Compelled  To  Decline  .  .  Over 

357,000  :  LINES 

of  local  display  from  major  advertisers  .  .  .  because 
the  advertisers  would  not  conform  to  our  rate  card 
and  cash  discount  requirements 


Place  Fort  Worth  on  your  lists  . . .  and  remember  . . . 
The  Star-Telegram’s  net  paid  circulation  of  .  .  . 


137,272 


A.B.C.  AUDIT 
SEPT.  30,  1932 


is  of  the  highest  class  obtained  without  the  aid  of  contests 
— premiums  or  other  forced  methods. 


LARGEST  CIRCULATION  IN  TEXAS 
LOWEST  MILLINE  RATE  IN  TEXAS 

Fort  Worth  Star-Telegram 

MORNING  EVENING  SUNDAY 

AMON  O.  CARTER  A.  L.  SHIPMAN 

Preuldent  and  Publisher  Vice-President  and  Adv.  Director 

I.  i.  NRWTON,  ir..  Manager  National  AdvertUIng 
Charter  Member  Andit  Bnrean  of  Clrrnlatlona 
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SIR  ROBERT  DONALD 


Was  Editor  of  the  London  Daily 
Chronicle  16  Years 

Sir  Robert  Donald,  who  was  the 
editor  of  the  London  Daily  Chronicle 
for  16  years  until  1918  when  it  was 
sold  to  a  group  associated  with  Lloyd 
George,  died  in  London  Feb.  17.  He 
was  72  years  old. 

Sir  Robert  was  born  in  Banffshire, 
Scotland  in  1861.  After  a  rambling 
career  as  reporter  and  feature  writer 
for  a  number  of  newspapers,  he  became 
interested  in  civic  affairs  and  in  1893 
he  founded  The  Municipal  Journal  and 
The  Municipal  Year  Book.  In  1902  he 
became  editor  of  the  Daily  Chronicle 
and  while  filling  that  position,  until 
1918,  he  also  was  managing  director 
of  the  United  Newspapers,  Ltd. 

At  all  times  interested  in  the  welfare 
of  newspaper  writers,  he  was  keenly  in¬ 
terested  in  the  Institute  of  Journalists, 
of  which  he  was  president  in  1913.  He 
was  chairman  of  the  Empire  Press 
Union  from  1915  until  1926,  remaining 
as  vice-chairman  until  his  death. 


©bituanj 

ARDWIN  S.  PARKER,  classified 
advertising  manager  Boise  (Idaho) 
Daily  Statesman,  died  Feb.  14  after 
undergoing  a  major  operation. 

Mrs.  Hattie  Goit,  57,  former  editor 
of  the  Poteau  (Okla.)  Sun  and  woman’s 
page  editor  of  Harlow’s  Weekly,  died 
Feb.  14  at  Oklahoma  City  of  pneumonia. 

Robert  McDonald,  73,  for  many 
years  with  newspapers  in  the  New  York 
metropolitan  district  in  both  the  edi¬ 
torial  and  advertising  departments,  died 
at  his  home  in  North  Bergen,  N.  J.,  re¬ 
cently,  following  a  few  days’  illness. 
He  started  his  career  with  the  New 
York  Sun  in  18%  and  later  joined  the 
old  Neu'  York  World.  He  went  to 
New  Jersey  and  worked  on  the  old 
Hoboken  Inquirer,  Hoboken  Jersey 
Observer  and  Union  City  Hudson  Dis¬ 
patch. 

John  Clark,  59,  editor  and  part 
owner  of  the  Democrat-Herald,  oldest 
weekly  in  Staten  Island,  N.  Y.,  died  at 
his  home  in  West  Brighton,  S.  L,  Feb. 
20.  He  joined  the  paper  as  a  “printer’s 
devil”  when  he  was  17  years  old,  and 
had  been  editor  30  years. 

Paul  Klobexg,  57,  a  compositor  on 
the  New  York  Times  since  1912,  who 
had  made  up  the  obituary  page  many 
vears,  died  at  his  home  in  Rockville 
Centre,  N.  Y.,  Feb.  21. 

G.  D.  Anderson,  60,  Wichita  Falls. 
Tex.,  business  man  and  one  of  the 
founders  of  the  Wichita  Falls  Times 
Publishing  Company,  died  Feb.  17.  He 
was  first  secretary  of  the  company  and 
was  a  director  until  his  death. 

William  Finney  Williamson,  63, 
head  of  the  Chicago  advertising  cor¬ 
poration  bearing  his  name,  died  Feb. 
19  at  his  home  in  Kenilworth,  Ill.  He 
is  survived  by  his  wife,  a  son  and  a 
daughter. 

Mrs.  Anna  M.  Peckham,  91,  old«t 
woman  printer  in  New  England,  died 
recently  at  her  home  in  Broclrton,  Mass. 
While  working  for  the  Hartford 
(Conn.)  Evening  Press  she  set  the 
story  of  the  assassination  of  Lincoln. 

George  Keppel  Thomas,  49,  for 
many  years  with  the  former  Pittsburgh 
Gazette-Times,  as  a  reporter  and  later 
drama  critic,  died  in  St.  Johns  Hospi¬ 
tal,  St.  Louis,  Mo.,  Feb.  14.  At  the 
time  of  his  death  he  was  a  special 
agent  for  the  Carnegie  Hero  Fund 
Commission  and  had  gone  to  St.  Louis 
on  business  for  that  body. 

John  B.  Steinert,  former  co-pub¬ 
lisher  of  the  East  St.  Louis  (III.) 
Gazette,  died  Feb.  13  at  Hastings-on- 
the-Hudson,  N.  Y.,  from  apoplexy. 

John  William  Harry,  72,  publisher. 
Smith  field  (Utah)  Sentinel  and  former 
vice-president  of  the  Utah  State  Press 
Association,  died  last  week  following  a 
short  illness  of  heart  disease.  He  was 
bom  in  Switzerland  and  came  to  the 
United  States  in  1871.  He  published 


several  papers  in  Utah  and  Idaho  before 
establishing  the  Sentinel  in  1907. 

John  T.  Nourse,  88,  father  of  James 
R.  Nourse,  managing  editor,  San  Fran¬ 
cisco  Examiner,  di^  Feb.  14  at  San 
Francisco.  He  was  a  veteran  of  the 
Civil  War  and  believed  to  have  been 
the  oldest  living  graduate  of  the  Uni¬ 
versity  of  Pennsylvania. 

James  W.  Irwin,  63,  assistant  treas¬ 
urer  of  the  Marine  Journal,  published 
in  New  York,  died  recently  at  his  home 
in  Oradell,  N.  J. 

Milton  Everett,  66,  veteran  Texas 
newspaperman  and  in  recent  years  edi¬ 
tor  and  publisher  of  Texas  Industrial 
Resources,  a  magazine,  was  found  fat¬ 
ally  shot  in  his  office,  Feb.  18.  It  was 
indicated  that  he  had  been  depressed 
over  the  health  of  his  wife  who  for 
some  time  has  been  in  a  sanitarium. 

Earl  Collins,  56,  veteran  news¬ 
paperman  of  the  Huntsville  (Ala.) 
Times  and  other  newspapers  was  found 
frozen  to  death  in  his  rooming  house 
last  week. 

Mrs  j.  H.  Martin,  76,  mother  of 
Lowry  Martin,  publisher,  Corsicana 
Sun  and  president  of  the  Texas  Press 
Association,  died  in  Corsicana,  Feb.  16. 

Mrs.  Elizabeth  Schuerman  Me- 
KEEL,  widow  of  I.  A.  Mekeel,  founder 
of  the  United  Publishers’  Corporation, 
died  in  Montclair,  N.  J.,  Feb.  13,  after 
an  illness  of  ten  months. 

John  R.  Elkins,  84,  publisher  of 
small  newspapers  in  North  Carolina  at 
various  times,  died  at  Winston-Salem, 
N.  C.,  Feb.  17,  following  a  long  illness. 

Mrs.  j.  E.  Wodell,  wife  of  J.  E. 
Wodell  of  the  Calgary  (Alta.)  Herald 
editorial  staff  and  previously  managing 
editor  of  the  Hamilton  (Ont.)  Spec¬ 
tator,  died  in  Calgary,  Feb.  16. 

George  F.  McKenny,  one  of  the 
original  organizers  of  the  Advertising 
Club  of  Kansas  City  and  also  one  of 
the  organizers  of  the  Better  Business 
Bureau,  died  last  week  in  Kansas  City. 

Mrs.  Cora  Folkes  Huycke,  80, 
owner  of  the  Ellsworth  (Kan.)  Re¬ 
porter,  died  at  her  home  Feb.  13.  She 
was  a  native  of  New  York  City  but 
went  to  Kansas  in  1870.  She  is  sur¬ 
vived  by  several  children  among  whom 
are  Edward  and  Harold  Huycke,  pub¬ 
lishers  of  the  Reporter. 

Ralph  F.  Ponce,  42,  New  York 
advertising  man,  was  found  dead  in  his 
car  behind  the  closed  doors  of  his 
garage  in  Harrison,  N.  Y.,  Feb.  17. 
The  county  medical  examiner  reserved 
decision  in  the  case. 

William  A.  Desbarats,  founder  of 
the  Master  Printers’  Association  of 
Montreal,  long  associated  with  the 
Graphic  Arts  Association,  which  he 
formerly  served  as  president,  and  active 
in  United  Typothetae  of  America,  died 
at  his  home  in  Montreal  Feb.  17.  He 
was  71  years  old.  His  father  was 
George  E.  Desbarats,  who  was  Queen’s 
printer  and  publisher. 

Charles  F.  Mansell,  sales  manager 
of  the  Howard  Smith  Paper  Mills, 
Ltd.,  died  at  his  home  in  Toronto  Feb. 
16.  He  had  been  associated  with  the 
paper  industry  in  Ontario  for  63  years. 

Mrs.  Louis  A.  Clevenger,  72,  widow 
of  Charles  O.  Clevenger,  publisher  of 
the  Osaimtomie  (Kan.)  Graphic  for  15 
years  prior  to  his  death  in  1923,  died 
last  week  at  her  home  at  Osawatomie. 

James  P.  Boyle,  22,  for  three  years 
copy  carrier  for  the  editorial  depart¬ 
ment  of  the  Indianapolis  Star,  died 
Feb.  19  in  City  Hospital  from  injuries 
sustained  in  a  fall  from  the  window  of 
his  rooming  house  early  this  morning. 
He  was  a  brother  of  Vilas  J.  Boyle, 
former  drama  critic  for  the  Star  and 
now  on  the  editorial  staff  of  the  Nezv 
York  Sun. 

John  A.  Hanna,  many  years  editor 
of  the  Versailles  (Mo.)  Gazette,  died 
last  week  at  his  home  in  Portland,  Ore. 

William  H.  Sage,  76,  for  35  years 
publisher  of  the  Mooresville  (Ind.) 
Times,  died  Feb.  19  in  St.  Vincent’s 
Hospital  in  Indianapolis.  He  sold  his 
paper  three  years  ago  and  retired. 

Don  Craig,  28,  sports  writer,  Dayton 


(O.)  Daily  News,  was  killed  in  an 
automobile  accident  near  Richmond, 
Ind.,  Feb.  13.  He  was  with  a  group 
enroute  to  Terre  Haute. 

Mrs.  Alice  May  Shaw  McCul¬ 
lough,  67,  wife  of  Col.  T.  W.  Mc¬ 
Cullough,  associate  editor  of  the  Omaha 
Bee-News,  died  at  Immanuel  hospital 
in  Omaha  Feb.  19. 

Charles  Johnston,  assistant  cashier, 
Curtis-Martin  Newspapers,  Philadel¬ 
phia,  died  Feb.  20  while  on  the  way  to 
a  hospital  from  his  home  where  he  had 
been  confined  for  two  weeks  with 
grippe.  Mr.  Johnston  had  been  with  the 
Curtis  organization  16  years. 

WILLIAM  DAWSON.  JR. 

William  Dawson,  Jr.,  30  until  re¬ 
cently  editor  of  an  anti-LaFollette 
weekly,  the  Uncensored  News,  and  since 
engaged  in  a  project  to  publish  a  new 
daily  newspaper  in  Madison  died  in¬ 
stantly  near  Eau  Claire,  Wis.,  Feb.  11 
when  an  automobile  he  was  driving 
struck  a  snow  drift  and  crashed  into  a 
bridge  abutment.  A.  E.  Smith  of  Madison 
secretary  of  the  Wisconsin  Good  Roads 
Association  and  former  newspaperman, 
riding  with  Dawson,  was  seriously  in¬ 
jured.  Mr.  Dawson,  son  of  Archdeacon 
William  Dawson,  executive  secretary  of 
the  Milwauke  diocese  of  the  Episcopal 
church,  was  formerly  city  editor  of  the 
Madison  Capital  Times,  a  member  of 
the  Associated  Press  staff  in  Milwau¬ 
kee,  Des  Moines,  and  Columbus,  O., 
and  reporter  for  the  Madison  State 
Journal,  and  the  Milwaukee  Sentinel. 
Mrs.  Dawson  and  two  children  survive. 

ISADORE  H.  SAMPERS 

Isadore  Henri  Sampers,  68,  from 
1909  until  four  weeks  ago  publisher  of 
the  Courricr  des  Etats-Unis,  French- 
language  New  York  daily,  died  at  his 
home  in  Yonkers,  N.  Y.,  Feb.  10.  He 
recently  sold  his  newspaper  to  William 
M.  Hewitt,  president  of  the  Foreign 
Language  Field  Service  Corporation. 
Mr.  Sampers’  father,  who  was  born  in 
Belgium,  published  the  Courrier  des 
Etats-Unis  from  1878  until  his  death  in 
1909.  Mr.  Sampers  was  editor  of  the 
paper  until  1931.  He  was  made  a 
chevalier  of  the  Legion  of  Honor  by 
the  French  Government  in  1927.  Mr. 
Sampers  served  under  Theodore  Roose¬ 
velt  with  the  “Rough  Riders”  in  Cuba. 

EVAN  G.  RUNNER 

Evan  G.  Runner,  founder  and  former 
publisher  of  the  Hackensack  (N.  J.) 
Evening  Record,  now  the  Bergen  Eve¬ 
ning  Record,  died  at  his  home  in 
Bogota,  N.  J.,  Feb.  20.  He  was  60 
years  old.  A  native  of  Columbia,  Pa., 
Mr.  Runner  formerly  was  a  reporter  on 
a  number  of  Philadelphia  and  New 
York  dailies,  and  went  to  Hackensack 
38  years  ago  and  founded  the  Record. 
He  published  the  newspaper  many  years. 
He  also  published  the  Bergen  Daily 
Nezvs,  now  extinct.  He  was  active  in 
politics  and  of  recent  years  had  been 
in  the  real  estate  and  insurance  business. 
He  was  the  father  of  Harvey  E. 
Runner,  of  the  New  York  Herald 
Tribune  staff. 


EGBERT  H.  MACK 


Advertising  Director  of  Sandutkv 
(O.)  Dailies  Dies 

Egbert  H.  Mack,  vice-president  and 
advertising  director  of  the  Sandusky 
(O.)  Register  and  Star-Journal,  died 
in  Sandusky  Feb.  23.  He  previously 
had  served  for  15  years  as  editor  of 
the  Register,  and  was  a  former  director 
of  the  Ohio  Select  List  of  Daily  News¬ 
papers. 

He  was  born  in  Sandusky  in  1881,  and 
was  graduated  from  Ohio  State  Uni¬ 
versity,  Columbus,  in  1899.  He  was  a 
reporter  on  the  Columbus  Citizen  and 
the  Toledo  Blade,  and  then  became  as¬ 
sociated  with  his  brother,  R.  C.  Snyder, 
in  the  ownership  of  the  Coshocton  (0.) 
Daily  Age. 

He  returned  to  Sandusky  in  1909  as 
editor  of  the  Register,  a  position  pre¬ 
viously  held  by  the  late  1.  F.  Mack. 
Upon  the  merger  of  the  newspaper 
properties  in  1929  Mr.  Mack  beanie 
vice-president  and  advertising  director. 

Since  1922  he  was  a  member  of  the 
Ohio  State  University  board  of  trustees, 
and  was  president  of  the  board  for  a 
period. 


WILLIAM  E.  McEWEN 

William  E.  McEwen,  58,  editor  and 
publisher  of  the  Duluth  Labor  World 
since  1900  and  chairman  of  the  Minne¬ 
sota  State  Conservation  Commission, 
died  at  the  Lowry  Hotel  in  St.  Paul 
last  week  from  natural  causes.  .Al¬ 
though  he  had  only  a  limited  education, 
he  became  one  of  the  outstanding  and 
best  known  labor  editors  in  the  country. 
His  w'ife  was  active  in  civic  and  labor 
circles.  In  July,  1914,  he  was  appointed 
postmaster  of  Duluth  by  President 
Woodrow  Wilson,  serving  in  that  posi¬ 
tion  four  years.  The  funeral  was  held 
in  Duluth  with  burial  at  Forest  Hill 
Cemetery.  Duluth  and  Superior  news¬ 
papermen  served  as  honorary  pall¬ 
bearers. 


ARTHUR  S.  PEASE 

Arthur  S.  Pease,  Eastern  sales  man¬ 
ager  for  Walter  Scott  &  Co.  of  Plain- 
field,  N.  J.,  manufacturers  of  printing 
presses,  died  Feb.  12  at  East  Orange, 
N.  J.  He  had  been  ill  for  several 
weeks.  Mr.  Pease,  who  was  68  years 
old,  held  the  position  of  Eastern  sales 
manager  for  Scott  for  26  years. 

ARTHUR  PAUL  COTE 

Arthur  Paul  Cote,  editor  of  La 
Presse,  Montreal,  died  Thursday,  Feb. 
16.  After  studying  law  he  entered  the 
newspaper  field,  serving  with  Le  Monde, 
Le  Courrier  de  St.  Hyacinthe,  and 
lastly  with  La  Presse  where  he  rapidly 
rose  from  reporting  to  editorial  writing. 
For  a  number  of  years  he  had  been  edi¬ 
tor-in-chief. 

FRANK  J.  D.  BARNJUM 

Frank  J.  D.  Barnjum,  well-known 
forestry  expert  and  writer  on  conserva¬ 
tion,  died  in  Paris  Feb.  18.  He  was  74 
years  old.  His  home  was  in  Annapolis. 
Md.  His  widow  is  in  Lynnfield  Center, 
Mass.,  and  a  son  is  in  Paris. 


Operating  economy  is  the  big  thing  today. 
Cushman  Offset  Motors  are  making  their  con¬ 
tributions  by  cutting  current  costs,  b^  lasting 
indefinitely,  by  losing  no  time  for  repairs. 

Cushman*s  cost  little  in  the 
beginning  and  less  in  their 
long  run. 

A 


CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.,  Toronto,  Cnn. 
Cttnadlan  DUtributors 
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CLINIC’S  DOCTORS  ARE 
CALLED  UNETHICAL 

g  Members  of  Advertising  Group 
in  Chicago  Must  Answer  Charges 

— “Reactionary”  Says 
Clinic’s  Head 

(Special  to  Editor  &  Publisher) 
Chicago,  Feb.  21 — Eight  members  of 
the  Chicago  Medical  Society  who  are 
attached  to  the  United  Medical  Service 
staff,  new  low-cost  clinic  which  has 
used  full  page  advertisements  in  the 
Chicago  Tribune,  American  and  Herald 
and  Examiner,  have  been  charged  with 
unethical  conduct.  Four  other  physi¬ 
cians  similarly  accused  are  not  now  con¬ 
nected  with  clinic,  according  to  Dr. 
Josqth  G.  Berkowitz,  director. 

The  organization  yesterday  completed 
its  first  month  of  operation,  having 
treated  more  than  1,000  patients,  ac¬ 
cording  to  Dr.  Berkowitz.  Dr.  Berko¬ 
witz  was  not  surprised  at  the  Medical 
Society’s  action. 

“When  these  doctors  aligned  them¬ 
selves  with  our  clinic  they  considered 
the  consequences.  Many  of  them  have 
already  been  punished  through  loss  of 
their  teaching  appointments  in  medical 
schools  and  hospitals.  In  my  opinion, 
the  Chicago  Medical  Society  is  now 
being  controlled  by  a  group  of  the  older 
reactionaries  who,  in  every  public  utter¬ 
ance,  have  opposed  all  efforts  to  reduce 
me  cost  of  medical  care  and  make  medi¬ 
cal  service  available  to  all.” 

The  doctors’  cases  are  comparable  to 
the  action  taken  against  Dr.  Louis  E. 
Schmidt,  Chicago  surgeon,  who  was 
expelled  from  the  Chicago  society  for 
his  association  with  the  Public  Health 
Institute,  low  cost  venereal  clinic  which 
advertisri  its  services  in  newspapers. 

The  next  step  in  considering  the  cases 
i)f  the  physicians  charged  with  unethi¬ 
cal  conduct  will  be  a  notification  to  them 
to  appear  ^fore  the  council  of  the 
medical  society  to  defend  themselves 
on  March  14. 

The  current  bulletin  of  the  society, 
contains  a  resolution  adopted  on  motion 
of  Dr.  Charles  B.  Reed,  secretary  of 
the  public  relations  committee,  finding 
the  United  Medical  Service  clinic  “an 
unethical  organization  under  the  rules 
of  the  American  Medical  Association 
and  the  Chicago  Medical  Society.” 

N.  Y.  WEEKLIES  MERGE 

Merger  of  the  Kenmore  (N.  Y.) 
Record  with  the  Independent  of  that 
Buffalo  suburb  took  place  Feb.  16.  The 
new  publication,  a  weekly,  is  known  as 
the  Kenmore  Independent-Record.  It 
enters  its  18th  year  of  publication  this 
week.  P,  D.  F^nestock,  former  editor 
and  publisher  of  the  Independent,  holds 
•nat  title  with  the  new  paper.  A.  L. 
Brainard,  formerly  editor  of  the  Rec- 
ord,  becomes  business  manager  of  the 
imbheatioa 

IRVIN  F.  PASCHALL 

Irvin  F.  Paschall,  former  president 
of  the  Poor  Richard  Club,  Philadelphia, 
died  m  Philadelphia  Feb.  22,  after  a 
long  illness.  He  was  52  years  old.  For 
many  years  he  was  in  the  advertising 
business.  Formerly  associated  with 
,  •  ”  •  Ayer  &  Son,  Mr,  Paschall  was 
later  advertising  director  of  the  Farm 
Journal. 


NEWSPAPER  CARRIERS  DINE 

700  Hear  Talks  of  Chicago  Pub¬ 
lishers  at  Banquet 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  21 — More  than  700 
members  of  the  Chicago  Newspaper 
Carriers’  Association  attended  the  13th 
annual  banquet  held  at  the  Congress 
hotel  here  last  night.  C.  Gordon 
Ramsay,  chairman  of  the  executive  com¬ 
mittee  of  the  association,  presided  as 
toastmaster.  'The  entertainment  this 
year  was  presented  by  the  Chicago 
Tribune,  with  Phil  Maxwell  of  the 
Tribune  as  master  of  ceremonies. 

Short  talks  were  given  by  Col.  Robert 
R.  McCormick,  publisher  of  the 
Tribune;  Louis  Rock,  business  manager 
of  the  Chicago  Daily  Nncs,  as  repre¬ 
sentative  of  Publisher  Frank  Knox ; 
John  D.  Ames,  Chicago  Journal  oj 
Commerce  publisher;  Frederick  West, 
circulation  manager  of  the  Journal  of 
Commerce;  Louis  H.  Rose,  circulation 
manager  of  the  Tribune:  James  N. 
Shryock,  circulation  manager  of  the 
Daily  News;  Max  Annenberg,  circula¬ 
tion  manager  of  the  New  York  Daily 
News,  and  Joseph  Epstein,  president  of 
the  association. 

Members  of  the  carriers’  association 
are  distributors  for  the  home  delivery 
of  the  Daily  News,  Tribune.  Journal 
of  Commerce,  Chicago  .dbendpost, 
Jewish  Daily  Forioard  and  Jewi.th 
Courier. 

IOWA  PUBLISHERS  MEET 

Publishers  of  southwest  Iowa  daily 
newspapers  met  Feb.  18  at  Hotel  Whit¬ 
ney,  Atlantic,  la.,  at  the  invitation  of 
E.  P.  Chase,  publisher  of  the  Atlantic 
Nnos-Tele graph.  Included  among  the 
topics  discussed  were  wage  scales,  local 
and  general  advertising  rates,  circula¬ 
tion  and  news  problems.  Robert  R. 
O’Brien,  business  manager  of  the 
Council  Bluffs  (la.)  Nonpareil  and 
president  of  the  Iowa  Daily  Press  As¬ 
sociation,  presided  over  the  meeting. 
Others  attending  included:  W.  S.  Rupe 
.  and  Hollis  Nordyke,  Crest  on  News- 
Advertiser;  G.  E.  Whitehead,  Perry 
Chief;  J.  W.  Wilson,  Carroll  Herald; 
G.  H.  Seigle,  Missouri  Valley  Times; 
R.  E.  Overholser,  Red  Oak  Express; 
and  E.  T,  Flaherty,  representative  of 
the  Iowa  Daily  Press  Association. 

PRINTING  PLANTS  MERGED 

Merger  of  the  mechanical  depart¬ 
ments  of  the  McGraw-Hill  Publishing 
Company  and  the  Charles  Schweinler 
Press,  both  of  New  York,  has  been  an¬ 
nounced  by  James  •  H,  McGraw,  Jr., 
vice-president  and  treasurer  of  Mc¬ 
Graw-Hill.  The  merger  becomes 
effective  March  1.  The  new  printing 
establishment  will  be  housed  in  the 
Schweinler  plant  at  No.  405  Hudson 
street  and  will  employ  1,5(X)  men.  The 
equipment  will  include  presses  and 
other  printing  machinery  now  located 
in  the  McGraw-Hill  Building,  330  West 
42nd  street.  Production  of  90  nationally 
circulated  magazines  will  center  in  the 
new  shop,  according  to  Mr.  McGraw. 
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CAMPAIGN  NEWS  IMPARTIAL 

T.  C.  Wallen  Say*  Fairness  of  Press 
Prevented  Hysteria 

“The  fair,  accurate  and  unprejudiced 
presentation  of  news  in  American 
papers  had  an  imjwrtanf  effect  in  pre¬ 
venting  hysteria  in  the  last  political 
campaign,”  Theodore  C.  Wallen,  head 
of  the  Washington  bureau  of  the  .Yeti' 
York  Herald  Tribune,  said  Feb.  20  at 
the  weekly  discussion  before  the  School 
of  Politics  of  the  Women’s  National 
Republican  Club,  New  York. 

“There  is  suffering  now  like  none 
that  we  have  even  seen  before,”  Mr. 
Wallen  said.  “The  inherent  conserv¬ 
atism  of  the  American  people  explains 
in  part  their  lack  of  excitement  in  the 
last  campaign,  but  that  orderly  decision 
came  also  b^ause  the  man  in  the  street 
knows  what  is  going  on. 

“Whether  you  agree  with  the  election 
results  or  not.  one  mu.st  admit  that  the 
election  demonstrates  that  the  report 
of  what  has  been  done  for  relief  showed 
the  people  that  they  wanted  something 
else.” 

MRS.  THOMAS  MARRIES 

Mrs.  Lucy  Cotton  Thomas,  widow  of 
Edward  Russell  Thomas,  sportsman, 
banker,  and  publisher  of  the  Neto  York 
.Morning  Telegraph,  was  married  re¬ 
cently  to  William  M.  Magraw,  of  New 
York,  formerly  with  the  Philadelphia 
Press  and  the  Japan  Advertiser  in 
Tokio.  This  was  the  fourth  marriage 
of  the  former  Miss  Lucy  Cotton,  and 
Mr.  Magraw’s  second.  Mr.  Magraw 
was  at  one  time  president  of  the  Pen 
and  Pencil  Club  in  Philadelphia  and  is 
a  former  artist.  On  Mr.  Thomas’s 
death  in  1926,  his  widow  was  publisher 
of  the  Telegraph  for  a  time. 

DISCOUNTS  ON  COMBINATION 

General  advertisers  placing  combina¬ 
tion  advertising  in  both  the  Wheeling 
(W.  Va.)  Intelligencer  and  .\'ejvs  will 
receive  discounts  of  1  per  cent  for  50,- 
000  lines  or  more  in  a  contract  year, 
or  2  per  cent  for  100,000  lines  or  more. 

ADOPTS  SLIDING  SCALE 

Kenosha  (Wis.)  Netos  has  changed 
from  a  flat  rate  of  6  cents  a  line  for 
general  advertising  to  a  scale  from  6 
cents  open  to  5.1  cents  a  line  for  25,000 
lines  or  more. 


ypU'VE  HAD 
AN  IDEA 

yOU’D  like  to  s've  better 
'  coverage  to  a  news  field. 

Or  there’s  a  local  feature 
you’ve  wanted  to  build  up,  a 
department  you'd  like  to  start, 
or  something  else  you’ve  al¬ 
ways  wanted  to  do  to  improve 
your  paper. 

You’ve  always  wanted  to  in¬ 
crease  its  attractiveness  if  you 
could  only  find  the  right  man 
for  the  job.  He’s  waiting  for 
you  —  listed  with  the  Person¬ 
nel  Bureau  of  Sigma  Delta  Chi, 
a  national  organization  of 
trained  newspaper  and  maga¬ 
zine  men. 

Write  or  wire  — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchans*  Avenue,  Chicago 


No  Charge  to  Employers 


LIBEL  CASE  HEARD 

Arguments  in  the  $100,000  libel  suit 
of  the  Staple  Cotton  Discount  Corpora 
tion  against  the  Cotton  Trade  Journal. 
New  Orleans,  were  heard  in  civil  court 
here  Feb.  17,  and  the  case  was  taken 
under  advisement.  The  Journal  de¬ 
scribed  the  corporation  and  the  Staple 
Cotton  Co-operative  .Association,  co¬ 
plaintiff  in  the  suit,  as  “triple-headed 
monsters  wreaking  disaster  upon  the 
cotton  growers  of  the  South.”  accord¬ 
ing  to  the  petition. 

HAS  PUZZLE  SERIES 

NE.\  Service  is  issuing  a  series  of 
cut-out  photographs,  of  the  jig-saw 
variety,  as  part  of  its  daily  service. 
The  photographs  are  of  famous  persons 
and  places.  They  are  presented  in  one, 
two  and  three-column  sizes,  the  parts 
jumbled  together  so  as  to  make  the  cuts 
unrecognizable.  “Snips-Snaps”  is  the 
title  of  the  feature. 


Cline  •  W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Tulsa  Tribune 
Tulsa,  Okla. 

Atk  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicagoi  111  Wast  WashlBston 
Street 

New  York  I  Daily  News  Bldf. 

220  East  42nil  St. 

San  Francisco:  First  National 
Bank  Bulling 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  111. 


FOREMOST  IN  NEW  YORK 
Established  1905 

HOTALINC’c 

New  YORK  N.V-^ 

Dealers  and  Distributors 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 

I  Tel«phon«:  BRyant  S-0344 
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BORLAND  IS  HONORED 
ON  ANNIVERSARY 

Managing  Editor  of  Franklin  (Pa.) 
News-Herald  in  Local  Newspaper 
Work  55  Years — Hoover  Sends 
Congratulations 


WHAT  OUR  READERS  SAY 

MR.  HARLAN  ANSWERED 

To  KniTOR  &  Publisher:  We  have 


FORMS  READERS'  ALLIANCE  spent  monthly  for  food,  clothing,  house- 

— - :  .  hold  and  automobile  supplies. 

Los  Angeles  News  Using  Coupon  Advance  copy  under  the  name  of 
Plan  to  Promote  Advertising  Manchester  Boddy,  publisher  of  the 
Organization  of  a  “readers’  alliance”  Xews,  described  the  decline  in  news- 
as  a  means  of  stimulating  advertising  paper  advertising  since  1929  and  offered 


l^resident  Hoover  was  among  tho,^e 
who  extended  their  greetings  to  Jaine> 
B.  Borland,  of  the  I  nnik'liu  { Pa. ) 

A’l'ii'i  -  Herald, 


read  with  considerable  interest  Mac  has  been  undertaken  by  the  Los  Angeles  “an  opportunity  to  join  more  actively 
Harlan’s  (“What  Our  Readers  Say,”  Illustrated  Daily  News,  using  a  plan  in  making  the  Daily  Xews  the  kind  of 
page  34,  Feb.  4.  issue)  article  and  are  developeil  in  collaboration  with  the  newspaper  you  wish  it  to  bi.” 


vas  among  tho.^e  Klad  to  learn  that  he  has  at  least  found  .Mayers  Company,  Inc.,  Los  .Angeles 
reetings  to  James  ^  partial  cure  tor  the  depression  as  far  advertising  agency. 

J  rank'liii  {  Pa. )  newspapers  in  general  are  concerned.  Kach  member  receives  a  “token  book” 
Aeies  -  Herald,  ^  resent  the  assertion  that  news-  registered  in  his  name.  In  making  a 
Feb.  18  on  the  pajier  men  as  a  class  are  such  poor  iiurchase  of  25  cents  or  more,  he  fills  in 
occasion  of  Mr.  salesmen  as  Mr.  Harlan  would  have  us  a  couikjii  from  this  book  and  hands  it 
Borland’s  55th  believe  and  rise  in  just  indignation  to  to  the  salesiierson.  A  store  receiving 
anniversary  of  <lefend  our  fraternity.  quantities  of  these  coupons  can  use 


newspaper  serv¬ 
ice.  Mr.  Borland, 
who  is  managing 
editor  of  the 
News  -  Herald, 
founded  the 
I-ranklin  Evening 
Xeies  in  1878. 

Mr.  Borland 


believe  and  rise  in  just  indignation  to  to  the  salesjierson.  A  store  receiving 
defend  our  fraternity.  quantities  of  these  coupons  can  us( 

Contrary  to  Mr.  Harlan’s  assertion  them  to  get  a  discount  on  its  advertis 


“This  newsiiaiK-r  might  cost  you  6J 
cents  if  it  carried  no  advertising,”  said 
one  advertisement. 

SPORTS  PROMOTER  SUES 

.A  suit  for  libel,  seeking  $50,000  dam- 


to  the  salesjierson.  A  store  receiving  ages,  was  filed  in  Manhattan  Supremt 
quantities  of  these  coupons  can  use  Court  last  week  by  Thomas  O’Rourke, 


per  serv-  Contrary  to  Mr.  Harlan’s  assertion  them  to  get  a  discount  on  its  advertis-  sports  manager,  against  the  New  York 

r.  Borland  diat  we  accept  cancellations  with  stoical  iiig  in  the  Xews.  Coupons  redeemed  by  Herald  Tribune,  and  William  O.  Mc- 

managing  >ileHce  we  turn  to  our  files  and  find  the  Xews  are  credited  to  the  alliance  Geehan,  sixirts  columnist  for  that  paper, 

of  the  Ivtter  after  letter  of  solicitation  to  Mr.  members  issuing  them,  and  merchandise  Plaintiff  says  he  was  the  manager  of 

-  Herald,  Harlan’s  firm  and  numerous  visits  to  awards  are  to  be  made  to  these  jiersons  Patrick  Redmond,  an  Irish  fighter,  and 
led  the  offices.  on  a  point  system.  charges  that  on  Aug.  19,  1931,  Mc- 


.Tames  B.  Borland 


out  a  daily  column  of  comment. 

He  knows  his  community  and  section 
so  intimately  that  his  services  from  a 
news  standpoint  are  considered  invalu- 


founded  the  offices.  on  a  point  system.  charges  that  on  Aug.  19,  1931,  Mc- 

Eranklin  E^vning  e  have  made  a  close  study  of  the  Resiionse  from  both  readers  and  Geehan  wrote,  “Patrick  Redmond,  tht 
.Wii’j  in  1878.  Personal  Finance  business  from  many  stores  has  been  “sufficiently  strong  to  .Australian  who  was  painted  green  and 
Mr.  Borland  angles,  especially  the  advertising  and  indicate  that  the  plan  is  basically  sound,”  passed  as  an  Irishman  by  Thomas 

was  71  years  old  "e  are  frankly  at  a  loss  to  ascertain  according  to  Henry  Mayers,  of  the  O’Rourke,  will  be  seen  on  the  same 

on  Dec.  7.  He  how  Mr.  Harlan  in  his  Chicago  office  Mayers  Company,  although  definite  re-  bill.”  The  complainant  declared  that 

continues  to  get  determines  the  merits  of  the  various  turns  cannot  be  given  yet.  Newspapers  Redmond  was  born  in  Ireland  on  May 


mediums  selected. 


in  other  cities  are  considering  the  plan. 


We  wonder  if  Mr.  Harlan  in  his  it  is  stated, 
sweeping  condemnation  of  the  workings  Full-page  advertisements,  interspersed 
of  business  managers  and  advertising  with  double-trucks,  were  used  by  the 


26.  1905.  The  defendants  filed  a  gen¬ 
eral  denial. 

QUANTITY  DISCOUNTS  GIVEN 

IVinter  Haven  (Fla.)  Chief  has  an- 


able.  When  a  prominent  citizen  dies  he  managers  has  taken  the  time  or  trouble  Xews  to  urge  enrollment  of  readers  in  IVinter  Haven  (Fla.)  Chief  has  an- 
knows  the  touches  to  put  on  the  obit-  to  take  inventory  in  his  own  house,  if  the  alliance.  Members  are  asked,  but  nounced  discounts  of  3  to  5  per  cent  for 

uary;  he  knows  the  ’’ghosts”  in  the  he  is  fully  cognizant  of  the  unreliability  not  required,  to  tell  their  favorite  stores,  50,000  to  100,000  lines  of  general  ad- 

family  closet  too.  and  how  to  sidestep  of  his  own  source  rejwrts  from  which  kind  of  automobile  driven,  and  amount  vertising. 

them.  He  has  never  permitted  publica-  he  judges  the  value  of  newspapers  and  i  i.m 

tion  of  an  item  that  would  wreck  the  disiienses  a  half-million  dollars  of  his  ^  ^  ^  f  •  J  IT'  u. 

career  of  a  fellow  townsman.  During  firm’s  money  annually.  ^ 

the  World  War  he  iiersonally  checked  Not  once  but  many  many  times  have  A-r  f  f  f'l' 

casualty  lists  in  his  coinmunitv  before  we  sat  in  various  Personal  Finance 


they  were  printed. 


offices  and  heard  the  clerk  ask  a  leading 


He  has  never  learned  to  use  a  type-  question  to  the  prosi^ct,  “How  did  you 
writer,  but  is  adept  and  facile  in  writ-  come  in  to  our  office,  through  the — 
ing  long-hand.  He  made  a  practice  of  newspaper  ad?”  and  the  prospect  an- 
congratulating  linotype  operators  who  swered  "A'es,”  or,  “You  heard  our  radio 


set  his  column  without  errors. 

.'seldom  is  there  a  change  in  the  per¬ 
sonnel  of  the  Xews- Herald’s  staff ; 


program  did  you  not”  and  the  inevitable 
answer  “A’es.” 

The  General  Manager  of  one  loan 


many  of  its  members  are  as  well  known  coinjiany  who  had  been  off  the  air 
in  the  community  as  Mr.  Borland  him-  for  60  days  told  us  that  he  had  received 
self.  30  applications  from  radio  advertising 

Mr.  Borland  has  an  abiding  interest  long  after  the  programs  had  ceased  and 
in  birds  and  nature,  and  has  written  had  reinserted  his  message  in  the  news- 


considerably  on  these  subjects. 


liapers — a  check  ?up  showed  that  tar 


late  John  Burroughs  once  wrote  to  him  from  being  accurate  as  to  the  source  of 
congratulating  him  on  his  nature  work,  his  business  his  clerks  had  become 

- -  “radio  minded”  and  the  p^iwer  of  sug- 

BENNETT  HOME  ELECTION  gestion  did  the  rest. 

-  Sitting  at  luncheon  one  day  another 

C.  M.  Lincoln  Succeeds  the  Late  loan  manager  told  us  quite  frankly  that 
R.  E.  Livingston  as  President  it  would  be  easy  for  him  to  show  re- 
.At  a  meetinir  in  Wu.-  VorP  P/.K  17  suits  from  any  medium  he  cared  to  se- 


C.  M.  Lincoln  Succeeds  the  Late  loan  manager  told  us  quite  frankly  that 
R.  E.  Livingston  as  President  it  would  be  easy  for  him  to  show  re- 
.At  a  meeting  in  New  York  Feb  17  medium  he  cared  to  se- 

of  the  board  of  directors  of  the  James  '^ct  merely  by  suggestion. 

Gordon  Bennett  Memorial  Home  for  "  «  average  loan  office 

Xew  York  Journalists  Corporation,  figures  the  worth  of  a  medipi  some- 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  'Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  4S-page 
HOE  Sextuples. 

DUPLEX-4  Duplex  l(-page  Tubulars, 
single  or  twins. 

Available  fer  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Sals  sata  a  Faatary . PlalsSaM,  ■.  J. 

Sni  Vark  aSsi . arskao  WSs..  1457  SraaSwai 

caissss  enaa . ■aasSssak  tiaak 


Robert  Halsey  Patchin  and  John  j. 
Barrett  were  elected  to  the  board  to 


thing  like  this:  Number  of  applica¬ 
tions,  cost  of  application,  loans  made. 


fill  vacancies  caused  by  the  deaths  of  'mmber  of  insertions. 

Robert  E.  Livingston,  former  president  I"  is  kept  of 

who  died  on  Jan.  29,  and  Hamilton  recommended  business  or  renewals,, 
Peltz.  former  vice-president,  who  died  neither  has  the  average  manager  any 
last  fall.  idea  as  to  the  volume  from  this  source, 

Charles  M.  Lincoln  was  elected  pres-  all  he  sees  are  the  loans  made  today, 
ident  and  G.  Willard  Bonte  vice-presi-  "Sufficient  unto  the  day  is  the  evil 
dent.  The  Bennett  Memorial,  it  was  thereof  seems  to  be  his  motto  and  the 
announced,  is  pro\*iding  financial  aid  morrow  tan  take  care  of  itself 


Editor  & 
Pablishor 

gives  its  readers,  week  by  week, 
a  vivid  cross-section  of  TO¬ 
DAY’S  newspaper  and  adver¬ 
tising  activities. 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Hea?y  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Sixes) 

Space  Packing  Felt 
4  ThickncMes — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


for  44  newspapermen  formerly  employed 
by  the  A'etc  York  Herald  under  James 


The  present  system  of  checking  re¬ 
sults  is,  we  believe,  unfair  both  to  the 


Gordon  Bennett,  who  bv  reason  of  old  <-'‘'nii)any  and  the  newspaper  mas 

age  or  illness  are  unable  to  support  g*'  iHg  the 

themselves.  true  picture. 

- Under  present  day  conditions  we  be- 

ADDS  COMBINATION  RATE  standards  of  buying 

JiddiJTcoSSon?r'’'i;r’''' 

eral  advertisincr  Th.  ^  recognized  and  results  accruing  rom 


ADDS  COMBINATION  RATE 

The  New  Orleans  Times-Picavune 
has  added  a  combination  daily  and  Sun- 


eral  advertising.  The  same  copy  must  l  T 

be  used  in  both  within  one  weeL*^  T^re  f ^e  checked  right  dow  n 

IS  no  change  in  daily  rate  of  20  cents  ,  r  .1  i 

and  the  Sunday  rate  of  25  cents  Com  c  ^'1 

section  advertising,  formerfy  quotT ffi  'sJiy 

half  T.a«»  ....i..  v‘  ^  quoica  in  ^1,,  „ut 


half-page  units  only,  is  now  offered  in 
full-page  units  at  $750  for  one  page. 


from  w  hat  source  the  bad  account  came ; 


S7.S 


each  of  six  units. 

LOWERS  GENERAL  RATE 

The  Mount  Vernon  (Wash.)  Herald 
has  adopted  a  system  of  discounts  of  2J 
per  cent  to  10  per  cent  for  25,000  to 
100,000  lines  of  general  advertisiilg. 


picture  and  materially  change  their 
opinion  as  to  the  results  obtained  from 
certain  mediums  in  use  at  the  present 
time. — A  Protestant. 

SO.OOO-LINE  DISCOUNT  GIVEN 

The  Seminole  (Okla.)  Nexes  Pro¬ 
ducer  now  offers  a  5  jier  cent  discount 


The  open  rate  is  3  cents,  against  a  on  50,000  lines  or  more  of  general  ad- 


THIS  ADJUSTABLE  HEAD 

GOSS  " 

ASSURES 
ACCURACY 

Handwheel  knife  adjuitment  rradaati 
to  1/1000  of  an  Inch  and  aprlnr  mile 
both  in  front  and  directly  back  of  t1 
shaver  knife  assure  accurate  shavin 
Plate  stop  and  shaver  knife  are  Quick 
set  for  type  hi^.  base  hirh  or  pii 
shell  shavinx.  The  machine  is  bul 
on  the  double  screw  drive  principl 
The  shaver  bed  is  free  of  usual  rack 
Write  for  full  Information. 

THE  GOSS  PRINTING  PRESS  COMPANY 

UU  toMtli  PmiIIim  Ctrook 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


former  flat  rate  of  3J  cents. 


vertising  used  within  a  year. 
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INLAND  AWAITS  NATIONAL 
ACTION  ON  RADIO 


(Continued  from  page  6j 


values  which  the  Koveriinient  would  be 
prepared  to  pay  for  lands  in  these  sec¬ 
tions.  not  exceeding  25  jx-r  cent  of  the 
land  in  arable  crops  of  tlie  individual 
producer  during  the  enrp  year  1932-33. 
In  establishing  the  rental  values  the 
Secretary  would  lx  ixnnitted  to  dis¬ 
criminate  between  regions,  districts  or 
sections  but  the  offer  tr)  lease  land 
should  be  oixn  to  any  irroducer  who  de¬ 
sires  to  fake  advantage  of  it. 

"There  should  be  no  restriction  what¬ 
ever  up*""!  the  right  of  the  farmer  to 
plant  on  the  land  not  taken  out  of  pro¬ 
duction  by  rental  agreements  any  crop 
which  he  pleases.  It  is  your  commit¬ 
tee’s  thought  in  this  connection  that 
relative  prices  should  and  will  determine 
the  crops  to  he  produced  hy  the  farmer 
on  the  remaining  land  with  greater 
effectiveness  and  efficiency  than  can  be 
done  by  government  regulation.” 

Mr.  Murphy  included  the  following 
arable  crops :  cotton,  corn,  wheat,  rye, 
oats,  rice,  tohacco.  harley,  clover,  al¬ 
falfa,  tame  hay.  forage  crops  and  tem¬ 
porary  pasture,  hut  not  to  include 
permanent  pasture,  woikI  lots,  wild  hay, 
vegetables,  fruits  or  orchard  crops. 

militant,  fearless  i)ress  is  the  one 
agency  that  can  crystallize  public  senti¬ 
ment  when  tolerance  for  evil  conditions 
exists.  Federal  Judge  (ieorge  hi.  Qi 
Johnson  told  Inland  members  at  the 
iuncheon  on  Tuesday.  He  spoke  on 
“Crime  as  a  Community  Problem.” 

No  one  can  do  more  about  dealing 
with  crime  than  newspapermen,  he  said, 
and  it  was  his  judgment  that  newspapers 
possessed  "a  thunderbolt  that  you  can 
hurl  which  has  as  great  a  deterrent 
effect  as  police  prosecution  and  courts." 
He  said  that  he  was  opposed  to  sui)- 
pressing  crime  news,  but  urged  that  re¬ 
ports  of  investigations  be  suppressed  be¬ 
cause  they  aided  the  escape  of  guilty 
persons. 

I  “Another  type  of  news  I  think  it 
*  would  be  well  for  the  press  to  be  con¬ 
servative  alxiut  has  to  do  with  gang¬ 
sters,”  said  the  judge.  “Strange  to  say, 
many  of  the  well-advertised  cr(K)ks  we 
I  have  had  to  deal  with  in  Chicago  love 
[  publicity." 

Judge  Johnson  pointed  out  that  crime 
breeds  among  juvenile  delinquents,  who 
are  the  criminals  of  the  future.  He 
declared  there  must  be  a  keen  public 
interest  in  conditions  and  that  “the  press 
stands  in  the  pulpits  of  the  people." 

Tuesday  afternoon  was  devoted  to  an 
executive  session  at  which  members  dis¬ 
cussed  various  publishing  problems  and 
practices  in  the  light  of  present-day  eco¬ 
nomic  conditions.  This  round-table  dis¬ 
cussion  was  led  by  Verne  E.  Joy, 
publisher  of  the  Centralia  fill.) 

:  Sentinel. 


■  GEORGE  F.  MOSER 

|;^  George  F.  Moser.  67,  veteran  (ierman 
ji  newspaperman,  who  for  the  last  several 
c  T«rs  had  been  associate  editor  of  the 
|i  CjWiwkJfi  Free  Press,  died  suddenly  in 
H  Cincinnati  Feb.  21.  He  had  been  in  the 
rj  newspaper  business  almost  50  years.  He 
y  worked  in  New  York  City  as  a  free- 

■  lance  writer  for  a  number  of  years  and 
B  also  on  the  Neto  York  World.  For  a 
P  number  of  years  he  was  with  German 
I-  ^pers  in  St.  Paul.  Minn.,  and  the 
I  ,  Anseiger  in  Louisville,  Ky. 


CAT  STOPPED  PRESS 

new  kind  of  press  trouble  threat- 
1  schedule  of  the  Youngstozm 

i  ?■  Saturday,  Feb.  18, 

•bw  “Goliath,"  the  press  crew’s  pet 
•wntat,  chose  to  sleep  on  a  press  cylin- 
*r  mstead  of  in  his  usual  place  near 
stereotype  pot.  W’hcn  the  crew 
“tned  the  press  over  to  begin  to  set  up 
Saturday’s  edition.  “Goliath”  was 
•Wight  by  the  press  blankets  and  killed. 

I  enters  morning  field 

The  Rahway  (N.  J.)  Record  on 
uesday,  Feb.  21,  changed  publication 
evening  to  the  morning  field. 
>■  K.  Marple  is  publisher. 


TEXAS  ASSEMBLY  AROUSED 


Resolution  Criticizing  Sports  Writer 
Is  Offered,  Then  Killed 

i Special  to  Editor  &  Publisher) 

San  Antonio,  Tex.,  Feb.  20 — Jack 
O’Brien,  sports  editor,  San  Antonio 
Efening  Nezes,  got  a  “rise”  out  of  the 
Texas  legislature  last  week  when  a 
resolution  was  introduced  condemning 
a  sports  page  editorial  under  O’Brien’s 
by-line  attacking  legislation  which  the 
writer  charged  was  designed  to  kill  the 
state  game,  fish  and  oyster  commission. 
However,  the  resolution,  offered  in  the 
house  by  Rep.  VV.  E.  Jones  of  Jourdan- 
ton,  later  was  killed  and  expunged  from 
the  records.  It  termed  O’Brien’s  article 
“a  disgrace  and  insult  to  members  of 
the  house.” 

Before  the  resolution  was  killed  it 
had  been  amended  to  require  O’Brien’s 
appearance  before  a  legislative  com¬ 
mittee  considering  the  bills,  which  the 
first  paragraph  of  his  article  had  called 
“the  most  pernicious,  damnable  instru¬ 
ments  ever  concocted  by  a  group  of 
politicians.”  The  bills  "fathered”  the 
article  said,  by  Rep.  Pope  of  Corpus 
Christi  and  Rep.  Elder  of  Waco,  also 
were  declared  by  O’Brien  as  “an  abso¬ 
lute  slap  in  the  face  to  every  red- 
blooded  sportsman  in  the  state.”  Either 
measure,  the  article  insisted,  would  re¬ 
sult  in  practically  no  warden  supervi¬ 
sion  and  the  slaughtering  of  game, 
though  “only  a  favored  few”  would  “be 
permitted  to  enjoy  God’s  own  out¬ 
doors.” 

The  Associated  Press  carried  several 
hundred  words  on  the  resolution  and  its 
cause  and  this  dispatch  was  printed  in 
full  in  the  Evening  News,  O’Brien’s 
heading  over  the  story  being:  “‘Half 
Baked  Sports  Writer  With  No  More 
Sense  Than  Goat’  is  Put  on  Griddle 
by  State  Legislators.” 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Timet  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  at  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Evening  Paper,  ronnt.v  seat,  exoliisive  fertile 
field;  splendid  plant  Inrliiding  fine  real  es¬ 
tate;  earning  dividends  and  not  overpriced; 
Initial  payment  $50,000.  J.  B.  Shale,  Times 
Dnildlng.  New  Yo^. 


Lea  W.  Teighner,  Newsimper  Broker.  Dailies 
and  weeklies  all  sections.  Many  exceptional 
bargains.  Confidential,  reliable,  capable  serv- 
Ice.  ^tblan  Building,  Nashville,  Michigan. 


SHOP  TALK  AT  “THIRTY” 

(Continued  from  page  40) 

that  literature  in  all  respectable  forms 
contributes  a  basis  of  information  upon 
which  the  sovereign  voter  may  act. 
.A  news-magazine,  or  any  kind  of  a  good 
newspaper  or  magazine,  is  an  educa¬ 
tional  force  commanding  recognition 
and  respect.  However,  speaking  as  one 
who  must  earn  his  way  largely  by  writ¬ 
ing,  I  find  I  cannot  work  up  much 
enthusiasm  over  Time,  News-Week, 
Literary  Pigest.  or  any  other  publica¬ 
tion  that  claims  to  function  as  a  news- 
])aper,  if  in  fact  it  is  essentially  an  office- 
made  priKluct.  rewriters  taking  their 
facts  from  the  daily  press,  sans  credit, 
and  contriving  a  product  which  is 
represented  as  original.  In  the  case  of 
Literary  Digest,  this  observation  is  not 
quite  fair,  Ixcause  that  faithful  old 
bird-dog  has  always  been  liberal  in 
admitting  that  it  didn’t  shoot  the 
pheasant,  but  only  picked  it  up.  I  have 
heard  that  some  original  news  collect¬ 
ing  work  is  now  Ixing  done  by  Time, 
and  perhaps  also  hy  News-Week,  but 
manifestly  the  bulk  of  their  “news” 
offerings  are  rewrites — albeit  good 
ones.  Far  be  it  from  me,  dear  King 
Canute,  to  tilt  against  windmills  or 
challenge  the  right  of  little  fishes  to 
eat  littler  ones.  or.  (if  you  follow  the 
mixed  met),  raise  a  hand  to  disturb  the 
ad-infinitum  determination  of  a 
parasitical  world.  I  can  only  whine 
that  it  doesn’t  seem  honorable  or  fair 
that  a  news-magazine,  for  2  cents, 
should  come  into  possession  of  a  golden 
news  nugget  that,  through  sweat  and 
skill,  a  newspaper  reporter  has  wrested 
from  the  rocks — not  even  giving  him 
or  his  salary-paying  sheet  a  credit  line. 
.An  old-fashioned  notion,  of  course! 


Situation*  Wanted 


CirouUtion  Haurar,  10  years’  experience 
circulation  buildina  and 
1^*’*  Euarantee  resnlts.  Start  on 

g^i)r*g<li?o’r*l- 

Circulation — 

MOn“pv circulation— AND  GET  THE 
■  *^*^*®*"  years*  experience.  Past  ten 
years  as  country  circulator  on  nationallr 
known  South^ern  paper.  Wish  connection  iii 
^tb  or  Middle  West  in  city  25,000  to  100- 
OM.  Answer  Claude  Johnson.  435  Ro<'k 
Sprlnys  Hoad.  Atlanta.  Ga.  on  no<  k 


Situations  Wanted 


AdvertUinz  Manacer — Solicitor  with  12  years’ 
experience — Any  location.  Interested  In  oppor¬ 
tunity,  not  salary.  Now  employed.  Excellent 
references.  D-7M,  Editor  A  Piihlisber. 

Advertising  Kan  or  editorial — 12  years  of  sne- 
cessfni  linage  building,  also  enjoying  reputa¬ 
tion  editorially,  especially  sports.  Interested 
in  opportunity.  College  education.  D-800, 
Editor  A  Publisher. 

Advertising  Salesman — thoro<igbly  experienced 
In  copy,  layout  and  selling.  Past  6  years  with 
same  dally.  Desires  permanent  connection 
with  dally  or  weekly.  University  graduate, 
age  2S,  married.  J.  B.  Bishop,  305  W.  Jef¬ 
ferson,  Pittsburg,  Kans. 

Advertising  Manager,  salesman,  seeka  new 
connection  account  merger.  Unusual  ability, 
copy  and  layouts;  thorough  knowledge  local 
and  national  accounts;  merchandising;  spe¬ 
cials:  creative:  constructive.  Splendid  record 
nnder  most  adverse  conditions.  Small  and 
large  city  experience.  D-805,  Editor  A 
Publisher. 


^ssified  Advertising  Manager,  14  years’  ex- 

d^nr‘'wifJi*''r“  Metropolitan 

dally  with  re<'ord  of  24  months  of  consecn- 
tlve  gains  (1031-32),  seeks  position  as  Classl- 
fic^l  Manager  with  newspaper  that  appre<iates 
aggressiveness  and  executive 
sbll  ty.  Single,  3.5  years  of  age,  Cnilege 
”'***•"*  to  locate  anywhere.  Un- 
Edllor'k  'Puhlishe?.  "’rite  I.-H,l, 

Editorial — Man  with  ten  years’  experience  on 
newspa^rs  and  press  associations  In  New 
lork.  Middle  West  and  Pacific  Coast  desires 
TT®,!!*'*****®''  finance  and  auto- 

ritiM**'  two  unlver- 

Edl“r  A^^ublUher.^^*”- 

Harold  B.  Finnell  la  now  open  for  a  new  con- 
^  "t  of  achievement  and  bis 

experience  in  newspaper  promotion 
vSrt"urnJ'“*h’  manufacturers'  ad! 

vertlsing  should  signal  him  as  a  valuable 
asset  to  almost  any  type  organisation.  His 
keeping  with  present 
conditions.  Age.  29  years  vm 

-  1923-1925  with 
Fmm  •’ook  publishers. 

From  copywriter  to  advertising  manager 
Sometimes  acted  as  literary  advi^r  on 
manuscripts.  Resigned  after  two  years  to 
PUtrili^gh^  ■‘l^oftlslng  agents, 

seven  months  contact- 
if  ’’kl’y  for  American  Stainless 
Steel  and  FoIIansbee  Forge  accounts  which 
men  were  doing  heavy  advertising  In  the 

A«e>'<tan  on  circulation 
and  advertising  promotion.  Resigned  after 

NeT  York  Tlmll  ""■*”*  with  The 

With  New  York  Times  for  three  years,  first 
as  assistant  advertising  manager  in  charge 
Hon  correspondence.  Organized  promo- 
''®"c®'’ch  department  shortiv 
after.  Served  as  chairman  of  committee  to 
•*'  extensive  survey  of 
the  New  York  market— a  cooperative  nnder- 

is  Itfll '’oVitlng*'*  ■’*’^*P*P*”  which 

manager  and  feature 
ll^cstchester  newspapers 
»**i*ili*®"  ,  ***  weeklies)  and  has  sev- 

eral  striking  achievements  in  group  promo- 
tion  to  his  credit. 

newly  consolidated  World-Teleeram 
•«  national  adrertisingr  promotion 
manager.  His  success  there  is  indicated  by 
that  publication  s  advance  from  fourth  to  first 
place  In  General  advertisinsr  classifications. 
Has  reviewed  books  for  the  Saturday  Review 
of  Literature,  The  New  York  Times,  and  the 
Evening  Post.  Has  written  some  special 
articles  and  several  addresses. 

Can  write  selling  copy,  visuaUse  and  present 
ideas,  and  has  unusual  knowledge  of  the  rela¬ 
tive  values  of  advertising  media. 

I®"f'*  I®**’  Address:  Harold  B. 
Finnell.  Hotel  Shelton.  New..  York  City. 

A.  MariU  wants  a  Job.  Longtime  G.S. 
and  A.M.  of  the  H-O  Co.,  also  Its  European 
dlrei'tor:  sometime  advertiser  of  the  Arbuckle 
American  Law  Book  Co.  and  Shur-Loc;  writer 
of  editorials,  advertising  and  special  articles- 
vigorous,  effective;  will  go  anywhere.  Address 
Boonton,  N.  J. 


Advertising  Han,  solicitor  and  copywriter;  de¬ 
partment  store  and  newspaper  experience: 
knows  present  day  merchandising  problems: 
Eastern  town  of  80.000  to  100.0<)0  preferreil. 
Salary  secondary  if  real  opportunity  exists. 
D-800.  Editor  A  Publisher. 


Advertising — A  woman  who  was  In  charge  of 
advertising  department  of  large  proprietary 
medicine  concern,  having  work^  her  way  up 
from  clerkship,  private  secretaryship,  space 
buyer,  etc.,  seeks  position  In  any  branch  of 
advertising  agency  or  advertising  department 
of  manufacturer.  Highest  references.  D-795. 
Editor  A  Publisher. 


Reporter,  desknian,  seasoned;  large  and  small 
dallies;  former  legislative,  special  assignment 
man:  wages  secondary.  D-803,  Editor  A 
Publisher. 


Working  Foreman — Newspaper,  Job  work.  Con¬ 
genial  producer.  Knows  and  ineaiis  business. 
Go  anywhere.  D.  H.  Richards,  Frankfort, 
Ind. 


Mecitanical  Equipment  For  Sale 


Photoengraving  equipment  for  sale.  Cniiipletr 
Idant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway.  N.  Y. 


Circulation  Promotion 


Promotion  new,  to  bring  “better  times.”  Hud¬ 
son  De  Priest  A  Associate*,  world’s  record 
circulation  bailders,  246  5th  Av*.,  N.  T.  C. 


No  “feroed  olrenlatien,”  no  premiams,  no  cut 
prices,  no  bargain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  in  a  PAR’TLOWB  PLAN  campaign  is 
sold  to  the  subscriber  through  nnuanal  sales¬ 
men  and  saleswomen,  strictly  upon  the  merit* 
of  the  publication.  (Riarles  Partlow*  added 
circulation  is  clean  clrcnlation.  Charles  Part- 
lowe  Company — Clrcnlation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 


Neioapaper  For  Sale 


To  Settle  Estate — Executor  offers  dally  and 
Sunday  newspaper;  Eastern  city  of  46.000 
popniatlon;  25,000  A.B.C.  circulation;  modem 
plant;  exclusive  field;  gross  Income  $600,000 
annually;  25-year  dividend  record;  $.500,000 
cash  required.  Address  "Newspaper  Oppor¬ 
tunity,”  care  Editor  A  Publisher. 


Newspaper*  Wanted 


Wanted,  to  buy  country  weekly  with  Job 
hnsinees.  Limit  $5,000,  $1,000  cash.  Penn, 
preferred.  Full  pariicnlar*  desired.  D-750, 
Editor  A  Publisher. 


Assistant  Publisher  or  hnsinees  manager. 
Thoroughly  grounded  In  the  radlments  of 
newspaper  making.  On  the  New  Haven 
Jonmal-Conrier;  solicited  subscriptions,  classi. 
fled  and  display  advertising;  collected  news- 
dealer,  petty  and  display  accounts;  then  as. 
sistant  business  manager,  assistant  treasurer 
and  finally  general  manager  and  treasurer. 
Resigned  to  become  publisher,  the  Washing¬ 
ton  (N.  J.)  Star,  winner  of  the  1931  N.E.A 
trophy  for  the  “Best  Weekly.”  My  )>est 
rears  are  Immediately  ahead.  Will  start  at 
$2,500,  provided  it  is  the  right  opportunity 
(dally).  Age  80,  Wesleyan  University 
Graduate  (specialised  in  mathematics),  mar¬ 
ried,  health  excellent.  References:  Mr.  E.  B 
Harvey,  publisher.  New  Haven  Journal- 
Courier;  Mr.  John  Day  Jackson,  publisher. 
New  Haven  Register. 

Advertiser,  H.  M.  Peterson.  79  Grand 
Avenue,  Washington,  New  Jersey. 


Cartoonist,  28,  single,  good  ideas;  can  draw 
news-ltem  comics:  desire*  position.  D-810. 
Editor  A  Publisher. 


Circulation— 

L.  L.  Ricketts,  former  clrcnlation  manager  of 
the  Des  Moines  Capital,  Better  Homes  and 
Gardens,  Omaha  Bee-News,  the  Rural  New 
Yorker;  with  a  good  record  on  each  of  the 
above  publications.  Permanent  or  temporary 
position  desired.  Extra  well  qualified  for 
carrier  promotion,  street  sales,  or  direct  mall. 
Address  550  West  20th  St.,  New  York,  or 
phone  Watkins  9-1045, 


Equipment  Wanted 

Wanted  —  Used  or  new  rubber  and  felt 
blankets,  rotary  press  two  plates  wide.  221  in. 
cut  off,  size  37x49  plus  8  in.  canvas  end. 
Dally  Independent.  Anderson.  S.  C. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraiaed 

All  negotiations  confidential 

Palmer,  Suter&  Palmer 

Bualneea  EstaMished  In  1859 

350  Madlaon  Ava.  New  York 
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SHQPmKmTHIRCIf 


By  MARLEN  PEW 


N( )  fli'icus>c  1  among  news¬ 

paper  and  advertising  men  rivals 
for  interest  the  amazing  develop¬ 
ment  of  communications  service  in  this 
country  in  three  decades.  It  is  what 
we  are  all  dealing  with,  in  varied  forins. 
and  while  most  of  us  comprehend  its 
social,  political  and  ec  momic  value,  few 
realize  the  extent  of  the  giant  web  that 
serves  to  make  us  one  ireople,  with  com¬ 
mon  life-patterns  and  national  ideals. 
In  the  modern  day.  thanks  to  the 
system  of  communications,  Americans 
are  standardized  from  border  to  border, 
and  very  rapidly  all  trace  of  sectional 
differences,  in  thought,  behavior,  dress 
and  custom,  is  vanishing.  The  agencies 
of  communication  are  present  in  every 
community.  The  triumph  of  the  system 
is  that  it  has  prcxluced  an  age  of  com¬ 
mon  understanding  among  a  far-flung 
race,  sprung  in  two  centuries  from 
the  loins  of  every  civilized  people  on 
the  face  of  the  glol>e.  “including  the 
Scandinavian."  .\merican  public  opinion, 
which  gave  the  daring  forefathers 
plenty  of  troubles  when  they  rooted  a 
system  of  democratic  government,  owing 
to  crazy  misunderstandings  and  wild 
sectional  differences,  in  this  day  is 
cohesive,  unified,  common  and  depend¬ 
able.  The  frightful  schism  on  the  slave 
question  could  not.  by  any  stretch  of 
the  imagination,  occur  today.  Washing¬ 
ton  as  the  national  capital,  in  early 
times  seriously  objected  to  because  of  its 
extreme  Kastern  IcKation,  is  the  center 
of  national  life  in  this  day,  thanks  to 
the  communications  network.  Wlvn 
tragedy,  or  good  fortune  occurs  among 
the  iteiiple  of  any  county,  city  or  state, 
the  facts  are  known  in  a  few  hours  in 
every  county,  city  and  state.  L  nder- 
standing,  appreciation,  sympathy  fly  on 
fast  wings  and  in  every  direction.  We 
are  one  people. 

*  * 

IT  is  a  matter  of  regret  that  there  is 
so  little  public  appreciation  of  this 
development.  Xot  many  are  grateful 
that  it  exists,  fewer  still  comprehend 
what  manifold  advantages  it  affords.  It 
is  taken  for  granted,  accepted  as  we 
accept  pure,  cold  water  from  a  tap. 
piped  by  engineers  from  mountain 
streams  a  hundred  miles  away.  For  the 
same  reason  that  millions  w-alk  with 
their  eyes  on  a  dirty  pavement,  missing 
the  glory  of  a  sunrise  overhead,  human 
beings  are  prone  to  ignore  the  origin 
of  informatitui.  guidance,  patterns  and 
protection  that  are  poured  forth  in 
endless  streams  on  the  wheels,  wires, 
presses,  airplane  wings  and  ether  waves 
which  serve  the  communications  process. 

One  of  the  valuable  public  acts  of  the 
retiring  President.  Mr.  Hoover,  was  to 
create  some  years  ago  a  commission  to 
study  American  social  trends.  It  was  a 
stupendous  undertaking,  which  onlv  the 
Federal  government  could  achieve. 
The  results  of  this  study  are  now  being 
published  by  the  McGraw-Hill  Publish¬ 
ing  Co.,  in  volumes  which  trace  in 
minute  detail  the  whole  story  of  what 
might  be  called  our  cultural  develop¬ 
ment.  It  is  a  giant  mirror  held  up 
before  our  race.  One  feature  of  this 
work  is  a  study,  issued  separately,  of 
communications.  The  title  of  the  book, 
under  the  authorship  of  Malcolm  M. 
Willey  and  Stuart  Rice,  psychology 
and  sociology  experts,  is  “Communica¬ 
tion  .\gencies  and  Social  Life.”  With 
wide  eyes  I  have  today  been  pursuing 
its  intricate  contents,  and  propose  to 
share  an  outline  of  its  facts  with  the 
members  of  this  columnar  circle.  One 
knows  better,  after  this  reading,  what 
are  the  dimensions  of  his  country  and 
the  extent  of  the  opportunity  among 
the  120,000.000  to  a  common  under¬ 
standing. 


THK  authors  first  tell  about  the  rail¬ 
roads.  How  steel  ribbons  have  woven 
themselves  into  the  fabric  of  American 
life  is  pointed  by  the  peak  established 
in  1916 — 254.037  miles.  Since  that  time 
more  track  has  been  abandoned  than 
built.  Thirty  years  ago  only  a  half 
billion  passengers  used  railroads  in  a 
year.  This  doublet!  in  1920  and  now  this 
form  of  travel  is  reduced  to  less  than 
700,000,000.  due  to  the  advent  of  elec¬ 
tric,  air  and  motor  traffic.  In  1917  there 
were  in  operation  32,000  miles  of  elec¬ 
tric  railways,  carrying  annually,  14,507,- 
000,000  passengers,  but  owing  to  motor 
competition  more  than  half  of  the  small 
electric  lines  have  gone  out  of  business 
since  1922.  Horses,  carriages  and 
wagons  vanished  with  the  development 
of  motor  vehicles,  of  which  there  were 
25,000,000  in  operation  two  years  ago. 
Motorcycles  supplanted  the  bicycle  and 
approximately  100,000  are  now  in  use. 
To  make  way  for  motor  traffic  23  pter 
cent  of  all  highways,  or  693,000  miles, 
have  been  hard  surfaced.  This  more 
rapid,  convenient  and  well-nigh  univer¬ 
sal  means  of  communication,  is  credited 
with  profound  effects  upon  .American 
life. 

♦  ♦  * 

WE  (iET  round  and  see  things. 

we  .\mericans.  Touring  has 
Itecn  a  favorite  pastime.  Every  year 
more  than  a  million  and  a  half  go  up 
to  look  Canada  over,  and  a  half  million 
Canadians  drive  down  to  give  the 
.States  a  once-over.  We  are  a  conven¬ 
tion-attending  folk,  taking  in  some  8,000 
such  meetings  in  a  year.  We  have 
come  to  know  our  country  and  its  peo¬ 
ple.  immetise  social  advantages  accruing. 
Provincialism  was  struck  a  death  blow 
when  pneumatic  tires  began  to  spin. 
.•Mso.  we  travel  by  water  in  large  num¬ 
bers.  In  1930  some  380,000  sailed 
aboard  river,  lake  or  coastal  boat  and 
in  1930.  445,000  departed  by  ship  for 
foreign  p<irts.  58  i>er  cent  destined  to 
visit  Europe. 

Latterly  we  have  indulged  air 
trans|K)rtation.  522,000  passengers  be¬ 
ing  carried  1 19.000.000  miles  by  plane 
in  a  single  year. 

What  L'ncle  Sam's  jtostoffice  effects  in 
social  communication  is  perhaps  realized, 
but  I  found  it  astonishing  that  in  an  aver¬ 
age  year  the  grey  carriers  handled  15,- 
469.000,000  pieces  of  sealed  mail  matter 
and  that  the  average  citizen  received 
112  separate  letters,  newspapers  or 
packages.  Telegraph  facilities,  includ¬ 
ing  cable  and  wireless  service,  in  the 
century  since  Morse  discovered  how 
to  transmit  dots  and  dashes  over  sensi¬ 
tized  wire,  have  spread  a  web  over  the 
land  and  under  the  sea  and  in  1927  the 
people  sent  229,000.000  land  and  ocean 
messages.  These  seem  to  be  the  latest 
figures,  but  naturally  the  use  of  wires 
and  wireless  must  have  been  increased 
vastly  in  six  years.  Today  80  per  cent 
of  telegraph  wordage  is  carried  by  use 
of  the  automatic  printing  machine  and 
the  old  Morse  man  is  as  nearly  obsolete 
as  faithful  Dobbin  on  the  road.  There 
are  21  submarine  cables  across  the  At¬ 
lantic.  not  to  mention  16  which  con¬ 
nect  our  mainland  with  the  West  ^In¬ 
dies.  Central  and  South  American 
countries.  The  increased  use  of  wire¬ 
less  is  astounding,  the  number  of  mes¬ 
sages  leaping  in  ten  years  from  150,000 
to  3.777,000  messages.  More  remark¬ 
able  is  the  growth  of  telephone  com¬ 
munication.  Bell  offered  to  sell  his  in¬ 
vention  for  $100,000  to  Western  Union 
in  1876  and  was  turned  down  because 
the  officials  could  not  believe  that  we 
would  rather  talk  than  write  messages. 
In  1931  some  twenty  million  telephones 
were  in  use  in  the  U.  S.,  playing  as 
intimate  and  almost  as  common  a  role 


in  our  daily  lives  as  face  to  face  con¬ 
versation. 

*  ♦  * 

N.\TURALLY,  I  was  curious  to 
learn  what  the  authors  would  say 
about  our  own  favorite  method  of  com¬ 
munication — the  printed  word.  Many  of 
the  facts  are  taken  from  Editor  &  Pub¬ 
lisher  statistics,  but  the  experts  also 
include  matters  in  the  printing  depart¬ 
ment  lying  somewhat  beyond  the  pur¬ 
view  of  this  journal. 

They  give  the  figure  2,288  as  the  total 
number  of  daily  newspapers,  which  is 
the  X.  W.  .\yer  &  Son  finding,  while 
Editor  &  Publisher  credits  1,913 
English  language  daily  newspapers  of 
general  circulation.  The  disparity  is  ac¬ 
counted  for  by  the  fact  that  Editor  & 
Publisher  does  not  count  certain  dailies 
which  are  published  for  certain  trades 
and  special  groups.  The  Ayer  finding 
shows  that  the  total  number  of  dailies 
is  only  88  more  units  than  at  the  open¬ 
ing  of  the  century,  declining  year  by 
year.  In  1900  there  were  15,^1  weekly 
newspapers,  but  in  1932  the  number  had 
dropped  to  12,321.  Monthlies  in  the 
same  period  increased  from  2,328  to 
3,477,  but  semi-monthlies  seemed  pegged 
at  from  325  to  370.  There  are  435 
quarterlies,  435  semi-weeklies  but  only 
64  tri-weeklies.  In  the  U.  S.  there  are 
9,830  communities  which  support  week¬ 
lies.  No  circulation  figures  are  given 
for  the  weeklies,  but  as  is  well-known 
from  Editor  &  Publisher  reports  the 
daily  net  paid  average  circulations  arc 
as  follows:  Morning,  13,611,238;  Eve¬ 
ning,  22,696,297 ;  Sunday,  24, 5^,8^ ; 
providing  the  29,904,663  families  of  the 
country  with  an  average  of  one  and  a 
fifth  daily  newspapers.  How  the  Eng¬ 
lish  language  newspapers  of  general 
circulation  divide  politically  is  shown 
in  1930  statistics  as  follows:  Demo¬ 
cratic.  434 ;  Republican,  505 ;  Inde¬ 
pendent,  792;  Independent  Democratic. 
204;  Independent  Republican,  252; 
others,  101.  A  general  decline  in  papers 
with  straight  party  designation  is  noted, 
and  an  increase  in  the  number  claiming 
independence. 

The  authors  comment  on  the  fact  that 
the  chief  trends  discernable  in  news- 
paperdom  are  “consolidation”  and  “chain 
ownership.”  The  number  of  cities  in 
1930  that  had  only  one  daily  newspaper 
was  913,  compared  with  353  at  the 
opening  of  the  centurv. 

Here  are  some  interesting  state¬ 
ments  quoted  from  the  book : 
Excluding  stock  and  financial  tables  the 
A.P.  in  the  period  from  Nov.  10  to  Ut. 
1929,  transmitted  2,563,715  words,  in 
17,323  items  and  its  average  daily  trans¬ 
mission  was  about  366,000  words,  2,475 
items.  Domestic  news  totaled  94.2  per 
cent  of  the  volume.  The  average  length 
of  domestic  items  was  148.5  words, 
while  the  average  foreign  item  ran  138.9 
words. 

Places  supplying  the  most  news  are 
first  New  York,  next  Washington,  then 
in  order.  Chicago,  Lo*  Angeles.  St. 
Louis,  San  Francisco,  Boston,  Seattle. 
Detroit  and  .Atlanta.  It  is  not  explained 
why  Philadelphia,  Cleveland,  Baltimore 
and  Pittsburgh  are  left  out  of  the 
order,  but  evidently  they  are  lesser 
news  stations. 

In  1899  only  62  correspondents  rep¬ 
resented  newspapers  at  Washington,  but 
in  1929  the  number  had  increased  to 
183. 

Aggregate  transoceanic  press  matter 
receiv^  and  transmitted  by  the  cable 
and  wireless  companies  in  1929  was  31,- 
537,000  words.  Incoming  news  increased 
two  and  one-half  fold,  and  outgoing 
quadrupled  between  1916  and  1930,  in¬ 
dicating  growing  international  con¬ 
sciousness. 

Speaking  of  advertising  the  writers 
of  the  book  give  Editor  &  Publisher 
-linage  figure.s,  showing  the  vast  spread 
in  the  daily  press  from  1914  to  1931 — 
from  662.^7,000  agate  lines  to  1,010,- 
I  600,000  agate  lines.  Between  1925  and 
.  1931  expenditures  for  advertising  in 

.  national  magazines  jumped  from  $154,- 
:  450,000  to  $166,556,000. 

;  "nie  percentages  of  income  in  1927  in 
1  daily  newspapers  were;  Advertising. 
74.1  and  circulation,  25.9,  whereas  in 


the  case  of  magazines  the  ratios  were, 
advertising  63.4  ^and  circulation  36.6. 

The  influence  of  the  motion  picture 
m  .American  communications  is 
noted  and  it  is  stated  that  the  aggregate 
attendance  at  picture  shows  increaSd 

in  1930.  In  1930,  300  feature  films  were 
produced,  from  each  of  which  200 
prints  were  made  and  circulated  suffi 
cicnt  to  maintain  the  175,000  weeku' 
performances  in  the  U.  S.  and  Canada 

wuriuS'lS!'”' 

In  discussing  radio  as  an  influence 
the  census  figures  of  1930  are  given  to 
show  the  number  of  families  owning 
sets,  a  total  which  has  not  much  sig* 
nihcance  now  as  the  broadcasters  claim 
a  large  increase  in  three  years  "h 
has  become  primarily  an  advertising 
industry,  the  experts  write.  The  miin* 
bers  of  broadcasting  stations  in  19^0 
were :  Commercial,  223 ;  educational  in 
stit^utions,  52;  churches,  30; 
publishers,  36 ;  electric  and  radio  storw 
37,  miscellaneous,  234;  total,  612  Th.^ 
number  of  stations  affiliated  with  t^ 
two  major  broadcasting  companies  Z 

high-powered.  Expenditures  for  ad- 
vertisi^  on  the  two  major  ch^ 

^  Speaking  of  radio  the  authors  assert: ' 
A  communication  system  fraught  with 
peater  possibilities  for  good  or  eS 
has  never  before  existed  on  so  vast  a 
scale.  It  IS  at  once  terrifving  and  in- 
spiring;  terrifying  liecause  of  the  possi- 1 
u  accomplishment ! 

of  selfish  ends  ;  inspiring  for  its  poten¬ 
tialities  of  social-control.” 

♦  ♦  • 

Then,  too,  in  our  communications 
system  we  have  470.375.000  books 
and  pmphlets  in  a  single  year,  about 

6,429  libraries  with  154,310.000  volumes; 
an  immense  and  unknown  quantity  of 
circular  matter,  catalogues,  billboards., 
maps,  handbills,  placards,  mail  an¬ 
nouncements,  non- periodical  communica¬ 
tion  devices,  and  even  a  few  sky¬ 
writers,  while  television  is  said  to  be 
just  around  the  corner. 

All  of  which  seems  to  indicate  that 
there  is  at  least  an  opportunity  in  Amer- 
*9®  f®  about  and  know  “what’s 
doin . 

—  ♦  ♦  * 

^  I  so'Cahfd  news-magazine  Timc\ 
X  has  a  competitor  for  imitator)  in 
Nnes-Wcek.  with  Saiiuiel  T.  William¬ 
son.  as  editor,  and  Thomas  J.  C. 
“J^rtyn,  business  manager.  Mr. 

Williamson  was  formerly  of  .Yew  York 
Ttmes ^  staff  and  Mr.  Martyn  was  on 
Time  itself.  The  first  issue  represents 
an  almost  complete  s\vi">».  which  is  quite 
all  right  in^  a  free  country  and  in  a 
business  which,  in  the  latter-day,  is  so 
ramified  that  it  is  often  a  baffling  prob¬ 
lem  to  identify  authentic  creative  genius 
and  separate  it  from  the  borrowing 
class.  No  one  has  much  respect  for 
ideas  which  cannot  he  copyrighted  oi 
patented,  in  the  modern  day,  so  whj 
worry  about  inventor  rights  or  preroga¬ 
tives.’'  Then,  too,  as  Mr.  John  D 
Rockefeljer,  Jr.,  has  recently  demon¬ 
strated  in  the  motion  picture  field  ir 
X'ew  York,  there  should  be  no  limit 
,  upon  the  number  of  good  things  madi 
available  to  the  publjc — quite  all  right 
to  spring  two  new  motion  pictiin 
houses  in  competition  with  a  couple  o' 
dozen  similar  cathedrals  that  are  now 
running  in  the  red.  Commenting  tipor 
this  situation,  I  heard  a  prominent 
lawyer  remark  the  other  day  that  th( 
only  reason  there  are  not  five  fillinj 
stations  at  every  cross-road  intersectior 
is  that  when  two  roads  cross  they  maki 
only  four  corners. 

*  *  * 

AS  a  rule  we  welcome  with  gla< 

.  hands  and  peans  of  joy  any  fresh 
I  new  contribution  to  the  world  of  letters 
I  .As  writing  and  advertising  people  w 
naturally  enjoy  activity  and  the_  mor 
places  there  are  for  the  heralding  « 

I  our  tidings  the  better  our  personi 
fortunes.  Unselfishly,  too.  we  realiz 
1  (Continued  on  page  3^) 


